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The purpose of this work is to identify the characteristics of the visual language of posters of
Ukrainian folk and pop music, the search for relevant graphic solutions for further use in modern design.

Methodology. The research method is to observe and compare design objects. The study was based
on posters of musical events and folk and pop music groups of Ukraine, developed in different stylistic,
figurative and design variants and genres. The chronological boundaries of the study are determined by the
period of poster art of Soviet Ukraine in the second half of the XX century and the post-Soviet period of the
XX century (1960 — 71999).

Results. Features of the development of the visual component of music and song posters of the second
half of the XX century was divided into several genre trends in the specified time frame. The analysis of the
composition, colors, plot, decorative elements and fonts of posters of folk and pop music of Soviet and post-
Soviet Ukraine, in order to identify relevant and outdated graphic solutions.

Scientific novelty. The analysis of stylistic features of music and song Ukrainian-Soviet posters
according to certain features, elements of visual symbols and graphic components is carried out in the work.
Relevant and outdated image-design solutions in the design of posters of the second half of the XX century

are revealed.

Practical significance. The proposed research and the results presented in the articles can be used in
scientific works used with further study of the design elements of Ukrainian posters; in the educational

process for the study of case studies.

Keywords: Ukrainian pop music poster; visual language; image-design solutions; stylistics; helvetica;

typography; graphic design; Soviet poster.

Introduction. The second half of the
XX century was marked by complex processes
in all spheres of public life. The poster of this
period accurately reflects this diversity,
pointing to the trends and directions of artistic
life. The works of design influenced the
development of society and mass culture,
creating new value systems and cultivating a
sense of belonging to a particular community.
Posters of folk and pop music have become
closer to people in everyday life. They were
like a free art exhibition, they were viewed,
read, interested, used as a source of
information. Ukrainian music poster was
inclined to follow Western trends in design
and decoration. Therefore, "non-Soviet"
stylistic notes, especially combined with
traditional national elements, conveyed to the

viewer a much deeper message than was
written in the text of the sheet.

Analysis of previous researches. The
most thorough and comprehensive source of
information about the peculiarities of musical
posters of the times of Soviet Ukraine can be
considered the works of V. Kosiv. The study of
the art critic analyzes the use of surrealism in
Soviet  poster art, substantiates the
"connotation of" modernity "of Ukrainian
culture with the traditions of folk motifs" [1].
The subject of the poster of the XX century
was studied by I. Svirid (the author's research
covered the achievements of masters of poster
art in various genres of poster — political,
advertising, film and theater posters),
G. Demosfenova (the author analyzed the
works of mainly Russian Soviet poster artists
especially of the creative group "Kukryniksy"),
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M. Kowell, W. Bonnell. However, the greatest
attention in their works is devoted to socialist
realism and political propaganda. Among the
Ukrainian researchers it is worth noting the
works of L.Vladych (in his research he
presented invaluable critical and biographical
essays on the life and work of Ukrainian
graphic artists, in particular in the field of
poster art) and B. Butnyk-Siversky. (features of
modern graphics and its usage of traditional
decorative art deserve special attention). Of
the latest publications, the works of
T. Halkevych and O. Donets deserve special
attention, who worked out and arranged the
catalogs of the poster Vernadsky NLU. The
result, in particular, were publications devoted
to the works of 1965-1985 and 1950-1964 |2,
3]. Instead, there are no works that would,
based on specific materials, cover current and
outdated design solutions in posters of folk
and pop music of Ukraine in the second half of
the XX century, for the use of certain
decorative elements by contemporary artists.

Statement of the problem.
Accordingly, the purpose of this work can be
formulated as determining the stylistic and
figurative-visual features of music and song
posters of Ukraine of the second half of XX
century by visual features and graphic
presentation, identifying in their graphic
solutions relevant or outdated decorative
elements, fonts, compositions.

Results of the research. The art of the
poster of the 1960s has a rigid framework. The
Soviet government allowed the use of only
one "correct" style — socialist realism. Due to
this, the authors could not show individual
style. Most of the work of this time is an
endless repetition of proven schemes and
motives. The main elements of the Ukrainian
poster of socialist realism are an embroidered
shirt, a wheat field and spikelets, the red and
blue colors of the flag, and the image of a man
as a representative of the working people. In
such works there is an emphasized
theatricality, smiles, pathos, the effects of
sunlight, headwind. The image of the main

character, which looks monumental, as if from
the lower angle, resembling a monument, was
obligatory (Fig. 1). It should be noted that in
this decade the most posters of folk music and
song, opera films, individual pop singers were
created. They all had a common handwriting
and thin, long fonts, colors, which consisted of
shades of yellow, orange, red and blue. It
should be noted that handwritten fonts on the
works of that period were created under the
influence of advertising graphics of Europe
and the United States in the early twentieth
century. Also, each poster depicts a man in
allegorical figures and embroidered shirts for
identification (thus emphasizing that the main
characters are Ukrainians. In works dedicated
to folk songs and music, artists were allowed
to use a wide and sharp font, similar to
Narbut's) (Fig. 2) We consider it appropriate to
dwell in detail on compositional forms that are
significantly outdated for use in modern
graphic design, but it is worth noting that now
handwritten and avant-garde fine fonts are
perfectly combined and executed with new
artistic solutions to give a retro hue. Currently
designers use such fonts, updating their forms
with the help of computer programs and
adapting them to current trends (Fig. 3).

In the 1970s, the exploitation of socialist
realism continued in posters and posters
dedicated to works of folk music, but with
more expressive and bold colors, including
black. One of the leading stylistic devices of
the 1970s can be considered to be those
created with the help of easel graphics. Due to
to the graphics the experiences of the
Ukrainian people in the songs are visually
reflected. The main color of easel posters, of
course, is black. There are simplified
graphically stylized figures of people, a
maximum of three basic colors, Ukrainian,
accidental, similar to Narbut, fonts (Fig. 4). Our
contemporary artists create similar illustrative
posters with the help of computer programs,
which proves the relevance of easel graphics in
the poster to this day. Thus, image-design
solutions and possibilities of easel graphics in
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modern graphic design are developed and
updated (Fig. 5). This allows us to conclude
that the described imagery in poster art is
transformed and adapted to modern trends in
design.

The vast majority of graphic artists who
have worked or are working in the field of
poster art (according to research by art critics
and music historians) claim that even in the
1970s, the "iron curtain” that shielded them
from the Western world was not so monolithic.
There were still channels of communication
through which the Soviet Union learned about
Western  culture, the achievements of
European and American design schools [1]. In
particular, graphic designers widely used the
means of optical art, the main elements of
which were the rhythm of parallel lines, radial
repetitions, contours, visual illusions. Ukrainian
poster artists successfully combined op-art
decisions not only on posters of vocal-
instrumental  ensembles  or individual
performers, but also in posters of folk music
and song (Fig. 6, 7). For the first time, the main
character was not a man, but a musical
instrument, treble clef or other object or
symbol. Bright, active, pure shades of green,
red, blue, brilliant graphic solutions looked
flashy and "Western-style", which was
condemned by the Soviet authorities. Based
on the above, we found that the design of op-
art was so bold that it is obvious and still looks
relevant (Pic. 8). Here are some additional
comments on fonts. Most of them are largely
outdated, look heavy and awkward (Fig. 7), or
are illegible, as on the poster of graphic artist
T. Lyashchuk (Fig. 6).

Along with optical art in the 1970s, there
was no less interesting style — pop art. This
style of Ukrainian music posters follows well-
known examples of American and British
works. First of all, it's collages, matching
illustrations with text, stylized "flashes", halo
outlines, highlights of three-dimensional
logos, gradients that gave the font a metallic
effect. The color scheme is rich in shades and
bold combinations. Most often, such elements

were found in pop posters (Fig.9), while the
posters of folk choirs used the previously
described op-art. Variety performers such as
Sofia Rotaru, VIA Svityaz, VIA Kobza
immediately picked up the trend of using and
adapting pop art (Fig. 10). At present, pop art
with its plots and specific solutions looks
funny, quite outdated and is forever in the
past. It becomes clear that only the
combination of photo collage and text remains
in time. This allows us to conclude that
photography is one of the most popular
elements of modern music poster design,
regardless of the genre of music. And it was
pop art that gave impetus to its mass use.

In the 1980s, the international style,
better known to Western countries as
"Swedish", became popular, characterized by
geometric shapes, modular grid, limited color,
conciseness, serif fonts, and typography. The
rejection of decor, illustration and stylization
was a liberation from Ukrainian folk ornaments
and pre-war graphic traditions. The royal
range on each poster, as mentioned above,
was limited and ranged from two to three pure
shades (Fig. 11). Posters and posters of pop
and folk songs had common decorative
elements, and were generally almost identical,
regardless of genre. It is worth noting that
helvetica in the so-called international style is
one of the main elements of graphics, while
Soviet poster artists allowed themselves to
replace it with serif fonts, as well as accidental.
Rejecting from the musical posters of
international style obsolete Soviet fonts, which
were found in almost all posters, regardless of
genre, replacing them with helvetica, we can
conclude that the rest of the visual part looks
extremely relevant, widely used in graphic
design today. Minimalist graphic techniques
are more timely than ever, not only in poster
art, but also in identity in general. Thus, based
on the above, we can assume that this style
remains, as if out of time, still existing in its
original form, as seen in the graphic poster of
musician and graphic designer M. Joyce
(Fig. 12).
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-Fig. 1. Poster "Dance of the Fig. 2. Poster "Works for
Ukrainian people”, bandura", 1962 VIA "Proletarian Tango”,
G. Kislyakova, 1965 V. Chorny, 2016

RNFLA
Fig. 4. Poster of easel graphics Fig. 5. Information poster of the
"Oh, why are you, oak", cultural and educational event "You are my song",
V. Igumentsev, 1970 "Protection Festival", T. Lyashchuk, 1977

N. Dzyvulska, 2018
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ABUP Doppler-Effekt
Fig. 7. Poster of the concert of the  Fig. 8. Information poster of the Fig. 9. Poster in the technique of
vocal quartet "Yavir", 1975 cultural event "Doppler-Effekt", photo collage of pop singer
K. Miller, 2019 S. Rotaru, Y. Aksonov, 1979
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pearl jam

Fig. 10. Poster for the concert  Fig. 11. Poster of the concert "String Fig. 12. Poster for the concert of
of VIA "Kobza", V. Viter, 1979 Orchestra of the Music Institute. the musical group "Pearl Jam",
M. Lysenko », I. Sochynska, 1980 M. Joyce, 2017
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Fig. 13. Poster-photo collage Fig. 14. Poster-photo collage Fig. 15. Poster of the creative
based on the work of pop singer based on the works of the folk project "Orion Aesthetic",
T. Petrynenko, A. Harutyunyan,  ensemble "Rainbow", Yu. Aksenov, P. Ramdin, 2019
1987 Yu. Balashov, 1981

O
5
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Fig. 16. Graphic poster- Fig. 17. Poster-photo collage of the Fig. 18. Poster-photo collage of the

illustration "Ukraine will rise", concert tour of the pop group concert tour of the pop group
A. Abramova, 1993 "Aqua Vita", 1996 "Van Gogh", 1997
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The most creative genre of music posters
of the 80s of the XX century — surrealism —
deserves special attention. It is characterized
by a combination of conservative and
modernist, national and global, familiar and
unexpected. 3D effects, crimson-blue shades,
unusual perspective, metallic gradients, hints
of futurism. All this can be seen on the
examples of Ukrainian pop ensembles and
individual performers ("Dream”, "Kobza",
"Stozhary", Taras Petrynenko), as evidenced by
posters based on their creative activities
(Fig. 13). Note that surreal compositions are
found even in combination with embroideries
and wreaths in the posters of folk choirs, which
looks quite unexpected (Fig. 14).

Instead, we found that surrealist pop
posters did not have handwritten fonts, as did
folk ensembles. Thus, based on considerations,
it should be noted that the handwritten
typeface was like an identification and a
conservative response to the posters of folk
music and song. For comparison, on pop
posters there are only chopped helvetic fonts
and accidental futuristic fonts with 3D effects,
as evidenced by the images (Fig. 13-15). In
commercial advertising, posters and identities,
surrealism is still used in its original form. From
all the above-described stylistic and figurative-
design solutions of graphic posters, it
becomes clear that dynamic sur is the most
fashionable and relevant today, not only in art,
but also in music. It should be noted that due
to the rapid development of computer
technology, surrealism in modern graphic
design is becoming even more creative and
unpredictable, as we are convinced by the
works of Prabhal Ramdin (Fig. 15).

Beginning in the 1990s, Ukrainian graphic
artists began to master computer technology.
Raster images, vector graphics and various
electronic fonts (torn, pixel and helvetica) are
becoming widespread. Postmodern aesthetics
prompted designers to widely introduce
distorted fonts and a number of collage
solutions that resembled pop art from afar, but

in, so to speak, the latest wrapper. Due to the
sharp growth of pop music content, the
popularity of ensembles and performers of folk
art has decreased significantly. The largest
number of printed graphics is associated with
mass culture (music groups "Skryabin”, "Aqua
Vita", "Van Gogh") (Fig. 17). Studying their style,
we should note that the use of photographs in
posters is becoming widespread. The 90s of the
XX century are rich in visual effects of computer
3D graphics, bright contrasting colors, wild
composition of fonts, bold and somewhat
whimsical background solutions with radial
gradients (Fig. 18). Instead, Ukrainian folk music
and song poster artists used new techniques
with caution. They relied on conservative, time-
tested artistic images and graphic means with
rich decoration of ethnic elements of decor, for
example, embroidery or Petrykivka painting, as
indicated by the works of graphic artist A.
Abramova (Fig. 16). Today, the decorative
techniques of the 1990s look a bit amateurish
and extravagant. From this it becomes clear
that such decisions are not relevant and are
significantly outdated. The era of digitalization
has developed so much in modern graphic
design that the artistic aesthetics of the music
posters of the 1990s evoke only a strong sense
of the design era in which they were
appropriate. This leads to the conclusion that
the poster art of the 1990s is a powerful
reflection of the experimental times of
formation and acceptance of modern
globalization, as it was seen then. Such
techniques of graphic design can be on time
only in the fleeting fashion for extravagance,
which, as you know, does not stay in trend for a
long time.

Conclusions. The Ukrainian music and
song poster of the second half of the 20th
century was allowed to be designed only
within a strictly defined framework, the only
right solution, the so-called right style, which
at that time was socialist realism. On the other
hand, global, in particular, European and
American trends in graphic poster design have
influenced domestic poster artists. Most of the
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results of this influence can be traced on the
posters of pop artists, whose image and
design solutions have prompted Ukrainian
graphic designers to adapt to the
requirements inherent in the foreign target
audience.  Ukrainian  graphic  designers
approached European image and design
solutions with caution in the development of
posters of folk music and songs, adhering to
the already familiar standards of socialist
realism, slowly adopting new stylistic designs.
The paper determines that a large number of
decorative elements, artistic details and
approaches that were characteristic of the
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rPA®IYHI OCOBJIMBOCTI PEKJAMHUX
NAAKATIB YKPAIHCbKOI HAPOAHOI TA
ECTPAAHOI MY3UKU DPYroi
MONMOBUHU XX CTONITTA

YYTPIHA H.B., MALL 4.0,
FOJIOBYAHCBKA €.0. TEPACMMEHKO 0.4,
MUXANIFOK O.1O.

Kuiscokuli  HaylioHaneHul  yHiBepcumem
mexHos02ili ma ou3alHy
Metolo paHOi pobOTM €  BUAB/IEHHSA

XapakTepHUx ocobamBOCTEN Bi3yaNbHOI MOBU
naakaTiB YKpaiHCbKOI HApOAHOI Ta ecTpagHol
MYy3VKM, MOLWYK  aKTyaJbHWUX  rpadiuHnx
pilleHb ANA MOAANbLIOTO BUKOPUCTAHHA B
CyyacHOMY An3ailHi.

MeTtoponoria. MeTogoM AOCHIAXKEHHA €
CMOCTepeXeHHA Ta MOPIBHAHHA 0O6'eKTiB
Av3ariHy.  OCHOBOK — JOC/IAXKEHHS  CTanu
nnakatM My3WYHUX MOAIN |  KONEKTUBIB
HapoAHOI Ta ecTpafHOi My3uKK YKpaiHw,
pO3pob/ieHi B PIi3HUX CTUABOBUX, OO6pa3HO-
NPOEKTHUX BapiaHTax. XPOHONOTiIYHI  MeXi
OOCNIAXKEHHA  3yMOBJ/OKOTbCA  NEPIOAOoM
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NOCTPaAAHCLKOT YKpaiHN 3 METOK BUABJIEHHS
aKTyanbHWUX Ta 3acTapinnx rpadiyHmx pilleHb.
HaykoBa HOBM3Ha. 3ilicCHeHO aHani3
CTUNICTUYHUX  OCOBNMBOCTEN  peKNaMHMX
nnakatis  QOSLKAOPHOrO i ecTpagHoro

[in Ukrainian].
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rPA®UYECKUE OCOBEHHOCTUA
PEK/IAMHbIX TMJIAKATOB YKPAUHCKOW
HAPOAHOMN WM 3CTPAAHON MY3bIKU
BTOPOW MOJIOBUHbI XX BEKA

YYMNPUHA H.B., MA/bILWU A.A., TONNOBYAHCKAA
E.A., TEPACVIMEHKO E.[I., MUXAMNFOK O.10.
Kuiscokuti HayioHabHuUU YyHigepcumem
mexHos102ili ma Ou3atHy

Llenbto paHHOW paboTbl ABNAETCA BbIABAEHME
XapaKTepHbIX 0COHEHHOCTeN BU3yanbHOrO f3blka
NiakaToB YKPaMHCKOW HapOAHOW W 3CTPaZHOWN
My3bIKM, MOWUCK  aKTyalbHbIX  rpapuueckmx
peleHn ANA UCMOb30BaHNA B COBPEMEHHOM
Av3aliHe.

MeTtoaonorus MeTog0om nccneoBaHmA
ABNAeTCA HabnlojeHve M cpaBHeHVe O6BEKTOB
AnsaiHa.  OCHOBOW  uMcCnefoBaHWA — CTau
niakaTbl My3blKalbHbIX COOBbITUA N KONNEKTUBOB
HapOAHOW W 3CTPaAHOW My3blkM YKpawuHbI,
pa3paboTaHHble B pa3HbIX CTUAEBbLIX, 0Opa3Ho-
NPOEKTHbIX BapuaHTax. XpOHOOrn4Yeckne pamkm
nccneaoBaHWA  MpeAonpeaenatoTca nepuosom
NJakaTHOrO  WCKYCCTBa COBETCKOM  YKpawHbl
BTOPOM MNOAOBUHbI XX B. WU MOCTCOBETCKUM
nepuogom XX B. (1960 — 1999rr.).

Pe3ynbrathbl. OcobeHHoOCTM pa3BuTMA
BW3ya/IbHOM COCTaBAANOLLEN peKaaMHbIX
My3bIKa/IbHbIX MJ1aKaTOB BTOPOW MOMOBUHBbI XX
Beka OblAn pasgeneHbl Ha HECKONbKO Pa3HbIX
TEHAEHUMA B yKa3aHHble BPEMEHHble pPaMKMU.
MNpoBeaeH aHanM3 KOMMO3MLMK, KONOPUCTUKM,
CHOXETa, AEKOPATMBHbIX 31EMEHTOB U WpubTOB

MNakaToB HapOAHOW W 3CTPajHON  My3bIKU
COBETCKOM N MOCTCOBETCKOW YKpawuHbl C Lesbo
BbIABNIEHWA  aKTyalbHbIX W yCTapeBLUMNX
rpaduyeckmnx peLeHuni.

HayuHas HOBU3Ha. BbinonHeH aHanus
CTUNINCTUYECKUX ~ OCOBEHHOCTE  pekNaMHbIX
nnakatos  QONLKJAOPHOrO M 3CTPafHOro
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HayKoBWIA haxoBUIA XypHa

MucmeymeosHagcmso. TexHiuHi HayKu.

HanpaMiB B YKpaiHi pagfaHCbKMX 4YaciB 3a
NeBHVMMW O3HakaMu, efeMeHTaMu BizyanbHUX
CMMBOANIB  Ta rpadiyHnUMM  CKNag0BUMM.
BusaBneHo akTyanbHi 1 3actapini obpasHo-
MPOEKTHI PIiLLEHHA Y AN3aiHI naakaTiB Apyroi
NoAOBMHN XX CTONITTA.

MpakTMuyHa 3Hauywictb. 3anponoHoBaHe
JOCNIAXKEHHS Ta BWCHOBKW, BWKNAZEHI B
CTaTTi, MOXYTb B6YTU BUKOPUCTaHI B HAayKOBMX
poboTax,  MOB'A3aHMX 3  MNOAa/NbLUNM
BMBYEHHAM €/NEMEHTIB JM3aliHy naakaTiB
YKpaiHW;, B HaBYanbHOMYy MpoLueci LWoaAo
BMBYEHHS TeMaTUKMN AOCHIAXKEHHS.

KnrouoBi cnoBa: ykpaiHcekuli ecmpadHuli
naakam; 8i3yasbHa mMoed;, 06pa3HO-NPOEKMHI
plweHHs; CMUAICMUKa; 2e/1b8emuKa;
munoepagiyHicme,  epagiyHuli  dusalH;
padsHcekul naakam.
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