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Purpose. The study is devoted to defining the basic principles of formation of the style direction
"unisex" as a design practice of fashion design; the formulation of generalized image-design characteristics of
this style direction for the development of costume collections as a relevant fashion product for mass
consumption.

Methodology of research is based on a comprehensive approach to identifying image-design and
artistic-compositional properties of costume collection development, in particular methods of socio-cultural
analysis, historical and logical development, system-structural, comparative, compositional and stylistic
analysis. At separate stages methods of morphological analysis and synthesis, sociological interrogation are
applied.

Results. The origin of the "unisex" style direction, its features, the obligatory compositional elements in
fashion design, the evolution of form, the main elements of products in the style of "unisex" are studied. The
stylistic direction of "unisex" is characterized from the standpoint of assimilation of interactive development
of men's and women's costume of the twentieth century. The systematization of figurative-design and
constructive-compositional features of the main substrates of the style direction "unisex" in the modern
market of fashionable clothes of general purpose is carried out. It is identified and characterized the artistic
and compositional features of the collection of modern women's clothing in the stylistics of "unisex", taking
into account modern materials. The general features of the collection models are systematized and the
elements characteristic of the "unisex" style direction, which are the basis for designing the author's collection
of women's clothing are structured. The author's collection of women's clothing, corresponding to the
tendencies of the "unisex" style direction, has been designed.

The scientific novelty of the study is to determine the image-design properties of the style direction
"unisex" as a design practice in modern fashion design for mass consumption. The degree of aesthetics of the
ideological content and gender aspects of the image-project of "unisex" phenomenon in the modern cultural
and artistic space is determined. The main elements of the suit, which interactively interact with the design of
men's and women's clothing as a fashion product, have been identified.

The practical significance of the study of the main design characteristics of the application of the
style direction of "unisex" in clothing design is determined by commercial potential, which allows fashion
designers in the mass market segment and clothing brands to reduce production costs and further promotion:
a single design, collection for men and women from the same materials, general advertising, etc.

Keywords: fashion product; fashion design; style direction; unisex; stylistics, fashion trend; author's
collection; image-design properties of clothes.

Introduction. Modern fashion calls the
shots — clothing no longer conveys a clear
message, styles and shapes are mixed, and
gender indicators disappear. People are tired of
conventionalities and restrictions, everyone
wants true freedom. That is why designers tend
to create unisex collections more often, adding
masculine touches to women’s wardrobe, and
loading men’'s clothing with feminine
characteristics. This development is quite

natural in modern mass fashion, because the
social roles of men and women are changing as
well. Convenience and versatility are the main
trends in modern fashion. They are required by
the pace of development of the consumer
society of the 21st century. The unisex style has
become popular nowadays, especially among
young people, precisely because of the desire
for comfort and convenience in their image.
Yet, the designers still distinguish between
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men’s and women'’s clothing in the unisex style.
The study subject of “unisex” stylistics, the
principles of shaping and artistic and
compositional features of an outfit is topical in
the context of current fashion trends and in line
with the development of modern design
practices of the fashion system.

Analysis of previous researches.
Fashion has a special place among a number
of modern gender representations
(M. I. Halitbarova [1], O.l. Sharlai [2]). It is

defined as a gender-labelled culture text filled
with images of masculinity and femininity and
plays a paramount role in modern mass
culture, as defined by social scientists
O.B.Hofman [3], H.H.Shubin [4] and
N. Yu. Maslentseva [5]. The history of clothing
makes it obvious that fashion always
influences the design of clothes. The way
people dress is most closely connected with
the changing conditions of historical events
and the needs of people, which is
substantiated by art critic I. O. Andrieieva [6].
The issue of the relationship between gender
and fashion seems to be one of the most
critical ones in modern costume design
(M. B. Romanovska [7]). There are rapid social,
cultural, visual and artistic changes in trendy
male and female images. However, while the
masculinization of women’s outfits is veiled by
the message of comfort and has long won the
right to exist, the vaccinations of femininity
that have been penetrating men'’s fashion over
the past seventy years are perceived by the
conservative part of society as a cultural and
social catastrophe, which was characterized by
Yu. L. Herasimova and N. O. Sosnina in their
studies of gender transformations in fashion
and outfits [8], as well as M. M. Topalov [9],
K. Z. Akopian [10], and M. O. Mikhieieva [11] in
substantiating the social aspects of fashion.
For many centuries, the idea of
inequality of the status of the sexes, expressed
in male dominance in public life and culture,
prevailed in society. Radical changes happened
with the development of the feminist
movement, the social and political movement
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of the early twentieth century, under the
influence of which modern society evolved and
a social and cultural space was created, which
was repeatedly emphasized by such scholars
as V. D. Leleko [12] and D. S. Likhachov [13]. It
was from the mid 20th to early 21st century
when due to the intellectual efforts of theorists
of post-structuralism and post-modernism
that the legitimacy of the patriarchal view of
the sociocultural status of the gender was
questioned, and the notions of masculinity and
femininity ceased to be limited to biological
characteristics and went beyond the limits of
traditional symbolic parameters, as defined by
cultural scientist E. E. Abroze [14], art experts
O. K. Baranova and M. V. Domashniaia [15].
The design of mass-produced clothing
and its consumption, which actively developed
after WWII, in the context of development of
the unisex style, comprehensively used
elements and details of military ammunition,
which eventually became a separate style
called "military” [16]. Analysis of the study of
military style features for the development of
clothing models is provided in works of

M. V. Kolosnichenko, K. L. Pashkevych [17],
Yu. A. Mantsevych [18], T. V. Lutsker,
O. V. Kolosnichenko [19]. Military is also

characterized as a trend in modern fashion.
The use of elements and parts of military
ammunition is its main characteristic. This style
is one of the most popular directions in
modern fashion [20, 21].

Statement of the problem. The
conceptual diversity of design images and
outfit style is a characteristic feature of modern
design. This is a consequence of the adaptation
of different systems of values, traditions, ethnic
features, etc. and, as a result, the aesthetic
needs of different social groups [4, 6, 22]. This
paper aims to analyse the artistic and design
features of the models of creative collection of
modern women's clothing using unisex style.

Results of the research. In the 21st
century, the attitude towards clothing changed
its role. In the modern world, all styles are
mixed or replace each other. Unisex clothing



Art and Design N21, 2021

HayKoBWIA haxoBUIA XypHa

MucmeymeosHagcmso. TexHiuHi HayKu.

meets the modern needs and, accordingly, is
popular due to its comfort, utility and
democratic nature. Many famous designers
see the potential in this style, because it is
simple and versatile in terms of purpose and
consumption. Nowadays, the role of a woman
as a political and economic agent is constantly
increasing, so mass fashion faces a complex
challenge: image and design freedom of
unisex style once again makes it possible to
clearly demonstrate the equality of the sexes,
but it is necessary to leave a woman a woman
through the “emancipation” of the outfit
emphasizing her beauty [11].

In its first manifestations, unisex was
practically a borrowing or adaptation of men's
clothing by women, its decorations or
accessories. However, now this trend has
reversed. Currently, in the 2020s, this style has
given up its position a bit and is not as popular
as in the 1990s, but many of its basic elements
(jeans, T-shirts, sweatshirts, sneakers, etc.) have
become basic wardrobe elements of every
modern person due to their practicality.
G. Chanel and R. Gernreich are considered the
key pioneers and originators of the unisex style,
and such designers as K Klein, J.-P.Gaultier,
Y. Yamamoto, and others are considered the
leading followers in world fashion of the late
20th century. At the beginning of the 21st
century, this style is used by such fashion houses
as IDOL, Givenchy, Michael Kors, Prada, etc, as
well as such mass-market brands as H&M,
United Colors of Benetton, Bershka, Zara, etc.

Since fashion has the cyclic nature, every
fashion season sees a come-back of certain
elements or entire fashion styles. In 2020, we
may clearly witness the return of design images
and artistic and compositional solutions of
fashion products of the 1970s and 1990s. Yet
the makings of this style have occasionally
manifested throughout the previous hundred
years. G. Chanel has confirmed her innovations,
creating a new trend in fashion. She lifted the
restrictions on women by dressing them in
comfortable clothing. In the late 1950s, women
started wearing men’s jeans, and in the early
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1960s they turned into iconic clothing and
became popular around the world. Thus, jeans
were considered to be a "gender-free” item of
clothing. In the 1970s, skinny girl Twiggy
became a manifestation of the “unisex” style.
Emaciated creatures having no voluptuous
breasts or hips and wearing short “a la garcon”
haircuts were en vogue. Many considered
unisex to be a fleeting fascination of youth,
which was to pass in a few years, but everything
turned out quite differently in fashion. This
trend has conquered even more countries.

One may say the emergence of the hippie
movement in the late 1960s was the first reason
for the emergence of the unisex style. Freedom
was proclaimed in everything: in clothes, in
relationships. Later, punk culture came to the
scene with its own peculiarities. It seemed that
young people were looking for a way out of
their individuality through protest against the
entire society. It was very difficult to distinguish
between guys and girls who identified
themselves as punks: they had the same type of
hairstyles, mutilated clothes, etc. [23].

The second reason is the changing social
roles of men and women. While in the past
only men were engaged in social, political and
financial affairs, and women were in charge of
family, kitchen and church, after WWI (and
later after WWII) life began to dictate other
requirements and new responsibilities, which
were not refused by most women.

The third reason is the rapid development
of postwar culture, science and technology
progress in general. Life needed dynamics and
a crazy rhythm. Everything that could slow the
development down was removed. Lush skirts
were replaced by more comfortable pants.
Women have become like men.

The unisex style determines the
appearance of a person, including clothing,
hairstyle, make-up. However, unisex lifestyle
requires more than just wearing comfortable
items of clothing, fashionable short hair, using
a neutral perfume. It is about the world-view. A
person refuses the external signs indicative of
his/her gender. Thus, a person gets the
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opportunity to  fully express his/her
personality, which is the main feature of
fashion in the late 20th century. Fig. 1 and 2
show a comparative description of the
interactive  development of men's and
women's clothing of the 20th century, which
makes it possible to follow the development of
contemporary fashion and the creation of the
stylistic unisex trend against its background.

Thus, the greatest recognition of the
unisex style took place in the 1990s when
American designer Calvin Klein presented his
first unisex collection, where Kate Moss, who
was the ideal of beauty of the time and
embodied adolescent femininity, became the
principal muse and model. After that, the
designers started showing their roomy, baggy
items of clothing hiding the curves of female
models wearing short haircuts, and the men'’s
catwalks were conquered by long hair,
transparent T-shirts, and skinny pants (Fig. 3).

Nowadays, more designers produce
unisex collections, combining men’s and
women'’s clothing with unified image and
design characteristics.

Lack of details in clothing that
emphasize the gender of the person who
wears it is the main feature of the unisex style.
Women boldly borrow the cut, models, details,
colour solutions from men’s wardrobe, and
vice versa. Maximum simplicity is the most
common embodiment of the unisex style:
loose-fitting,  shapeless  clothes, rough
elements in clothing or  jewellery,
unaccentuated figure, lack of elegance [8, 16].
Currently, it is about mainly oversized clothing,
trouser suits, rough and massive shoes.

Many modern designer brands operating
in the global fashion market do not actually
implement the latest or most innovative
techniques in costume design.
Multipurposeness of clothes for men and
women with an emphasis on comfort, bold
experiments with each other’s items of clothing,
etc., are the main principles based on which this
style direction is developed. Declaring the
emergence of “gender-neutral” trends in
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clothing design, which are literally just men'’s
clothing, they rather demonstrate the ambitious
idea that femininity is unacceptable and
masculinity is standard rather than seek to
strengthen equality. Yet, it is easy to understand
why the production of gender-neutral clothing
can be a problem for many companies: such
pieces of clothing must meet many parameters,
primarily the ergonomic needs of the one who
wears them (Fig. 4) [19].

In the process of development, the
unisex style was divided into several self-
sufficient  sub-directions, in  which the
following range or compositional properties of
fashionable clothes are usually used in the
formation of a design image:

— classic - ties, pants, T-shirts, suits,

— street — ripped jeans, shorts, jean
jackets, sneakers,

— safari — neutral, sandy shades,

— globalist and protest — no restrictions,
flashy, meaningful, demonstrative,

— military — uniform details, such as
rough elements, massive shoes, clear and
sharp cut.

Thus, many current fashion trends are
combined quite well in the unisex style, as it is
based on a harmonious combination of
figurative qualities that are unique to men or
women.

Development of clothing with military
elements was one of the first manifestations of
the unisex style. This trend appeared after the
end of the WWI and regained its popularity
after WWII. At the time, the first casual military-
style outfits appeared among women'’s clothes.
Military clothing everywhere had a strong
influence on both men’s and women'’s clothes
at the time. Women's wardrobe was
complemented by coats with patch pockets,
pants, overcoats, accent fasteners, silhouettes
changed to straight, a stand-up collar was
introduced. In the 1970s, representatives of the
hippie community consolidated the success of
the trend, and then in the 1980s, designers
started making clothes of khaki-printed fabrics
in everyday pieces.
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Fig. 1. Comparative characteristics of interactive development
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Fig. 3. Collections of designer brands based on the "unisex" style: a — K. Klein, 1990s,
b — Haider Ackermann, Jil Sander, Max Mara, Autumn-Winter 2019/20

Fig. 4. Models of fashionable clothes (autumn-winter 2019/2020), made in the style of "unisex" by
designer brands: a, b — Haider Ackermann, ¢, d — Jil Sander, e — Max Mara

Today's military style shows many new
combinations of shades of stylization of army
fabric and decorations, obtained in the 2000s.
Designers create collections that differ in a
wide range and versatility of models, with an
original approach to design solutions. Only
some details remain of the paramilitary unisex
clothing of the last century, such as a stand-up
collar, a straight silhouette, metal garment
accessories, etc. [20, 23].

In the 2020 collections, designers make
every effort to exploit the design
characteristics of the unisex style, claiming that
there is no more gender in fashion, and
gender differences between men’s and
women's clothing are being erased. Therefore,
we can see men in skirts and dresses on the
catwalks, and women appear in tuxedos,
baggy overalls and trouser suits. Women buy
items and pieces in men’s department stores
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more often. They are looking for actual men’s
clothing as boyfriend jeans, men’s sweaters, T-
shirts or shirts, rather than variations of men'’s
pieces in women'’s collections [21, 23].

Characteristics of design and artistic
features of unisex fashion clothing design
became the basis for the development of the
author’s collection of women’'s clothing for
general purposes. In order to develop the
concept of the design image of the collection,
a creative collage was created, which combines
product range, colour and texture features of
the image, determines the nature and type of
potential consumer (Fig. 5).

A poll of a potential target group of
consumers was conducted to have a deeper
look at the consumer. According to the poll
results the average age of women for whom
the collection was designed was from 20 to 25.
They were involved in the fashion or public
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sphere, followed the trends and loved
comfortable clothes. Due to the selected
artistic and compositional features of the
creative source and the poll of potential
consumers, a straight and trapezoidal
silhouette shape of the outfit was chosen.

The models were designed based on the
shapes of men’s military clothing in order to
create new ones. When designing the collection,
aesthetic and ergonomic indicators are taken
into account, the developed clothes are
comfortable and functional. In the creation of
new forms great importance is given to straight
silhouette shapes and clear lines of products that
emphasize the figure. The sketches use elements
of unisex style in the form of wide belts, patch
pockets, rough shoes, and reserved hairstyles.
The products meet the current fashion trends

and give individuality to those who wear them.
Decorative seams and buttons were used to
decorate the items in the collection.

Models are made of various materials
that give the look some novelty and
refinement when combined in sets. For
example, the set combines a white elongated
cotton shirt and a decorative denim belt
applique. The collection uses natural fabrics
with a small percentage of synthetics for
comfortable wearing and easy care of clothes.
The collection combines such products from
the range as pants, shirts, dresses, coats,
raincoats, jackets, which make different sets
and can be combined with each other or with
other clothes. The colour palette was chosen
for the collection as a result of a detailed

analysis of fashion trends (Fig. 6).

Fig. 5. Creative collage for designing a collection
women's clothing in the style of "unisex"

Fig. 6. Sketches of the author's collection of women's clothing, developed in the style of "unisex"
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Conclusions. The modern pace of life
requires comfortable and practical outfits that
would allow people maintaining the rhythm
and meeting their needs. Historically, for many
centuries the appearance of clothing
depended on the environment, social order,
and cultural conditions of people’s lives.

The idea of costume reformation
originated back at the beginning of the
century. Since then, women’s and men's outfits
have confidently converged in their
appearance and design characteristics. External
social factors that influenced the role of men
and women in society were the most
important reasons for this transformation.

Thus, the unisex style direction was the
result of a long-term convergence of image
and design, constructive and compositional
positions, accessories and attires of men'’s and
women's outfits. It is very closely related to
classical and sports styles, which were actively
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CTUNEBOE HAMPABJ/IEHUE «YHUCEKC» KAK
NMPOEKTHAAT MPAKTUKA B AWU3AWHE
KOCTIOMA

YYMPUNHA H. B., MAPAHBKO H. .,

MPACON C. N., BAPAHOBA A. .,

KOBAJIbYYK M. O., OMEJIbYEHKO A. B.
Kuesckudi HAYUOHabHbIl yHugepcumem
mexHos02ull u dusaliHa

Llenbro vccnefoBaHuns sABASETCA OnpeaeneHue
OCHOBHbIX MPUHLMMNOB CTAaHOBJIEHUS CTU/IEBOTO
HanpaBAeHUs «YHUCEKC» KaK MPOEKTHOM Mpak-
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POOKN KONeKLid KOCTHOMa fK aKTyaabHOro
MOZHOr0 NPOAYKTY MacOBOrO CMOXMBaHHS.
MeTogonoria AocnigkeHHs 3acHOBaHa Ha

KOMMIIEKCHOMY  MigXo4i A0  BWUAB/NEHHSA
06pa3HO-NPOEKTHUX Ta XYAOXHbO-
KOMMO3WULIAHUX  BAACTMBOCTEN  PO3PO6KM

KONeKLii KOCTIOMa, 30KpemMa MeToAM COLio-
Ky/JIbTYPHOTO  aHanisy, ICTOPUKO-NOriYHOro
PO3BUTKY, CUCTEMHO-CTPYKTYPHUIA, KOMMNapa-
TUBHUW, KOMMO3ULINHUIA Ta CTUAICTUYHUIA
aHanis. Ha okpemux eTanax 3acTOCOBaHO
MeToan MOPdONOriYHOro aHanily Ta CUHTe3y,
CoLioNOriYHe ONUTYBaHHA.

Pe3ynbtatn. BYBUEHO NMOXOAXEHHN CTUNBLO-
BOrO HanpsMy «yHicekc», Moro ocobamBocTi,
OMNncaHo 0H60oB'A3KOBI KOMMO3ULLIHI enemMeH-
TM B Au3alriHi ogary. [locnigKeHO eBOOLI0
dbopmMK, TONOBHI enemMeHT BUpobIB B
CTUAiCTMLI  «yHiceke». OxapakTepu3oBaHO
CTUNBOBUMA  HaMpPsIM  «YHICEKC» 3 MO3ULIN
acMMInALii IHTEPaKTUBHOIO PO3BUTKY YOJOBI-
yoro i XiHouyoro kocTtoma XX cT. 34iMCHEHO
cuctemMaTtmsauito  0bpa3HO-NPOEKTHUX — Ta
KOHCTPYKTUBHO-KOMMO3ULIMHUX PUC OCHOB-
HUX  NiACTUAIB  CTUIBOBOTO  Hanpsamy
«YHICEeKC» Ha Cy4aCHOMY PWHKY MOAHOrO
OAAry LMPOKOro npusHaveHHs. BusHaueHo
Ta OxapakTepu3oBaHO XyAOXXHbO-KOMMO3M-
LiMHI O3HaKWM KonekLuii Cy4acHOro >iHO4oro
OAAry B CTUAICTUL «YHICEKC» 3 ypaxyBaHHAM
CcyyacHux  MartepianiB.  CucremaTn3oBaHO
CMiNbHI  O3HaKW Mogenen Konekuii Ta
CTPYKTYpPOBaHO XapaKTepHi Anf CTUAbOBOrO
HanpsMy  «yHICeKC»  eNeMeHTV, LWo €
OCHOBOK ANA  MNPOEKTYBaHHA aBTOPCHKOT
KoMeKLii >XXIHOYOro ogAry. 3anpoeKTOBaHO
aBTOPCbKY KOJEKLi0 >KIHOYOro ogary, Lo
BIANOBIAAE TEHAEHLIAM CTUBOBOrO Hanpamy
«YHICeKe».

HaykoBa HOBM3Ha JOC/IAXEHHS MONATAE Y
BM3HaUYeHHi 06pPa3HO-MPOEKTHUX BAACTMBOC-
Tel CTUAbOBOrO HaMpsMy «yHIiCEKC»  fiK
MPOEKTHOI MPaKTUKM B CyYaCHOMY AM3aliHi
KOCTHOMa MacoOBOrO CMOXMBaHHsA. Bu3HaueHo
CTyNiHb  €CTeTUYHOCTI iJeHOro 3MicTy Ta
reHAepHUX acnekTiB 06pa3HO-NPOEKTHOro
fBULLA «YHICEKC» B Cy4yaCHOMY KY/bTypHO-

60TKM KOMNEKLUWUA KOCTIOMa Kak aKTyaJbHOro
MOZHOro NPoAyKTa MaccoBoro notpebneHuns.
MeTtoponorma wuccneoBaHMA OCHOBaHa Ha
KOMMIEKCHOM MoAXoZ4e K BbIABNEHUIO 0bpa3Ho-
NMPOEKTHbIX N XyA0XXEeCTBEHHO-KOMMO3ULIMOHHbIX
CBOWCTB pa3paboTkm KOANEKLMN KOCTIOMa, B
4YaCTHOCTM METO/bl COLIMO-KYIbTYPHOrO aHan3a,
NCTOPUKO-NOrMYECKOro  pPasBUTUA, CUCTEMHO-
CTPYKTYPHBIN, KOMMapaTUBHbIW,
KOMMO3MLIMOHHbBIV W CTUANCTUYECKMI aHanu3. Ha
OTAENbHbIX  3Tanax  MNPUMEHeHbl  MeTOApbl
MopdoNornyeckoro  aHaaMsa UM CUHTE3a,
COLIMONOTNYECKMIA ONpOoC.

Pe3synbratbl. /I3yuyeHO npoucxoxgeHune ctune-
BOrO HamnpaB/eHNA «yYHNCEKC», ero 0COBeHHOCTH,
onucaHbl  oba3aTesbHble  KOMMO3WLIMOHHbIE
3NeMeHTbl B AM3aviHe ogexabl. ViccneposaHbl
3BOIOUMNA GOPMbI, TNaBHbIe NEMEHTbI U34eNnin
B CTWIUCTMKE «yHUcekc». CTuneBoe Hanpas-
NleHNe «YHNCEeKC» OXapaKTepn30BaHO C MO3MLMM
aCCUMUNALMN UHTEPAKTUBHOIO PasBUTUA MYXC-
KOro u >»eHckoro koctioma XX B. OcylectsneHa

cucTemaTmsaums 06pa3HO-MPOEKTHbIX 7
KOHCTPYKTUBHO-KOMMO3ULIMOHHbIX YepPT OCHOB-
HbIX  MOACTWNEN  CTUNEBOrO  HanpaB/eHWs

«YHNCEKC» Ha COBPEMEHHOM pPblHKE MOAHOW
OZeX/bl LUMPOKOro HasHauyeHus. OnpeseneHbl n
oXapakTepu3oBaHbl  XyA0XeCTBEHHO-KOMMO3K-
LUMOHHbIE MPU3HAKM KOMNEKLMN COBPEMEHHOM
KEHCKON OoAexXAbl B CTUIUCTUKE <YHUCEKC» C
Yy4YeTOM COBpPEMEHHbIX MaTepuanoB. Cucrematu-
3MpOBaHbl 0OWMe MpuU3HakM Mozenen Koanek-
UMM M CTPYKTYPUPOBaHbl XapakTepHble Ans
CTUNIEBOrO HarpaBJeHUs «yHUCEKC» SNEMEHTHI,
SBNSAIOLLMECS OCHOBOM ANs MPOEKTUPOBaHMA
aBTOPCKOM  KOJMNEKLUUN  XKEHCKOW  OAEXAbI.
CnpoekTnpoBaHa aBTOpCKas KOMNeKLms
XEHCKOW OAEXJAbl, COOTBETCTBYHOLUNA TEHAEH-
UMM CTUNEBOTO HaMpPaBiEHNN «YHUCEKC».

HayuHas HOBM3Ha vccnefoBaHMA 3aKNHOYaeTca
B onpeseneHnn ob6pa3HO-NPOEKTHbIX CBOWCTB
CTUNIEBOrO  HampaB/leHUsi  «YHWUCEKC»  Kak
NPOEKTHON MPaKTUKN B COBPEMEHHOM Au3aliHe
KOCTtOMa MaccoBoro notpebnenuns. OnpeseneHa
CTENeHb 3CTETUYHOCTU UAENHOTO COAEP>KaHUs U
reHZepHbIX  acrnektoB  0H6pa3HO-MPOETKHOro
AB/IEHNA «YHNCEKC» B COBPEMEHHOM KYJ/IbTypPHO-
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MUCTELLbKOMY MpPOCTOpi. BnAaBneHO OCHOBHI
efleMeHT!  KOCTIOMa, WO  iHTepaKTMBHO
B3aEMOBMJIMBAIOTb Ha AM3alH YONOBIYOro Ta
XIHOYOTO OAATY K NPOAYKTY MOAM.

MpakTnuyHa 3HauywWicTb BMBYEHHA OCHOB-
HUX MPOEKTHUX XapaKTEPUCTMK 3aCTOCyBaHHS
CTUBOBOTrO HanpsMy «yHicekc» B AW3aliHi
oaAary BM3HAYaETbCA KOMepLiHUM
noTeHLiaNoM, WO JO03BOAAE AM3aliHepaM
MOAHOIO OAAry B CEerMeHTi Mac-MapkeT Ta

babpuyHnum  HpeHaam oaAry  CKOPOTUTM
BUTPaTM Ha BUPOOHMUTBO | nojanblue
MPOCYBaHHA: E€AVHUN AM3aiiH, BWKOHaHHSA

KOMEeKLUiT AN YONOBIKIB i XXIHOK 3 0A4HaKOBUX
MaTepianis, 3araibHa peksama ToLo.

KnouoBi cnoBa: npodykm wmodu; oJusalH
KOCMIoMa, cmuaeosul  HANPAM,  yHICEKC,
cmuaicmuka, MoOHa meHOeHYis;, asmopcoka

Xy,OXKECTBEHHOM  MPOCTPaHCTBE.  BbisiBAEHDI
OCHOBHbIE 3/IEMEHTbI KOCTHOMaA, KOTOble WHTe-
PaKTUBHO B3aVMMOBJ/UAIOT Ha AM3alH MY>XCKOMN U
KEHCKOM OZeX/bl KaK NPOAYyKTa MOJbI.

MpakTnueckas 3HAUMMOCTb W3YUYEHUs OCHOB-
HbIX MPOEKTHUX XapaKTepUCTUK MNPUMEHEHUs
CTUNEBOrO HamnpaB/IeHUs <YHWUCEKC» B AM3aiHe
ofeXAbl onpeaensiercs KOMMep4eckm
NnoTeHLManoM, MO3BOJANOWMM  AM3aliHepaMm
MOZHOW OAeXJAbl B CerMeHTe MacC-MapkeT W
NPOMbILLNEHHbIM BpeHiaM OoAeXAbl COKpaTUTb
3aTpaTbl Ha MNPOW3BOACTBO W JajbHenlee
NPOABWXEHME: €AUHBbIN AW3aliH, BbIMOJHEHMe
KOMNEKUMN A MY>XYMH M KEHWUH 13
OZMHaKOBbIX MaTepuanos, obLas pekiama 1 T.4.
KnroueBble cnoBa: npodykm modu, Ou3aliH
KOCMIoMa, cmusesoe HanpaesieHue;, YHUCeKC
cmuaucmuka, MoOHAs meHOeHYs;, asmopckas

Kosekyisi;, 06pasHo-npoekMHI( eaacmusocmi || konnekyus,  0bpasHo-npoekmHele  ceolicmea
oo0sey. 00ex0bl.
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