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Through the process of researching and composing this article, it has been determined that
the tourism industry of Ukraine before the start of the full-scale war was one of the competitive
industries of the national economy, which brought the lion's share to the country's budget in the
form of taxes and fees. Just as the tourism industry of Ukraine began to recover after the COVID-
19-pandemic, it again suffered, without exaggeration, a big "blow" in the form of cutting off part of
the territories and making it impossible for tourists to travel safely both within the country and
beyond. It has been proven that the tourism industry in Ukraine has great potential for recovery,
the country has a rich cultural heritage, natural beauty and historical sights that can attract the
attention of not only domestic tourists but also enchant foreign visitors. It was determined that the
Ukrainian tourism industry has great potential for recovery in the European context, as Ukraine is
rich in cultural and natural treasures that can attract European tourists. It has been established
that the restoration and development of infrastructure, improvement of service and marketing
campaigns, ensuring safety and comfort for tourists form the foundations and deep interest in the
Ukrainian tourism sphere. Flexible tourism approaches, such as environmentally friendly tourism
and cultural exchange, can become key elements in the successful recovery of tourism in Ukraine in
the European context. It has been determined that various measures can be considered to stimulate
tourism, such as actions to promote tourist routes, partnerships with tour operators, infrastructure
development, introduction of convenient services for tourists, and others. Several influencing
factors regarding the revival of Ukrainian tourism through the prism of the European vector of
development are proposed: political and economic stability; safety of tourists; reconstruction of
infrastructure; active marketing and advertising; cultural heritage and natural resources; tourist
policy and visa conditions; digital technologies in the field of tourism,; economic condition of the
country, tourist service. Among the general trends and possible directions for the restoration of the
tourism industry in Ukraine in the post-war period, we identified the following: development of
domestic tourism; cooperation with European partners, emphasis on the promotion of little-known
tourist destinations, training of specialists in the field of tourism; accessibility of tourist trips to all
travelers regardless of age, ability or interests.

Keywords: tourism industry, tourism sphere; Ukrainian tourism, European development;
safety and comfort of tourists; directions of tourism recovery, factors influencing tourism,
infrastructure development, tourism promotion, tourist routes, digital technologies, economic state
of the country.

Ounekcanapa B. Onbmancbka, [loaina B. Ilysupsosa, OJer O. llleBuenko
Kuiecokuii nauionanonuil yHigepcumem mexHo102iii ma ousainy, YKpaina
TYPUCTHYHA THIYCTPIS YKPAITHU Y TIOBOEHHWM MEPIO:
KJIIOYOBI HAIIPAAMMU BI/IHOBJIEHHSA TA YAUHHUKUA BIIVIUBY
B €EBPONEMICBKOMY BEKTOPI PO3BUTKY

Y npoyeci oocnioxcenns ma nanucanns yiei cmammi 6y10 6CMAHOBIEHO, WO MYPUCTIUYHA
eanysb Ykpainu 0o nouamxy nosHomacuimaoOHoi GiliHu 6yna OOHI€I0 3 KOHKYPEHMOCHPOMONCHUX
2anysetl HapoOOH020 20CNO0ApPCmMed, Wo NPUHOCUNA JIeBO8Y YACMKY 00 0100dcemy KpaiHu y euensioi
nooamkie ma 3600pis. Titeku HO mypucmuyna 2any3v Yxpainu nouana 6iOHOBII8AMUCH NIC/IS
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nanoemii COVID-19, sx 31086 3a3nana, 6e3 nepedinvbuients, 8eIuK020 «yoapy» v eueisioi 6i0CIKaHHs
yacmuuu mepumopiti. ma YHeMONCIUBTIOBAHHS 0Oe3NeuHUX Hnoo0opodcell MmMypucmamu sK HO
mepumopii Kpainu, max i 3a ii mexcamu. /logedero, wo mypucmuuna inoycmpis 6 Ykpaiui mae
8eNIUKULL NOMEHYIal 00 C8020 BIOHOGIEHHS, KpaiHa Mae bazamuil KyIbmypHUli Cnadox, npupooHi
Kpacu ma iCmopuyHi nam smKu, aKi MOXCYMb NPUGEPHYMU Y8aly He Julle 8HYMPIUHIX MYPUCTI8
ane i 3auapysamu 3aKOpOOHHUX 6i06I0yeauis. BusHaueno, wjo yKpaincvKa 2any3b mypusmy Mae
BeNUKULL NOMEHYIAN Ol 8IOHOBNEHHS | 8 €BPONEUCLKOMY KOHMeEKCMmI, OCKilbKu Yxpaina 6azama
KYIbMYPHUMU MA NPUPOOHUMU CKApOamu, sKi MOJNCYMb NPUBAOUMU EBPONENCLKUX MYPUCTIE.
Bcmanosneno, wo 6iOHOGIEHHA mda PO36UMOK ITHGPACMPYKMYpU, NOKpAuwjeHHs cepseicy ma
MapkemuHeo8i Kamnauii, 3abe3neuents besnexu ma Komgopmy 011 mypucmis gopmyroms ve adbu
AKI ni08anuHyu ma 2aubuHHUl inmepec 00 YKpaincokoi mypucmuunoi cgepu. I'nyuki mypucmuuni
nioxXoou, maki sk eKo102IYHO YUCTNULL MYPU3M MA KYIbMYPHUL 0OMIH, MONXCYMb CIMAmMu KioYo8umMu
eleMenmamy  YCniuHo20 GIOHOGNEHHST mMypusmy 6 VYKkpaini 6 e8poneucokomy KOHMeKCH.
Busnaueno, wo 011 cmumynto8ants mypusmy MOXCHA po32a0amu pi3Hi 3ax00u, maxi K axyii 3
NPOCY6AHHSA ~ MYPUCIMUYHUX — MAPWPYMIE, napmuepcmea 3  Mmyponepamopamu, po36Umok
iHGhpacmpykmypu, 8npoeaodiCceHHs 3pYUHUX cepeicie Ons mypucmie ma inue. 3anponoHo8aHo
0eKibKa YUHHUKIE BNAUBY WOO0 BIOPOONCEHHS VKPAIHCbKO20 MYpusmy Kpizb  Hpusmy
€BPONENCHKO20 8EKMOPY PO3BUMKY: NONIMUYHA MA eKOHOMIYHA CMAbiNbHicmb, 6e3neka mypucmia,
8i00y006a iHppacmpykmypu, aKxmusHuil MapKemuHe mMa peKiamd, KyIbmypHa CRaowuna ma
NPUPOOHi pecypcu;, mMypucmudHa NONIMmuKa ma 6i308i ymMosu, yugposi mexuonoeii y cgepi
Mypusmy, eKOHOMIYHull cmau Kpainu;, mypucmuuynuu cepgic. Ceped 3a2anvhux meHOeHyit ma
MONCTUBUX HANPAMIE GIOHOBNIEHHA MYPUCUYHOI 2any3i 6 YKpaini y noeoenunuii nepioo namu 6yno
BUSHAYEHO HACMYNHI: PO3GUMOK GHYMPIWHLO20 MYPUSMY, CHIBNPAYs 3 EBPONEUCLKUMU
napmuepamu, aKyeum Ha npocy8auHi Mai08i0OMUX MyPUCMULHUX HANPAMIG, HABUAHHSA (axieyis y
chepi  mypucmuunoi eanyzi; OOCMYNHICMb MYPUCIUYHUX NOOOPONCEU BCIM MAHOPIBHUKAM
He3a1edHCHO 610 8IiKYy, 30ibHOCcmell abo iHmepecis.

Knwuosi cnosa: mypucmuuma indycmpis; mypucmuuna cgepa,; YKPAiHCbKUU mypusm,
€BPONENCLKULL PO3BUMOK, Oe3neka ma KOM@opm mypucmis, HANpAMU 6iOHOGNIeHHS MYPUIMY,
YUHHUKU GNIUBY HA MYPUSM; PO3GUMOK IHPACMPYKMYPU, CIMUMYTIOBAHHS MYPUSMY; MYPUCIUYUHI
mapupymu; yugposi mexHonoeii; eKOHOMIUHULL CMAH 0epAHCABU.

Statement of the problem. Statement of the problem. Before the start of the full-scale war,
the tourism industry of Ukraine was one of the competitive industries of the national economy,
bringing the lion's share to the country's budget in the form of taxes and fees. The tourism industry
of Ukraine has just begun to recover after the COVID-19 pandemic, when it again suffered, without
exaggeration, a big "blow" in the form of cutting off part of the territories and making it impossible
for tourists to travel safely both within the country and beyond. However, the tourism industry in
Ukraine has great potential for recovery, the country has a rich cultural heritage, natural beauty and
historical monuments that can attract the attention of not only domestic tourists but also enchant
foreign visitors.

In addition, the Ukrainian tourism industry has great potential for recovery in the European
context, as Ukraine is rich in cultural and natural treasures that can attract European tourists.
Restoration and development of infrastructure, improvement of service and marketing campaigns,
provision of safety and comfort for tourists form many foundations and deep interest in the
Ukrainian tourism sphere. Flexible tourism approaches, such as environmentally friendly tourism
and cultural exchange, can become key elements in the successful recovery of tourism in Ukraine in
the European context.
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Analysis of recent publications on the problem. Various scientists and academics have
paid a lot of attention to the tourism sphere and the main issues of its development. Special attention
needs to be paid to the scientific output of scientists in this field in terms of the restoration of the
entire tourist industry in wartime conditions and after the end of the war. Among the main
researchers, key positions were considered by the following authors: K.O. Babikova, O.P. Berkova,
O.L. Drebot, K.O. Babikova, A.V.Lisovyi, H.V.Dolha, H.V.Mashika, K.A. Horiunova,
H.I. Mykhailichenko, 1.V.Dvorska, V.V.Papp, L.O.Potravka, 1.O.Pichura, O.H. Rodina,
V.A. Khudaverdiieva, O.M. Cherneha and others.

The purpose of the article is to investigate the current state of the tourism industry of
Ukraine, to analyze the main steps of Ukrainian tourism in the post-war period, to determine the key
directions of the recovery of Ukrainian tourism and to establish the main factors influencing the
further development of tourism in Ukraine in view of the European vector of development and
cooperation.

The main results and their justification. According to many scientists and economists of
our country, Ukraine has a huge potential to restore the tourism industry after the war period. This
is explained by the following circumstances [1; 4; 8]:

First, the country has a rich cultural heritage, historical monuments and natural beauty that
can attract tourists. In particular, we are talking about Kyiv, Lviv, Odessa and other cities that can
become popular tourist destinations. In addition, from now on, Ukraine can still impress tourists
with the consequences of post-war actions in some regions of the country, such as Bucha and
Bakhmut;

Secondly, the development of infrastructure and convenient transport links can make
traveling around the country much easier. Attracting investments in hotels, restaurants, vehicles and
other areas of the economy will also contribute to the recovery of the tourism sector in the post-war
period.

It is also necessary to focus attention on marketing campaigns and support of tourism
business in order to attract the attention of foreign tourists. Ukraine should position itself as an
attractive, safe and interesting tourist destination. In addition, the development of tourism can
contribute to the social and economic recovery of the country, creating new jobs and promoting the
flourishing of small businesses. It is also important to take into account environmental and cultural
aspects in the development of tourism in order to preserve the unique character of the country.
Thus, a balanced approach and cooperation between the authorities, business and the public can
contribute to the successful recovery of the tourism sector in Ukraine after the war period [2; 5; 10].

The tourism industry of Ukraine is an important branch of the economy, which includes a
variety of activities related to travel and recreation. The main classic components of the tourism
industry include hotels, restaurants, transport services, travel agencies, attractions and other services
designed to meet the needs of tourists (Fig. 1).

The tourism industry plays an important role in the development of countries' economies and
promotes cultural exchange between nations. However, it also faces challenges such as conservation
of natural resources, management of tourist flow and preservation of cultural heritage. The tourism
industry of Ukraine is diverse and attractive for travelers, where the dominant components are [7; 9;
12]:

1. Cultural and historical sights — Ukraine has a rich cultural heritage that includes ancient
castles, churches, museums and historical sites such as Kyiv Pechersk Lavra, Lviv Old Town and
many others.

2. Natural landscapes — Ukraine has beautiful natural landscapes, such as the Carpathians,
Kryvyi Rih Mound and numerous national parks.
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3. Traditional cuisine — Ukrainian cuisine is famous for its delicious and hearty food
(borscht, dumplings, cabbage rolls).

4. Folklore and folk traditions — tourists can enjoy folk festivals, folk crafts and other aspects
of Ukrainian culture.

Hotels and restaurants Transport services Travel agencies

They provide
accommodation and
food for tourists

Includes air transportation,
rail transport, bus routes,
taxis and other means of

transportation

They provide services for the
organization and planning of
travel, including booking
hotels, tickets and excursions

pmm—————————— *— ------------ Tourism [mmmmmm ! ——————————————

|
Museums, amusement i- industry of Development of tourism aimed at

| | :
| | |
| . .

! parks, attractions, ! Ukraine ! nature conservation and balanced i
i excursions and other types | i interaction with the environment |
I of entertainment for tourists i ! i
A | 1 o :

Training services and cultural exchange Medical tourism

! . . . . . !

| Language courses, cultural exchanges and | i Medical services for tourists seeking medical !

| . e . | . . \

| other educational and cultural initiatives for | | care in other countries !
|

i travelers P |

Source: [3; 6; 11].
Fig. 1. The main aspects of the tourist industry in a classic form

e

Tourism in Ukraine is beginning its revival, the country is starting to restore its
infrastructure for the safety and convenience of visitors. However, as in any other country, there are
important issues regarding sustainable development, conservation of natural resources and ensuring
the quality of tourism services.

Thus, various measures can be considered to stimulate tourism, such as promotions for the
promotion of tourist routes, partnerships with tour operators, infrastructure development,
introduction of convenient services for tourists, and others. It is also important to work on
improving the image of the country in the eyes of the international community. Investments in
tourism development, advertising campaigns and promotion of creative initiatives can contribute to
the recovery and development of the industry. This will not only bring economic benefits, but also
promote the exchange of cultural values and the expansion of international cooperation [13; 14; 16].

The current state of the tourism industry in Ukraine can be improved through a number of
measures and initiatives aimed at the development and attractiveness of the country for tourists.
Given that some vacation requests are still coming in, there is an opportunity to preserve and restore
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the tourism industry in certain safe regions. Thus, several following aspects should be taken into
account to restore the tourism industry in conflict conditions (Table 1).

Table 1

Possible prospects for the restoration of the tourism industry in Ukraine

in the post-war period

Recovery directions

Characteristic

Creation of effective marketing campaigns for the promotion of tourist
attractions and events in Ukraine.

1 Marketing and | Emphasis on the country's unique cultural and natural resources.
' advertising Conduct marketing campaigns to attract tourists to safe zones.
To emphasize the beauty and cultural wealth of the regions that remain
outside the conflict.
Development and improvement of transport infrastructure to ensure
Infrastructure . . . .
2. . convenient access to different regions of Ukraine.
entertainment -
Development of hotel and restaurant infrastructure.
Development and promotion of interesting tourist routes, including
3. Tourist routes | cultural and natural attractions.
Support of ecologically clean and stable tourist routes.
4 Technological |Using technology to improve the tourist experience, such as mobile
' innovation navigation applications, virtual tours, etc.
5| Cultural Exchanee Encouragement of cultural exchange and interaction with foreign tourists.
) g Organization of festivals, exhibitions, concerts and other cultural events.
Ensuring safety and comfort for tourists.
6. | Safety and service |Increasing the level of service in hotels, restaurants and other tourist
establishments.
7 | Public initiatives 1nyglyement of the public in ‘Fhe development of tourism, support of local
initiatives and entrepreneurship.
3 Flexible tourist |Creation of flexible and convenient rules for the entry and stay of foreign
) rules tourists.
. Provide the maximum level of security for tourists in safe regions.
Security and T - -
9. . . Regularly provide information on the state of security, rules of conduct
information support s .
and recommendations for tourists.
. Provide support to tourism companies through aid or financial measures.
10.| Economic support - -
Recruit volunteers to support and promote safe regions.
. . Involve restaurants, hotels, transport companies and other industries in
Cooperation with |. . . " .. .
11. . . joint initiatives to attract tourists.
other industries - -
Develop package offers and discounts for tourists.
12 Development of |Enrich the tourist offer with new routes and destinations located in safe

alternative routes

regions.

Source: [9-16].

Understanding and active support in the field of security will be decisive for the restoration
of interest in tourism in the conditions of a military conflict. These measures should contribute to
the recovery and development of tourism in Ukraine, increase the flow of tourists and improve the
economic contribution of the industry to the development of the country.

It is also necessary to pay attention to several influencing factors regarding the revival of
Ukrainian tourism through the prism of the European vector of development [15; 16]:
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1. Political and economic stability (stability in politics and economy contributes to the
confidence of tourists; instability can affect the safety and decision of tourists to visit the country).

2. Security (ensuring security for tourists is one of the most important factors; reducing the
level of crime and increasing general security create favorable conditions for the development of
tourism).

3. Infrastructure (development and improvement of transport, hotel and communication
infrastructure provide convenience for tourists and increase their satisfaction with the trip).

4. Marketing and advertising (an active marketing strategy that promotes tourist attractions
and cultural features can attract attention and increase the flow of tourists).

5. Cultural heritage and natural resources (identified and unique cultural and natural
attractions become tourist magnets; preservation and promotion of these values is important to
attract travelers).

6. Tourist policy and visa conditions (flexible tourist policy and simplification of visa
conditions can make the country more attractive for foreign tourists).

7. Digital technologies (the use of modern technologies, such as online platforms and mobile
applications, facilitates the ease of planning and booking travel).

8. Economic condition (economic stability and the presence of economic growth can
positively affect people's ability to spend money on travel).

9. Tourist service (quality of service, friendliness of local residents and availability of
information for tourists play an important role in determining the satisfaction of travelers).

Taking into account these factors and with an appropriate approach to their management,
Ukraine can achieve a successful recovery and development of the tourism industry [1-10].

Conclusions. Therefore, within the general trends and potential directions for the restoration
of the tourism industry in Ukraine in the post-war period, we identified the following:

— development of domestic tourism (in conditions of recovery after conflicts or other
difficulties, domestic tourism can become a key factor in recovery; promoting the beauty and
uniqueness of one's own country can attract local and foreign tourists);

— advertising and marketing (a successful advertising campaign can greatly affect the
recovery of tourism; a positive perception of the country, its culture, natural beauty and history can
stimulate the interest of travelers);

— infrastructure (the development of tourism infrastructure such as hotels, restaurants,
transportation and other facilities can improve the comfort and convenience of tourists visiting the
country);

— safety (ensuring safety for tourists is critical, where the Government and the tourism
industry must work to create a conducive and safe environment for visitors);

— cultural tourism (in Ukraine there are many cultural and historical monuments that can
attract tourists; the development of cultural tourism can contribute to the restoration and increase of
the flow of travelers);

— cooperation with foreign partners (Ukraine can develop cooperation with foreign tour
operators and partners to attract foreign tourists; cooperation at the international level can increase
the country's reputation among potential visitors);

— focus on the promotion of little-known tourist destinations and intensify work on
attracting tourists to them; — increase emphasis on education and training of specialists in the field
of tourism, thereby increasing the quality of services;

— strengthen cooperation with governments and the private sector for cultural exchange,
which in turn will promote mutual understanding between nations;

— make tourism accessible to all travelers regardless of age, ability or interests.
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Therefore, these factors collectively can contribute to the recovery of the tourism industry in
Ukraine during the post-war period. However, the success of such recovery efforts will depend on
various key factors, including political stability, economic development, and the overall image of

the country.
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