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The article discusses the specifics of female entrepreneurship development in Ukraine along
with presenting the author’s original definition of a female entrepreneurship concept. The objective
of this study is to identify common characteristics, types and patterns of female entrepreneurship.
At this stage of the study, the current state, trends and the development specifics of female
entrepreneurship in Ukraine have been explored. The results of statistical data analysis and social
research findings have enabled to provide insights on the female entrepreneurship development
dynamics in Ukraine, reveal its basic characteristics and forms as well as the key drivers of female
entrepreneurial activity and the structure of their motivation, and apart from that, to identify the
business areas in which female entrepreneurs are actively engaged. The study also provides strong
statistical evidence supporting the statement that female entrepreneurship is a crucial factor that
spurs economic growth, job creation, income equality, and contributes to enhancing social stability
in the society. In the frameworks of the research agenda, this paper also seeks to explore the
fundamental tenets underpinning female-led businesses. In this context, the study presents the
assessment results on employment indicators, the degree of company profitability and the pay rate
in female-led businesses. The research findings reveal that the core of female entrepreneurship
specifics in Ukraine refer to the entrepreneurial motivation of Ukrainian women which differs
significantly from male incentives and which makes female entrepreneurship a unique tool in
meeting the aspirations of women for their self-actualization in the society. It is argued that female
entrepreneurship in Ukraine demonstrates a steady upward trend despite yet relatively low rate of
overcoming gender inequality in Ukraine's economy.

Keywords: entrepreneurship, entrepreneurial activity, female entrepreneurship; gender
gap, labor market; business activity; employment; job placement; legal entity; individual
entrepreneur.

Harauis B. ®acroBens
Kuiecokuit HayionanvHuil yHigepcumem mexno102ii ma ou3ainy, Yxkpaina

JKIHOYE NIJAMPUEMHUIITBO B YKPATHI: OCOBJIUBOCTI PO3BUTKY

V' emammi poskpumo ocobaueocmi po3sumky JHciHO4020 niOnpuemMHuymea 6 Yxpaiti,
npeocmaeneHo  asmopcbKe — BUBHAYEHHS  MEPMIHY  «JciHoue  nionpuemHuymeoy. Memoio
00CNIOJCEHHA € BUABNEHHS XAPAKMEPHUX puc, 8udié ma ¢hopm diciHouoz2o nionpuemuuymea. Ha
ybomy emani OOCHIONCEHHS OVIO BUCBIMIIEHO CMAH, MeHOeHYili ma o0coOIUBOCMI pPO36UMK)
JHcinou020 nionpuemuuymea 6 Ykpaini. Ilposedeno ananiz cmamucmuyHux OaHux ma mamepianie
COYIANbHUX — OOCHIONHCEHb, WO  00360IUNO  POKPUMU  OUHAMIKY — DO3BUMK)Y  IHCIHOUO20
nionpuemnuymea 8 Ykpaiwi, 6usHayumu OCHOBHI pucu ma opmu HCIHOU020 NIONPUEMHUYMEA,
BUOKDEMUMU OCHOBHI NPUYUHU NIONPUEMHUYLKOI AKMUBHOCMI JCIHOK mMa CmMpyKmypy ix
Momueayiti, i0enmugikysamu cgepu OIANLHOCMI, 8 AKUX HPayroioms JHCiHKU-nionpuemyi. 3a
pe3yiemamamy  auanizy CMAmMuUCmMudHux Oanux O0y10 3’5c08aHO | 008€0eHO, W0 JHCiHOYe
NIONPUEMHUYMBO € YUHHUKOM EKOHOMIYHO20 3POCMAHHSA, CMBOPEHHs poOOYUX Micyb, PIGHOCHI
00X00i6, a MAKOJC NOKpawjeHHs: coyianbHoi cmabitbHocmi cycnineemea. Kpim moeo, 6yno
300UCHEHO 00CNIONCeHHs NPUHYUNIB, HA AKUX O6A3YEMbCS OIIbHICMb NIONPUEMCNG, SIKI OYONIOIOMb
JUCIHKU, NPOBEOEHO AHAI3 NOKAZHUKIE 3aUHAMOCHI, PIgHSI NPUOYMKOB0CMI, Pi6H ONIAmMu npayi Ha
nIONPUEMCMBAx, sAKi 040I010Mb HCIHKU. Pe3ynemamu nposedenoi pobomu ceiouames npo me o,
20JIOBHUMU  OCOOIUBOCMAMU HCIHOUO020 NIONpUEMHUYMEA 8 YKpaini € momuseayiuHa CK1a0o8a
NIONPUEMHUYLKOI AKMUBHOCMI YKPATHCOKUX JICIHOK, SIKA 3HAYHOK MIpPOI0 BIOPI3HAEMbCA  8i0
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Yon06ivoi Momusayii, wo pooumv HCiHOUEe NIONPUEMHUYMBO VHIKATbHUM [HCMPYMEHMOM
3abe3neuents iHmepecia JHCIHOK, AKI npazHyms ocoobucmichoi camopeanizayii 6 coyiymi. Jloseoero,
wo Jicinoye NiONpuUEMHUYMB0 6 YKpaini mae cmany meHOeHyilo 00 3POCMAHHA NONpU me, WO
NOOONAHHS 2eHOePHOI HePIGHOCMI 8 eKOHOMIYI YKpainu 301CHIOEMbCA 008011 HUSLKUMU MEeMNAMU.

Kniwowuosi  cnoea:  nionpuemuuymeo, nionpuemMHUYybKa  OifIbHICMb, JHCIHOUE
NIONPUEMHUYMBO, 2eHOepHULl pPO3PU8; PUHOK Npayi, eKOHOMIUHA aKMUGHICMb, 3AUHAMICMb,
npayeslaummysanHs; wpUOUYHa ocoba, izuyna ocoba-nionpuemeysn.

Haraaba B. ®acroBen
Kueeckuii nayuonanvHvlil ynugepcumen mexHonozuil u ouzaina, Ykpauna
KEHCKOE NPEANNPUHUMATEJIBCTBO B YKPAUHE: OCOBEHHOCTU PA3BUTUSA

B cmamve packpuimer ocobennocmu  pazeumusi HCEHCKO20 NPEONPUHUMAMENbCMEA 8
Vrpaune, npeocmasneno asmopckoe onpedeienue mepmuHa «HCeHCKoe NPeOnpPUHUMAMENbCHEON.
Lenvto uccredosanusi A615emMcsl GbIAGIEHUE XAPAKMEPHLIX Yepm, 6U008 U (POPM IHCEHCKO2Oo
npeonpunumamenvscmea. Ha smom smane uccredosanusi OblLiu pPAcCMOMpenvl COCMOsHUe,
MmeHOeHyuu U OCODEHHOCMU  PA38UMUsl  JCEHCKO20 NpeonpuHumamenscmea 6 Ykpaure.
Ilposedénnblii ananuz cmamucmuyeckux OAHHLIX U MAmepuaios COYUAIbHbIX UCCIe008aAHUL
NO360NUN  PACKPLIMb  OUHAMUKY PA36UMUSL  JCEHCKO20 NpeonpuHumamenscmea 6 Ykpaute,
onpeoenums 0OCHOBHbIE Yepmbl U POPMbL HCEHCKO20 NPEONPUHUMAMETbCEA, 8blOETUNMb OCHOBHbIE
NPUYUHBL NPEONPUHUMAMENbCKOU AKMUSHOCMU HCEHWUH U CIMPYKMYPY UX MOMUBAYUL, GbISICHUMD
cghepul dessmenbHOCmU, 8 KOMOPLIX pabomarom HceHwunvl-npeonpunumamenu. Ilo pesyromamam
AHAMU3A  CMAMUCMUYECKUX OAHHBIX ObLIO  YCMAHOBIEHO U  OOKA3AHO, UYMO  JHCEHCKOoe
NPeOnpUHUMAMENbCME0 SIAemcst (PaKmopom IKOHOMUYECKO20 POCMA, CO30AHU paboyux mecm,
PaseHcmea 00X0008, A MaK’ce YIYHUEeHUs. COYUAIbHOU cmaburbHocmu obuecmaa. Kpome moeo,
ObLIO  NPOBEOEHO  UCCHe)08aHUe NPUHYUNOS, HA KOMOPbLIX — Oazupyemcs — OesimeibHOCHb
npeonpusmull, 80321AGIAEMbIX ICEHWUHAMU, NPOBEOEH AHAIU3 NOKA3ameell 3aHAMOoCmu, YPOGHs.
00X00OHOCMU, YPOGHS ONJIAMbL MPYyOd HA NPEONPUSIMUSX, KOMOpbvle BO032/AGNAI0N  IHCEHUUHDL.
Peszyromamol nposedénnoii pabomsi ceudemenbCmsyom o mom, Ymo 2laeHbIMU 0CODEHHOCTAMU
JHCEHCKO020 NPEeONPUHUMAMENbCmed 6 YKpaune s61semcs MOMUBAYUOHHAS COCMABISIIOWAs.
NPEeONPUHUMAMENLCKOU AKMUBHOCIU YKPAUHCKUX JHCEHUWJUH, KOMOPAs 8 3HAYUMENbHOU CMeneHu
OMIUYAEMCST OM MYAHCCKOU MOMUBAYUU, OeNdem HCEHCKOe NPeOnpUHUMAMEeNTbCME0 VHUKATbHbIM
UHCMPYMEHMOM 00ecneveHUs UHMEPECO8 HCCHWUH, CMPEMAUUXCSL K TUYHOCIHOU CAMOPeanu3ayuu
6 coyuyme. [[oKa3aHo, YUMo dHCeHCKOe NPeOnpUHUMAmen>Ccmeo 6 YKpaune umeem YCmoUuyugyio
MEHOEHYUIO K POCHY, HECMOMPSL HA MO, YMO NPeodOIeHUe 2eHOEPHO20 HEPABEHCMBA 8 IKOHOMUKE
Yrpauner ocywecmensiemesi 00cmamourHo HUBKUMU MeMRAMU.

Knrwueesvie cnoea: npeonpunumamenscmeo; NpPeOnpUHUMAMENbCKAs — OesimelbHOCHb,
JHCEHCKOE  NPeONPUHUMAMENbCMBO,  2eHOEPHLIL  pa3pble; PLIHOK  mpyod, IKOHOMUYECKAs.
AKMUBHOCMb,  3AHAMOCMb,  MPYOOYCMPOUCMBO,;  IOpuUdUdecKkoe Jauyo; Gusuyeckoe auYo-
npeonpuHUMamens.

Articulation of the issue and its relation to important academic and practical
objectives. Individual entrepreneurship in Ukraine is a relatively new phenomenon. The positive
consequences of individual entrepreneurship development include creating new jobs, reducing
unemployment, ensuring GDP growth and budget revenues, stimulating the development of local
infrastructure, and increasing the competitiveness of domestic goods and services. Both men and
women are engaged in entrepreneurship in Ukraine. The role of female entrepreneurship is
gradually growing around the world and women's influence on the economy is increasing. The
study of women's participation in entrepreneurship is especially relevant in the context of the fact
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that entrepreneurship is the basis for the formation of the middle class, which is the social basis of
civil society.

Analysis of recent studies and papers on the issue. Such domestic scholars as 1. Bosak,
N. Isakova, N. Lavrynenko, N. Oliinyk, Yu. Pachkovskyi, A. Stavytskyi, V. Sukovata, V. Shatska
have considered the issues of female entrepreneurship development in their papers.

The objective of the paper is to analyze the specifics of female entrepreneurial activity in
Ukraine. To highlight typical features, types and forms of female entrepreneurship. To identify
main reasons of female entrepreneurial activity. To define the phenomenon of female
entrepreneurship.

Presentation of basic materials: The findings of the "Index of Women Entrepreneurs"
study conducted by Mastercard suggest that the index of women-entrepreneurs is higher in
developed countries. New Zealand has ranked first, while Canada and the United States of America
have ranked second and third respectively. Developed countries have more favorable conditions for
development of female entrepreneurship, including active organizations and associations of small
and medium-sized business owners, high quality regulation and ease of doing business [7]. In the
US, women start new businesses one and a half times more often than men. Today, it is women who
head more than a third of American companies and their number is constantly growing [3].

In Ukraine, the official statistics does not record data on the gender of business owners.
There is a lack of data to accurately assess the role of women in development of domestic
entrepreneurship. Under such conditions, the analysis of the dynamics of female entrepreneurship
becomes a difficult task. Additional information can be obtained through sociological research, but
it is conducted rarely and unsystematically.

According to a nationwide survey conducted in 2001 by Kyiv International Institute of
Sociology, women constituted 38% of all individual entrepreneurs.

They also controlled a quarter of small enterprises (26%) and a sixth of medium and large
enterprises (15% and 14%, respectively) [18].

According to the 2011 report of the International Finance Corporation (IFC) called
"Investment climate in Ukraine as seen by businesses", 77% of surveyed companies were headed by
men, while 23% were headed by women [4].

According to the study called "Women and men in management positions in Ukraine",
women accounted for 42% among all self-employed persons and only for 32% among employers in
2017 [15]. Thus, in 2017, 37% of Ukrainian enterprises were managed by women. According to
statistics, in 2020, the rate of self-employed women and women running their businesses amounts
to 37.7% [2, 10] (Fig. 1).
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Source: [2, 4,10, 15, 18].
Fig. 1. The share of women and men among the heads of legal entities
and individual entrepreneurs in Ukraine
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Thus, employed women in Ukraine more often work for hire than as employers and self-
employed persons, as compared to men.

The existence of a gender gap in the issues of management roles in business can be
explained by the fact that men and women have different motives for starting a business.
Sociological research demonstrates that there are three main groups of motives [9, p. 147-148, 16,
p. 138]: conscious desire to succeed and to realize oneself professionally (25%); spontaneous
decision made under the influence of favorable circumstances (6%); forced decision made under the
influence of adverse economic circumstances (18%). There is a number of features common to
female entrepreneurship, namely:

1. Enterprises run by women are less profitable and less productive than those owned by
men. A typical enterprise headed by a woman is small (up to 50 employees) and its revenues do not
exceed UAH 3 million. Women do not hold managerial positions in highly profitable industries.
Usually, women work in less profitable sectors of the economy. The gap in average business
income between men and women amounts to 35% on average. The difference in the salary rate
amounts to 15% on average [19, p. 147—148]. This can be explained by the fact that, according to
statistics, women are more likely to work in sectors that are more competitive and less profitable;
women start and run small businesses; women do not spend enough time on business development
because they also have family responsibilities; women are reluctant to take risky business ideas.

2. Female entrepreneurship mainly belongs to social entrepreneurship which is created in the
format of small or even micro-business, in which women predominate.

3. Enterprises controlled by women have a steady trend of timely payment of taxes and
salaries without delays.

4. Female entrepreneurs believe that compliance with ethical norms is a necessary condition
for success and consider dishonesty unacceptable in business [1, p. 17].

5. Businesses run by women tend to hire women, giving them the opportunity to have a
flexible work schedule.

6. An interesting feature of domestic female entrepreneurship is that business activities of
women are supported and propelled by their family circle. According to sociological data, 54% of
men and other family members approve and support women doing business and only 5% do not
approve it [9, p. 150].

7. The difference between domestic female entrepreneurship is that it has a steady upward
trend, despite the fact that overcoming gender inequality in Ukrainian economy is going at quite
moderate pace.

8. While running a business, a female entrepreneur does not abandon her family
responsibilities, which require a significant amount of time.

Conclusions. The findings of the study of female entrepreneurship in Ukraine allow us to
conclude the following: firstly, female entrepreneurs in Ukraine constitute a quarter of business
owners and own mostly small businesses. Secondly, businesses headed by women are less
profitable. Thirdly, female entrepreneurship plays an important social and economic role in the
society by providing women with their own employment, creating additional jobs and addressing
important social needs of the society. Furthermore, the author has concluded as part of the study
that female entrepreneurship is a type of economic activity carried out by women on a permanent
basis, on their own behalf and at their own risk within the legal field, which aims at meeting their
own economic and social needs while maintaining their fulfillment of female gender duties.

References Jlitepatypa

1. Bosak, I. (2005). Zhenskoe predprinimatelstvo v|1. bocak U. Kenckoe npenmnpuHuMaTeabCT-
Ukraine [Women's entrepreneurship in Ukraine].|Bo B Ykpaune. Teopus u npakmuxa ynpas-
Teoriia i praktika upravleniia = Management theory|nenus. 2005. Ne 8. C. 16-21.

59



ISSN 2413-0117 MMPOBJIEMU PO3BUTKY
BICHUK KHYT/ Ne 5 (151), 2020 EKOHOMIKH
CEPIsAl: EKOHOMIYHI HAYKHA

and practice, No. 8, P. 16-21 [in Russian].

2. Ekonomika ukrainskykh fopiv v realnomu chasi|2. EkoHomika ykpaiHchkux  (QomiB B

[The economy of Ukrainian fops in real time].
Opendatabot. Retrieved from: https://opendatabot.ua/
open/foponomics [in Ukrainian].

3. Zhinky-pidpryiemtsi — nova rushiina syla na rynku
pratsi u SShA [Women entrepreneurs are a new
driving force in the US labor market]. Holos Ameryky
= Voice of America. September 05, 2017. Retrieved
from: https://ukrainian.voanews.com/a/women-in-
business-mothers/4015787.html [in Ukrainian].

4. Investytsiinyi klimat v Ukraini: yakym yoho bachyt
biznes (zhovten 2011) [Investment climate in Ukraine:
how business sees it (October 2011)]. Kyiv:
International Finance Corporation. 126 p. [in Ukrainian].
5. Zhinky ta choloviky na kerivnykh posadakh v
Ukraini. Statystychnyi analiz vidkrytykh danykh
YeDRPOU [Women and men in management
positions in Ukraine. Statistical analysis of open data
of the USREOU]. Ukrainian Center for Public Data.
Retrieved  from:  http://socialdata.org.ua/edrpou-
gender/ [in Ukrainian].

6. Zhinky 1 choloviky v Ukraini. Statystychnyi zbirnyk
[Women and men in Ukraine. Statistical collection].

Kyiv: State Statistics Service, 2019. 61 p. [in
Ukrainian].
7.Indeks  zhinok-pidpryiemtsiv vid Mastercard

vyiavyv umovy, neobkhidni dlia rozvytku zhinochoho
pidpryiemnytstva [Mastercard's index of women
entrepreneurs has identified the conditions necessary
for the development of women's entrepreneurship].
MasterCard. Retrieved from: https://newsroom.
mastercard.com/eu/uk/news-briefs/index-zhinok-
pidpryiemciv-vid-mastercard-vyiav/ [in Ukrainian].

8. Isakova, N. (2001). Henderni zbihy ta vidminnosti v
diialnosti y otsinkakh ukrainskykh pidpryiemtsiv
[Gender similarities and differences in the activities
and assessments of Ukrainian entrepreneurs].
Sotsiolohiia: teoriia, metody, marketynh = Sociology:
theory, methods, marketing, No. 2, P. 144—153.

9. Isakova, N., Kavunenko, L., Velter, F., Smollboun,
D. (2004). Pidpryiemtsi-zhinky v Ukraini: shliakh u
biznes [Women entrepreneurs in Ukraine: the path to
business]. Sotsiolohiia: teoriia, metody, marketynh =
Sociology: theory, methods, marketing, No. 2, P. 146—
155 [in Ukrainian].

10. Chastka yurydychnykh osib, kerivnykamy yakykh
ye zhinky (u % do zahalnoi kilkosti yurydychnykh

60

peansHOMYy 4aci. Onendamabom. URL:
https://opendatabot.ua/open/foponomics.

3. XKiHku-mianpuemiri HOBa pyIIiliHa
cuna Ha puHky mnpaui y CHIA. lonoc
Amepuxu. 05 Bepecenb, 2017. URL:
https://ukrainian.voanews.com/a/women-in-
business-mothers/4015787.html.

4. [HBeCTUIIIMHUN KIIIMAaT B YKpaiHi: SKUM
fioro Oaunth OizHec (koBTeHb 2011). K.:
MixnaponHa ¢inancoBa koproparis, 2011.
126 c.

5.KiHKn Ta YOJIOBIKM Ha KEpIBHHUX
nocagax B Ykpaini. CTaTUCTUYHUN aHATi3
Binkputux nanux C€JIPIIOY. Vkpaincovkuii
yenmp CYCNIIbHUX Oanux. URL:
http://socialdata.org.ua/edrpou-gender/

6. Kinkm 1 dYonoBiku B YKpaiHi.
Craructnunnii 30ipHuk. KwuiB: JlepkaBHa
ciyx0a cratuctuky, 2019. 61 c.

7. Ingexc JKIHOK-TIIMPUEMITIB BIJ
Mastercard BUSIBUB yMOBH, HEOOXITHI AJIS
PO3BUTKY  JKIHOYOTO  MiANPUEMHHUIITBA.
MasterCard.  URL:  https://newsroom.
mastercard.com/eu/uk/news-briefs/index-
zhinok-pidpryiemciv-vid-mastercard-
vyiav/.

8. Icaxkosa H. I'ennepHi 30iru Ta
BIIMIHHOCTI B [ISUIBHOCTI ¥  OIIHKax
yKkpaincekux —minnpuemiiB.  Coyionocia:

meopis, memoou, mapxkemune. 2001. Ne 2.
C. 144-153.

9. IcakoBa H., KaBynenko JI., Benrep @.,
CwmomnnboyH /. [TinmpuemIti-KiHKHA B
Vkpaini: mosix  y  6i3nec.  Coyionoecia:
meopis, memoou, mapxkemune. 2004. No 2.
C. 146-155.

10. YacTka 1opuau4HuX ocid, KepiBHUKaMHU
AKkuX € KiHkd (y % 10 3araabHOi KUTBKOCTI



ISSN 2413-0117
BICHUK KHYT/ Ne 5 (151), 2020
CEPIAA: EKOHOMIYHI HAYKH

IMPOBJIEMMU PO3BUTKY
EKOHOMIKH

osib v Yedynomu derzhavnomu reiestri pidpryiemstv
ta  orhanizatsii  Ukrainy. Kataloh ofitsiinykh
statystychnykh publikatsii Derzhstatu u 2020 rotsi
[Share of legal entities headed by women (in% of the
total number of legal entities in the Unified State
Register of Enterprises and Organizations of Ukraine.
Catalog of official statistical publications of the State
Statistics Committee in 2020]. State Statistics Service
of Ukraine. Retrieved from: http://www.ukrstat.gov.
ua/edrpoy/ukr/EDRPU 2017/zmist EDRPU.htm [in
Ukrainian].

11. Lavrinenko, N., Rudik, A. (2010). Gendernyi
aspekt razvitila malogo predprinimatelstva [Gender
Aspect of Small Business Development)]. Sotciologiia:
teoriia, metody, marketing = Sociology: theory,
methods, marketing, No. 3, P. 111-135 [in Russian].
12. Oliinyk, N.Yu. (2015). Zhinoche
pidpryiemnytstvo v Ukraini:  osoblyvosti ta
perspektyvy [Women's entrepreneurship in Ukraine:
features and prospects]. Finansovyi prostir
Financial space, No.2 (18), P.408—414. Retrieved
from: https://ofp.cibs.ubs.edu.ua/files/1502/150njzpv.
pdf [in Ukrainian].

13. Pachkovskyi, Yu.F., Loza, A.S. (2007).
Instytutsionalni problemy rozvytku pidpryiemnytskoi
aktyvnosti v Ukraini (za rezultatamy ekspertnoho
opytuvannia) [Institutional problems of business
development in Ukraine (according to the results of an
expert survey)|. Ukrainskyi sotsium = Ukrainian
society, No. 4, P. 105-113 [in Ukrainian].

14. Kharlamova, H., Stavytskyi, A. (2020). Henderne
pytannia v pidpryiemnytskii diialnosti: suchasne
spryiniattia  pidpryiemtsiv  [Gender issues in
entrepreneurship: modern perception of
entrepreneurs]|. Visnyk Kyivskoho natsionalnoho
universytetu imeni Tarasa Shevchenka = Bulletin of]
Taras Shevchenko National University of Kyiv.
Economics, No. 3 (210), P.42-52. https://doi.org/
10.17721/1728-2667.2020/210-3/6. Retrieved from:
http://bulletin-econom.univ.kiev.ua/wp-content/
uploads/2020/10/210-42-52.pdf [in Ukrainian].

15. Statystychnyi analiz  vidkrytykh  danykh
YeDRPOU [Statistical analysis of open data of the
USREOU]. Ukrainian Center for Public Data.
Retrieved  from:  http://socialdata.org.ua/edrpou-
gender/ [in Ukrainian].

16. Sukovata, V. (2001). Stereotypy pidpryiemnytstva

u masovii svidomosti: hendernyi analiz [Stereotypes

61

IOpUIUYHUX 0Ci0 B €aMHOMY JepKaBHOMY
peecTpi  MIANMPUEMCTB Ta  OpraHizaiii
VYkpainu. Karanor oiniHuX
CTATUCTUYHHUX TyOmikamii Jlepxcraty y
2020 potIi. Heporcasna cnyacoba
CmMamucmuxu Ykpainu. URL:
http://www.ukrstat.gov.ua/edrpoy/ukr/EDR
PU 2017/zmist EDRPU.htm.

11. JlTaBpunenko H., Pynuk A. T'ennepHbiit
aCIleKT pa3BUTHSA MaJIOro MpeAnpUHUMa-
tenbcTBa. Coyuonocus: meopus, mMemoowl,
mapxemune. 2010. Ne 3. C. 111-135.

12. Onitinuk H. FO.  XXinodye mignpuem-
HUIITBO B  YKpaiHi: 0coOmuBOCTI Ta
nepcnektuBu. Dinancosuii npocmip. 2015.
Ne 2 (18). C. 408-414. URL:
https://ofp.cibs.ubs.edu.ua/files/1502/150nj
zpv.pdf.

13. ITaukoBcekuii 1O. d., Jloza A. C.
[HCTUTYLIOHANBHI  TPOOJIEMH  PO3BHUTKY
MIIMTPUEMHUIIBKOI aKTUBHOCTI B YKpaiHi
(3a pe3yiabTaTaMu €KCIepTHOTO

OTMUTYBaHHS). VKpaincbKuil coyiym: HAayx.
arcypuan. 2007. Ne 4. C. 105-113.

14. XapnamoBa I'., CraBuukuii A. I'en-
JIepHE TIUTAHHS B MIIMPUEMHHUIIBKIN TisThb-
HOCTI: CyYacHE CHPUUHATTS MiAMPUEMIIIB.
Bichux Kuiscvroeco HAYIOHAIbHOZO
yuigepcumemy imeni Tapaca [lleguenka
Bulletin of Taras Shevchenko National
University of Kyiv. Economics. 2020.
Ne 3 (210). C. 42-52. https://doi.org/
10.17721/1728-2667.2020/210-3/6. URL.:
http://bulletin-econom.univ.kiev.ua/wp-
content/uploads/2020/10/210-42-52.pdf.

15. CratucTuuHu aHaJi3 BIAKPUTUX JAaHUX
€JPIIOY. Vkpaincovkuii yenmp cycninoHux
oanux.  URL:  http://socialdata.org.ua/
edrpou-gender/.

16. CykoBara B. Crepeorunu mignpuem-
HUIITBA Y MAacOBIii CBIJIOMOCTI: T€HACPHUIA



ISSN 2413-0117

IMPOBJIEMMU PO3BUTKY

BICHUK KHYT/J Ne 5 (151), 2020 EKOHOMIKHA
CEPISA: EKOHOMIYHI HAYKHA
of entrepreneurship in the mass consciousness: gender |ananiz. Coyionocia: meopia, Mmemoou,

analysis]. Sotsiolohiia: teoriia, metody, marketynh =
Sociology: theory, methods, marketing, No. 2, P. 131—
143 [in Ukrainian].

17. Shatska, V. Zhinoche pidpryiemnytstvo v Ukraini:

tendentsii,  problemy, perspektyvy = [Women's
entrepreneurship in  Ukraine: trends, problems,
prospects]. Business Law Electronic Resource.
Retrieved  from:  https://www.businesslaw.org.ua/

jinoch-pidpryemnyctvo-v-ukraini/ [in Ukrainian].

18. World Bank (2001). Engendering Development:
Through Gender Equality in Rights, Resources, and
Voice. A World Bank Policy Research Report. New
York: Oxford University Press. 364 p.

19. OECD (2017). The Pursuit of Gender Equality: An
Uphill Battle. OECD Publishing, Paris,
https://doi.org/10.1787/9789264281318-en. Retrieved
from: https://read.oecd-ilibrary.org/social-issues-
migration-health/the-pursuit-of-gender-

equality 9789264281318-en.

62

maprkemune. 2001. Ne 2. C. 131-143.

17. lllarceka B. JKiHode mignpueMHUIITBO
B VYkpaini: TEHAEHIIT, npo0aemMu,
nepcnekTuBu. Business Law Electronic
Resource. URL: https://www.businesslaw.
org.ua/jinoch-pidpryemnyctvo-v-ukraini/.

18. World Bank. Engendering
Development: Through Gender Equality in
Rights, Resources, and Voice. A World
Bank Policy Research Report. New York:
Oxford University Press, 2001. 364 p.

19. The Pursuit of Gender Equality An
Uphill Battle. OECD Publishing, Paris.
October 04, 2017. DOI: https://dx.doi.org/
10.1787/9789264281318-en. URL:
https://read.oecd-ilibrary.org/social-issues-
migration-health/the-pursuit-of-gender-
equality 9789264281318-en.



