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The purpose of this study is to develop design for cultural and creative products based on the regional
culture of each district and county in Ankang City, Shaanxi Province, China.

Methodology. This study utilizes an interdisciplinary research method. The theory of translation in
linguistics and the three-layer structure of cultural attributes are integrated into the design of regional cultural
and creative products, and the material, spiritual, and behavioral elements of local culture are translated into
the form, semantics, and function of cultural and creative products, respectively. By using this method, various
local cultural elements are mined and integrated into product design to increase the sense of cultural identity.

Results. Based on the research status of regional material or immaterial culture and the current
situation of local development in Ankang, Shaanxi Province, we explore the practical significance and value of
integrating regional cultural elements into cultural and creative products, introduce design translation theory
and cultural triple structure, use the local cultural characteristics of Ankang to enhance the added value of
cultural and creative products, strengthen the cultural identity of tourists, and help the heritage and
development of Ankang regional culture in the era.

Scientific novelty. In this study, we adopt the transliteration theory to analyze the regional cultural
elements from multiple perspectives and present them through visual forms. It has been proved that the
translation theory can highlight the regional characteristics of cultural and creative product design from
multiple dimensions.

Practical significance. Transcreation theory combined with cultural triple architecture can be used in
the development of cultural and creative products in other regions, thus establishing a more complete regional
culture discovery and presentation as an important tool. Second, by developing cultural and creative products
in the Ankang region, the local city image can be established and the development of related tourism industries
can be promoted.

Keywords: design of cultural and creative products; transcreation theory; graphic design; product
design; an illustration; a keychain; cultural triple architecture; Ankang region.

Introduction. The design of cultural and the cultural and creative product design in
creative products is a complex cross-discipline, Ankang region of Shaanxi is still in its initial
and its process involves the integration of stage, and most of its research is on superficial
material and immaterial cultures. The cultural external aesthetics, showing the serious
and creative products of nine counties and one  phenomenon of aesthetic homogeneity and the
district in Ankang, which have been developed lack of regional characteristics. The art
in various forms such as innovation of local characteristics of southern Shanxi carried by the
characteristics culture, reflect to some extent Qinba region are not reflected. This paper
the changes, inheritance and development of attempts to translate the innovative design of
the regional folk customs and humanistic style  Ankang cultural and creative products in
in southern Shaanxi. It is a representation of material, spiritual and behavioral aspects from
regional traditional culture, and also reflects the  the perspective of regional culture, and design
humanistic framework from the inside out, such  a set of cultural and creative products that can
as material life, aesthetic consciousness, and reflect the regional cultural characteristics of
political system [2]. Ankang, with a view to providing useful

Despite the good trend of regional reference for the innovative development of
cultural and creative industries in recent years, cultural and creative products in other regions.
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Analysis of previous researches. The
study of regional culture is the source of the
intrinsic value of cultural and creative products
and the embodiment of their spiritual core, so a
deep understanding of the unique local culture
is required at the beginning of design activities.
Regional culture is an open system that flows in
the past, modernity and future of a specific
region, and it is also the internal driving force
and source of wisdom for regional historical
development and cultural innovation [7].

S.Z. Lin et al. [5] abstractly analyzed the
semantic elements available in regional culture
in conjunction with product semantics,
classified their attributes for the abstract
cultural elements in regional culture, and
established the semantic element base of
regional culture.

L. Zhang et al. [12] discuss the concept,
form and nature of cultural and creative
products from the perspective of the
relationship between regional culture and
cultural and creative product design, and
elaborate the application of regional culture in
cultural and creative product design to provide
strategies for regional cultural and creative
product design and an effective path for the
long-term development of regional culture.

K. Zhang et al. [11] systematically studied
Yuanjia Village from the perspective of the
"authenticity” of regional culture, focusing on
the connotation of regional culture, and
analyzed the problems of optimizing the
expression of regional culture in landscape
design from the perspectives of appropriate
spatial  scale, integration of  spatial
environmental resources, and overall rural
cultural expression atmosphere. The above
research on regional culture from different
scales and directions provides a certain
reference value for the application of
translation theory in this paper.

In terms of research on cultural and
creative products, the current process of
cultural and creative product design that has
formed a consensus in the academic
community and is often used can be
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summarized as refining cultural characteristics,
positioning design concepts, and developing
product design [1], while scholars are still
actively exploring design paradigms for
regional cultural and creative products.

Y. X. Wang [10] elaborates specific and
feasible strategies for cultural and creative
product design from the perspectives of
environmental protection, intensification and
sustainable development, which provides
theoretical support for scholars and designers
engaged in research on cultural and creative
product design to develop more cultural and
creative products with cultural color.

X.Wang et al. [9] used a hierarchical
analysis process to analyze user needs and
applied the results to product design practices
to design Cantonese language creation
products that better meet visitors' needs.
Y.).Lee [4] explores the unique cultural
elements of remote areas to develop cultural
and creative products that fit the local cultural
image in terms of culture, creativity, art and
function.

Studies on the design and development
of cultural and creative products in Ankang,
Shaanxi Province, are relatively few and mostly
focused on specific categories. X. W. He [3]
took Ankang city gift design as an example,
through research and interview, selected the
"gilt copper silkworm" as the core element of
the «city's regional cultural "IP"; using
association, reconstruction and other stylistic
design techniques, transformed it into a model
that fits the characteristics of plush toys, and
implanted it in the form of folk embroidery. The
design was transformed into a shape that fits
the characteristics of the plush toy by using
association and reconstruction, and implanted
in the form of folk embroidery to give it a
unique regional cultural connotation and
formal beauty.

X. C. Li et al. [6] analyzed the advantages
and disadvantages of the plush toy industry in
Ankang, and finally  discussed  the
countermeasures and suggestions for the high-
quality development of the toy industry.
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However, in the existing research on
Ankang cultural and creative products, most of
them are applied to a certain industrial
manufacturing field from the perspectives of
industry and history, while the innovative design
research and regional expression of Ankang
cultural and creative products are still in the
exploratory stage when local art is popularized
and commercialized, and more scholars and
designers are needed to conduct more in-depth
thinking and research. Therefore, when
combining regional culture with Ankang cultural
and creative products, we should start from the
perspective of creative transformation of
regional symbols and cultural connotation
excavation, highlighting the unique regional
temperament image, so as to greatly enhance
the cultural confidence of traditional national art.

Statement of the problem. This study
focuses on the respective regional cultures of
nine counties and one district in Ankang City,
Shaanxi Province, and combines the three levels
of form, semantics and function in the theory of
cultural translation, and through research,
translates the local cultures of ten administrative
regions in Ankang into the above three levels,
and finally forms ten specific visual images,
which are used in the design of tourism cultural
and creative products.

Results of the research. The regional
cultural characteristics of different parts of
Ankang were translated to form the results of
three levels: material, behavioral and spiritual,
and used in the design of the tourism cultural
and the creative keychain.

Ankang is located south of the Qinling
Mountains in China, and the Han River, the
longest tributary of the Yangtze River, passes
through the city. Together with the local
mountainous geographical environment divides
Ankang into ten administrative regions, each of
which  has  developed unique natural
geographical  environment and  cultural
characteristics. The innovative design of cultural
and creative products in Ankang region has both
theoretical and practical implications:
theoretically, in the context of Chinese culture,
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supporting and developing the culture of
southern Shaanxi can improve the cultural and
creative industry system of Shaanxi Province,
thus shaping the unique humanistic spirit of
Shaanxi; practically, developing relevant cultural
and creative products can promote the product
transformation of cultural elements, thus
increasing the added value of regional cultural
products in southern Shaanxi.

The term “transliteration” in linguistics
refers to the act of translation with the help of
mediated texts. In previous research on the
design of cultural and creative products, the
concept of "transliteration" has been extended
to the innovative act of transforming cultural
elements into culturally specific product
elements through design language [8]. In
addition, according to Donald A. Norman's
three-level theory of design [13], the elements of
Cantonese opera cultural and creative products
can be divided into three aspects: form,
semantics, and function. In summary, the
following three levels corresponding to the
product and culture are introduced: form
translation at the material level, semantic
translation at the spiritual level, and functional
translation at the behavioral level. The
corresponding relationships are shown in Fig. 1
(drawn by the author).

The material aspects of Ankang cultural
elements are mainly composed of obvious
physical elements such as landscape, city layout,
famous monuments, Chinese opera, dragon
boat, tea, food, etc.; designers need to translate
these elements with the most southern Shaanxi
characteristics into the formal elements of
product carriers, i.e. shape, pattern, material, etc.
through color extraction, pattern reconstruction
and shape innovation, so that consumers can
intuitively perceive the regional cultural
characteristics of Ankang when consuming and
enjoying the cultural and creative products. In
this way, consumers can intuitively perceive the
regional cultural characteristics of Ankang in the
consumption and appreciation of cultural and
creative products. Tab.1 shows the introduction
of some material culture in Ankang area.
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Ankang
Cultural
and
Creative
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—» Form < Matter |j=t
Translate
Shape, Color Tea, Dragon Boat
Pattern, Material Herbs, Construction
Ankang
Performance
—— Semantics > Spirituality e Cultural
Translate |
Pleasure, Comfort, Openness, Hard work, Elements
Coziness, Yearning Simplicity, Sincerity
Performance
——» Function < Behavior fa—
Translate
. . Tea Picking, Dragon
G'HE'DEE:;TS' Travel Boat Racing, Qin
Opera, Rafting ... ...

Fig. 1. Three levels of transliteration of Ankang cultural and creative products

Table 1

Introduction of some material culture in Ankang area

No.

Region

Image

Introduction Description

Hanbin
District

The Ankang dragon boat is a wooden boat in the shape of
a dragon. The dragon boat is light and handy, decorated
with a raised dragon head at the front and a dragon tail at
the back end, and the sides of the boat are decorated with
scale patterns or water wave patterns, which has a unique
flavor.

Ziyang
County

Ziyang, Shaanxi Province, has many mountains and water,
and is rich in products, of which Ziyang tea is one of the
most well-known. Ziyang produced tea in the Upper
Gubernia period, tea trade appeared in the Western Han
Dynasty, Shannan tea was listed as a tribute in the Tang
Dynasty, and tea was exchanged for horses in the Song and
Ming Dynasties.

Zhenping
County

Lanyang
County

Zhenping bacon curing technique is listed in the fourth
batch of intangible cultural heritage in Shaanxi Province.
The color of bacon is bright red, the meat is firm and elastic,
fat and lean, and the cooked meat is strong and has a rich
and mellow original taste of pork.

Taiji City is located in the urban area of Xunyang City,
Shaanxi Province. From a distance, the city overlooks the
urban area of Xunyang City, Shaanxi Province, showing a
typical Taiji Bagua pattern, with yin and yang circling back
and forth, so it is called "Taiji City".

Ningshan
County

Through the storms of the NingShan County City God
Temple, surviving the robbery, is a very few ancient
buildings intact in southern Shaanxi, and was listed as a key
cultural relics protection unit by the Shaanxi Provincial
People's Government in 2003.
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Ankang culture is based in southern
Shaanxi, but also looks at the world, gradually
forming the spiritual layer of cultural elements
that are inclusive and open, active and
innovative, and coherent, allowing culture and
art to remain vigorous in the changing needs of
the times and audience preferences. The
translation of the spiritual layer can be done by
constructing a reasonable perception logic in the
cultural elements and product carriers, so as to
convey the regional cultural connotation in the
consumers' perception of product semantics.
The spiritual dimension of Ankang culture
includes openness, advancement, hard work,
simplicity, etc. Table 2 shows the introduction of
some spiritual cultures in Ankang region.

The design translation of Ankang cultural
behavior level should not only explore the

traditional behavior elements of Ankang, but
also organically integrate with contemporary
values, and actively reshape consumers'
cognition of Shaananxi culture, make the
products achieve a balance of practicality and
aesthetics, stimulate consumers' experience and
desire to buy, and make consumers feel pleasure
and satisfaction in the process of using, playing
and tasting, so as to build a sense of Ankang
regional cultural attributes This will create a
sense of pleasure and satisfaction in the process
of using, playing and tasting, so as to build a
perception of the cultural attributes of Ankang
region and promote the unity of knowledge and
action in cognition and dissemination of culture.
Table 3 shows the introduction of some
behavioral cultures in Ankang area.

Table 2

Introduction of some spiritual cultures in Ankang region

No. Region

Image

Introduction Description

Hanbin
District

Pingli
County

Hanyin
County

Ziyang
County

Han tune second reed is the second largest drama genre in
Shaanxi, popular in Ankang and parts of Hanzhong in
Shaanxi, and is a typical representative of Ankang regional
culture and one of the national intangible cultural heritage.

Nuwa mending the sky is an ancient Chinese legend.
According to legend, a big hole was broken in the sky in
ancient times, heavy rain fell in the sky, and the people were
not happy, and Nuwa blocked the hole in the sky with five-
color divine stones in Pingli County, saving the people.

The "Three Shens" are the three brothers Shen Shiyuan, Shen
Yinmo and Shen Jianshi, who are determined to study hard
and become pioneers of China's "May Fourth" new cultural
movement and internationally renowned cultural masters.

Ziyang County is named after the real people of Ziyang.
Ziyang Zhenren was formerly known as Zhang Boduan,
nicknamed Ziyang. Zhang Boduan was a master of the
Neidan School of the Northern Song Dynasty and believed in
Quanzhen Religion. He advocated taking Neidan as the way
to cultivate immortals, and "dual cultivation of life and life"
as the main purpose of internal refining.

The core of the translation of Ankang

southern Shaanxi from the outside to the inside

cultural and creative product design is based on
three levels: material, spiritual and behavioral,
and the innovative design process of spiritual
imagery that applies the regional culture of
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of the product in a natural and realistic way. In
order to realize the design translation of Ankang
tourism cultural and creative products into the
culture of southern Shaanxi, designers need not
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only to break through the original design
thinking of attaching the regional cultural
elements to the product carrier, but also need to
grasp the innovation and development of local
culture in the rapid change of the times, so that
the innovative design of cultural and creative
products is closely related to the original root of
regional culture. Therefore, the following design
strategies are proposed to address the problems
of Ankang tourism cultural and creative products
in terms of functional form, regional identity and
innovation, and to provide reference for future
innovative design development of Ankang
cultural and creative products from the unique
cultural symbols of each county in Ankang. The
practical aspect of this cultural creation is to

design a set of tourist souvenir keychain for
Ankang area.

The special regional cultural symbols of
Ankang Hanbin District are Han River, dragon
boat race and Han tune two reeds (Han opera),
which are designed from the elements of sports
modeling and color matching in type, spirit and
behavior, respectively, through the laws of
graphics and color composition. The theme
element is named "Pearl of Qinba", and the
design of the keychain highlights the elements
of dragon boat racing and Han opera, and
reflects the traditional opera and the spirit of
striving for advancement in dragon boat racing
through the colors and movements and
expressions of the characters (Fig. 2).

Table 3

Introduction of some behavioral cultures in Ankang area

No. | Region Image

Introduction Description

Hanbin
District

. | The Ankang Dragon Boat Race is a traditional folk cultural event
in Ankang, Shaanxi Province. Dragon Boat Festival dragon boat
race was originally to commemorate Qu Yuan, a patriotic poet
who was worried about the country and the people during the
~ |Warring States period. Later the dragon boat race gradually
developed into a sports competition.

Pingli
County

. | Tea picking is poured with the simple emotions of the working
people of Pingli County and with its unique artistic thinking, a
| |strong sense of life, enriching the active role of spiritual life.
Every year in April, every farmer will pick fresh tea leaves from
their own tea gardens and finally process them into tea leaves
through multiple processes and sell them to all over the country.

Langao
County

Driving a powerless canoe, using the paddle to master the
direction, going downstream in the sometimes turbulent and
sometimes gentle current, performing wonderful moments in
the struggle with nature, this is rafting, a sport for the brave. A
winding flowing river that extends through the hard hinterland
of the canyon.

S Wb,
Han Tune Two Reeds
(Chinese Opera)

Dragon Boat Race

Han River

Fig. 2. "Pearl of Qinba" of Ankang Cultural and Creative Product (The three pictures on the left are from
Baidu pictures; the right picture is the author's design plan)
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Baihe County, Ankang, is the birthplace of
the Chu-Han culture in China, where the natural
scenery is dominated by terraced rice fields, in
addition to the well-preserved ruins of the city
walls of the Han Dynasty, which are important
historical materials for recording and studying
the history of the Qin and Han Dynasties. The
overall effect of the scheme is shown in Fig. 3,
the theme of "Qin Head and Chu Tail" is mainly
taken from the "terraced fields" and "city walls"
of Baihe County, and the overall visual effect is
created through the contrast of colors. The
visual effect is created by the contrast of colors.

The biggest feature of Ankang Xunyang
County is the city layout in the shape of Taiji,
the overall effect of the pattern is shown in

Terraces

Han Dynasty City Wall

Fig. 4, the theme of "Taiji City" is mainly taken
from the combination of Xunyang County city
and river form, the design shape and the
combination of the ancient Chinese "eight
trigrams".

Ankang Hanyin County is the birthplace
of the "three Shen" brothers, Shen Shiyuan,
Shen Yinmo and Shen Jianshi were the
representative figures of the Chinese New
Culture Movement, bringing new culture and
new ideas to the whole society. The overall
effect of the pattern is shown in Fig. 5, the
theme of "Three Shen's hometown" is mainly
taken from the portraits of the three Shen
brothers, and the effect of sculpture is used to
show the characters.

Fig. 3. "Qin Tou Chu Wei" of the Ankang Cultural and Creative Products Program (The two pictures on the
left are from Baidu pictures; the right picture is the author's design plan)

2 TR
Xunyang Taiji City

Taiji Gossip

,.--""/ = S,

| ‘l L
Translate \\|

Fig. 4. "Taiji City" of the Ankang Cultural and Creative Product (The two pictures on the left are from Baidu
pictures; the right picture is the author's design plan)

"The Three Shens", Shen Shiyuan,
Shen Yinmo and Shen Jianshi

Stone

Translate

Fig. 5. "Three Shen hometown" of Ankang cultural and creative product (The two pictures on the left are
from Baidu pictures; the right picture is the author's design plan)
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Ankang Ziyang County is named after the
real Ziyang, an important representative figure
and spiritual symbol of Taoism. The local tea
produced in Ziyang is rich in taste and fragrance
and rich in selenium, which is sold overseas. The
overall effect of the pattern is shown in Fig. 6.
The theme is "Selenium-rich Tea Township",
which mainly takes the portrait of Ziyang Real
Man, symbolizing the spirit of Taoism, and then
incorporates the elements of tea through the
image of tea picker.

Nangong Mountain in Ankang Langao
County is a famous tourist attraction in China
and an important Buddhist cultural shrine. At
the same time, the special geographical
environment of Langao is suitable for drifting in

Ziyang Gods

Tea Picking

the mountain stream every summer. The overall
effect of the pattern is shown in Fig. 7. The
theme is "Nangong Drifting”, which mainly
takes the image of the entrance of Nangong
Mountain, symbolizing the spirit of Buddhism,
and then incorporates the wave shape of
drifting into the design.

There is a mythical story of Nuwa
mending the sky in Pingli County, Ankang, and
the tea "Silver Needle" in Pingli is also unique in
Shaanxi Province. The overall effect of the
pattern is shown in Fig. 8. The theme is "Nuwa's
hometown", mainly taking the image of Nuwa
and the action of "mending the sky", followed
by integrating tea picking into the design
element again.

Fig. 6. "Selenium-rich tea country" of Ankang cultural and creative product (The two pictures on the left
are from Baidu pictures; the right picture is the author's design plan)

Fig. 7. "Nangong Drifting" of Ankang Cultural and Creative Product (The two pictures on the left are from
Baidu pictures; the right picture is the author's design plan)

B

The Legend of Nuwa Mending Heaven

Tea Picking

Fig. 8."Nuwa's hometown" of Ankang Cultural and Creative Product (The two pictures on the left are from
Baidu pictures; the right picture is the author's design plan)
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The best-preserved City God Temple in
Ankang Ning Shan County is a representative of
the ancient imperial city architecture in
southern Shaanxi. The overall effect of the
pattern is shown in Fig. 9. The theme is "An
Ning Shaanxi", which is mainly taken from the
outer outline of the building as the
morphological element, and the color is
extracted from the building facade as the color
element.

The last two are Shiquan and Zhenping
counties in Ankang. Shiquan County has ten
beautiful natural and humanistic scenery, and

the Chinese word "Shiquan Ten Beauties" has
the same pronunciation as "Ten All Beauties".
Shiquan is also the hometown of the famous
pre-Qin figure Guigu Zi. Zhenping is famous for
its food and medicinal herbs, the representative
of which is bacon and the representative of
medicinal herbs is yellow lotus and astragalus.
Zhenping is also the border of three Chinese
provinces. The overall effect of the pattern is
shown in Fig. 10, with the themes "Shiquan Ten
Beauties" and "Longevity Medicine Township",
and the forms and colors are derived from their
respective figurative elements.

Fig. 9. "An Ning Shaanxi" of Ankang Cultural and Creative Product (The two pictures on the left are from
Baidu pictures; the right picture is the author's design plan)

Fig. 10. "Shiquan Ten Beauties" (left) and "Longevity Medicine Township" (right) of the Ankang Cultural
and Creative Product (The picture is the author's design plan)

Fig. 11. Keychain effect (Author's design results)
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The keychain can be sold as a souvenir of
Ankang, and tourists can deepen their
understanding of the regional culture in the
process of purchasing and using the keychain.
The product can also actively promote the local
tourism (Fig. 11).

Conclusions. The development of
regional cultural and tourism creative products
is significant for establishing the local city
image and driving the local economy. By
analyzing and reconstructing the distinctive
cultures of ten regions in Ankang through the
three layers of values in the theory of cultural
translation, the local cultural symbols of

Nitepatypa:

1. Cheng F., Qiu X, Liu B.J., Sun X,, Li Y. A Review
of Domestic Research on Cultural and Creative
Product Design Methods - Based on The Analysis of
Papers on The Topic of Cultural and Creative Product
Design Published in Packaging Engineering.
Packaging Engineering. 2022. Vol. 43, N2 12. P. 339-
347.

2. Ge C. Analysis and Transformation of
Requirement in the Design Process of Cultural
Creativity Product. Decoration. 2018. P. 142-143.
DOI: 10.3969/j.issn.0412-3662.2018.02.040.

3. He X. W. Research on the design practice of
plush toys based on the "IP" of Ankang regional
culture. Packaging Engineering. 2021. Vol. 42,
Ne (12). P. 235-241.

4. LeeY. ). Exploration of cultural elements and
design of cultural creativity products in remote
districts. Pakistan Journal of Statistics. 2012. Vol. 28,
N2 5. P. 617-626.

5. Lin S.Z, Yang Q. Research on Design Method
of Product Semantics Based on Regional Culture
Differences. 70th IEEE International Conference on
Computer-Aided Industrial Design and Conceptual
Desig. 2009. Vols. 1-3. P. 244-248.

6. Li X. C, Jia D. Research on the development
status and countermeasures of Ankang plush toy
cultural and creative industry. Western Leather. 2021.
Vol. 43, N2 17. P. 145-146.

7. Shan J. X. Urban culture and traditional
culture, regional culture and cultural diversity.
Southern Cultural Heritage. 2007. N2 02. P. 2-28.

8. Shi T, Liu X. Translating pluralistic modern
world literature — Centering on the translational

54

Ankang are categorized and analyzed from
three perspectives: material, spiritual and
behavioral, and incorporated into the visual
design by figurative means such as shape and
color.

The keychains can be carried around and
played with at any time, and are inexpensive,
making them suitable as cultural tourism
products to be sold at local tourist attractions.
By using the translated and reconstructed
cultural images of each region in the keychain,
the regional cultural images are condensed into
the product design and brought to life.

activities of Modern Times. Foreign Language
Studies. 2022. Vol. 39, N2 03. P. 106-111.

9. Wang X, Gu Y. Y. Study on the Design of
Cantonese Cultural and Creative Products using
Analytic Hierarchy Process. Mathematical Problems
in Engineering. 2020. P.1-7. DOI: 10.1155/2020/
8874787.

10.Wang Y. X. Research on The Design Strategy
of Cultural and Creative Products Based on The
Concept of Green Environmental Protection.
Fresenius Environmental Bulletin. 2021. Vol. 30,
N2 4A. P. 4293-4299.

11.Zhang K., Yi R. G. Exploration of The
Characteristic Development of Rursl Landscape
Based on Regional Cultural Characteristics. Journal
of Environmental Protection and Ecology. 2019.
Vol. 20. P. 1-6.

12.Zhang L., Hu F. Analysis of the Design of
Cultural and Creative Products from the Perspective
of Regional Culture. IOP Conference Series: Materials
Science and Engineering. 2019. Vol. 573. P. 012071.

13.Zhang Z., Hao Y. L. Research on Emotional
Design of Visual Interaction Based on Cognitive
Psychology. Ed. M. Kurosu. Human-Computer
Interaction: Theory, Methods and Tools: Held as Part
of the 23rd HCI International Conference, HCII 2021,
Virtual Event, July 24-29, 2021, Proceedings, Part |
23. Springer International Publishing, 2021. P. 472-
481.

References:

1. Cheng, F., Qiu, X, Liu, BJ,, Sun, X, Li, Y. (2022).
A Review of Domestic Research on Cultural and
Creative Product Design Methods — Based on The



Art and Design N23, 2023

HayKoBWI $haxoBWUA XXypHan

MucmeymeozHascmeo. TexHi4HI HayKu.

Analysis of Papers on The Topic of Cultural and
Creative Product Design Published in Packaging
Engineering. Packaging Engineering, 43(12), 339-
347 [in Chinese].

2. Ge, C. (2018). Analysis and Transformation of
Requirement in the Design Process of Cultural
Creativity Product. Decoration, 142-143. DOI:
10.3969/j.issn.0412-3662.2018.02.040 [in Chinesel.

3. He, X. W. (2021). Research on the design
practice of plush toys based on the "IP" of Ankang
regional culture. Packaging Engineering, 42(12), 235-
241 [in Chinese].

4. Lee, Y. J. (2012). Exploration of cultural
elements and design of cultural creativity products
in remote districts. Pakistan Journal of Statistics,
28(5), 617-626 [in Korean].

5. Lin, S. Z, Yang, Q. (2009). Research on Design
Method of Product Semantics Based on Regional
Culture  Differences.70th  I[EEE  International
Conference on Computer-Aided Industrial Design and
Conceptual Design, Vols. 1-3, 244-248 [in English].

6. Li, X. C, Jia, D. (2021). Research on the
development status and countermeasures of
Ankang plush toy cultural and creative industry.
Western Leather, 43(17), 145-146 [in Chinese].

7. Shan, J. X. (2007). Urban culture and
traditional culture, regional culture and cultural
diversity. Southern Cultural Heritage, (02), 2-28 [in
Chinese].

8. Shi, T, Liu, X. (2022). Translating pluralistic
modern world literature — Centering on the
translational activities of Modern Times. Foreign
Language Studies, 39(03), 106-111 [in Chinese].

9. Wang, X, Gu, Y. Y. (2020). Study on the Design
of Cantonese Cultural and Creative Products using
Analytic Hierarchy Process. Mathematical Problems
in Engineering, DOI: 10.1155/2020/8874787 [in
English].

10.Wang, Y. X. (2021). Research on The Design
Strategy of Cultural and Creative Products Based on
The Concept of Green Environmental Protection.
Fresenius Environmental Bulletin, 30(4A), 4293-4299
[in English].

11.Zhang, K., Yi, R. G. (2019). Exploration of The
Characteristic Development of Rursl Landscape
Based on Regional Cultural Characteristics. Journal
of Environmental Protection and Ecology, 20, 1-6 [in
English].

12.Zhang, L., Hu, F. (2019). Analysis of the Design
of Cultural and Creative Products from the
Perspective of Regional Culture, 573, pp. 7th
International Forum on Industrial Design [in English].

13.Zhang, Z, Hao, Y. L. (2021). Research on
Emotional Design of Visual Interaction Based on
Cognitive Psychology. In M. Kurosu (Ed.) Human-
Computer Interaction: Theory, Methods and Tools,
HCIl 2021, pp.472-481. 23rd International
Conference on Human-Computer Interaction (HCII).
[in English].

211AH B., "MALLUKEBWY K. /.
"Kuiscbkuli HayioHansHUl yHisepcumem mexHoso2ili ma dusativy, Kuis, YkpaiHa
2llleHscilicokuli yHisepcumem Hayku i mexHonoeili, Cians, Kumadi

AVN3ANH KYNbTYPHUX | KPEATUBHUX NMPOAYKTIB Y PEFIOHI AHKAH
3 TOYKU 30PY PEFNOHAJIbHOI KYNIbTYPU

Memoro OocniOxeHHs € po3pobka OusaliHy KyJAemypHUX [ KpeamusHUX Npodykmie HA OCHO8I(
pe2ioHAIbHOI Ky/lbmypu KOXHO20 palioHy ma nosimy 8 micmi AHbkaH, nposiHyis LlleHsci, Kumad.
Memodonoeia. ¥ OJocnidxeHHi 3acmocosaHo MixoucyunaiHapHuli memod 0OocnioxeHHA. Teopia

nepekaady 8 siiHegicmuyi ma mpuwiaposa cmpykmypa KyasmypHux ampubymis iHmezpyromecs 8 ou3aliH
pe2ioHAIbHUX KY/bMYypPHO-KpeamusHUX npodykmis, a mamepiaaeHi, Oyxo8Hi ma nogediHKos! enemMeHMuU
Micyesol Ky/ibmypu MpaHC/IMeCA y hopmy, ceMaHmuky ma yHKYiro Kya1emypHOT ma meop4oi Npodykyii
8i0no8ioHo.

Pesynemamu. basyrouuce Ha 0ocaiOHUYybkOMYy cmamyci pezioHaleHOl MamepiansHol ma
HemamepianabHOl KyJbmypu [ NOMOYHIli cumyaylii micyesozo po3sumky 8 AHbKaHI, nposiHyia LleHsci,
JoCniOXeHo Npakmu4He 3HAYeHHS Ma YiHHICMb (Hmezpayii pe2ioHaNbHUX Ky/lbMmypHUX e/ieMeHmis y
KynemypHi ma kpeamusHi npodykmu, npedcmassieHo meopiro nepemeopeHHa Ou3aliHy apximekmypu 3
BUKOPUCMAHHAM  Micyesux KyabmypHux ocobaugocmeli AHbkaHa, wob nidsuwjumu ocobausicme
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HayKoBWI $haxoBWUA XXypHan Mucmeymeo3Hascmeo. TexHIYHI HayKu.

Ky/lemypHUX [ KpeamusHUx npodykmis, 3MiyHUMU KyabmypHy i0eHmuydHicme 01 npusabaeHHs mypucmis i
donomozmu cnaduwjuHi ma po3eumky pe2ioHabHOI Ky/bmypu AH6KAHY.

Haykoea Hoeu3Ha. Y 0ocni0xeHHI 8UKOPUCMAHO meopito mpaHcaimepayil, ujob npoaHanisysamu
pe2iOHA/bHI Ky/bMypHI efeMeHmu 3 pi3HUX MO4YoK 30py ma npedcmasumu ix y 8i3ydsbHUX ¢opmax.
JlosedeHo, wjo meopis nepeksady Moxe 8uceimaumu pe2ioHanbHi ocobaugocmi dusaliHy Ky/bmypHo20 ma
KpeamusHoz20 npodykmy 3 6bazameox sumipis.

Mpakmuyxe 3Ha4veHHA. Teopis mpaHckpeayii 8 NOEOHAHHI 3 NOMPIUHOK  Ky/JlbMYPHOH
apximekmypor Moxe bymu sukopucmaHa 015 po3pobKu KybmypHUX | KpeamusHUX npodykmig 8 (HWUX
pezioHax, makuMm YUHOM CMeOopHoYU 6UIbW NOBHe 8I0KpUMMS MAd Npe3eHMayito pe2ioHaabHol Kyaemypu
AK eaxausull IHcmpymeHm. Po3susarouu Ky/JbmypHi ma meopyi Nnpodykmu 8 pe2ioHi AHbKAH MOXHA
cmeopumu iMiOX Micma ma cnpusamu po3gumky CyMDKHUX IHOycmpili mypusmy.

Kmouoei cnoea: ousaliH KynbmypHo-kpeamusHol npodykyils meopis mpaHckpeayli;, 2pagiyHuli
ou3saliH; dusaliH npodykmy; Lirocmpayis; bpenok; KyJaemypHa nompiliHa apximekmypa, pe2ioH AHb6KGH.
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