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The article substantiates the need to enhance the information support for tourism and hotel
business which is currently associated with a range of information and methodological issues, such
as the assessment of tourist flows; tourism and hotel market satisfaction, congruence between
customer needs and supply in the tourist services market,; assessing load infrastructure as well as
anthropogenic effects on the environment; study on the state of industry development and
measuring of its contribution into the total gross domestic product. The paper presents a research
methodology to explore tourism and hotel business settings, in particular the regional tourist
services market, based on the market environment evaluation, identification of factors affecting
tourism actors’ performance efficiency and estimation of their impact on final economic outcomes.
The above methodology involves a comprehensive approach to the application of theoretical and
applied principles of sectoral and territorial analysis and aims at building the regional tourism
policy key drivers. It is argued that in the context of new risks and challenges, modern Ukraine
should pursue a robust constructive recreational and tourism policy. Depending on the level at
which the policy is defined and implemented, this study makes out government policy, regional
policy, and the policy of individual tourism and hotel businesses. As an effective solution, the
findings suggest modeling a government recreational policy based on strategic planning which
translates into a comprehensive document that includes analytical information and business
forecasting, as well as an action plan including a set of activities and projects to be implemented by
market participants in the tourism and hotel sector.

Keywords: information support for tourism and hotel business; regional tourism policy;
tourism potential; tourist services market; principles of tourism and hotel industry development
management, tourism and hotel business.

BikTopis B. I'oTpa
Yotccopoocvkuit nayionanvnuit ynieepcumem, Ykpaina
THO®OPMAIIIMHA MMIATPUMKA PO3BUTKY
TYPU3MY TA I'OTEJIBHOI'O BIBHECY

Y cmammi obrpynmosano neobxionicme yoockonanenus iHghopmayiiino2o 3abe3neuenns
MYPUCIMUYHO-20MENbHO20 OI3HeCY, Wo 00YMOBNIeHO HA CbO2OOHI, Hacamnepeo, nompebo 6 MaKux
iHOpMayiiHO-MeMOOUUHUX ACNeKMax, 5K: OYIHIO8AHHSA MYPUCMUYHUX NOMOKI8, 3A0080NEHHSA
MYPUCMUYHO-20MENbHO20 NONUMY, BION0BIOHICMb CHONCUBYUX NOMped | NPono3uyii Ha PUHKY
MYPUCMUYHUX NOCTY2, HABAHMANCEHHA HA IH@OpAcmpyKmypy ma OYIHIOBAHHA AHMPONOSEHHO20
BNIUBY HA HABKOJIUWHE cepedosulye; OO0CHIONCeHHS CMAH) DPO3GUMKY 2aly3i ma OYIHIO8AHHS ii
BHECKY 6 3a2anbHUll 00Cie 6al08020 BHYMPIUWHL020 Npooykmy. IIpedocmasneno memoouxy
00CNIONHCEHHS MYPUCTMUYHO-20MENbHO20 OI3HECy, 30KpeMmda pe2iOHANbHO20 PUHKY MYPUCTNIUYHUX
nociye, sIKka IPYHMYEMbC HA OYIHIOBAHHI cepedosuyd PUHKOBOI OisLIbHOCMI, 8U3HAYEHH] YUHHUKIG
eghekmusnoi pobomu cy0O’ekmie mypuzmy ma 6eiudUHU iX 6NIUBY HA KiHYe8l eKOHOMIYHI
pesynomamu. Cymuicmov yieci memoouku nepeodoauac KOMNIEKCHUll nioxio wjooo 3acmocy8aHHs.
MeopemuKo-npuKIaoOHUx 3acao 2any3eeo2o0 ma mepumopianrbHo20 auanizy i mae Ha memi
GopmysanHs nposioHUX 8adxicenie peciOHANIbHOI MypucmuyHoi norimukuy. Busnaueno, wo 3 o2nsady
HA HO6I pusuxu U 6UKIUKY, 011 YKpainu Ha cyyachomy emani HeoOXIOHUM € nobdyo0osa
KOHCMPYKMUBHOI peKpeayitiHo-mypucmudnoi nonimuku. 3anedxicHo 8i0 pieHs, Ha SAKOMY B60HA
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BUBHAYAEMBCA Ul PeanizyeEmMvCs, MONCHA SUOLTUMU: OePIHCABHY, PEeiOHANbHY NOJIMUKY, d MAKOHC
NONIMuUKy OKpeMux niOnpueMcme mypucmuyHo-2omenvHo2o 6iznecy. [oyinvHum 6b6ayaemuvcs
MOOEN0BAHHS 0EPHCABHOI peKpeayitiHoi NONIMuUKY HA 3acadax CmpameiuHo20 NIAHYBAHHS, WO
8I000paAdCAEmMbCsl  KOMNIEKCHUM —~ OOKYMEHMOM, AKUN  BKIIYAE  AHANIMUYHY | NPOSHO3HY
iHhopmayiro, cucmemy 3axo0ie i NPoekmis, nepeddauenux Osl BUKOHAHHS VUACHUKAMU DUHKY
MYPUCMUYHO-20MENbHO20 Oi3HEC) .

Knwuosi cnosa: ingopmayiiine 3abesneuenHs mypucmuyHo-20menbHo20 — Oi3Hecy;
PpeioHANbHA MYPUCMUYHA NONIMUKA, MYPUCIMUYHUL NOMEHYIal;, PUHOK MYPUCUYHUX NOCLY2;
NPUHYUNU YAPAGIIHHA PO3GUMKOM MYPUCMUYHO-20MENbHOI IHOYCmpii;, mMypucmui4Ho-eomelbHUll
Oi3nec.

Bukropus B. I'oTpa
Yotccopoockuii nayuonanvuwiii ynueepcumem, Yxkpauna
NHO®OPMAIIUOHHASA MOAJAEPXKXKA PASBUTUSA
TYPU3MA U TOCTUHUYHOI'O BU3HECA

B cmamwve obochosana HeobXo00UMOCMb  COBEPUIEHCMBOBAHUS  UHDOPMAYUOHHO2O
obecneyeHusi mMypucmcKo-20CMUHUYHO20 OusHeca, 4mo 00YCN08IeHO Ce200Hs, Nnpexcoe 6cezo,
nompeoOHoCMAMU 8 MAKUX UHDOPMAYUOHHO-MEMOOUYECKUX ACHeKmax, Kak: OyeHUusauue
MYPUCMUYECKUX NOMOKO8, YOOBIeMBOPEHUe MYPUCMCKO-20CMUHUYHO20 CNPOCd, COOMEEmCmaue
NOMPEOUMENbCKUX HYHCO U NPeONIoANCeHUs HA PbIHKe MYPUCMUYECKUX YCIye; Ha2py3Ka Ha
uMppacmpykmypy u OyeHusaHue aHmMpONOeHHO20 B030eUCMBUS HA OKPYICAIOWYIO Cpedy;
uccnedosanue coOCMOSAHUS pa3euUmMus Ompaciu U oyeHuganue eé exnaoa 6 oouull 00vem 8an08020
gHympeHnne2o0 npooykma. Ilpeocmaeénena memoouxa uccieoo8amus mypucmcKo-20CMUHUYHO20
buszHeca, 8 HACMHOCMU Pe2UOHANbHO20 PbIHKA MYPUCTIUYECKUX VCVe, KOMOPas 0CHOBblIBAemcs Ha
OYEHUBAHUU CPEedbl PLIHOYHOU OesIMelbHOCMU, OnpedeneHut Gakxmopos 3¢hghekmusnoi pabomol
CYOBeKmos mypusma U 6elUHUHbl UX GIUSAHUS HA KOHeuHble DKOHOMUYECKUe pe3yibmamoi.
Cywynocms 2moti MemoouKy npedycmampueaenm KOMHIIEKCHbIU N00X00 8 NPUMEHEHUU MeopemuKo-
NPUKIAOHLIX  OCHO8 OmMpACego20 U  MeppumopuaibHo20 auaiuza u npeciedyem yeib
Gopmuposanusa 8e0yWUx pbliazo8 pe2uoHAIbHOU mypucmuyeckol noaumuku. Onpedeneno, umo c
VUEMOM HOBBIX PUCKO8 U 8bI30808, 0Jis1 YKPAUuHvl Ha CO8PEMEHHOM dmane HeobXo0umo nocmpoeHue
KOHCMPYKMUBHOU PEeKPeayuoHHO-mypUCmu4eckol noaumuxku. B 3asucumocmu om ypoems, na
KOMopomM oOHA onpedensiemcss U pedalu3yemcs, MONCHO —8blOeIUmb:  20CYOApCMBEEHHYIO,
PEGUOHATIbHYIO  NOIUMUK, d MAKH#Ce NOAUMUKY OMOENbHbIX  NPeOnpusmuil  mypucmcKko-
20cmuHu4Ho20  OusHeca. ILlenecoobpaszuvim — A6NAemMCs  MOOEIUPOBAHUE — 20CYOAPCHBEHHOL
PeKpeayuoHHOU NOTUMUKU HA OCHO8E CMPAme2uiecko20 NAAHUPO8aHUs, KOmopoe omobpasxcaemcs
8 KOMNIEKCHOM OOKYMeHme, BKIUAlouemM AHATUMUYECKYI0 U NPOSHO3HYIO UHGOPMAYUIO, CUCTEMY
MepOnpUAMULL U NPOEKMOo8, NPeoyCMOMPEHHbIX OJisl BbINOIHEHUS YUACMHUKAMU PbIHKA MYPUCHICKO-
20CMUHUYHO20 DU3Hecq.

Knwuesvie cnosa: unpopmayuonnoe obecneuenue mypucmcKo-20CMUHUYHO20 OU3Hecd;
PECUOHATIbHASL MYPUCTNUYECKAS NOTUMUKA, MYPUCMUYECKUN NOMEHYUA, PLIHOK MYPUCUYECKUX
YCay2; NPUHYUNbLL YAPAGIeHUs pa3sumuem mypucmrKo-20CMUHUYHOU UHOYCMPUY, MYPUCMCKO-
20CMUHUYHBIL OU3HEC.

Statement of the problem. The state of the information base is one of the main
prerequisites for the study of tourism and hotel business, its development, as information is the most
important element of the management system. It is no coincidence that information support for
tourism and hotel business is given a lot of attention in countries with developed tourism industry,
where in addition to central and regional statistical committees dealing with statistical surveys in
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tourism, there are a number of other statistical organizations that collect and evaluate socio-
economic information. tourism industry.

Analysis of recent publications on the problem. Today such scientists as O.I. Shabliy,
N.Yu. Nedashkivska, M.I. Dolishniy, M.S. Nudelman, S.V. Trokhimchuk, are especially actively
engaged in the development of the tourist and hotel industry.

The purpose of the study is research of information support of development of tourist and
hotel business in Ukraine.

The main results and their justification. Statistical committees of many countries, for
which revenues from the tourism and hotel business are a significant share of gross domestic
product (GDP), are actively engaged in methodological problems of building an information base of
tourism and hotel business, regularly hold conferences on this issue, develop and improve their own
tourism statistics. based on UN standards, the World Tourism Organization (WTO). Therefore, it
seems strange that in Ukraine, which has a huge tourist potential and uses it only by 8-10%,
attempts to introduce world standards of tourism statistics are inconsistent.

Modern statistics of tourism and hotel business covers a system of definitions,
classifications, indicators of the tourism industry, comparable to the System of National Accounts-
93 (SNA-93). Existing statistical standards in the field of tourism and hotel business are proposed
by the UN and the WTO. They are also used to compile Satellite Tourism Accounts (SAT) in
addition to SNA-93, which provide an opportunity to assess the real impact of tourism development
on the national economy or the economy of a particular region.

In general, it should be noted that in the practice of Ukrainian statistics, little attention is
paid to tourism statistics, and due to the lack of official statistics, expert assessments are used,
which are difficult to prove. Reliable information support, as an integral part of the statistical
analysis of the state of tourism and hotel business, must meet the following requirements:

- perfect system of collection and processing of statistical information using advanced
techniques and modern technical equipment (modern computer systems and networks, data
processing software packages, data transmission devices, etc.);

- availability of a single information base in this area (information support in the form of
automated data banks);

- involvement in the formation of an automated data bank of administrative data that
characterize the field of tourism (data obtained from the work of state executive bodies, local
governments and other legal entities within their competence, as a supplement to the information
base of state statistics);

- stable and perfect regulatory framework, consistency between the levels of the hierarchy of
public authorities on the strategy of tourism and hotel business.

The lack of clear statistical standards in the field of tourism and hotel business, methodology
and methods of statistical supervision at the regional level does not allow departmental statistics
bodies, territorial committees, departments and divisions on tourism, consulting firms engaged in
statistical research to form a complete and reliable information statistical base, comparable at the
national and international levels. Governing bodies, financial institutions, scientific institutions,
other interested organizations note the lack of information that characterizes the potential of the
market of tourist services, financial and economic condition of the tourism industry, the state of
tourist resources and more. The absence of a complete information base does not allow to assess the
effectiveness of investments in the industry, to make forecasts for its further development.

Review of the current state of information support and features of the regional analysis of
the tourism industry, allowed to identify other shortcomings and problems that arise in the process
of its implementation. Namely:
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1. Lack of a single information base; imperfection of the system of collection and processing
of statistical information; Insufficient use in the process of regional analysis of additional
information (regulations; data from opinion polls, materials of business meetings, fairs, auctions,
exhibitions, conferences; data from special observations and research conducted by the departments
of market research and demand of relevant regional bodies and line ministries (committees);
materials of research institutions, public institutions, etc.).

2. Lack of organizational unity in the process of conducting a regional analysis
(imperfection and instability of the legal framework, regulatory support and organizational linkage
of the implementation of this process by regional authorities).

3. Lack of logical sequence and comparability of indicators calculated in the process of
analytical research; lack of their definite continuity, systemicity.

This situation has led to the fact that today statistics on tourism do not reflect the reality of
the tourism and hotel business. Specialists of the State Committee and regional statistics
departments are forced to limit themselves to only two sources — reports of travel companies on the
number of sent and received tourists (which, moreover, are not collected directly by statistical
authorities) and information of the same companies on financial and economic results. Nominally,
the accuracy of information from the first source can and should be controlled, but in reality checks
are rare, in addition, not all registered travel companies find it difficult to report (in practice, reports
are submitted by about 70% of travel companies, of which about 15% report with "zero"
Indicators). In addition, the information collected relates only to organized tourism — citizens who
have applied to a travel agency for a tourist excursion service. That is, it seems that citizens who
travel independently do not fall under the category of "tourist". The objectivity of this data source
raises many questions — first of all, the "affiliation" of the tourist to a company in the chain "travel
agent-tour operator" (which leads to double counting of the same tourists); payments of tourists in
cash (most of which, as a rule, does not pass through the accounting department); complete absence
of the notion of who, where and why goes, uncontrolled and threatening to the national interests
outflow of labor, human trafficking — all these sad phenomena occur with the direct assistance of
domestic travel companies). In view of all the above, the figures published by the regional and state
committees on tourism and hotel business can be considered indicative rather than complete and
reliable. And although there is no question of confidence in their accuracy, but they give a general
idea of a particular phenomenon — the work of the tourism and hotel business for a particular period,
or rather, the general picture of their activities: increasing or decreasing tourist flow to a country
(region), increasing interest in a particular type of tourism; determine the causes of these
phenomena — political, economic or other events in relations between states, etc. Careful study of
existing statistical information makes it possible to better understand these and other phenomena
and even to predict the development of the situation.

It is possible to quantify tourist flows directed to a specific area of the region more
realistically by conducting additional expert assessments, examining data from demographic
statistics (population migration), transport statistics, as well as passport and visa services, customs,
border services, consulates, real estate agencies (to identify individuals and legal entities that
provide services of private accommodation), conducting special sample surveys of visitors to
airports, bus and train stations, etc. This will allow to make additional calculations of the category
of visitors who fall under the definition of tourists (primarily domestic and foreign tourists who
travel alone or are in the area with relatives or acquaintances), as well as calculate the number of
transit passengers passing through the area without delay. its territory. Such calculations will allow
to form for the region a balance of entry and exit of tourists for a certain period of time and to make
a more accurate analysis of its tourist flows. Further, aggregating the information received from all
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sources, with the help of existing calculation methods, it is possible to obtain a monthly operational
estimate of the actual number of tourists staying in the region. Such data will allow:

- to conduct a spatial analysis of tourist flows;

- provide a seasonal description of their movement;

- to find out the share of transit visitors;

- avoid double counting of tourists crossing the border;

- calculate the average length of stay of tourists in the region;

- identify the amount of money spent by tourists in the region;

- differentiate these monetary costs depending on the category of tourists, their citizenship,
type of tourism, etc. Other difficulties caused by the imperfection of the existing methodology of
statistical evaluation are related to obtaining reliable information about the financial and economic
activities of tourism enterprises and recreational facilities and calculating on its basis the real weight
of the tourism industry in the economic complex of the region. In our opinion, obtaining optimal
information about the work of tourism and hotel business is possible by determining the range of
actual enterprises and organizations that provide tourism and recreation services, establishing the
actual volume of services provided, cost structure, budget allocations, comparing the State Register
enterprises and organizations and the Register of Taxpayers of the STA (upon payment of taxes).
Only under this condition will it be possible to analyze the financial performance of the tourism and
hotel business in the dynamics, to make certain financial and economic forecasts for the industry,
including in order to determine its investment attractiveness. The implementation of such a set of
measures requires a single methodological support using the necessary mathematical apparatus,
appropriate software for maintaining fully automated accounting and operational use of each of the
possible indicators to obtain reliable information.

Conclusions. From the above follows a set of practical recommendations for the
organization of statistics of tourism and hotel business, which relate to both regional and national
aspects:

1) perform a set of works on recoding of enterprises engaged in all types of tourism and
related activities, in order to clarify the potential for the development of tourism and hotel business
in Ukraine;

2)to systematize statistical indicators, to develop special indicators that will
comprehensively characterize the tourist activity and its potential both in the country as a whole and
in relation to its individual regions;

3) the bodies of state statistics in the plans of statistical work for the coming years to provide
special surveys and publications of special collections on a comprehensive assessment of the state
of tourism and hotel business in Ukraine;

4) provide for the possibility of efficient and prompt receipt by interested persons and
organizations of the necessary statistical information on tourism development, using modern
information technologies (including on a commercial basis);

5)to develop a package of normative documentation and recommendations on the
organization of collection, processing and use of statistical information in tourism;

6) to collect statistical reports in the field of tourism once a year and to introduce systems for
obtaining operational information at the request of public authorities and local governments to make
management decisions to support enterprises in the industry, to identify certain trends;

7) to involve additional sources of reliable information for supplementation, specification
and comparative analysis of statistical reporting data;

8)to study and implement new methodological approaches in order to more fully
information and statistical reflection of the tourism industry in micro- and macroeconomic
indicators;
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9) lawmakers, public associations and specialists in tourism to begin highly professional
training of a new economic model and general strategy for the development of the domestic tourism
industry in accordance with the standards of European and world tourism organizations.

Based on the above principles, it will be possible to obtain reliable and complete information
support for a comprehensive analysis of the state of tourism and hotel business in Ukraine, the
results of which are of interest to both research circles and public authorities and local governments.
This, in turn, will objectively assess the state and place of the industry in the region, identify unused
reserves and identify the basic principles of regional development programs designed to optimize
the location of tourist and recreational facilities in the region and ensure effective balance of tourist

demand with resource constraints and potential opportunities.
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