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Abstract. In a rapidly changing, highly competitive technological environment, the hospitality
industry must continually improve its services and business processes. Guests expect fast,
personalized, and technologically convenient service, which requires implementing innovative
solutions at every stage of customer interaction with the company. The use of digital technologies,
namely, mobile applications, automated management systems, contactless services, artificial
intelligence, and IoT solutions in rooms, is becoming a key factor in the competitiveness of
hospitality businesses. Innovative technologies enable improvements in service quality, cost
optimization, enhanced guest and staff safety, and the development of long-term customer loyalty.
Therefore, research into the implementation of innovative technologies in the hospitality industry is
highly relevant, as it enables the identification of practical development tools, enhances
competitiveness, and facilitates the sustainable operation of businesses in a dynamic market
environment. The study is based on the hypothesis that the implementation of innovative
technologies in hospitality enterprises leads to statistically and managerially significant
improvements in operational efficiency, service quality, and competitiveness; however, the
magnitude and sustainability of these effects are conditional on implementation quality,
specifically, the alignment of technology initiatives with business strategy, the level of process
integration and data governance, the availability of employee skills and change-management
practices. The purpose of the study is to examine modern approaches and practical aspects of
implementing innovative technologies in hospitality enterprises, assess their impact on operational
efficiency, competitiveness, and service quality, and identify key organizational and external factors
that enable or hinder successful implementation. Methods used include systematization,
generalization, comparison, economic modeling, and case-study analysis. The findings indicate that
innovative technologies in hospitality deliver the strongest results when implementation is treated as
a coordinated transformation of processes, data, and human roles rather than as the deployment of
isolated digital tools. For hospitality enterprises, the practical value of innovation is most visible in
three areas: operational streamlining and cost control through automation and integrated platforms;
service quality stabilization via faster, more reliable customer journeys and consistent service
standards; competitiveness enhancement through analytics-driven decisions, stronger digital
distribution, and personalized guest communication. In the Ukrainian context, these effects are
particularly relevant because technology can support resilience and continuity under volatility
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provided that adoption is staged, supported by workforce development, and governed by
cybersecurity and data protection practices.

Keywords: innovation; digital technologies; hospitality industry; hotel business; digitalisation;
automation; competitiveness; service; artificial intelligence; smart technologies.
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AHoTauifA. Y Cy4yacHUX yMOBAax CTPIMKHX TE€XHOJIOTTYHHX 3MiH Ta BUCOKOI KOHKYpEHIIIl IHAYCTpis
TOCTHHHOCTI CTUKAETHCS 3 HEOOXIIHICTIO MOCTIHHOTO BJOCKOHAJICHHS CEPBICIB 1 O13HEC-TIPOIIECIB.
['ocTi OUiKyIOTH HIBHUAKOTO, MEPCOHANI30BAHOTO Ta TEXHOJIOTTYHO 3pY4YHOT0 0OCIYroBYBAaHHS, 1O
3yMOBJIIOE€ TOTPeOy B YNMPOBAPKEHHI IHHOBAIIMHUX PIlIEHh HAa BCIX eTanax B3aeMOJii KIIE€HTa 3
NIANpUEMCTBOM.  BukopuctanHs UMQPOBUX  TEXHOJNOTIM —  MOOUIBHHMX  3aCTOCYHKIB,
aBTOMATM30BAHMX CHCTEM YIIPaBJiHHS, 0€3KOHTAKTHUX CEPBICIB, INTYYHOr O iHTENEKTY, loT-pimeHn
y HOMEpax — CTa€ KIOYOBUM (HaKTOPOM KOHKYPEHTOCIPOMOXKHOCTI MiAIPUEMCTB TOCTHHHOCTI.
[HHOBAIIIfHI TEXHOJIOTIl O3BOJSIOTH IMIABUIIUTH SKICTh CEPBICY, ONTHUMI3yBaTH BUTpaTH,
NOCUJIUTH O€3MeKy TocTed Ta MepcoHally, a TakoX (opMyBaTH JOBTOCTPOKOBY JIOSUIBHICTB
kimeHTiB. OTxe, AOCHUDKEHHS BIOPOBAKCHHS IHHOBAIIMHUX TEXHOJIOTIH Yy ALUIBHICTH
MIIPUEMCTB 1HAYCTPii TOCTUHHOCTI € HAJ3BUYAWHO aKTyaJlbHUM, aJDKE Ja€ 3MOTy BHU3HAYUTH
e(eKTUBHI IHCTPYMEHTH PO3BUTKY, HIJBUIIUTH KOHKYPEHTOCIIPOMOXKHICTh Ta 3a0€3MeUUTH CTiKe
(GyHKIIOHYBaHHS MIANPUEMCTB Yy JOWHAMIYHOMY PUHKOBOMY cepenoBuimi. JlocmimkeHHs
IPYHTYETHCS Ha TIOTE31, 1110 BIPOBAKEHHS IHHOBAIIMHUX TEXHOJIOTIH y MAMPUEMCTBAX 1HAYCTPil
TOCTUHHOCTI 3a0e3ledy€e CTaTUCTHYHO Ta YIPABIIHCHKI 3HAYyIll MOJINIIEHHS OIepariifHoi
e(peKTUBHOCTI, SKOCT1 OOCIyIrOBYBaHHS Ta KOHKYPEHTOCIIPOMOXKHOCTI; OJIHAK MacIiTad 1 CTIKICTh
nux eQeKTIB 3ajiexaTh Bil SIKOCTI BIIPOBA/PKEHHS, 30KpeMa BiJl Y3TO/DKCHOCTI TEXHOJOTTUHHX
iHiIiaTUB 13 Oi3HEcC-CTpaTeri€lo, PiBHS IHTErpaiii MpoleciB Ta YHpPaBIiHHS JaHUMH, a TaKOX
HasBHOCTI y IEpCOHally HEOOXIIHMX KOMIETEHTHOCTEW 1 MPaKTUK YINpaBJiHHA 3MiHaMu. Mera
JOCHI/PKEHHS JIOCHIIMTH Cy4acHI MiIXOAM Ta MPAKTUYHI aClEeKTH BIPOBA/UKEHHs IHHOBAIIMHHUX
TEXHOJIOTIH Yy MiJNpPUEMCTBAX TOTEIBHOTO Oi3HECy Ta OI[IHUTH iX BIUJIMB Ha OIepalliifHy
e(EeKTUBHICTh, KOHKYPEHTOCIIPOMOXKHICTh Ta SKICTh IIOCIYT, a TaKOXX BHW3HAUUTH KJIIOUYOBI
opraHizaiiiHi Ta 30BHIIHI (aKTopu, IIO CHPUAIOTH a00 MEPElIKOIKAIOTh YCHIIIHOMY
BIIPOBAHKCHHIO. MeTOIM JAOCHTIDKEHHS BKIIOYAI0Th CUCTEMATH3AIlII0, y3araJbHEHHS, OPIBHSIHHSI,
E€KOHOMIYHE MOJICTIOBAHHS Ta aHali3 KOHKPETHUX BUMAJAKIB. Pe3ynbraTu MOCTIIKEHHS CBIq4aTh,
10 IHHOBAI[IMHI TEXHOJIOTii B IHAYCTPii TOCTMHHOCTI 3a0e3MeuyloTh HaiBaromimi e(exTd Toi,
KOJIM iX yIpOBaKEHHS PO3TILIIAETHCS AK y3rofpkeHa TpaHcdopmarlis Oi3Hec-mporeciB, MTaHUX 1
posiell mepcoHally, a HE K TOYKOBE BIIPOBA/KECHHS 130JbOBAHUX LU(PPOBUX IHCTPYMEHTIB. [l
HIANPUEMCTB TOCTUHHOCTI NMPAKTUYHA LIHHICTh IHHOBALI HaWBUpPa3HIlIE MPOSBISAETHCS Y TPhOX
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HalpsMax: ONTUMI3allis omnepamiifHoil JISUIBHOCTI Ta KOHTPOJIb BUTPAT 3aBISKM aBTOMaTH3alli i
IHTErpoBaHUM IUTaTGopmMam; cTabuTi3aIis SKOCTI OOCIYrOoBYBaHHS 4epe3 IIBHJIII Ta HaJiHHIII
KJIIEHTChKI MapHipyTH (customer journeys) 1 TIOCHIZOBHI CTaHIApTH CEpBICY; IMIIBUILICHHS
KOHKYPEHTOCIIPOMOYKHOCT] 3aBISKU YHPABIIHCHKUM pIIIEHHSM, L0 CHUPAIOThCS Ha aHANITUKY,
MOCHJICHHIO U(POBOI TUCTpHOYIil Ta MepCOHANI30BaHi KOMYHIKaIlil 3 rocTsMu. B ykpaiHCbKOMY
KOHTEKCTI 11 e(eKTH € OCOOIMBO aKTyalbHUMH, OCKUIBKM TEXHOJOTI MOXYTh HIATPUMYBATH
CTIMKICTHh 1 O€3mepepBHICTh MISUTBHOCTI B yMOBaxX HECTAOUIBHOCTI 32 YMOBH ITOETAITHOTO
BIIPOBA/DKEHHS, MIJKPIMJICHOr0 PO3BUTKOM KOMIIETEHTHOCTEH IEpCOHAy Ta HaJeKHUMHU
IpaKTHKaMH KibepOe3neKku i 3aXucTy AaHuX.

Kuawu4oBi cioBa: iHHOBamil; mudpoBi TEXHOJIOTrIi; IHIYCTPiS TOCTHHHOCTI; TOTEIBHUN Oi3HEC;
nudposizais; aBTOMaTU3alllsl; KOHKYPEHTOCIIPOMOXKHICTb; CEpBIC; INTYYHHUM IHTEJEKT; CMapT-
TEXHOJIOTi.

Statement of the problem and its relation to important scientific and practical tasks.
The hotel and restaurant business is a strategically important sector of the modern economy, with a
significant impact on the country’s social and economic development. The modern hotel industry is
facing intense competition, dynamic shifts in consumer demand, and the growing influence of
digital technologies. Ensuring a stable customer base, increasing guest loyalty, and forming a
positive brand image are becoming decisive factors in a company’s success. In these conditions,
traditional approaches to marketing and management no longer deliver the expected results, so there
is a need to implement innovative solutions that combine personalized service, technological
integration, and social interaction with customers. A crucial task for modern hotel businesses is to
establish flexible communication systems that prioritize user experience and foster long-term
cooperation with guests. This requires rethinking the role of digital tools, CRM systems, and mobile
applications, as well as developing new loyalty formats that ensure sustainable growth in
profitability and competitiveness. Consumers are increasingly demanding high-quality gastronomic
and hotel services, as well as a variety of experiences. In such conditions, hotels' ability to quickly
implement innovative technological solutions, ranging from mobile booking and contactless
services to advanced room systems and data analytics, is a key factor in their competitiveness,
economic efficiency, and guest service quality. Therefore, the study’s results can serve as a basis for
developing innovative development strategies for hotel and restaurant businesses, thereby
contributing to their competitive advantage.

The purpose of the study is to examine modern approaches and practical aspects of
implementing innovative technologies in hospitality enterprises, assess their impact on operational
efficiency, competitiveness, and service quality, and identify key organizational and external factors
that enable or hinder successful implementation.

Analysis of recent publications on the problem. International literature provides a robust
conceptual map of innovative digital technologies transforming hospitality and tourism. Core
contributions position artificial intelligence and robotics as central drivers of service redesign and
productivity improvements across travel, hospitality, and leisure ecosystems (Koo et al., 2021).
Building on this, research developed during and after the pandemic highlights the role of Al-
enabled and robotic solutions in enabling touchless service delivery, reducing physical contact
points while sustaining service continuity and perceived safety (Gaur et al.,, 2021). Technology
adoption greatly reshapes processes, service architecture, and value creation (Iranmanesh et al.,
2022). A complementary strategic perspective argues that digitalization outcomes depend on the
alignment between technology investments and IT strategy, governance, and enterprise-wide
change management (Wynn & Lam, 2023). From the demand side, studies examining tourists’
perspectives on Al systems highlight acceptance conditions linked to perceived usefulness,
convenience, privacy/security concerns, and service quality expectations (Sousa et al., 2024;
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Kumawat et al., 2025). Additionally, a managerial-focused work frame views Al adoption as a
transformational process that affects leadership practices, workforce structures, and long-term
innovation capabilities, and identifies priority directions for future research on governance, ethics,
and performance measurement (Shin et al., 2025).

National studies discuss digitalization in the hotel and restaurant business as a pathway to
service modernization, operational efficiency, and market differentiation, while emphasizing gaps
in resources, digital skills, and managerial readiness (Barna & Melnyk, 2025; Oliinyk et al., 2023;
Akhmedova, 2025). Research focused on Ukraine examines how digital technologies influence the
development of hospitality enterprises under changing economic conditions and competitive
pressures (Pavlenchik et al., 2025; Akhmedova & Semikopenko, 2025) and analyses the impact of
digitalisation trends on business actors more broadly (Tishchenko, 2025).

Statement of the main results and rationale. Innovative technologies have become a
structural driver of transformation in hospitality enterprises, affecting not only the technical
infrastructure of service delivery but also operational processes, workforce configuration, and the
logic of customer value creation. In implementation terms, technological innovation in hospitality
should be understood as a socio-technical system in which digital tools generate measurable effects
only when they are strategically aligned, embedded into redesigned workflows, supported by
organizational capabilities, and accepted by both employees and guests. This is particularly relevant
for hospitality, where service outcomes and experiences are produced in real time and depend on
the quality of interactions across multiple touchpoints (Akhmedova, 2025).

Recent evidence suggests that the implementation of innovative technologies has become a
measurable determinant of operational efficiency and competitive positioning in hospitality
enterprises. According to an Oracle report, 96% of hotel executives are investing in contactless
technology, and 54% prioritise technologies that improve or eliminate the front-desk experience,
signaling a structural shift toward low-touch, self-service service models that reduce service
bottlenecks and labor dependence (Oracle, n.d.). In parallel, distribution and revenue processes are
increasingly digital. Thus, D-EDGE estimates that digital channels account for ~60% of global
hotel distribution revenue (based on 2019-2023 digital booking data), reinforcing the strategic
importance of integrated booking engines, channel managers, and CRM-driven direct sales (D-
DEDGE, n.d.). On the analytics side, a Lighthouse survey of 1,200+ hospitality professionals finds
that 63% already use Al in some capacity for revenue management, indicating that algorithmic
forecasting and Al-assisted pricing are moving from experimentation to routine managerial practice
(Lighthouse, n.d.).

For Ukraine, official open data on collective accommodation facilities (excluding
temporarily occupied territories) demonstrate that in 2024, legal entities in the sector operated 699
establishments, with 33,798 hotel rooms and 80,280 bed-places, accommodating 2.52 million
guests and generating 5.60 million overnight stays; relative to 2022, recorded guest volume rose by
approximately 42% and overnight stays by approx. 36%, which is consistent with gradual demand
recovery alongside capacity optimization under wartime constraints (State Statistics Service of
Ukraine, 2025; Statista, 2025), as presented in Fig. 1.

From a functional perspective, the current landscape of innovative technologies applied in
hospitality enterprises can be structured into interconnected clusters. Customer-facing solutions,
such as mobile check-in/out, digital keys, QR-based ordering, self-service kiosks, contactless
payments, and Al-based conversational agents, aim to reduce friction and accelerate service cycles
while enabling basic personalization at scale. Complementary back-of-house innovations include
automation of administrative tasks (including software-based automation of repetitive operations),
service robotics for routine logistics and support tasks, and digitally enabled housekeeping and
facilities management (Sousa et al., 2024; Kumawat et al., 2025). In parallel, data and analytics
technologies underpin revenue management, dynamic pricing, demand forecasting, and reputation
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monitoring by systematically leveraging operational and customer data. Finally, integration and
platform technologies (PMS/POS/CRM connectivity, channel management, API-based ecosystems)
provide the necessary architecture for end-to-end process coordination, while cloud infrastructure,
cybersecurity, and privacy controls form the foundational layer enabling stable and compliant
technology use (Shin et al., 2025).
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Source: compiled by authors based on (State Statistics Service of Ukraine).

Fig. 1. Capacity dynamics in collective accommodation (legal entities), Ukraine, 2022-2024

The implementation of these technologies typically follows one of several modern
approaches, each reflecting different managerial priorities and risk conditions. The strategy- and
architecture-driven approach emphasizes that technology adoption must be grounded in an
enterprise IT strategy, governance rules, and an explicit target operating model; otherwise,
digitalization tends to fragment and yield limited returns. In this approach, implementation
decisions are anchored in clear operational or commercial objectives, such as improving labor
productivity, increasing direct sales, enhancing service reliability, lowering energy costs,
strengthening safety and compliance, and are operationalized through system integration, data
governance, and performance control.

A second approach includes service design and customer journey optimization and starts
from the guest experience, mapping technologies to critical touchpoints to reduce waiting time,
increase transparency and convenience, and improve responsiveness (Pavlenchyk et al., 2025;
Akhmedova & Semykopenko, 2025). Here, the main managerial task is to ensure that digital tools
enhance hospitality value rather than weaken perceived warmth, trust, and personal attention;
therefore, segmentation and differentiated service scenarios are essential.

A third, increasingly prominent approach is agile experimentation: enterprises pilot targeted
tools within narrow processes and scale them only after achieving evidence-based improvements.
This model is especially suitable for volatile environments, as it lowers investment risk, strengthens
learning effects, and supports frontline acceptance through tangible early outcomes (Akhmedova,
2025). Across hospitality processes, implementation priorities reflect the duality of customer
contact and operational complexity. In front-office and guest communication functions, technology
is often deployed to accelerate standard procedures (check-in/out, ordering, payment, request
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handling) while improving service consistency. However, successful implementation requires
redesigning exception-handling and service-recovery protocols, because technology-driven service
failures may lead to disproportionate dissatisfaction in high-contact settings. In housekeeping and
facilities management, IoT solutions and digital task management can improve scheduling
accuracy, reduce downtime through predictive maintenance, and lower resource consumption. Yet
these benefits depend strongly on data quality, clear responsibility allocation, and integration
between room-status systems and operational execution. In food-and-beverage operations, digital
ordering, kitchen display systems, inventory analytics, and CRM-driven promotions can shorten
order-to-serve times and stabilize service quality, while platform integration with delivery
aggregators introduces new operational constraints that must be actively managed through capacity
planning and margin control. Finally, revenue and demand management technologies improve
decision quality under uncertainty, but they require reliable data, transparent pricing rules, and
coordination between commercial teams and operations to avoid service degradation due to over-
commitment.

The effects of implementing innovative technology should be evaluated through a balanced
logic that links operational efficiency, service quality, and competitiveness. Operational efficiency
improvements typically arise through reduced manual workload, shorter service cycles, and better
labour allocation based on forecasting, and decreased energy and maintenance costs. In hotels,
relevant indicators include labour cost per occupied room, check-in time, maintenance response
time, and energy cost per room; in restaurants, they include table turnover, order processing time,
inventory variance, and the ratio of labour costs to sales (Oracle, n.d.). Service quality effects are
reflected in customer satisfaction, complaint frequency and resolution speed, and online reputation
dynamics; however, these outcomes may deteriorate if digitalisation reduces perceived care or
introduces frequent system disruptions. Competitiveness gains are achieved when the enterprise
uses technology not only to cut costs but also to increase differentiation and customer retention, for
instance, by strengthening CRM routines, enhancing personalisation, improving reliability, and
creating a stable service standard under labour market pressure. Importantly, competitiveness
effects are typically mediated by the degree of integration: isolated digital tools may deliver local
improvements, whereas integrated architecture enables scalable advantages across units and
channels.

Implementation of success is conditioned by a set of organisational and external factors.
Internally, the decisive enablers include leadership commitment and strategic clarity, process
maturity and standardisation, workforce readiness supported by systematic training, and robust data
governance. Change management plays a critical role because hospitality employees often perceive
Al and automation through the lens of workload change, skill requirements, fairness, and potential
job displacement; thus, implementation must be accompanied by role redesign, transparent
communication, and involvement of frontline teams. Equally important is integration capacity:
without interoperability between PMS/POS/CRM systems and supporting platforms, enterprises
face duplicated work, inconsistent data, and limited analytical value. Externally, implementation is
influenced by the reliability of digital infrastructure, the maturity of payment ecosystems, vendor
availability and service-level guarantees, the regulatory environment (especially data privacy and
cybersecurity requirements), and investment and financing conditions. In transformation economies
and volatile contexts, these external constraints increase the relevance of modular architecture,
staged investment, and risk management practices that ensure operational continuity.

The implementation logic of innovative technologies in hospitality enterprises is presented
in fig. 2.

Taken together, the analysis indicates that implementing innovative technologies in
hospitality enterprises should be conceptualised not as an episodic acquisition of digital tools but as
a capability-building programme that links technology portfolios to business priorities, process
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redesign, human factors, and continuous performance monitoring. A practical implementation logic,
therefore, begins with readiness diagnosis (digital maturity, process bottlenecks, cybersecurity
baseline), proceeds to the selection of an aligned technology portfolio and the redesign of
workflows and roles, and then relies on pilot testing with measurable hypotheses before scaling
under governance and integration standards. This approach supports the study’s purpose by
demonstrating how innovative technologies can produce sustainable improvements in operational
efficiency, service quality, and competitiveness, while also clarifying the organisational and
external conditions that enable or hinder successful implementation.

Operational process Performence outcomes
Innovative technologies (booking, distribution, (cost and labour productivity,
(AI and analytics, robotics, check-in/out, housekeeping, service quality, speed,
smart rooms, contactless [ F&B, inventory, | personalisation, resilience
systems, CRM, RPA) maintenence, custormer and continuity,
service) competitiveness)
Drivers and support factors (enternal Barriers and risks
and external) resistence to change and skills gap
digital strategy and IT governance staff interoperability and legacy systems
and management skills cybersecurity and cybersecurity incidents and outages
privacy ecosystem and financing service failures and trust concerns
regulatory environment and infrastructure wartime or other disruptions

Source: compiled by authors based on (Shin et al., 2025; Akhmedova, 2025; Iranmanesh et al., 2022; Wynn & Lam,
2023).

Fig. 2. Logic of innovative technologies implementation
in hospitality enterprises

Conclusions and prospects for further research. The findings indicate that innovative
technologies in hospitality deliver the strongest results when implementation is treated as a
coordinated transformation of processes, data, and human roles rather than as the deployment of
isolated digital tools. For hospitality enterprises, the practical value of innovation is most visible in
three areas:

- operational streamlining and cost control through automation and integrated platforms;

- service quality stabilisation via faster, more reliable customer journeys and consistent
service standards;

- competitiveness enhancement through analytics-driven decisions, stronger digital
distribution, and personalised guest communication. In the Ukrainian context, these effects are
particularly relevant because technology can support resilience and continuity under volatility
provided that adoption is staged, supported by workforce development, and governed by
cybersecurity and data protection practices.

Future research will be focused on developing empirically testable models that link specific
technologies, more precisely, contactless solutions, Al revenue management, CRM, loT energy
management, to measurable performance indicators such as productivity, satisfaction, reputation,
and financial outcomes. Additional priorities include comparative studies across firm types and a
deeper examination of workforce transformation, as well as the evaluation of ROI and risks under
uncertainty, including cybersecurity and service failure scenarios.

References Jliteparypa

1. Koo, C., Xiang, Z., Gretzel, U., & Sigala, M.[ 1. Koo C., Xiang Z., Gretzel U., Sigala M.
(2021). Artificial intelligence (AI) and robotics in|Artificial intelligence (AI) and robotics in

82



/KypHaa cTpaTeriyHuX eKOHOMIYHHX JOcCailKeHb, Ne2(31), 2026
Journal of Strategic Economic Research, Ne 2(31), 2026

ISSN 2786-5398
eISSN 2786-5401

travel, hospitality and leisure. Electronic Markets,
(31): 473-476. DOI: https://doi.org/10.1007/s12525-
021-00494-z.

2. Gaur, L., Afaq, A., Singh, G., & Dwivedi, Y. K.
(2021). Role of artificial intelligence and robotics to
foster the touchless travel during a pandemic: A
review and research agenda. International Journal of|
Contemporary Hospitality Management, 33(11):
4079-4098. DOI: https://doi.org/10.1108/IJCHM-11-
2020-1246.

3. Iranmanesh, M., Ghobakhloo, M., Nilashi, M.,
Tseng, M.-L., Yadegaridehkordi, E., & Leung, N.
(2022).  Applications  of  disruptive  digital
technologies in hotel industry: A systematic review.
International Journal of Hospitality Management,
(107), Art. 103304. DOI:
https://doi.org/10.1016/1.1jhm.2022.103304.

4. Wynn, M., & Lam, C. (2023). Digitalisation and I'T
strategy in the hospitality industry. Systems, 11(10),
Art. 501. DOI:
https://doi.org/10.3390/systems11100501.

5. Sousa, B. B. et al. (2024). The use of artificial
intelligence systems in tourism and hospitality: The
tourists’ perspective. Administrative Sciences, 14(8),
Art. 165. DOI:
https://doi.ore/10.3390/admscil4080165.

6. Kumawat, E., Datta, A., Prentice, C., & Leung, R.
(2025). Attificial intelligence through the lens of

hospitality  employees: A  systematic review.
International Journal of Hospitality Management,
(124), Art. 103986. DOI:

https://doi.org/10.1016/.1jhm.2024.103986.

7. Shin, H., Kang, J., Youn, H.,, & Ibrahim, M.
(2025). Navigating artificial intelligence adoption in
hospitality and tourism: Managerial insights,
workforce transformation, and a future research
agenda. International Journal of Hospitality
Management, (125), Art. 104015. DOI:
https://doi.org/10.1016/.ijhm.2024.104015.

travel, hospitality and leisure. Electronic
Markets. 2021. Vol. 31. P.473-476. DOI:
https://doi.org/10.1007/s12525-021-00494-z.
2. Gaur L., Afaq A., Singh G., Dwivedi Y.
K. Role of artificial intelligence and robotics
to foster the touchless travel during a
pandemic: A review and research agenda.
International  Journal of Contemporary
Hospitality Management. 2021. No. 33 (11).
P. 4079-4098. DOI: https://doi.org/10.1108/
[JCHM-11-2020-1246.

3. Iranmanesh M., Ghobakhloo M., Nilashi
M., Tseng M.-L., Yadegaridehkordi E.,
Leung N. Applications of disruptive digital
technologies in hotel industry: A systematic
review. International Journal of Hospitality
Management. 2022. Vol. 107. Art. 103304.
DOI:
https://doi.org/10.1016/1.1jhm.2022.103304.
4. Wynn M., Lam C. Digitalisation and IT
strategy in the hospitality industry. Systems.
2023.  No. 11(10). Art. 501. DOI:
https://doi.org/10.3390/systems11100501.
5.Sousa B. B. et al. The use of artificial
intelligence  systems in tourism and
hospitality: ~ The tourists’  perspective.
Administrative Sciences. 2024. No. 14 (8).
Art. 165. DOI: https://doi.org/10.3390/
admscil4080165.

6. Kumawat E., Datta A., Prentice C., Leung
R. Arttificial intelligence through the lens of
hospitality employees: A systematic review.
International ~ Journal  of  Hospitality
Management. 2025. Vol. 124. Art. 103986.
DOI: https://doi.org/10.1016/5.1jhm.2024.
103986.

7. Shin H., Kang J., Youn H., Ibrahim M.
Navigating artificial intelligence adoption in
hospitality and tourism: Managerial insights,
workforce transformation, and a future
research agenda. [International Journal of
Hospitality Management. 2025. Vol. 125.
Art. 104015. DOI: https://doi.org/10.1016/
1.ihm.2024.104015.

8. Barna, M., & Melnyk, 1. (2025). Stratehiia
tsyfrovizatsii hotelno-restorannoho biznesu [Strategy
of digitalisation of hotel and restaurant business].
Ekonomika ta suspilstvo = Economy and Society,

(71). DOI: https://doi.org/10.32782/2524-0072/2025-

8. bappa M., Menbauk 1. Crpaterisa
uudposizartii rOTEIbHO-PECTOPAHHOIO
o3Hecy. Exonomixa ma cycninecmeo. 2025.
Bun. 71. URL: https://doi.org/10.32782/
2524-0072/2025-71-66.

&3


https://doi.org/10.1007/s12525-021-00494-z
https://doi.org/10.1007/s12525-021-00494-z
https://doi.org/10.1108/IJCHM-11-2020-1246
https://doi.org/10.1108/IJCHM-11-2020-1246
https://doi.org/10.1016/j.ijhm.2022.103304
https://doi.org/10.3390/systems11100501
https://doi.org/10.3390/admsci14080165
https://doi.org/10.1016/j.ijhm.2024.103986
https://doi.org/10.1016/j.ijhm.2024.104015
https://doi.org/10.32782/2524-0072/2025-71-66
https://doi.org/10.1007/s12525-021-00494-z
https://doi.org/10.1108/%20IJCHM-11-2020-1246
https://doi.org/10.1108/%20IJCHM-11-2020-1246
https://doi.org/10.1016/j.ijhm.2022.103304
https://doi.org/10.3390/systems11100501
https://doi.org/10.3390/%20admsci14080165
https://doi.org/10.3390/%20admsci14080165
https://doi.org/10.1016/j.ijhm.2024.%20103986
https://doi.org/10.1016/j.ijhm.2024.%20103986
https://doi.org/10.1016/%20j.ijhm.2024.104015
https://doi.org/10.1016/%20j.ijhm.2024.104015
https://doi.org/10.32782/%202524-0072/2025-71-66
https://doi.org/10.32782/%202524-0072/2025-71-66

/KypHaa cTpaTeriyHuX eKOHOMIYHHX JOcCailKeHb, Ne2(31), 2026
Journal of Strategic Economic Research, Ne 2(31), 2026

ISSN 2786-5398
eISSN 2786-5401

71-66 [in Ukrainian].

9. Oliinyk, O. V., Shestakova, A. V., & Yarmoliuk,
D. I. (2023). Napriamy tsyfrovizatsii restorannoho
biznesu [Directions of digitalisation of the restaurant
business]. Ekonomika, upravlinnia ta
administruvannia Economics, Management and
Administration, 1(103): 15-21. DOI: https://doi.org/

9. Omiiinuk O. B., IllectakoBa A. B.,
SApmomok  JI. 1. Hampsmu mudposizarii
pecTopaHHOro OizHecy. Exonomika,
ynpaeninHa ma aominicmpysanns. 2023.
No. 1 (103)/ C. 15-21. DOI:
https://doi.org/10.26642/ema-2023-1(103)-

10.26642/ema-2023-1(103)-15-21 [in Ukrainian].

10. Akhmedova, O. O. (2025). Innovative approaches
and digital technologies in hotel and restaurant
business management in Ukraine under contemporary
challenges. Managerial practices and challenges in
various economic sectors: scientific monograph
(pp- 84-97). Higher School of Social and Economic.
Przeworsk: WSSG. 278 p. URL:
https://evnuir.vnu.edu.ua/handle/123456789/27692.

11. Pavlenchyk, N. F., Paska, M., Kaminskyi, L.-R.
Yu., Boiechko, L. A., & Kryzhanivskyi, T. Ya.
(2025). Digital modernization of hospitality industry
enterprises: Key cases and economic effects.
Scientific Notes of Lviv University of Business and
Law, (46): 32-42. URL: https:/nzlubp.org.ua/
index.php/journal/article/view/1753.

12. Akhmedova, O. O., & Semykopenko, D. Yu.
(2025). Innovatsiini pidkhody do zaluchennia ta
utrymannia kliientiv u hotelnomu biznesi [Innovative
approaches to attracting and retaining customers in
the hotel business]. Naukovyi visnyk Odeskoho
natsionalnoho  ekonomichnoho  universytetu
Scientific Bulletin of the Odesa National Economic
University, 11(336): 60—66. DOI:
https://doi.org/10.32680/2409-9260-2025-11-336-60-
66 [in Ukrainian].

13. Tishchenko, I. V. (2025). Napriamy formuvannia
mekhanizmu upravlinnia biznes-protsesamy
inovatsiinykh pidpryiemstv [Directions for forming
a mechanism for managing business processes of

mnovative  enterprises]. Kyivskyi  ekonomichnyi
naukovyi zhurnal = Kyiv Economic Scientific
Journal, (9): 257-265. DOI: https:/doi.org/

10.32782/2786-765X/2025-9-34 [in Ukrainian].

14. Gilbert, R. A. (2020). Strategic Innovation in U.S.
Hotel Companies: HSMAI Special Report. HSMAL
19p. URL: https://info.ehl.edu/hubfs/Blog-EHL-
Insights/Documents-EHL -
Insights/HSMAT1%20Special%20Report_St2020Hotel

15-21.

10. Akhmedova O. O. Innovative
approaches and digital technologies in hotel
and restaurant business management in
Ukraine under contemporary challenges.
Managerial practices and challenges in
various economic  sectors:  scientific
monograph. Higher School of Social and
Economic. Przeworsk: WSSG, 2025. P. 84—
97. URL: https://evnuir.vnu.edu.ua/handle/
123456789/27692.

11. Pavlenchyk N. F., Paska M., Kaminskyi
L.-R. Yu., Boiechko L. A., Kryzhanivskyi T.
Ya. Digital modernization of hospitality
industry  enterprises: Key cases and
economic effects. Scientific Notes of Lviv
University of Business and Law. 2025.
Vol. 46. P. 32-42. URL: https:/nzlubp.org.
ua/index.php/journal/article/view/1753.

12. AxmenoBa O. O., Cemuxonenko /I. 1O.
[HHOBaMiifHI MOAXOAWM A0 3alIy4eHHS Ta
yTPUMaHHS KJIIE€HTIB y TOTETbHOMY Oi3HECI.
Hayxkosuii BICHUK
00ecbKk020  HAYIOHATLHO2O — EKOHOMIYHO2O
yuisepcumemy. 2025. No. 11 (336). C. 60—
66. DOI: https:/doi.org/10.32680/2409-
9260-2025-11-336-60-66.

13. Timenko 1. B. Hanpsmu ¢opmyBanHA
MEXaHI3My YIIpaBJIiHHS Oi3HEC-TpoIlecaMu

IHHOBAI[IMHUX  MiANpUeEMCTB.  Kuiscoruil
eKoHomiuHull  Haykoeuti scypuan. 2025.
No. 9. C. 257-265. DOI:

https://doi.org/10.32782/2786-765X/2025-9-
34.

14. Gilbert R. A. Strategic Innovation in
U.S. Hotel Companies: HSMAI Special
Report. HSMAI, 2020. 19p. URL:
https://info.ehl.edu/hubfs/Blog-EHL -
Insights/Documents-EHL-

84


https://doi.org/10.32782/2524-0072/2025-71-66
https://doi.org/%2010.26642/ema-2023-1(103)-15-21
https://doi.org/%2010.26642/ema-2023-1(103)-15-21
https://evnuir.vnu.edu.ua/handle/123456789/27692
https://nzlubp.org.ua/%20index.php/journal/article/view/1753
https://nzlubp.org.ua/%20index.php/journal/article/view/1753
https://doi.org/10.32680/2409-9260-2025-11-336-60-66
https://doi.org/10.32680/2409-9260-2025-11-336-60-66
https://doi.org/%2010.32782/2786-765X/2025-9-34
https://doi.org/%2010.32782/2786-765X/2025-9-34
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://doi.org/10.26642/ema-2023-1(103)-15-21
https://doi.org/10.26642/ema-2023-1(103)-15-21
https://evnuir.vnu.edu.ua/handle/%20123456789/27692
https://evnuir.vnu.edu.ua/handle/%20123456789/27692
https://doi.org/10.32680/2409-9260-2025-11-336-60-66
https://doi.org/10.32680/2409-9260-2025-11-336-60-66
https://doi.org/10.32782/2786-765X/2025-9-34
https://doi.org/10.32782/2786-765X/2025-9-34
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf

/KypHaa cTpaTeriyHuX eKOHOMIYHHX JOcCailKeHb, Ne2(31), 2026
Journal of Strategic Economic Research, Ne 2(31), 2026

ISSN 2786-5398
eISSN 2786-5401

Companies.pdf.

15. Oracle (n.d.). Travelers Want High-Tech, Low-
Touch Hotel Stays. New Oracle Survey. URL:
https://www.oracle.com/news/announcement/oracle-
hospitality-in-2025-consumer-research-study-2022-

Insights/HSMAI1%20Special%20Report St2
020HotelCompanies.pdf.

15. Travelers Want High-Tech, Low-Touch
Hotel Stays Shows New Oracle Survey.
Oracle. URL: https://www.oracle.com/news/
announcement/oracle-hospitality-in-2025-

06-01.

16. D-DEDGE (n.d.). Hospitality Solutions. Hotel
Distribution Report 2024: Have Direct Bookings
Reached a Peak? URL: https://www.d-
edge.com/hotel-distribution-report-2024-have-direct-

consumer-research-study-2022-06-01.

16. Hospitality Solutions. Hotel Distribution
Report 2024: Have Direct Bookings
Reached a Peak? D-DEDGE. URL:
https://www.d-ed ge.com/hotel-distribution-

bookings-reached -a-peak/

17. Lighthouse (n.d.). Tech and Al in revenue
management: Key trends for 2024. A survey report.
URL: https://www.mylighthouse.com/pdf/
dfc8e96a89/report-survey-ai-2024.pdf.

18. State Statistics Service of Ukraine (2025).
Kolektyvni  zasoby rozmishchennia [Collective
accommodation facilities]. Data.gov.ua. 20/10/2025.
URL: https://data.gov.ua/dataset/e2aff9b0-63b6-
420a-85ce-b05e561bc886 [in Ukrainian].

19. Statista (2025). Hotels Ukraine. Statista Market
Insights. 20/10/2025. URL: https://www .statista.com/
outlook/mmo/travel-tourism/hotels/ukraine.

&5

report-2024-have-direct-bookings-reached-
a-peak/

17. Tech and Al in revenue management:
Key trends for 2024. A survey report.
Lighthouse. URL: https:/www.
mylighthouse.com/pd f/dfc8e96a89/report-
survey-ai-2024.pdf.

18. KoxexktuBHI1 3acoou PO3MIIICHHS
(Odimiitna Jiep>KaBHa CTaTUCTUYHA
iHpOpMAITis, 0 MOMMPIOETHCS BiAMOBIAHO
0 IUIaHy  JIEp)KaBHUX  CTaTUCTHYHHX

ciocrepexxenb). Data.gov.ua. 20/10/2025.
URL: https://data.gov.ua/dataset/e2aff9b0-
63b6-420a-85ce-b05e561bc886.

19. Hotels Ukraine. Statista Market Insights.
20/10/2025. URL: https://www.statista.com/
outlook/mmo/travel-tourism/hotels/ukraine.



https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://www.oracle.com/news/announcement/oracle-hospitality-in-2025-consumer-research-study-2022-06-01
https://www.oracle.com/news/announcement/oracle-hospitality-in-2025-consumer-research-study-2022-06-01
https://www.oracle.com/news/announcement/oracle-hospitality-in-2025-consumer-research-study-2022-06-01
https://www.d-edge.com/hotel-distribution-report-2024-have-direct-bookings-reached-a-peak/
https://www.d-edge.com/hotel-distribution-report-2024-have-direct-bookings-reached-a-peak/
https://www.d-edge.com/hotel-distribution-report-2024-have-direct-bookings-reached-a-peak/
https://www.mylighthouse.com/pdf/%20dfc8e96a89/report-survey-ai-2024.pdf
https://www.mylighthouse.com/pdf/%20dfc8e96a89/report-survey-ai-2024.pdf
https://data.gov.ua/dataset/e2aff9b0-63b6-420a-85ce-b05e561bc886
https://data.gov.ua/dataset/e2aff9b0-63b6-420a-85ce-b05e561bc886
https://www.statista.com/%20outlook/mmo/travel-tourism/hotels/ukraine
https://www.statista.com/%20outlook/mmo/travel-tourism/hotels/ukraine
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://info.ehl.edu/hubfs/Blog-EHL-Insights/Documents-EHL-Insights/HSMAI%20Special%20Report_St2020HotelCompanies.pdf
https://www.oracle.com/news/%20announcement/oracle-hospitality-in-2025-consumer-research-study-2022-06-01
https://www.oracle.com/news/%20announcement/oracle-hospitality-in-2025-consumer-research-study-2022-06-01
https://www.oracle.com/news/%20announcement/oracle-hospitality-in-2025-consumer-research-study-2022-06-01
https://www.d-edge.com/hotel-distribution-report-2024-have-direct-bookings-reached-a-peak/
https://www.d-edge.com/hotel-distribution-report-2024-have-direct-bookings-reached-a-peak/
https://www.d-edge.com/hotel-distribution-report-2024-have-direct-bookings-reached-a-peak/
https://data.gov.ua/dataset/e2aff9b0-63b6-420a-85ce-b05e561bc886
https://data.gov.ua/dataset/e2aff9b0-63b6-420a-85ce-b05e561bc886
https://www.statista.com/%20outlook/mmo/travel-tourism/hotels/ukraine
https://www.statista.com/%20outlook/mmo/travel-tourism/hotels/ukraine

