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The purpose of the study is to analyze and identify the main trends in computer game advertising
and its design. Research of functional and visual features of the design of certain types of Internet advertising.

Methodology. The research methodology is based on a systematic analysis of scientific works mainly
thematically related to Internet advertising and the features of its design for different platforms. Visual
analytical, comparative, and monographic methods of scientific analysis of sources are used in this paper.

Results. The current trends in advertising, which are most relevant for the gaming industry today,
were studied. Therefore greater emphasis has been placed on the three most popular and relevant to the
game field types of online advertising and their graphic design features. Based on the analysis of scientific
works and responses from people on Internet sites, a significant interest in Internet advertising was found in
contrast to traditional form of advertising, namely the banner, video advertising and blogging. The features,
advantages, and disadvantages of each of these types of online advertising have been identified. It has been
clarified which aspects in the design of these types of advertising are important. The reasons for the success
of the use of these types of online advertising in the field of games and their psychological impact on the
consumer are analyzed. The importance of the right approach to the design of these types of advertising is
determined.

Scientific novelty of the research lies in summarizing previous research on this topic and identifying
the features of certain types of online advertising, structuring information about the advantages and
disadvantages of each, identifying the design features of each type, as well as analyzing the reasons for their
success in gaming and the role of graphic design in this.

Practical significance. Research materials can be used as a theoretical basis for the creation of
projects related to computer games advertising. Researched information and scientific materials of various
authors allowed us to create an informative article, the content of which can be useful in developing
appropriate design projects and choosing the direction of advertising for them.

Keywords: internet; advertising; online advertising; design; graphic design; banner; video advertising;
games; blogging.

Introduction. The computer game interaction of a group of players via the
industry today is a huge mechanism for Internet [4].
earning money. The market for computer Technologies are constantly evolving,
games is growing rapidly, thousands of new advertising trends are trying hard to keep up.
games are released every year, and the level of The main trend of in-game advertising today is
competition in this area is quite high. In this the use of the Internet as a platform for
regard, gaming companies are trying to use advertising. Because today, broad
the latest and most effective ways to promote  opportunities are provided for promotion not
their products. Based on differences in only by traditional forms of advertising that
consumer preferences today in the arsenal of will never lose their relevance but also by
products produced by companies, some using the Internet, which is replenished every
games are designed for a single player and are  year with new communication tools.
independent of the network and there are The use of the Internet as a platform for
mass online games designed for many users, advertising allows to expand the advertising
in which the gameplay is related to the opportunities of the company and helps to
form a good relationship between the
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company and the consumer. Quite a large
percentage of potential buyers receive
information about the company's products on
the Internet, which contributes to the study of
current types of online advertising and the use
of online advertising as a means of promoting
products and services in the field of games. It
is proved that the high-quality design of an
advertising message allows you to draw more
attention to the advertised product, so we can
conclude that the study of the features of

graphic design of a particular type of
advertising is also very important.
Analysis of previous research.

D. Ljakhovych [1], V. Godin, A. Terekhova [2],
and I. Epishkin [3] were engaged in research of
Internet advertising as an important tool for
product promotion. The authors determined
the existing types of Internet advertising,
analyzed its tasks [2], as well as identified the
main functions it corresponds to [1]. Scientific
researches of M. Nikolaev [5], I.Bajkov and
A. Petrov [6] demonstrated various aspects of
Internet  advertising:  characteristics and
features of advertising types on the Internet,
analysis of their capabilities and effectiveness,
functional orientation as a means of products
promotion on the Internet, which provides
communication between the audience and the
advertiser, the pros and cons of their use.

K. Tatarinov and V. Kapustjan, in their
article [11], focused on the reasons for the use
of Internet advertising by companies to
promote products. The authors concluded that
online advertising today is a more effective
way to increase the reach of the target
audience of potential customers who were
previously unavailable when using traditional
types of advertising. Y. Anis'kovich,
S. Onufrienko  [15], N.Vlasjuk [14], and
Cameron Francis [13] in their articles explored
aspects of the design of different types of
online advertising. The authors are confident
that the rules and aspects of design that they
have described in their articles will help in
planning the design projects for online
advertising in the future.
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Thus, thanks to the analysis of scientific
articles of these authors, it was concluded that
the topic is relevant and requires further study.
The works of these authors can identify the
main directions in online advertising and their
features, but they lack a more detailed
disclosure of some important aspects of online
advertising. It is also worth noting that not all
articles on the features of advertising design
are informative enough and not all of them are
in the archives of scientific conferences and
journals, which is an omission on the part of
researchers because the topic is important.

Statement of the problem. Since the
game industry is quite developed and popular
today, the study of trends in modern
advertising and design methods and more
effective promotion of products is very
important. Therefore, the analysis of trends in
the types of Internet advertising, which is
currently a very popular niche, their
systematization, and identification of features
of their design is relevant. The article aims to
study and analyze the most successful types of
online advertising and their design; to identify
their features and analyze their effectiveness;
determine their advantages and
disadvantages; find out the design aspects for
certain types of online advertising.

Results of the research. Nowadays,
online advertising is an integral part of the
modern world as a tool for the strategy of
promoting  products and services to
consumers of any industry from completely
different parts of the world. Internet
technologies are not standing still and are
successfully evolving every year, expanding the
range of advertising opportunities with new
ideas. There are many tools for promoting
business and products on the Internet, but not
all of them are suitable for the gaming
industry.

Due to intensified competition in the
domestic and global markets, the successful
promotion of any organization of its products
depends largely on the chosen methods of
advertising and their effective use, as well as
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the well-established system of interaction with
customers. Therefore, it is important to analyze
current trends and systematize current types
of advertising and means of their effective
design in the field of games.

Unlike traditional advertising, such as
outdoor advertising and press publications,
online advertising has a number of advantages
that make it more popular. The first advantage
is the low cost. In the past, only large
development companies could afford different
types of advertising, but today due to the
advent of online advertising, smaller
companies with small capital have the
opportunity to promote their products on the
market.

It is also important to be able to correct
the advertising message at any time. For
example, in publications on networks such as
Twitter or Facebook, which are often used to
highlight information, the designer has the
opportunity to adjust the color scheme or text
message if something does not suit or has
changed. In the case of press releases, more
time and effort are required. Advertisers also
have the ability to track users' reactions and
actions to adjust their advertising strategy
depending on the situation [1].

The scope of advertising views should
also be noted. The field of computer games is
designed for the younger generation from
about 14 to 55 years. Not all of them pay
attention to outdoor advertising or television,
but they definitely use the Internet, which
means that most of the users interested in
games will see the advertisement.

There are various expert assessments of
Internet advertising trends in this area.
However, the analysis revealed that the main
areas include the use of banner advertising
and video advertising, as well as those which
are currently in demand - blogging and its
specific directions [2].

Banner advertising is a tool for attracting
users, promoting goods, services, or brands, in
which the advertiser places the graphic objects
of advertising nature on other sites. This is a
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popular format and is used by many
advertisers. Yepishkin I. notes that each banner
contains a unique advertising message, which
can look like a static or animated image, and in
some cases contains interactive elements. Ads
are placed in separate blocks, and in addition
to a short relevant advertising text also a
miniature image of the advertised product or
character is added [3]. The tactical task of
banner advertising is to move the user to the
advertiser's site. There are four types of
banners:

1. Graphic banners — static information
graphic blocks that are placed in different
parts of the site. In (Fig. 1) we can see the
ordinary banner, the design of which is not
quite aesthetic but reflects the essence of the
game, which for some advertisers is more
important than beautiful design.

2. Flash banners animated images
made using Flash or HTML5 technology. Such
banners also do not cover the entire page and
appear in some parts of the site. Elements of
animation in such a banner perfectly convey
the movements of objects. The banner can
redirect the user to the advertiser's page.

3. TopLine — banners that are located at
the top or bottom of the page, above or below
the content of the site. Such banners usually
contain inserts that allow them to resize
depending on the screen settings.

4. Rich-Media - "floating banners" that
appear on top of the content of the site and
block access to the content of the site until the
user closes them or expires the time set for
reviewing advertising. These banners may
include many elements, such as video, audio,
and others [5].

The advantages of banner advertising
include a large audience, advertising budget,
and the ability to experiment with content.
Banners are one of the most visible formats of
advertising, which allows the company to
expand coverage, ensuring high user
engagement  and  increasing  product
recognition. The banner can be placed on any
site, even not thematically related, which
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allows the company to expand the field of
advertising. The opportunity to experiment is
that graphic content has a huge field for
creative implementation. Due to the fact that
banner advertising is not expensive, it is
possible to experiment with color solutions,
shapes, text, characters, placement on sites
and test which option consumers will prefer
for future use.

Depending on the type of banner, the
cost of advertising can vary from very low to
quite high. Creating a designer animated
banner can be quite expensive, but placing the
usual graphic banners on the sites, which are
used most often, does not require a large
budget. Thus, banner advertising is available to
more companies and is so popular.

The big disadvantage of banner
advertising is that it causes irritation and
"banner blindness" of the wusers. Banner
blindness is a phenomenon in which people
develop intolerance to the advertising placed
on the website and knowing the places where
it is usually placed, a person ignores it, so the
coverage falls. However, the correct placement
and design of the banner can improve the
situation.

Proper banner design is an important
aspect of developing an advertising strategy.
Properly selected colors and composition will
attract more attention and minimize the
impact of the phenomenon of "banner
blindness", which hinders the promotion of
products. A good slogan and posted
information directly affect the perception of
advertising by consumers, so it is important to
choose everything correctly to increase traffic
and clicks on ads, encourage people to go to
the site of the game.

In addition to the usual pop-ups, the
design of banners, which are located at the top
of the sites (Fig.2) is also very important
because this is the first thing that users see
when going to the site. Seasonal offers and
promotions can be placed on such banners,
which will be perceived more positively than a
pop-up banner. Thus, the development of a
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unique, professional banner that will be
attractive and interesting, will be effective for
promoting the game on the Internet and will
minimize the shortcomings of this advertising
[13].

The main aspects in the design of
banners are layout in format, simplicity of
composition, bright colors, the correct
selection of font and text content, as well as
the variability of banners [14].

Composition is always important in any
design project. Proper placement on the
format changes the user's perception of the
advertising message. In the case of games, the
main element of the banner is always the
character and the user's reaction depends on
its location and posture. Static and dynamic
poses are felt differently and can reveal the
nature of the character and the game itself.
Equally important is the correct arrangement
of the character with the text message. A
memorable slogan and bright characters that
are properly arranged are the key to successful
banner design.

It should also be noted that many
elements can overload the composition
therefore small size of Internet banners is
worth considering. So currently the trend in
banner design is simplicity. Only the most
important things are placed on the format and
the amount of text is reduced for better
perception. The main purpose of the banner is
to draw attention to the game, to encourage
people to go to the website where they can
find all the detailed and important
information.

The use of bright colors in the design of
the banner allows you to attract more
attention, especially taking into consideration
the psychological characteristics of the impact
of color on human perception. There is no
need to create and broadcast only one type of
banner, because the more options one has, the
higher is the chance of attracting consumers.
Banners with different characters, options for
their layout, and a variety of slogans can
increase audience reach. If the banner is
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placed on the site, it must be integrated with
the design and interact with other elements on
the page. So creating interactive banners that
organically blend into the design of various
sites and applications, encouraging users to
interact with them, is an effective method to
interest and make people look at advertising
longer and spend more time on the site. Thus,
we can conclude that banner design plays a
significant role in  promoting online
advertising.

On the screenshot of the banner for the
game «Crossfire» (Fig. 2) we can see an
example of a simple banner design for the site.
The purpose of placing game banners on
gaming sites is more informative than
advertising. Such banners are not aimed to
promote the game, but to draw users'
attention to special seasonal offers, because
they will find the games in the catalog anyway.
Although for some users, such a banner can
advertise a new game. The design of such
banners is trying to save budget, so it is quite
simple and clear.

Composition and fonts
graphic design are very stereotypical but
effective. Clear fonts are wused for text
messages and placed on the right or left side
of the banner. To attract attention on the
opposite side of the text message male and
female game characters are placed, there can
be shown more than two characters to
demonstrate the choice of weapons and
clothing style for the greater interest of users.
Special locations from the game can be used
as a background to convey the atmosphere
and to give a more holistic look to the graphic
image. The logo of a game can be placed in
order to give an idea about which game is
advertised.

An interesting feature of the design of
advertising banners and posters for games is
that in the vast majority, they place female
characters in the foreground, which can be
seen above. This phenomenon can be
explained by the fact that female characters
look more interesting and their design is

in terms of
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always more detailed and diverse than the
male ones. Another trend in online game
advertising is video advertising. Video
advertising is advertising content that is
played before, during, or after streaming
content, which is based on the demonstration
of visual images. Videos are often broadcast
on TikTok and Instagram social media
platforms or on websites before watching an
online movie. They usually last from 15 to 30
seconds, which is enough to interest the user.
But the most popular platform for advertising
videos is Youtube. Youtube videos always have
built-in ads (Fig. 3), which automatically start
when you click on the video.

Built-in advertising on the YouTube
platform is the trendiest way to promote any
product today. The audience of YouTube
channels that promote graphic video content
of various topics is estimated at hundreds of
thousands of users and casual consumers of
content [7]. Therefore, this type of advertising
will work more purposefully, in contrast to
television or other advertising.

Thus, two main benefits of video
advertising can be identified. The first is
multicomponent. Video advertising consists of
musical and visual components that can affect
the consumer's hearing and vision at the same
time. As a result, users who see such
advertising will have more components in their
memory to build an associative series with a
particular company and its products.

The second one is informative. Unlike
banners, the video provides an opportunity to
demonstrate the history and benefits of the
advertised object. Advertising videos for
games usually show the world of the game, its
characters, and, depending on the timing of
advertising, fragments of the game history.
Due to this, users learn more information in a
short time and are more interested in going to

the site [6].
Video advertising has two major
drawbacks in terms of obsession and

advertising budget.
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Fig. 1. Banner of the game «FIFA»
[https://play.google.com/store/apps/details?id=com.ea.gp.fifamobile]
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Fig. 2. Banner with a special offer for the game «Crossfire»
screenshot of the «Store my games» website, author — Olha Boldyreva, 2022;
[https://store.my.games/play/promo]
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Fig. 3. Built-in video advertising of the game «Dragon Raja» on
YouTube; screenshot of the site, author — Olha Boldyreva, 2021;
[https://www.youtube.com/watch?v=zceBSzfW39E]
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Video advertising has a higher level of
obsession compared to, for example, banner
advertising. On the YouTube platform, you can
choose to insert a "skip ad" button in the
video or set a timing without the ability to
switch. Many advertisers prefer the second
option, which has a bad effect on consumer
perception. It is worth noting that YouTube
now inserts not one, but two or even three
promotional videos in a row, which, unlike the
old version with one, annoys people even
more.

In this regard, consumers may also have
a syndrome of "banner blindness"”, but with a
different reaction. The company may receive
negative reviews because almost always the
video with the ad can be like or dislike rated,
which affects the statistics of advertising, and
therefore its impression rate is
underestimated. It also encourages consumers
to use Adlock and buy YouTube Premium,
which will allow them to avoid ads and reduce
the company's advertising reach.

As for the advertising budget, we can
highlight its inaccessibility to all companies.
Compared to television advertising or outdoor
advertising on the big screen, online video
advertising is available to a much larger
number of advertisers, but for very low-budget
companies, such advertising can be a luxury.
Advertising videos on platforms such as
YouTube or online theaters is very costly, so
video ads should only be considered if you
have  enough budget. Despite its
shortcomings, video advertising is the most
effective and popular form of online
advertising today.

The main aspect of the design of the
graphic component of video advertising is a
well-thought-out script and the correct use of
the visual components of the video.
Composition is the basis of everything. The
ability to harmoniously arrange graphic
elements in the format is crucial to animation
design. The right composition allows you to
breathe life into the image of objects and
makes the work interesting.
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Choosing the right font also plays an
important role. Text is the main tool for
transmitting  visual information to the
consumer. It should be clear to read and
pleasing to the eye for better assimilation of
information. A designer uses different types of
fonts as a tool for visual conveying and
facilitating the perception of the desired
information. To do this, there are many types of
fonts from grotesque to Gothic, which have
their own individual and interesting features of
writing [16]. In font design, it is very important
to distribute the text blocks correctly so that
they harmonize with the overall picture and are
readable. The perception of the text in the
format and its size will also depend on its
perception. By adding expressive text and
playing on contrasts, you can emotionally touch
the user.

As with banners, the right choice of
colors is extremely important in video
advertising graphic design. It is essential to be
able to choose the right colors and understand
the psychology of color for a more effective
impact of advertising [15].

The main difference between banner
design and video advertising is the presence of
a script. Animation graphics allow you to show
the user the story. It is crucial to show the
essence and engage the user within a short
time. For the first seconds of the video, it
should intrigue the person, otherwise, they will
not watch. Therefore, video ads often use clips
with interesting moments of the game,
beautiful locations, and unusual skins (variable
images of the character in the game).

But as an option, it is also possible to
create a simple animation of the character and
leave a static image behind it, essentially
creating an animated banner with the ability to
insert it into the video. This option is also
common, but not very popular because it is
not so impressive.

It is worth noting that in such videos,
textual information is always provided by
placing captions or subtitles as well as audio
or voice-overs because some users watch
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commercials with sound, others without it.
Thus, the placement of the text and its voice
acting gives a better chance that the
information will reach the consumer.

Another popular form of online
advertising is blogging. Tatarinov K. notes that
blogging includes all types of advertising
forms related to content on special platforms
on the Internet, used in order to place
advertising information [11]. A blogger can
place advertising content on their thematic
blog or website, or create content for
platforms such as Facebook, Twitter, TikTok,
Youtube, or Instagram.

Instagram is positioned as a network
where people can share their events, stories,
and impressions. But like other social
networks, it is a popular platform for
advertising. There are several ways to advertise
your product through Instagram. The first is to
create a page for the company or directly the
game account, where the developers can
convene posts with promotional offers, special
promotions and just post new information
about the game.

The second is advertising through well-
known bloggers. In the last 5 years, blogging
advertising has become the most popular
format. According to K.S. Fjeellingsdal [9], the
audience sometimes has a fanatical obsession
with popular bloggers, they are no longer
perceived as ordinary living people and equate
them to a character from the Internet. Some
subscribers buy almost everything that their
favorite blogger advertises because they trust
his opinion. Therefore, advertising products
through bloggers is quite profitable but not
cheap.

The main advantage of Instagram is
targeted messages. This feature is a kind of
inline advertising. The ability to adjust those
who can see the ads according to the desired
parameters (gender, age, interests) makes it
much easier. In addition, you can check the
statistics and analyze how many people
viewed the ad and how many went to the
game page.
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Another important advantage is the
ability to communicate with the audience. In
the case of video ads, users could only show
their opinion by liking or disliking. However,
the Instagram format allows maintaining live
communication with the audience and quickly
correcting problems with the game or
character design as needed. Also quickly
report innovations and problems on game
servers.

No significant shortcomings were found
in Instagram, except for the low effectiveness
of advertising compared to video advertising
and banners. It usually makes sense to create a
game account when the game already has
some popularity. Trying to promote the game
from scratch will not be the best idea.

Almost all of these design aspects, such
as composition, fonts, and color, are also
suitable for Instagram graphic content. In fact,
Instagram images with some text messages are
exactly the same banners. It should be noted
that Instagram recommends using one color
scheme for all posts on the page to look more
solid. However, this tactic does not work with
the content of games and is not mandatory for
them.

Dimensions should be considered when
creating design content. Instagram cuts a
certain amount of graphic material when
uploading it to the page, so you should work
carefully with the format and make indents.

A designer should also use the same
boundaries for each post. In this case, the
overall image of the page will look more
complete and beautiful. For a more pleasant
overall look of the page before posting it, a
designer can use a grid and see what the
graphics will look like [10].

On the example of the instagram post of
the game «LeagueOfLegends» (Fig. 5) we can
observe a great solution for the design of the
post with an information message, which may
as well be a banner on some other site. The
dynamic composition and the design of the
character look very good and attract attention.
Fonts are also well-chosen and do not conflict
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with the image. A possible remark would be to
use a brighter suit color instead of brown, but
overall everything is fine. Fig. 4 shows that the
game page has 4.2 million subscribers, which
is a good indicator and confirms that
Instagram is suitable for advertising games.
Conclusions. The analysis of online
advertising as a means of promoting modern
graphics of online computer games revealed
that the Internet nowadays provides a wide
range of opportunities to interact with the
audience and a large number of options for
promoting products. It was found that those
advertising projects, which were meticulously
designed, are more effective in promoting
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We can assume, that in a few years the
format of online advertising will displace the
usual ads in the field of graphic design and
marketing, which is shown by the data on its
success now, and the range of design
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products. Formats such as banner advertising,
video advertising, and blogging have proven
to be the most suitable for gaming advertising,
due to their capabilities and audience
perception. If you approach the design of each
type of advertising correctly, you can get a
good result and a positive reaction from the
audience. An analysis of the design aspects of
each type of online advertising has shown that
they have equally important elements:
composition, fonts, and color. These three
components are crucial to developing a design
project for each type of online advertising, but
are not limited to them, and are
complemented by their own features.
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Fig. 5. Screenshot of the content of the game
«LeagueOfLegends» from the official page, author —
Olha Boldyreva, 2022; link to page:
https://www.instagram.com/leagueoflegends/
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techniques will be replenished with new
interesting tools. This statement is due to the
fact that the development of technology in
recent years is happening at a tremendous
pace. More and more methods of product
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promotion are appearing, new technologies in
graphic design are being introduced, and new
and more non-standard design solutions are
being offered to companies. The flexibility of
the Internet space, its ability to quickly adjust
graphic content, the ability to go beyond the
usual formats of design and advertising is the
reason that online advertising is now in the
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0COG/MBOCTEN  AM3alHY  MEBHUX
IHTEPHET-peKnamm.

MeTogonoria JochnigXeHHs 3acHOBaHa Ha
CUCTEMHOMY  aHani3i  HaykoBMX  Mpalb

nepeBa>kHO  TeMAaTMUYHO  MOB'A3aHUX i3

BUAIB

peksamoto B IHTepHeTI Ta ocobamBocTamu i

AV3aliHy Ans pisHWUX naathopm. Y poborTi

BMKOPUCTaHO Bi3ya/ibHO-aHaNITUYHI,
MOPIBHANBHI  Ta  MOHOrpadiuHi  MeToaM
HayKOBOTO aHani3y axepen.

Pesynbtatn. byno pocnigxkeHo  cy4yacHi

TeHAEeHLUIT y pekiami, AKi HanbinbLL aKTyanbHi
ana coepw irop 3apas. AKLeHT 3pobneHo Ha
TPbOX HanbinbL NOMNYAAPHUX Ta BIAMOBIAHWNX
ans chepw irop Buaax iHTepHeT-peknamun Ta
0Co6MBOCTAX rPadiyHOro AM3ariHy KOXHOrO.
Ha ocHoBi aHanizy HaykoBuMx nMpaub Ta
BIArYKiB NtOAEN Ha iHTepHeT-MarjaHumKax

6yn0  BMABNEHO 3HAYHWW  iHTepec A0
iHTEepHeT-peknaMm Ha npoTmBary
TPaAauuivHIi, a came a0 baHepHo;,
Bigeopeknamn Ta 6norepctBa. BusaBneHo

0CcobAMBOCTI, MepeBarun Ta HeZONIKN KOXHOTO
3 UMX BWUAIB IHTepHeT-peknamMn. 3'aCoBaHoO,
AKi acnekTV y Au3avHi UMX BUAIB pekiamun €
BaXamBuMu.  [poaHanizoBaHO  MPUYMHM
YCMIWHOCTI  BUKOPUCTAHHA  UWUX  BUAIB
iHTepHeT-pekiamMn B ranysi irop Ta X
MCUXONOFIYHUN  BMAMB  Ha  CnoXwuBaua.
BusHaueHa BaX/IMBICTb npaBUAbHOIO
niaxo4y A0 AM3arHy AaHUX BUAIB peknamu.

HaykoBa HOBM3Ha nonsrae B y3aralbHeHHi
nonepeaHix AOCNIAXKEHb NO 3a3HauYeHin TeMi
Ta BUABNEHHI OCOBAMBOCTEN MEBHUX BWUAIB

IHTEepHeT-pekiamu, CTPYKTYpPYBaHHi
iHpopmauii nNpo nepeBarn Ta HeAONIKM
KOXHOTO, BUSB/IEHHIO ocobamBoCTEN

AV3aiHYy KOXHOro BMAYy, a TaKoX aHanisy
MNPUYNH YCNILWHOCTI X BUKOPUCTaHHA y cdepi
irop Ta posi y uboMy rpadiyHOro An3ainHy.

MpakTnuHa 3HaUYyLiCTb OTPUMaHMX
pe3ynbTaTiB Mosndrae y TOMY, LO BOHW
MOXYTb BMKOPUCTOBYBATUCA K TEOPETUYHA
6a3a 40 CTBOpPEHHA MPOEKTIB, WO NOB'A3aHi 3
peKksaMoro KOMM'toTepHUX irop. JocniaxeHa
iHpopMaLifs Ta HaykoBi MaTepiann PIi3HUX
aBTOpPIB JO3BOVAN CTBOPUTU iHHOPMATUBHY

0COBEHHOCTEN AM3aliHa OnpeAeNeHHbIX BUAOB
NHTEPHeT-peKnambl.

MeTtoponorma wuccnefoBaHWsA OCHOBaHa Ha
CUCTEMHOM aHanmse Hayu4HbIX pabor,
NPeVMyLLEeCTBEHHO TeMaTUYeCkn CBA3aHHbIX C
peknamon B WHTepHeTe M ocobeHHOCTAMUK ee
AV3aliHa ans  pasHblix niatdopm. B pabote
NCNOb30BaHbI BM3Ya/ibHO-aHaAUTMUECKNe,
CpaBHUTENbHblIE U MOHOrpadumueckme MeToabl
Hay4HOro aHa/iM3a MCTOYHWKOB.

Pe3synbtartbl. bbinn nccnegoBaHbl coBpeMeHHble
TEHAEHUMM B pekname, Hambonee akTyasbHble
ana chepbl uUrp ceryac. AKLEHT caenaH Ha Tpex
Hanbonee MONYASPHbIX W MOAXOAALMX ANSA
chepbl wrp BuAax WHTEpHeT-peknambl U
0COBEeHHOCTAX rpadnueckoro amsariHa Kaxaoro.
Ha ocHoBe aHanv3a HayuHbiXx paboT u OT3bIBOB
NOJEN Ha MHTepHeT-nowaakax 6bi1 BbifsBAEH
3HAUMTENbHBIN MHTEPEC K WUHTEPHET-pekname B

NPOTMBOBEC TPAAMLMOHHOW, a WMEHHO K
6aHHepHOW, Buaeopekiame U  6HaorepcTsy.
BbisiBneHbl OCOBEHHOCTW, npeumyLlecTBa W

HeAoCTaTKM KaXAoro u3 3TUX BUAOB MHTEPHET-
peknamsbl. BblISCHEHO, KakuMe acnekTbl B Au3aliHe
3TUX BMAOB peknambl BaXHbl.
MNpoaHanM3npoBaHbl  MPUUYUHBI  YCMELHOCTH
NCMONb30BaHNS 3TUX BUAOB MHTEPHET-PeKaaMbl
B 06/1aCTU UIP N KX MCUXONOTNYECKOe BAUSHME
Ha noTpebutens. OnpegeneHa 3HAYMMOCTb
NpPaBWIbHOrO NOAX0Aa K AM3alHYy AaHHbIX BUAOB
peKknambl.

HayuHaa HoBM3Ha 3akntovaercs B 0606LeHNN
npeabiayLLnX NCCNeaoBaHNA NO yKa3aHHOW Teme
N BbIABNEHUM OCOBEHHOCTEN OnpeAeneHHbIX
BMAOB WHTEPHET-pekaaMbl, CTPYKTYpPUPOBaHUN
MHPOPMaLMM O NPEMMYLLECTBAX M HefocTaTKax
KaXx4oro, BbIABAEHUN OCOBeHHOCTeN aAM3ailHa
KaXZoro BWAa, a TakXe aHaaM3 MnpUYuH
YCMEeLwWwHOCTM UX MCMOAb30BaHWUA B chepe urp u
poan B 3TOM rpaduyeckoro au3aliHa.
MpakTuueckas 3HAUUMOCTb NONyYEHHbIX
pe3ynbTaToB COCTOUT B TOM, UYTO OHW MOTYT
MCMNONb30BaTbCs Kak TeopeTuyeckas 6asza ans
CO34aHUA MPOEKTOB, CBA3aHHbIX C pPeKIamMoMu
KOMMbIOTEPHbIX Urp. ViccnepoBaHHas unHdopMa-
LMS U HayYHble MaTepuabl pa3HbIX aBTOPOB MO-
3BOMAN CO34aTb MHOOPMATUBHYHO CTaTblo, CO-
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