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ASPECTS OF THE CHINESE REGIONAL CULTURE IN THE CITY
VISUAL IMAGE DESIGN (BASED ON THE LOGOS OF THE
SHANDONG PROVINCE CITIES)

The purpose of the study is to identify aspects of regional culture in the formation of the design of the
visual image of the city based on the logos of the cities of Shandong Province.

Methodology. The research approach is interdisciplinary, which serves as the basis of the study and
helps us to analyze the city logo more comprehensively. The semantic analysis method is used to reveal the
deeper meaning of city logos and elaborate the narrative strategy, which can focus on the overall content of
the city and reflect the city's identity. The method of art criticism allows us to evaluate the visual characteristics
and design elements of city logos in order to refine visual elements that correspond to the essence of their
image.

The article analyses the logo image cases of 12 cities in Shandong Province, which are different in terms
of development scale and regional environment, and can effectively demonstrate regional characteristics of
Shandong Province and reflect its cultural diversity.

Results. The article presents aspects of regional culture as a basis for city visual image design of
Shandong Province, which play an important role in creating the city's logo image. The following regional
features are highlighted — traditional symbols, historical architecture and natural environment, which define
the concept of the city's cultural development. The combination of text and graphic elements and appropriate
colours ensures that the cultural connotations of the region are integrated into the creation of the city logo.
The attention to the regional aspects helps to improve the overall image of the city and strengthen the brand
influence of the city, thus realising the sustainable development of the city and showing the direction for the
future development of the city.

Scientific novelty. The article reveals the role of regional culture in designing a city's visual identity,
specifically through the lens of a city logo image, for the first time. In general, Regional culture emphasises
uniqueness of the city's identity, which is often based on local city history, culture and social customs, and
subject to the constraints of time and space, which has a dynamic character, and becomes a positive force for
the development of the city and reflects its connotative characteristics through the design way. This has resulted
in a more visually appealing logo image that incorporates regional cultural characteristics into the design of
the city's visual image.

Practical significance. The analysis of visual forms embodied on the basis of the regional
characteristics of the cities of Shandong Province can help practicing designers in developing the visual identity
of the city environment. Traditional symbols, historic architecture and the natural environment provide new
research ideas for restoring a harmonious image of the city that combines regional cultural characteristics and
artistic expressions. The city logo is updated over time, and this idea can be widely used in a variety of design
practices.

The research is important for the development of the methodology for designing the visual image of the
city. It has been proved that the exploration of regional culture in city logo design can enhance the value,
competitiveness and development level of the city.

Keywords: City Visual Image Design; Regional Culture; City Logo; China; Shandong Province; Visual
Form; City Image.

Introduction. City image is a positioning, and the main visualisation way to

concentrated manifestation of the city's construct and display the city's characteristics.
spiritual outlook, a way to clarify the city's The shaping of city image is a dynamic process,
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which  often evolves along with the
development of the city and the change of the
times. Given that the way we perceive the world
mainly relies on vision, it is important to
integrate and refine the basic content of the city
through visual design means in the city image
to show and convey its characteristics. The
design dominated by visual expression has
become an inevitable trend in the development
of modern design, which has attracted the
attention of designers.

City visual image is the external
manifestation of the city's concept and
behavioural habits, the visual expression of the
city's culture and spirit, which can vividly reflect
the city's past and future development
goals [11]. Nowadays, many countries and
regions in the world pay more and more
attention to the shaping of city image and the
role of culture in city development, and visual
image design has become an important
method to enhance the popularity and
competitiveness of cities. It is necessary to
further explore the role of regional culture as an
important element in the visual image design of
cities.

Many cities in China have attracted
people's attention with their deep cultural
foundation developed over the years, which is a
phenomenon that inevitably occurs with the
passage of time. The cities of Shandong
Province have formed their own city images
with different geographical locations, natural
environments, terroirs, and humanities, using
culture as the most important aspect to
differentiate their regional characteristics.
These features are embodied in the city logos,
which form the most basic and important
aspect of the visual information system. An
illustrative example is Qingdao's city logo,
which reflects its historical monuments and
natural advantages, highlighting Qingdao's
historical background and cultural origins.

A city logo is not a simple collage and of
visual elements and symbols, but a way of
reflecting the specifics of the city's regional
culture. Therefore, it is necessary to discuss the
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role of city logo in the shaping of city image. It
can effectively integrate the city's regional
cultural  resources together, influencing
people's first impression of the city and
enhancing the city's recognisability.

Regional culture is the embodiment of
the civilisation produced by people's social
activities within a certain space. Under the
influence of the regional environment, different
cultures are created, and these cultures also
reflect people's customs, ways of life and
concepts formed by the influence of the
regional  environment [13]. With the
acceleration of modern globalisation and the
continuous exchange of information and
culture, national characteristics are at risk of
being homogenised, and the appearance of
many cities is gradually converging [3].
Therefore, the role of regional culture in the
formation of city visual image is particularly
important. It is not only the carrier of the city's
history and cultural inheritance, but also an
important source of the city's cultural self-
confidence, and a key element of the city's
competitiveness under the trend of
globalisation. We need to strengthen the
protection of regional culture, give full play to
its role in the visual image of the city, and
continue to promote the dissemination and
exchange of regional culture, so as to
demonstrate to the world the cultural charm
and value of Chinese cities, and thus promote
the sustainable development of the city.

Analysis of previous researches. The
research on city visual image design and
regional culture has become the focus of
scholars' attention in recent years, and has been
mentioned in many articles and monographs,
which are reflected in various perspectives.
Researchers first discussed the issue of the role
of regional culture in city visual image
design [11; 10; 16]. X. He and L. Ruan [3]
emphasized the gradual loss of city
characteristics in the context of globalization,
and expounded the importance of regional
culture in protecting and reshaping city
characteristics. Duxbury, N. et al. [1] discussed
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the importance of culture in sustainable city
development. They argued that culture exists in
all aspects of society, our daily behaviour is
influenced by culture, its ability to promote
socio-economic development, is the
embodiment of the city's unique identity, and is
a way to enhance the quality of people's lives,
and has an important place in city
development. At the same time, we should pay
attention to the grasp of the city's historical
lineage, regional characteristics, humanism and
ecological concepts, which can make it more
obvious that the «city has cultural
characteristics [15].

The city logo is a means of visual
communication, and the issue of the design
formation of the city logo has also attracted the
attention of researchers, who have discussed
the ways of designing city logos and the forms
of their expression [4; 8; 19]. Y. Zhang and
L. Zhou [7; 20] investigated how to enhance the

recognisability of logos and city images
through the graphic design of Chinese
characters. Traditional Chinese elements

provide inspiration for the city's logo design,
which is also a design trend for modern
logos [9; 18]. Q. Jin [6] proposed a variety of
communication strategies for city brand image,
promoting people's cultural identity of the city
and the development of the city economy
through targeted brand marketing means.

The essence of city visual design is to
create an excellent brand image and enhance
its competitiveness [13; 14; 12]. Researchers
have analysed local cities and solved the
problem of establishing a city brand [17; 21],
which is an important reference for the
development positioning of cities.

Statement of the problem. Under the
influence  of internationalization  and
digitalization, many cities have a double chance
of homogenization and the gradual
disappearance of national characteristics, and
the city visual image design is facing severe
challenges. As the primary element of city
identity and image dissemination, logo reflects
the essential characteristics of the city. The
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international mainstream design development
trend affects the connotation and quality of city
logo design, which is caused by the tendency to
prioritise popular design patterns and not pay
attention to the use of narrative strategies that
can embody their regional characteristics. This
trend also reflects the designer's lack of
expression of personalization and visual
identity in city logo design, which makes the
logo image of many cities converge, and has an
impact on the actual utility of local city brands.

Many cities in Shandong Province have
attracted people's attention with their profound
historical and cultural foundation, and their city
logos are constantly conforming to the
development trend of modern design. In such
an era of fierce competition, how to strengthen
the inheritance and development of regional
culture and national characteristics has become
a research hotspot. This study aims to explore a
multi-strategy regional feature design method
to deeply analyze the status quo of city logo
design in Shandong Province, so as to promote
the continuous development of city image. At
the same time, it is these questions that
determine the relevance and novelty of this
study. Through case analysis and theoretical
research, this article provides a new research
perspective for Shandong Province and other
provinces and cities in the city visual image
design problems.

The results of the research and their
discussion. City visual image design is the most
prominent and intuitive aspect of the city image
recognition system. A multi-dimensional image
design contains various tangible and intangible
elements of the city. Using artistic design
means, designers select the representative
elements of the city and organically combine
them to create a unique brand logo image that
would emphasise the characteristics of the city.

Regional cultural characteristics influence
the expression of a city's visual image design.
Over the years, regional characteristics have
developed that set them apart from other cities,
with folklore, geography, development history
and cultural strategies being the most
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representative aspects. These characteristics
not only become important symbols of a city's
identity and personality, but also provide a rich
source of inspiration for city branding. Under
the influence of the region, cities have the
characteristics of non-replicability, inheritance
and interpenetration, which also shape different
city characters. Designers consider these
regional characteristics and apply them to the
design of the city's visual image, thus creating
design works that can show its characteristics,
among which the city logo is the most direct
and intuitive means of presenting the city's
image. By looking at the logo, people can
quickly form a first impression of the city. As the
epitome of a city's overall image, a city logo is
an important window for people to understand
and know the city. This intuitive perception also
strongly influences people's perceptions and
emotions. An excellent city logo can quickly
attract people's attention, arouse their interest
and create a deeper perception and
understanding of the city.

City logo is not only a graphic element,
but also a concentrated value of city image,
which is a strong guarantee for city
development. As the most intuitive expression
of the visual level, it is the most core element of
the city visual system, and also the visual
expression of the city individual, which can
promote the economic development of the city
and play a good role in publicity [5]. By
analyzing the logos of the cities in Shandong
Province, we can effectively identify their
regional cultural characteristics. It can provide
theoretical reference value for the future design
of the city's visual image.

This article selects representative logo
images of 12 cities in Shandong Province,
classifies them according to traditional symbols,
historical architecture, natural environments
that define the concepts of cultural
development according to regional
characteristics, and elaborates on their artistic
characteristics with the help of artistic means of
expression such as typography, graphics,
colours and their combinations.
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Regional cultural characteristics are first
related to traditional symbols. As carriers of
cultural heritage, traditional symbols unite the
spirit of the Chinese nation and deeply reflect
the cultural and historical roots of the city.
There are many kinds of traditional symbols of
the Chinese nation, such as Chinese characters,
Chinese paintings, seals, embroidery, paper
cuttings and porcelain, etc., all of which are
representative cultural symbols.

The main means in this respect is to show
the regional characteristics fully through the
artistic processing of the text. Chinese
civilisation has survived for thousands of years
thanks to the power of the written word. It is
worth mentioning that we need to use the term
"Chinese characters" here to emphasise the
written form of Chinese civilisation. Chinese
characters are the traditional symbols of
Chinese culture, and calligraphers use unique
strokes and structures to write them, creating
characters with a deep cultural foundation and
stylistic beauty. With the evolution and
development of time, the form and structure of
Chinese characters have also evolved, and
different forms of characters have been
created [20]. The use of Chinese character
elements in the design of city signs can enhance
the artistic value and recognition of city signs,
quickly attract people's attention, show a more
traditional cultural characteristics of the city
image, and enhance the soft power of the city.
The city logos of Dezhou, Jining, Yantai and
Zibo highlight such characteristics (Tab. 1:1-4).

By combining the elements of Chinese
characters, the city logo is both traditional and
modern. For example, the city logo of Dezhou
uses the Chinese character "&" in regular script
as the main body of the image, and the
characters "CHINA DEZHOU" and "dh[E "
underneath convey the name and geographic
location of the city of Dezhou and "China -
Dezhou" convey the city name and geographic
location of Dezhou. The character "f&" has
another meaning in the Chinese context —
virtue, character, which not only shows the
traditional cultural characteristics of Dezhou,
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but also shows the character traits of the city of
Dezhou - speaking of morality, promoting
harmony, and take "virtue" as the foundation. It
creates an image of a city that pursues justice
and speaks of integrity, leaving room for
imaginable cultural depth in Dezhou (Tab. 1:1).

Traditional seals are a traditional art form
combining Chinese characters and the art of
engraving, and they are inseparable in the
traditional Chinese calligraphy and painting
system. The Jining city logo fully embodies this
approach. The designers used the Hanbei font
style, and the Chinese characters for "3 {EyF 7"
and "FLEZM, iTZH" highlight Jining's
cultural status as the hometown of Confucius,
Mencius and other historical figures, and reflect
the rich cultural foundation of the city,
conveying the cultural connotations of Jining. It
conveys the essence of Jining's cultural
connotations and creates an impressive city
brand image (Tab. 1:2).

The use of Chinese characters as visual
elements in  signage design  requires
consideration of their visual characteristics,
especially the rational arrangement within the
limited scope of the signage, and attention to
the rhythm of the design object as well as the
sense of hierarchy [7]. Yantai logo image will be
"WwiReE, RERE" and "COASTAL
WONDERLAND, TIMELESS YANTAI"
appropriate arrangement in the limited screen
space, the logo as a whole appears to be a
harmonious and highly visual tension. The logo
as a whole is harmonious and has great visual
tension. At the same time, the description of
"COSTAL WONDERLAND" shows the natural
atmosphere of Yantai as a seaside city, and
metaphorically conveys Yantai's fairyland-like
city environment, which inspires people's
longing for the city (Tab. 1:3). In the multi-font
elements of the city logo, the overall
arrangement of the screen order is also
particularly important. In the city sign of Zibo,

Table 1
Traditional symbols
Regional . . .
features City Example of the city brand Explanation
Ilf,%ll
"DE"
Dezh 4
st "o E
b g "CHINA DEZHOU"
AL
"CULTURAL JINING"
Jining "FLE I, Tz
Traditional "The state of Confucius and Mencius,
symbols the capital of Liaohe River"
"WiEER, RERE"
Yantai "COASTAL WONDERLAND, TIMELESS
LUAJIAL WONDERLAND, TIMELESS YANTAI 3 YANTA'”
J—— X
A b _ "Zibo Culture and Tourism»
Zibo "\9\ — RN BRI
Cﬁﬁ'iﬁﬁ "The great Qi style — pottery rhyme
4 .
Zibo
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the designer has mastered the arrangement of
words and the relationship between size and
the picture has produced a clear visual
hierarchy, which conveys more intuitive signage
information to people. The Chinese part of the
logo, "Xk 1E" adopts the font of running
script to convey the main information of the
picture. The Chinese character "% X -fEa
18" directly conveys the historical legacy of
Zibo as the ancient land of Qi and the
traditional  craftsmanship  of  ceramics
manufacturing, and shows people the image of
a city with a thousand-year historical and
cultural legacy (Tab. 1:4).

The expression of regional cultural
characteristics cannot be separated from
historical architecture. Historical architecture is
especially common in logo design as a graphic
element. Historical architecture carries the
history, culture and memories of the city, is an
important content to reflect the regional
cultural characteristics of the city, and is a
bridge between the past and the modern. Their
existence shapes the city's unique style and
visual identity, and is an important site for us to
understand the local culture, from which we can
learn about the city's story and development
trajectory. The essence of the city logo image is
the symbolic refinement of the city content,
which represents the construction process of a
creative thinking and is a way of
communication at the visual level [2]. The
designer selects the representative historical

architecture elements in the city, and creates
the city logo with obvious recognition through
the artistic means of graphic processing. This
can quickly convey the regional characteristics
of the city and convey a broader imagination
space to people. The city logo of Liaocheng and
Qingdao are excellent representatives of
incorporating historical architecture models
(Tab. 2:1-2).

Liaocheng is known as the "Ancient City
on the Water of China". In the logo image, the
main visual element comes from the local
landmark historical architecture "Guangyue
Tower", and the designer refines the outline of
the main element and matches it with the
elements of lake and lotus, reflecting the city
charm of Liaocheng as a "water city in the north
of the Yangtze River and an ancient capital of
canals", and elaborating the cultural origin of
Liaocheng (Tab. 2:1).

The visual elements of Qingdao city logo
are taken from Wenlan Pavilion and trestle
promenade of Qingdao coastal landscape. The
designer graphicises the Wenlan Pavilion and
trestle corridor as the main body of the picture,
and uses seawater elements under the Wenlan
Pavilion, which is in line with the characteristics
of Qingdao as a coastal city, and conveys a
vibrant and dynamic image of Qingdao to the
public (Tab. 2:2).

Natural environment are the symbol of a
city's unique geographical identity and also one
of the important aspects of regional culture.
Colour is a way of information transmission npo

Table 2
Historical architecture
Regional features City Example of the city brand Explanation
Liaocheng Guangyue Tower Lotus
Dongchang Lake
Historical architecture
Trestle Promenade

Qingdao Wenlan Pavilion

Spoondrift
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the city due to the different geographical
characteristics of the resulting formation of the
colour characteristics that can be different from
other cities. Designers attach importance to the
extraction of natural environment elements in
the city, and the city logo with colour as the
main form of the picture can fully reflect the
characteristics of the regional environment. In
the city logo design the colour can not only
enhance the readability of the logo, but also
trigger people's emotional reflections. The
colour of the logo also reflects its internal
identity, which produces a certain symbolic
meaning and gives people unlimited
imagination.

Colour reflects the uniqueness of city
environment and is an important visual
language to convey city information. Designers
often match it to the city environment to create
a unique visual image. In the Dongying city
logo, the designer selects rich liquid resources
(oil, Yellow River, sea and wetland resources),
extracts the relevant colours from these natural
resources, and after the clever matching of
orange, yellow, blue, green and red colours,
integrates them with the overall environment of
the city to create a harmonious visual effect. It
shows people the development concept of
Dongying city to take the sustainable road and
triggers people's desire for eco-
tourism (Tab. 3:1).

Rizhao's geographical features are closely
related to maritime culture, and the colours in
the city logo are inspired by the sun, beach and
sea. The bright and warm colours reflect the
city's sunny character and vibrant city
atmosphere, while the red, yellow and blue
colours symbolise the warm sun, blue sea, blue
sky and golden beach that Rizhao has as its city
tourism resources. Through the harmonious
construction of the red, yellow and blue colours,
the vibrant development potential of Rizhao
City is presented to people in such an intuitive
way, and the logo is integrated with the city
environment, further strengthening the city
image of Rizhao as an eco-tourism
destination (Tab. 3:2).
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The use of natural resources in the city
logo design stimulates people's interest in
exploring and experiencing the city, reflecting
the local government's protection and
attention to the natural environment. The
designer extracted the colour elements of
spring water, wicker and lotus from Jinan's
urban environment and created a vibrant and
dynamic logo image through symmetrical
processing techniques. The blue, green and
pink colours in the logo reflect lJinan's
reputation as a "spring city”. The harmonious
and balanced combination of these colours not
only reflects Jinan's natural geographical
advantages, but can also evoke protection and
respect for the city's environment (Tab. 3:3).

By synthesising the visuals of traditional
symbols, architectural motifs and elements of
the natural environment, the city logo reflects
the future positioning of the city. The concept
of cultural development of the city mainly
includes a series of policies and main measures
put forward by the relevant departments of the
city in order to promote the common
development of city modernization and
regional culture. In this aspect, the designer
takes text, graphics and colours into
consideration in the picture, thus forming a
comprehensive visual whole that reflects the
history, culture and modern appearance of the
city. Compared with the artistic means based on
text, graphics and colour, the comprehensive
processing method can more comprehensively
show the regional characteristics of the city and
transmit city culture to people.

Comprehensive city logo gives more
space for city culture to be told. For example,
the city logo of Heze graphically treats the
petals of peonies in a natural environment and
effectively conveys the colour characteristics of
peonies through yellow, pink and purple. The
Ff" effectively identify the city's
regional characteristics, and the word
"Splendid" echoes the peony graphic in the
logo, which conveys the city image of Heze as
the "peony capital" and embodies the concept

T r

words "{E



Art and Design N22, 2024

HaykoBUWI haxoBWI XypHa

MucmeymeosHascmeo. TexHIYHI HayKu.

of the city's harmonious coexistence with
nature (Tab. 3:4).

The natural geographical advantages of
the city area are the means to promote the
economic development of the city location. The
Taian city logo selects the iconic natural
landscape of Mount Tai as the main body of the
image, with blue embellishing the visual
characteristics of Mount Tai, giving people a
sense of solemnity. The red dot and the orange-
yellow symbol in the picture symbolize the sun
and fire culture of Dawenkou culture, which
progress successively with the blue three
colours below, and have a great sense of order.
The words "Taian" and "H/EZR|L«[EREZ"
convey the cultural status and significance of

Taishan at the same time. The designer creates
a visual symbol that resonates with people's
emotions and enhances the cultural identity of
Taian people, attracting people's attention and
promoting the development of the regional
economy (Tab. 3:5).

The cultural connotation of the city
should be considered in the logo design
process. Nowadays, many cities pay more and
more attention to the power of culture and
spirit, which can arouse people's emotional
response and have a positive influence on the
development of society. The Linyi city logo
takes the Yimeng Mountain area and red
culture as the main design content, and the red
colour symbolises revolution and passion in
China, and has a positive power.

Table 3
Natural environment
Regional features City Example of the city brand Explanation
RS .
— Yellow River — Yellow
D . >
ongying ~—S Sea — Blue
BOAE £EA5ES Wetland — Green
1
N | ’ Sun - Red
'atura Rizhao Beach - Yellow
environment R zhe O Sea — Blue
2
0> Spring - Bl
pring — Blue
Jinan ‘)?_@ Lotus — Pink
%&;iﬁ Willow — Green
Of Springs 3
Peony
Heze "TERESE R
Mount Tai
) Dawenkou culture
Taian M"Zmn "Taian"
PHERWL- -fs&a— "thiEZ || BRRER"
G UIT Yimeng mountainous area
Linyi e ﬂk Red culture
ul/v: n
BLiE RaRK 2

39




Art and Design N22, 2024

HaykoBUWI haxoBWI XypHa

MucmeymeosHascmeo. TexHIYHI HayKu.

The text "ZL{4iT%" represents the red
history and revolutionary spirit of Linyi area. It
is well known by people. The text "isfHiilfGIT"
shows that Linyi is pursuing a modern city
image while inheriting its traditions. The
orange-red and blue-green colours in the logo
demonstrate the core of Linyi's regional culture,
show people the spirit of the city, and convey
Linyi's respect for the local historical and cultural
heritage (Tab. 3:6).

The concept of urban cultural
development is an indispensable part of regional
characteristics, which not only promotes the
development of urban economy and society, but
also increases people's attention to regional
culture, so as to strengthen the inheritance and
protection of regional culture, and creates urban
culture with the characteristics of the times and
in line with regional development trends.

Conclusions. Regional culture, as a source
of inspiration for artistic creation, is widely used
by designers in designing the visual image of the
city. It has been found that the city logo is a
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2 1l CAHbAH, "3CK/TAPEHKO H. B.
Kuiscekuli HayioHanbHUl yHisepcumem mexHoso2ili ma dusaliHy, Kuis, YkpaiHa
2llleHbcicokuli yHigepcumem Hayku i mexHosoeil, CiaHe, Kumaticeka HapodHa pecnybika
3/lyybkuli HayioHaneHUl mexHidHul yHisepcumem, Jlyysk, YkpaiHa

ACMEKTUW PEFIOHAJIbHOI KY/IbTYPU KATAIO Y ®OPMYBAHHI BI3YA/IbHOIO
OBPA3Y MICTA (HA NMPUKNAAI 1OrOoTUNIB MICT NMPOBIHLII LUAHbAYH)

Memoro docnid>keHHA € 8uUSB/EHHS acnekmig pezioHAs6HOLU Kysemypu y opMysaHHi OusaliHy
8i3yasbHo20 06pasy micma Ha ocHosl 102omunis micm nposiHyil LLlaHeOyH.

Memodonoeia. [ocnioHuybkuli nioxio € MDKOUCYUNIIHAPHUM, WO C/1y2y€ OCHOBOH OOCNIOXeHHA ma
donomazae b6itbW KOMNJAEKCHO NpoaHajaizysamu Jjozomun micma. Memod ceMaHmMu4Ho20 aHAn3y
8UKOpUCMOBYEMbCA ON11 pO3KpUMMSA 2/ UBUHHO20 3HA4YeHHs J1020munie Micm ma po3pobku HapamueHol
cmpamezii, AKa Moxe 30cepedumucs Ha 3a2aibHOMy 3micmi micma ma sidobpaxamu (ioz2o (OeHMuUYHICMe.
Memod mucmeymeo3Has4oi kpumuku 00380/I€ OYIHUMU Bi3Ya/bHI Xapakmepucmuku mad enemMeHmu
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HayKOBW GaxoBUiA XXypHan Mucmeymeso3zHascmeso. TexHIYHI HayKu.

ou3saliHy 102omunie Micm 3 Memoro 0oNPAayH8AHHS 8i3yabHUX efleMeHmis, ki 8i0nosidarome cymi ixHb020
obpasy.

Y cmammi npoaHanizogaHo snozomunu 12 micm nposiHyil LaHeOyH, ki 8I0pi3HAMbCA 3a
macuimabamu po3gumky ma peeioHasnbHUM cepedosulyeM i MOXyme egekmusHO npodeMoHcmpysamu
pezioHanbHi ocobausocmi nposiHyii LlaHedyH ma sidobpasumu ii KysemypHe po3maimms.

Pesyaemamu. Y cmammi npedcmassieHo acnekmu pe2ioHasnbHOl Kylbmypu AK ocHosu Ou3aliHy
8i3yaneHo20 0bpasy micma nposiHyil LLlaHeOyH, Aki sidieparome eax/usy posb y opmMysaHH( obpasy
J1020muny micma. BudineHo maki pe2ioHasneHi ocobaugocmi: mpaduyiliHi cuMeou, icmopuy4Ha apximekmypa
ma npupoOHe cepedosule, AKI 8U3HAYAOMb KOHUENYito Ky/bmypHo20 po3sumky micma. [1oeOHaHHA
mekcmosux [ 2pd@iuHux esnemeHmie ma 6i0nosiOHUX Kosbopie 3abe3neyye iHMe2PAyiro KyabmypHUX
KoHomayili pe2ioHy nid 4Yac cmeopeHHA Jsocomuny Mmicma. Yeaza 00 pe2ioHA/NbHUX acnekmis cnpuse
NOKPAaWeHHH 3a2a/1bHO20 [MIOXKY mMa NnocujsieHHo enausy bpeHOy micma, mum camum peanisyrodu (io2o
cmanuli po38umok ma ekasyroqu HanpAMok MalibymHbe020 po3sumky.

Haykoea Hoeu3Ha. ¥ cmammi snepuie po3Kpumo poJib pezioHAAbHOl Ky/emypu y opMy8aHH!
8i3yasbHol (BeHMuYHOCMi Micma, 30kpema 4epe3 npusMy 306paxkeHHs jozomuny micma (Ha npukaadi
s02omunie Micm nposiHyil LLlaHbOyH). BusieneHo, wjo pezioHaneHa Kysaemypd niOKpecaroe YHIKAAbHICMb
ideHmuyHocmi Micma, sKa 4acmo rpyHmMyemoecs Ha wmicyesili icmopii, Kyniemypi ma 38u4asy,
nionopadkosyemeca 0OMexXeHHAM 4acy ma npocmopy, Mae OUHAMIYHUU xapakmep, ¢mae No3umusHo
cusoro 0415 po38UMKy Micma ma 8i0obpaxae lio2o KOHOMAamueHI xapakmepucmuku 3acobamu dusaliHy. Lle
do3gosuno ompumamu biibw 8i3yaneHo npusabausuli obpas snozomuny, KUl iHMez2pye pe2ioHAbHI
KysniemypHi ocobausocmi 8 dusaliH 8(3yaseHo20 06pasy micma.

lMpakmuy4Ha 3Hadywjicme. AHaGA3 8(3yanibHUX HOPM, B8MiTeHUX HA OCHOBL pe2ioHAbHUX
ocobausocmeli micm nposiHyii LllaHeOyH, mMoxe donomozmu npakmukyrodum ousaliHepam y po3pobuyi
8i3yasnbHOl ideHMu4HOCMI Micbko20 cepedosuwia. TpaduyiliHa cuMeosika, ICMOopuYyHa apximekmypa ma
npupodHe cepedosuuje hopmyrome Hosi iOei 019 8i0mMeopeHHs 2apMOHiliHo20 06pasy micma, Wo NoeCHyeE 8
cobi pezioHabHI KyabmypHI ocobausocmi ma xyOoxH( 3acobu supasHocmi. l0es nocmiliHo20 OHOB/IEHHS
J1020Muny Micma 3 NJAUHOM 4dcy Moxe 6ymu WUpOKO 8UKOPUCMAHA 8 PI3HOMAHIMHuUX Ou3alHepCoKux
npakmukax.

Takox ye docniOxeHHs € 8axausum 0151 po3sumky Memodos1o2ii Npoekmy8aHHA 8i3yasibHO20 06pasy
micma. JlosedeHo, wjo 00CNiOXeHHS pe2ioHAIbHOL Kyibmypu 8 du3aliHi Jozomuny micma Moxe nidsuwumu
YIHHICMb, KOHKYpPeHmMOoCNpOMOXHICMb ma pigeHs (1020 po38UMKY.

Kmrouoei cnoea: dusaliH 8i3yanbHo20 06pasy micma, pezioHasbHa Kysibmypa, jozomun Micma;
Kumadi; nposiHyis LLlaHeOyH, 8i3yanbHa gpopma; imidx micma.
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