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MODERN DEVELOPMENT TRENDS IN THE GLOBAL TOURISM MARKET

The article offers insights into the modern trends that shape a vector of world tourism
services as well as provides an analysis of statistical profitability indicators of the global tourism
market and quantitative indicators of tourist flows. It has been verified that quantitative indicators
of tourist flows geography are directly dependent on the level of socioeconomic development of
countries and regions which translates into their inequality. A survey on the dynamics of
international tourist arrivals has allowed to identify the top global tourism leaders with a
particular emphasis on the countries that are leaders in the area of business and entertainment
tourism. Tourism has proved to be a profitable sector of the economy boosting investment,
entrepreneurial and innovative activities of all tourism entities. The study findings have revealed
that tourism is a catalyst for economic, social and cultural change as well as it has positive effects
on society development worldwide. Apart from the above, statistical data have been investigated
demonstrating that the tourism market contributes towards creating new jobs and additional capital
injections from tourist flows. Evidence has been provided that the key trend in global tourism
development is the creation of partnerships which further form transnational business structures
that build their commercial activities based on franchise agreements. It is argued that globalization
processes is a powerful driver enhancing the tourism market development. The study also offers an
overview of the specific features of tourism industry development in Ukraine which prove to have
promising development prospects within the frameworks of partnerships with foreign companies as
well as in the format of independent entrepreneurship activities.

Keywords: tourism; tourists, travelling; tourism services, tourism market; contract, services
agreement; development trends, globalization, tourist arrivals, tourist capacity of Ukraine; tourism
sector; internal tourism, tourism industry development,; investment climate.

Harauaia B. Kynak
Kuiecokuil HayionanvHuil yHieepcumem mexHono02ii ma ouszainy, Ykpaina

TEHJAEHIII PO3BUTKY CBITOBOI'O PUHKY TYPUCTUUYHUX MOCJYT

Y cmammi nposedeno oOocniodcenns cyyacnux meHOeHyil, wo Gopmyroms 6eKmop
PO3BUMKY  C8IMO0B020 PUHKY MYPUCMUYHUX Rnocay2. J]ocniodxceno cmamucmuyni NOKAZHUKU
npudymKo8ocmi c8imo6o20 pUHKy Mmypusmy ma KilbKiCHI NOKA3HUKU MYPUCTNIUYHUX NOMOKIE, SKI
3anexdcams 8i0 PIi6HA COYIAIbHO-eKOHOMIYHO20 PO3BUMK) KpaiH I pecioHis, Wo CHPUYUHAE iX
HepiBHOMIpHICMb. 30ilicHeHO aHani3 OUHAMIKU MIZCHAPOOHUX MYPUCMUYHUX Npubymmie ma
BUOKpeMIIeHO Kpainu — aidepu y cqepi midchapoonoz2o mypuszmy. OKpemo npedcmasieno Kpainu,
AKI € nidepamu 008020 ma po36adcalbHo20 mypuzmy. JlogedeHo, wo mypuzm € npudymrogor
2a1y3310 eKOHOMIKU, WO CMUMYIIOE THBeCMUYIUHY AKMUBHICMb, NIONPUEMHUYLKY Ma THHOBAYIUHY
OisiIbHiCMb  8CIX CY0 '€kmie chepu MypuUCmMUYHUX NOCaye. 3a pesyibmamami  npo8eoeH020
00CNIOMNCEHHA 3 ACOBAHO, WO MYPUSM 6I0iepae poiib Kamaiizamopa eKOHOMIYHUX, COYIaNbHUX mda
KYIbMYPHUX 3MIH, a4 MAKOJNC NOZUMUBHO 6NIUGAE HA PO3BUMOK coyiymy kpain. Kpim moeo,
00CNIONHCEHO CMAamMUCMuyHi OaHi, sIKi c8iuamv NpPo me, WO PUHOK MYPUCMUYHUX NOCTYe CHPUSE
CMBOPEHHIO 000AMKOBUX POOOUUX MICYb MA 6IUBAHHIO 000AMKOB8020 KANIMALY 3 OOKY MYpUcmis.
3’scoeano ma niomeepodxiceHo Gakmamu, WO NPOGIOHOW MEHOEHYIEI DPO3GUMK) CBIM0B020
Mypusmy € CmeopeHHsi NAPMHEPCbKUX KOMNAHIL, WO YMEOPIOIOMb MPAHCHAYIOHANbHI CIMPYKMYPU,
KL 0Y0yIOmb C80I0 KOMEPYIUHY OislbHicmb Ha 002080pax (pawnyausuney. Haconowyemwcs, wo
npoyecu enobanizayii, sAKi 6i00y8aOMbCcsa Y C8IiMi, € NOMYNHCHUM OBUSYHOM DPO3GUMKY DUHKY
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MypucmuyHux nociye. Buseneno ocobnusocmi po3eumky mMypucmuuHoeo cekmopa YKpaiuu.
Busnaueno, wo eimyusnauna cghepa mypusmy mae no3umueHi nepcneKmubu po3sUmKy K y Mencax
NApMHEPCbKUX GIOHOCUH 3 [HO3eMHUMU KOMAAHIAMU, maK [ Yy gopmami camocmiinoi
NIONPUEMHUYBLKOT OIANbHOCHI.

Knrwouoei cnoea: mypusm, mypucmu, noooOpodici; MYPUCMUYHI  NOCAY2U,  PUHOK
MYPUCMUYHUX NOCTIY2, 00208Ip;, 00208Iip NPO HAOAHHS NOCIY2, MEeHOeHYil po3eumKy, 2100anizayis,;
MYpUCmuyHi npudymms, mypucmudnull nomenyian Ykpainu, cgepa mypusmy, GHYmMpiHil
Mypuzm,; po36umox cghepu mypuzmy, iHeeCmuyitiHutl Kiimam.

Haraabsa B. Kynak
Kueeckuii nayuonanouwlii ynusepcumem mexHo102uil u ou3aiina, Ykpauna
TEHAEHIOUU PASBUTUSA MUPOBOI'O PBIHKA TYPUCTUYECKHUX YCJYT

B cmamve nposedeno uccrnedosanue cospemeHHbIX MeHOeHYUll, GOPMUPYIOWUX BEKMOP
Passumusi MUpogo2o pulHKa mypucmudeckux yciaye. Ocywecmenén anaius cmamucmuyeckux
nokasameinei NPUOBLLILHOCIU MUPOBO2O PbIHKA MYPUMA, A MAKHCe KOIULeCMBEHHbIX NoKA3amenel
BEIUYUHBL  MYPUCTNIUYECKUX NOMOK08. [JlokazaHa npamas 3ad8UCUMOCMb  KOAUYECHBEHHBIX
nokasamenei 2eocpagpuu  Mypucmu4eckux nomoKo8 Om YPOBHSA COYUATbHO-IKOHOMUUECKO2O0
PAassumus Cmpan U pecuoHo8, ymo o0yciasiueaem ux HepagHomepHocmo. IIpouzeedénnoill anHanuz
OUHAMUKU ~ MEHCOVHAPOOHLIX ~ MYPUCMUYECKUX  NPUOLIMULL  NO360JUL  BbLOEIUMb  CMPAHDI,
AenAOWUECs TU0epamu 8 cgepe mexncoynapoonozo mypuzma. OmoenvHo npedcmasienbl Cmpanbl -
Judepuvl 0108020 U pA3eleKamenbHo2o mypuzma. /JJoxazano, 4mo mypusm s611emcs npudblibHOU
Ompacvbio IKOHOMUKU, CIMUMYIUPYIOUell UHBECMUYUOHHYIO aKMUBHOCTb, NPEONPUHUMATNENbCKYIO
U UHHOBAYUOHHYIO OeAMeNbHOCMb 6ceX CYObekmos cgepvl mypucmuyeckux ycaye. B xooe
NPOBEOEHHO20 UCCNe008AHUSL  YCMAHOBIEHO, YMO MYpPUumM ucpaem poib Kamaiusamopa
IKOHOMUYECKUX, COYUATILHBIX U KVAbMYPHLIX USMEHEeHUl, d MAaKice NOJONCUMENbHO 6ausem Ha
passumue coyuyma cmpat. Kpome moeo, ucciredosanvl noxazamenu cCmamucmuieckux OAHHBIX,
ceudemenvbcmeylowjue 0 MOM, UYMO PLIHOK MYPUCMUYECKUX YCIy2 Chocobcmeyem co30aHuIo
OONOJHUMENbHLIX  padouux Mecm U 6IUBAHUIO OONOJHUMENbHO20 KANUMALA CO CMOPOHbL
mypucmos. Bwiseneno u noomeepicoeno ¢akmamu, umo eedyujeli meHOeHYuel pa3sumus
MUpPOBO20  mypusma — A6IAemcs  CO30aHue  NAPMHEPCKUX  KOMNAWui,  obpaszyiouux
MPAHCHAYUOHATIbHBIE CIMPYKMYPbl, KOMOpble CMPOAm C80I0 KOMMEPUECKYI0 O0esimelbHOCmb HA
0CHOBe 002080p08 (paHuatizuHea. AKYeHMmupyemcs, 4mo Muposvie Hpoyeccovl 2100anIU3ayuUu
8LICIIYNAIOM  MOWHBIM — O8UcAMeNeM PA3eUumusi pPblHKA MypUCmMu4eckux yciaye. Bvisenenvl
0cobeHHOCmU pazsumus mypucmuieckoeo cekmopa Ykpaunvl. OnpedeneHo, umo omeuecmeenHas
chepa mypusma umeem NONONHCUMENbHBIE NEPCNEeKMUBbL PA3BUMUSL KAK 68 PAMKAX NAPMHEPCKUX
OMHOWEHULl C UHOCMPAHHLIMU KOMNAHUAMU, MAK U 8 ¢hopmame CcamocmosmenbHou
NpeonpPUHUMAMENbCKOU 0essmelbHOCIU.

Kniouesvle cnosa: mypusm; mypucmol, nymeuieCmeus, mypucmudeckue yciyeu, DbIHOK
MYPUCMUYECKUX YClye, 002080p, 002080p O NPEOOCMABIEHUU YCNye, MEHOEHYUU pa3eumusl;
2nobanuzayus, mypucmudeckue npudblmus, mypucmuyeckui nomenyuan Yxkpauuul, cgepa
Mypusma, 6HYmMpeHHULl Mypusm, pazeumue cepvl mypusma, UH8eCMUYUOHHBIU KIUMAM.

Statement to a problem. Tourism has gradually become a strategic sector of economic
development. Tourism industry scaled up in the second half of the XX century and is starting now
to affect international economic relations. According to statistical data, 25 million people were
using tourism services in 1950, whereas this indicator was 592 million people in late XX century
[10], 1.235 billion people in 2016, 1.322 billion people in 2017, and 1.4 billion in 2019 (Figure 1).
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Figure 1. Indicators of number of tourists in the world of 2019

Global tourism industry is developing steadily. Europe accounts for 50.7% of global tourism
market. America holds 15.4% and 33.9% are attributed to Asia, Africa and Australia (Figure 2).
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Figure 2. Distribution of the world tourist market on regions of the world in 2019, %

Tourism is a profitable business area. Estimates show that 10% of the global GDP come
from tourism. Tourists are real investors in their destination country. Development of tourism
contributes to creation of additional jobs. Almost every tenth person on the planet works in tourism
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business. The study of trends in tourism development has to promote development of domestic
tourism industry, stimulate entrepreneurial activities, and increase the country’s competitiveness on
the global stage.

Article purpose. The aim of this article is to study, define and generalize the contemporary
state and global trends in tourism development.

Matters of global and domestic tourism development have been considered in papers of
such scholars as: G.V.Balabanov, A.A. Gerashchenko, L.P.Davidyuk, R.G. Korobyova,
A.Y. Parfinenko, 1.O. Stepanenko, N.O. Stepanenko, O.B. Shikina.

Main materials of a research. A high number of tourists visiting European countries is
attributed to cultural, historical and natural landmarks present there, developed touristic
infrastructures and a tradition of having an active holiday by travelling that is developed among
European citizens. On average, 616.2 million people, which amounts to 49.9% of the global number
of tourists, travel through Europe. Approximately 90% of tourists of those 616.2 million are
Europeans.

According to statistical data, Spain, Germany, the Benelux, Italy, Greece, and Austria are
the most popular with tourists, generating 20% of tourism revenue. Croatia, Bulgaria, the Czech
Republic, and Montenegro account for around 11% of international tourism revenue.

The statistics shows that Mexica, Canada and the USA account for the biggest number of
international arrivals in America.

The flow of tourists going to China and India has much increased over the last five years. In
2019, the Asia-Pacific region was visited by 348 million people (Figure 3).
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Source: 9, 10].
Figure 3. Rates of gain of tourist arrivals of the Pacific Rim of 2008-2019

The statistics demonstrates minor changes in the geographical structure of the market of
tourism services. The biggest number of tourists visit France, the USA, Spain, China, and Italy
(Figure 2). The prevalence of the number of tourists travelling to the countries of closely situated
regions over those interested in long-distance travelling currently remains a sustainable trend in
international tourism development.
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The share of tourism exceeds 15% of the volume of global trade in goods and services. It is
estimated that the cost of travelling will have amounted to USD 1560 million by 2020.

In accordance with the 2019 ranking compiled by Mastercard, which has been studying
global trends in travelling and generating the Global Destination Cities Index over the past ten
years, the number of overnight tourists grew by 76% in 2019 in comparison to 2009. The Asia-
Pacific region demonstrates especially rapid dynamics. In 2019, Bangkok for the fourth time
became No. 1 touristic destination in terms of the number of international visitors. In 2018, the city
was visited by over 22 million tourists. Paris and London ranked respectively second and third in
2019, having over 19 million tourists each. Dubai tops the ranking in terms of the money spent by
tourists, as they spend there on average USD 533 a day. Makkah ranked second, and Bangkok —
third. Tourists spend the most time in Antalya (Turkey) and New York City (USA), staying there
for 14 and 8 nights respectively. Ukraine is in top 3 countries, from which tourists go to the Turkish
resort — Ukrainians account for almost 6% of travelers to Antalya.

Overall, the assessment of international tourist flows indicates an increase in international
tourism (Figure 4), which will further contribute to global economic recovery. According to
UNWTO forecasts, the share of international tourism will continue to increase in growing
economies.
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Figure 4. International trips for 2019 — change on months, in the world (one million)

The number of international touristic arrivals will increase approximately two times faster
(+4.4%) than in developed countries (+2.2%). The countries with growing economies (Latin
America, Central, Eastern and Eastern-Mediterranean Europe, Asia, Africa and Middle East) will
account for approximately 30 million arrivals a year, while the number of arrivals in conventional
destinations (North America, Europe, Asia-Pacific region) will amount to approximately 14 million
arrivals a year [9].
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Industrial countries — South Korea and Taiwan — are becoming leaders in business tourism.
After opening of new beaches on Southern coast and creation of unique cultural and entertaining
programs, Thailand has become one of the most significant destinations in tourism industry. The
fast-growing scope of travels to Africa and Middle East changes the global dynamics of tourism
development.

In 2018, 20-30% of the total number of people travelling abroad were mass or group
tourists, while the rest — 70—80% — were individual tourists. The trends of the recent years include
changes in favour of mass tourism, which result from the following factors: increased free time;
reduced prices for air travelling; increased number of charter flights for convenience of tourists
travelling in groups; increased interest of travel agents in mass tourism as a business capable of
generating major revenue; search for new cost-effective destinations, increased number of jobs in
mass tourism; increased number of tourists travelling by buses due to low tour prices [3].

As far as Ukraine is concerned, development of the country’s tourism industry was
characterized by indicators of a rather dynamic entry of the country into the international tourism
market. In particular, Ukraine is well ahead of developed countries in terms of growth of
international revenue: the average annual growth rate of the tourism service market in developed
countries was 6% per year, while in Ukraine it was 9%, which is close to the growth rate of the
global tourism market in general, but slightly less than the growth rates of developing countries
(10%).

According to studies of the International Organization for Public-Private Cooperation,
Ukraine has improved its ranking in the Travel and Tourism Competitiveness Index by 10 spots
during 2019-2020 and ranked there 78th.

According to the report of the World Economic Forum of the International Organization for
Public-Private Cooperation, Ukraine “had the fastest rate of TTCI score growth in the subregion,
rising 10 places to rank 78th globally. In particular, as the country stabilized and recovered
economically, Ukraine drastically improved its business environment (124th to 103rd), safety and
security (127th to 107th), international openness (78th to 55th) and overall infrastructure (79th to
73rd)” [11].

The 2019 Global Destination Cities Index allowed to analyze data for the past 10 years and
identify the following key trends:

1) Consistent and steady growth of tourism. Over the past ten years, more and more people
have been travelling and spending more money. The flow of travelers grows on average by 6.5%
each year, with expenditure growing on average by 7.4%.

2) Dominance of major cities in the choice of a travelling package. Tourists often express
their wish to visit a certain city. London, Paris and Bangkok, New York are the top cities that are
eagerly visited by tourists.

3) Rapid rise of the flow of foreign tourists to the Asia-Pacific region. Cities of the Asia-
Pacific region have demonstrated the biggest increase in the number of travelers from abroad since
2009, namely — 9.4%. In comparison, the increase in the flow of travelers to Europe was 5.5%. This
was facilitated by the increase in the number of travelers from mainland China. Since 2009, China
has moved up from the 8th to the 2nd place in the ranking of countries, citizens of which travel to
the 200 destinations included in the Mastercard study.

With regard to the analysis, the major trends in development of global tourism industry are
the increasing impact of global tourism on development of the labour market. Statistical indicators
show that approximately 120 million direct jobs and 125 million indirect ones in related industries
are created specifically by tourism industry. Developed countries of the world have intensified their
investment activities in tourism-related industries, namely aviation, development of online
travelling services, hotel, restaurant and catering business. Intensification of globalization processes
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results in growth of travelling and tourism, which contributes to the increase in purchasing power
and strengthening of a middle class in many developing countries. Tourism development promotes
the formation and strengthening of positions of small and medium-sized businesses. The leading
trend of the past five years is the processes of investments by economic markets of countries, where
companies created through merging of related (partner) companies operate, and creation of
transnational structures that service the tourism industry.

We consider it relevant to use forecasts provided by UNWTO. UNWTO specialists
anticipate that the number of international touristic arrivals will increase to 1.5 billion people in
2020, and to 1.8 billion people by 2030. In 2020, East Asia and Pacific region are expected to
become second popular international touristic destinations after Europe.

Inbound tourism will have the fastest rate of development, increasing in developing
countries (+4.4%). The rate of tourism development in developed countries will grow slower
(+2.2%). Developing countries have to gain 57% share of tourism market by 2030, and by 2020,
revenues in this group of countries will have exceeded revenues from tourism in developed
countries. Travelling and tourism industry need to remain crucial in the process of ensuring
economic growth both in developed and developing countries.

The trend of increasing capital investments in global tourism market needs to remain
sustainable.

The following trends are important for development of global tourism: cooperation of small
and medium-sized travel enterprises; establishment of global hotel chains; informatization of the
global market of tourism services; customization of provision of tourism services and increased
requirements to the quality of touristic product; enhancement of relations between the global market
of tourism services and other markets.

A specific trend in the development of Ukrainian tourism market is the activity of Western
travel corporations: Turtess Travel LLC, which is a part of Turtess Tourism holding, Coral Travel
LLC — a part of the international OTI Holding A.S., TUI Travel PLC and Voyage-Kyiv LLC, which
work on a franchise basis.

Conclusion. The study of trends in the development of the global market of tourism services
has found the following:

1) Regional distribution of the global market of tourism services is changing in view of the
increased interest in the Asia-Pacific region. The interest of tourists in travelling around Europe and
visiting such cities as London, Paris, Bangkok, New York remains constant.

2) The growth of the global market of tourism services remains stable, both in terms of the
number of travelers, and in terms of capital financial investments.

3) The market of tourism services has developed a tourism industry, which serves as a
catalyst for development of sustainable and open international relations, stimulates development of
economies of countries that are participants to the tourism service market, promotes the creation of
competitive tourism industries in countries that are participants to the tourism service market,
promotes the acceleration of world globalization.

4) The low ranking of domestic tourism product remains stable, which is evident in poor
quality of professional level of national specialists, imperfection of tourism infrastructure, flaws in
legislation that regulates operation of the market of tourism services and protection of business
environments, lack of proper funding from the state, hostilities in Eastern Ukraine. The above stated
facts indicate that Ukraine has a strong potential for tourism activity and development.
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