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INNOVATION-DRIVEN OPPORTUNITIES AND SOLUTIONS
TO PROMOTE EUROPE-ORIENTED TOURISM DEVELOPMENT IN UKRAINE

The article presents an in-depth analysis of innovation opportunities and solutions to
promote Europe-oriented tourism development in Ukraine, which is especially relevant given the
significant lag in economic indicators of Ukraine's tourism industry against the world tourism
leaders. The findings reveal that the tourism industry, as well as in Ukraine, is adapting fast enough
to the global challenges caused by the coronavirus pandemic and other crisis phenomena and is
gradually returning to its normal functioning, even under heavy restrictions. Particular emphasis is
put on the growing role of innovative solutions to boost the process of adaptation to new realia. It is
argued that tourism innovations and reforms will contribute to promoting both short-term and long-
term tourism demand, raise the number of tourism businesses and, consequently, will create more
jobs in this sector, along with enhancing the quality and competitiveness of domestic tourism
product and increasing the tourism industry share in GDP. The purpose of this article is to identify
opportunities to innovate and search for optimal solutions to ensure Europe-oriented vector of
tourism development in Ukraine. To attain the research agenda, a range of general research
methods have been employed, in particular, analysis and synthesis, monograph methodology, as
well as methods of abstraction and concretization. The study asserts that in modern economic
settings to secure the European vector in tourism development, there is a vast variety of innovative
solutions available to tour operators and travel agents, ranging from radical changes in their
management and marketing activities up to diversification of tourism products and customer
service models. To facilitate further Europe-oriented development of domestic tourism, a focus is
also placed towards the essential role of innovation-driven transformations of a tourist product at
the regional level which assume new services, new tourist attractions and travel routes or their
modifications, including the use of digital technologies and new tourism types, such as glamping,
immersive tourism, fitness tourism, virtual tourism, travel journalism, film tourism, etc. In addition,
the study discusses the specifics of backpacking as one of modern innovative tourism trends. It is
argued that the key pathway for the tourism industry to innovate is building a single national tourist
information base with an easy access and customer-friendly interface. Such an electronic database
will combine the capabilities of an interactive travel guide and a marketplace. According to the
results of the study, to enhance the Europe-oriented development of the tourism industry in
Ukraine, the government should design sound investment and innovation policies that will help to
support both nation-wide and regional innovative projects. The summary concludes that the
implementation of innovations will contribute to gaining a competitive edge in the global tourism
market.
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Jdapuna B. I'puropuyk
Kuiecvkuil nayionansHuil ynigepcumem mexnono2ii ma ouzainy, Ykpaina
THHOBAIIMHI MOKXJIMBOCTI TA PIINEHHSI
PO3BUTKY €EBPOOPIEHTOBAHOI'O TYPU3MY B YKPAIHI
Y cmammi 30iticneno aumaniz THHOBAYIUHUX MOJCIUBOCHEN MA pilleHb Y KOHMeKCmi
€BDOOPIEHMOBAHO20 PO3GUMKY MYPUsMy 6 YKpaini, wjo € 0coOIu8o axmyanrbHuM, 3 02110y Ha
3HAYHe BIOCMABAHHA 34 E€KOHOMIYHUMU NOKAZHUKAMU 2any3i mypusmy YKpainu 6i0 npogioHux
MYPUCMUYHUX KpAiH c8imy. 3asHayeHno, wjo iHOycmpis mypusmy, 8 momy 4ucii i YKpaiHCbKoz2o,
0060/l OUHAMIYHO A0ANMYEMbCS 00 2N00ANbHUX BUKIUKIB, MO8 S3AHUX 3 NAHOEMIEI0, Ma [HUUX
KpU308UX 68Ul i NOCMYNOBO NOBEPMAEMbCA 00 C8020 HOPMANLHO20 (YHKYIOHYBAHHSA, HABIMb 8
ymogax oomedxncenv. Ocobrusull akyeHm 3poONeHO HA 3POCMAloYitl poi THHOBAYIUHUX piuleHb 8
akmusizayii npoyecy npucmocysanus 00 Hosux peaniu. Iliokpecnroemovcs, wo iHHOBAYiliHE
peopmysanna 6 mypusmi cnpusmume NOKPAWEHHIO AK  KOPOMKOCMPOKOBUX, MAaK i
00620CMPOKOBUX NOKAZHUKIE MYPUCIICLKO20 NONUMY, 3POCMAHHIO KIIbKOCMI MYPUCHICOKUX
RIONPUEMCME i, 8IONOBIOHO, POOOUUX MICYb V YbOMY CEKMOPI eKOHOMIKU, A MAKONC NIOBUUEHHIO
AKOCMI Ma KOHKYPEHMOCHPOMONCHOCI GIMUUZHAHO20 MYPUCTIUYHO20 NPOOYKMY U 30L1bUIEHHIO
exnady eanysi mypusmy y BBII. Memoto yiei cmammi € 6usHaueHnHs iHHOBAYIIHUX MONCIUBOCHIEN
ma OnMUMAIbHUX pilueHb 018 3a0e3nedenHs €6POOPIEHMOBAHO20 PO3BUMK)Y Mypusmy 8 Yxpaiuni. ¥
X00i 00CHIONCEHHs BUKOPUCAHO NEPEeBANCHO 3A2ANIbHOHAYKOGI Memoou, 30Kpemd, aHauiz ma
cuHmes, MOHO2PAPIUHULL MemOoO, a MAKoNC Memoou adocCmpacy8anHs i KOHKpemuzayii, uo
003601U10 GUPIWIUMU NOCMABIeHe HAYKO8e 3a80aHHsA. Bcmanoseneno, wo 6 cyuacHux eKkoHoMiuHux
VYMOBAX €BPOOPIEHMOBAHUL PO3BUNOK MYPUCUYHO20 CEKMOPY Modice Oymu 3abe3neyeHutl 6eIUKuUM
PIBHOMAHIMMAM IHHOBAYIUHUX PilleHb, NOYUHAIOYU 3 KAPOUHANbHUX NEePemBOPeHb ) MeHeONCMeHMI
ma MapKkemuH2o8il OisIbHOCII Myponepamopie i mypaceHmie ma 3aKiHuyuu ousepcu@ikayicto
CaAM020 MYPUCCHLKO20 NPOOYKMY Ma CHOCObDamu 00CIy208Y8aHHA CRoXCugadis. Jloeedeno, uo
cymmeee 3HAYEeHHs 8 €6POOPIEHMOBAHOMY PO3GUMK) BIMUUZHAHO20 MYPUSMY MAIOMb IHHOBAYIUHI
mpawncgopmayii mypucmcovko2o npooyKmy Ha piGHi OKpeMux pezioHie, a came: HOBI NOCIAYeU, HOBI
MYpPUCMCbKI Ma eKCKYPCItHi mapupymu abo ix mooughikayis, 6 momy yucii it 3 6UKOPUCTIAHHIM
Yupposux mMexHon02il, a MAaKoXC HOBI GUOU MYPUSMY, ceped AKUX 2leMNiHeU, IMMepPCUSHUL
mypusm, ¢himuec-mypuzm, 6ipmyanoHUuti mypusm, mpesen-dHCyPHANICMUKA, KIHOMYpUsM moujo.
Aemopom 6i03HaAYeHO, WO OOHUM 3 AKMYATbHUX MA THHOBAYIUHUX HANPAMIE CYYACHO20 MYPUBMY €
bexnexine. Busnaueno, wo 20106HUM IHHOBAYIIHUM PIULEHHAM Y MYPUCMUYHIN 2ATY3I MOJICe CIamu
PO3pobNeHHs €OUHOI THOPMAayitiHOi Mypucmcokoi 6asu Kpainu, 0ocmynHoi ma 3po3yminoi 6y0o-
sAKoMy Kopucmyeauesi. Taka enekmponna 6aza Modce HNOEOHamMU 6 Co0i  MONCIUBOCHI
IHMEPAKMU8HO20 MyPUCMUYHO20 NYMIBHUKA Ma MapKemnieucy. 3a pe3yiemamamu npoeeoeHo2o
00CNi0HCeH s 6CMAHOBIEHO, WO O] €8POOPIEHMOBAHO20 PO3IBUMKY MYPUCTUYHOT 2any3i He0OXiOHA
BUBAJICEHA  THBECMUYINIHO-IHHOBAYIIIHA NOAIMUKA, KA OO0NOMOJICe NIOmMpumamu IHHOBAYIUHI
NPOEKMU, WO PO3POOAAIOMBCA AK HA PIBHI Oepicasu, max i Ha pIGHI pecioHi8 ma OKpeMmux
MYPUCIMUYHUX DALIOHIB. Y BUCHOBKY HALOIOULYEMBCA, WO GNPOBAONCEHHS [HHOBAYIUHUX DilieHb
00NoMOoHCe MYPUCMUYHIL 2a1Y3i CMAMU KOHKYPEHMOCHPOMONCHOIO HA CEIMOBOM) PUHKY.
Knrouoei cnosa: innosayii; po36umox MmMypucmuyHoi eany3i; mypusm; OeKnexiune;
IMMEPCUBHULL MYPU3M.
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NHHOBAIIMOHHBIE BOSMOKXHOCTHU U PELIEHUSA
PA3BUTUA EBPOOPUEHTUPOBAHHOI'O TYPU3MA B YKPAUHE
B cmamve ocywecmenén ananu3 uHHOBAYUOHHBIX 6O3MOICHOCEN U PeUleHUll 8 KOHmeKcme
€8POOPUEHMUPOBAHHO20 DPA3BUMUA MYPUIMA 8 YKpaune, ymo 0COOEHHO AKMYalbHO, V4UMbleas
3HaUUmMenbHoe OMCmMaBaHue N0 SKOHOMUYECKUM NOKA3ameNaM Ompaciu mypusma Yxpaunvl om
geoyuux mypucmuyeckux cmpau mupa. OmmeyeHo, Yymo UHOYCMpus mypusmd, 6 mom yucjie u
VKPAUHCK020, 00CMAMOYHO OUHAMUYHO A0Anmupyemcsi K 2100ANbHbIM Bbl308aM, CEA3AHHLIM C
nanoemuetl, U Opy2uM KpUUCHbIM SGNIEHUAM U NOCNENeHHO 8036PAULAeMCs K C60EMY HOPMANbHOMY
@yHukyuonuposanuio, oaxce 8 yciosusax oepanuyenuti. Ocobwlil akyeHm coenan Ha pacmyujeti poau
UHHOBAYUOHHBLIX peuleHull 6 aKmueusayuu npoyecca NpucnocooOnienuss K HOBbIM DedausM.
Iloouépkusaemcs, umo UHHOBAYUOHHOE pedopmuposaHue 6 mypusme 6yoem cnocobcmeosams
VAYYUIEHUIO KAK KPAMKOCPOUHBIX, MAK U OO0J20CPOYHbIX NOKA3amenel mypucmckKo2o Ccnpocd,
POCMY KOIUY4ecmea mypucmckux npeonpusmuii U, COOMEemcmeeHHo, pabodyux mecm 6 dMmom
cekmope  9KOHOMUKU, a MAaKdce HNOBbIWEHUIO — Kayecmea U  KOHKYPEHMOCHOCOOHOCMU
omeuecmeeHH020 MypUCmMuU4ecko2o NPooyKma u yeeiudenuro exiaoa ompaciu mypusma 6 BBII
Lenvio smoii cmamovu A61semcs onpeoenenue UHHOBAUYUOHHBIX 803MONCHOCMEN U ONMUMATbHBIX
pewenuii 0na obecneyeHusi e8pOOPUEHMUPOBAHHO20 pa3sumus mypusma 6 Ykpaume. B xooe
UCCe008aHUSL UCHONIb308AHbI NPEUMYUECMBEHHO 00UjeHayUHble Memoobl, 8 YACMHOCIMU, AHAU3 U
cunmes, MOHOSPApUYECKULl MeMoO0, A MAKHce Memoobl AOCMPALUPOBANUs U KOHKPEMU3ayuu, ymo
NO360JIUNO peuums NOCMABIEHHYI0 HAYYHYIO 3a0ady. Ycmanoénewo, 4mo 8 COBPeMEeHHbIX
9KOHOMUYECKUX YCA0BUAX €B8POOPUEHMUPOBAHHOE PA36Umue mypucmuiecko20 CeKkmopa MOdcem
ObIMb 0becneueno 6ONLUUM PA3HO0OPA3UEM UHHOBAYUOHHBIX PeUleHUl], HAYUHAsL C KAPOUHANbHBIX
npeobpazoeanuti 8 MeHeOdCMeHme U MAPKeMUH2080l 0essmeIbHOCMU  MypOnepamopos u
mypazenmos u 3axKanyugas ougepcugpuxayuel camoz2o0 Mmypucmcko20 HpoOYKma u cnocobamu
obcnyxcusanus nompedoumerneti. J{okazano, 4mo cyujeCmeeHHoe 3HaveHue 8 e8poopUeHmupO8aHHoOM
PA3sUmMuYU OMe4ecmeeHHo20 Mypusma umerom UHHOBAYUOHHblE MPAHCHOPMAYUU MYPUCTCKO20
NPOOYKMAa HA YPOBHE OMOENbHLIX PE2UOHO8, d UMEHHO. HO8ble YCIyeU, HOBble MypUcmcKue u
9KCKYPCUOHHbIE MAPUPymbvl ULU UX MOOUPUKAYUS, 8 MOM HUCIe C UCNONb308AHUEM YUDPOBbIX
MEeXHONI02Ul, a MAKJHCe HOBblE GUObL MYPUSMA, CPEOU KOMOPLIX 2IEMNUHU, UMMEPCUBHBIL MYPU3M,
Gumnec-mypusm, SUPMYANbHBII MYPUSM, MPEGEN-HCYPHATUCIUKA, KUHOMYpUIM U m.0. Aemop
ommemua, Ymo OOHUM U3 AKMYANbHLIX U UHHOBAYUOHHBIX HANPAGIEHUl COBPEMEHHO20 MYypusma
aensiemcsi 0axknekune. Onpedeneno, 4mo 21a8HbIM UHHOBAYUOHHBIM peuleHueM 8 OMpaciu Moxtcem
cmamv  pazpabomxa eoOuHou UHGOPMAYUOHHOU MYPUCICKOU 0a3bl CMpanvl, OO0CMYNHOU U
NOHAMHOU 1t060oMY nonvzosamenio. Takas sn1eKmpoHHas 6a3a Modicem 06veOUHUMb 803MONCHOCHU
UHMEPAKMUBHO20 ~ MYPUCIUYECKO20 Nnymegooumens u mapkemnieica. Ilo pesynomamam
NPOBEOEHHO20  UCCNe008AHUSI  YCMAHOBNIEHO, YmoO O/l  e8POOPUEHMUPOBAHHO20  PA3GUMUSL
MYPUCTIUYECKOU OMPACIU HeoOX00UMA B38eUleHHAs] UHBECTNUYUOHHO-UHHOBAYUOHHAS NOJUMUKA,
KOMOopas nomodicem noooepicams UHHOBAYUOHHbIE NPOEeKmbl, pa3pabamvléaemvle KaK HA YPOBHE
2ocyoapcmea, mak u Ha YpOGHe DEeUOHO8 U OMOENbHbIX MYPUCTIUYECKUX patloHo8. B ewieodax
ommeyaemcsl, Ymo 6HeoOpeHue UHHOBAYUOHHBIX PeUleHUll NOMOdCem MYpUCmuyeckou Oompaciu
cmame KOHKYPEHMOCHOCOOHOU HA MUPOBOM PbIHKE.
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Knrouesvie cnosa: unnosayuu,; pazeumue mypucmudeckou Ompaciu;, mypusm, O3KneKuue;
UMMEPCUBHBIL MYPUSM.

Problem statement. Despite the crisis that has intensified in recent years, trends in the
world economy, primarily related to the outbreak of the COVID-19 pandemic, tourism has been and
remains a priority industry that brings huge profits to the treasury of most countries. It should be
noted that in a number of countries the tourism industry is the main sector of the economy. In
Ukraine, the tourism industry still lags behind the leading tourism countries in terms of economic
indicators, but the share of tourism in our economy has grown moderately over the past decade,
with some deviations due to aggravated relations with the Russian Federation, military conflict and
unstable political situation. and excluding the pandemic period from early 2020 to the present, when
there has been a massive decline in both domestic and international tourist arrivals. At the same
time, it should be noted that the tourism industry of both Ukraine and the world is significantly
adapting to the manifestations of pandemics and other crises and is heading for its normal
functioning even in conditions of restrictions. Innovative solutions play an important role in this
adaptation, namely innovation as the main engine of progress in this economic sector, including
"modernization and development of tourism infrastructure", introduction of digital technologies,
improvement of the national tourism product promotion system in domestic and international
markets. including its integration into modern communication services, digitalization of elements of
promotion, "development of tourist information systems using modern technologies", "creation of
quality video content and video game content", etc. it is expedient to pay attention to the issue of
further Euro-oriented development of the tourism industry.

The need for innovation in the field of tourism is particularly acute in an innovative
economy in general and especially in the crisis period of economic development, which inevitably
affects the reduction of domestic and international tourist flows. In this case, various innovative
reforms in tourism will contribute to both short-term and long-term improvement of tourism
demand, increase the number of tourism enterprises and, accordingly, jobs in this sector of the
economy, improve the quality and competitiveness of domestic tourism product, increase tourism
contribution to GDP.

Analysis of recent publications on the problem. The issue of using innovative solutions in
various sectors of the economy is devoted to a large number of scientific works and achievements
of both foreign and domestic scientists and researchers, including E. Baykov [1], 1. Booyens [2],
O. Weinstein [3], C. Rogerson [2], A. Williams [4], P. Hertog [5], J. Howells [7], C. Hall [4],
O. Shapovalova [16], Y. Schumpeter [17], and N. Hurzhii [4], H. Horina [6], 1. Zhukovych [9],
V. Kostynets [11], I. Kolodiazhna [12], O. Panukhnyk [15] and some others. Thus, in particular, it
seems interesting to systematize and generalize scientific approaches to determining the essence of
innovation, conducted by 1. Zhukovich [9]. At the same time, 1. Kolodiazhna [12] singles out his
own vision of the essence of innovations in the context of the tourism industry and emphasizes that
the innovative development of tourism industry enterprises is a complex process involving both
citizens — consumers of services and government agencies. travel companies and enterprises of the
tourism industry, whose activities are regulated by regulations in the field of tourism and
innovation. J. Howells [7] and O. Weinstein [3], in turn, pay attention mainly to the role of service
innovations in tourism.

Unresolved parts of the research. Despite the presence of a wide range of scientific
achievements, the study of innovative solutions in the tourism industry in the context of Euro-
oriented tourism development remains relevant.

The aim of the research. The aim of the research is to analyze the innovative opportunities
and solutions of European-oriented tourism development in Ukraine.
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Presentation of the main results and their substantiation. Tourism as a service sector is
gaining momentum, its progress is vital in the development of economies of countries with
recreational potential. Today, much attention is paid to this industry, as it has become the most
promising sector in terms of contribution to the country's gross domestic product, as well as in
terms of employment and foreign exchange earnings. This area has a high potential for the
formation of a multiplier effect from the activities of their companies, as tourism creates added
value in other sectors of the economy, which are somehow related to tourism enterprises. Tourism
is also a catalyst for development in other sectors of the economy, including ancillary services and
infrastructure. In addition, tourism has often served as an economic justification for the country's
innovative development.

Note that in an innovative economy, the development of innovation in tourism is provided:

1) training of qualified personnel with professional competencies aimed at the formation and
implementation of innovative projects in tourism;

2) intensification of project activities in the field of tourism, which is provided, in turn, by
funding basic and applied research, the creation of incubators, business accelerators, etc., which
contribute to innovative campaigns in tourism;

3) digitalization of tourism, in particular, the creation of a single information base of tourist
resources, enterprises, electronic tourist map of the guest, the formation of a tourist marketplace and
the centralization of efforts to promote the national tourist product of Ukraine, etc.

Among the innovative types in tourism there are, as a rule, the following:

1) marketing, designed to promote travel services;

2) product, involving the creation of a fundamentally new or transformation of the old
tourist product;

3) organizational, created for reorganization in the management system of the tourist
enterprise or the tourist industry in general;

4) technological, based on the use of new technological techniques, methods and techniques
of creating a tourism product, the use of IT-technologies;

5) social, which provide for the renewal of social phenomena, change the life of society,
which inevitably affects the sphere of life of the individual [14, p. 7].

Thus, the Euro-oriented development of the tourism sector in today's economic environment
can be provided by a wide variety of innovative solutions, ranging from changes in management
and marketing activities of tour operators and travel agents and ending with diversification of
tourism products and customer service.

At the same time, the introduction of innovative technologies in the tourism industry is
influenced by many factors that determine the overall development potential of the industry and its
financial component, in particular. It is advisable to identify such internal and external factors that
have the greatest impact on the innovation potential in the tourism industry and are directly related
to the specifics of the service.

At first, the tourist service is unsustainable, the relevance of any tourist trip or route is
limited and gradually declines, so travel companies have a permanent goal in the implementation of
a service in a specified period of time. This goal is achieved through the constant search for new
ways to promote the tourism product, as well as the study of new markets.

Secondly, the tourism sector is exposed to seasonal fluctuations in many of its areas. Thus,
there is a need to diversify the types and directions of its activities. A striking example are cities
such as Odessa, Lviv, Bukovel resort area, which are places of huge flow of tourists all year round,
due to the availability of infrastructure, a certain tourist brand and a wide range of services aimed at
attracting tourists to these holiday destinations. what period.
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Third, the elusiveness of the service, the consumer is able to assess the quality only after
receiving the service, so a huge role is played by the reputation, status and image of the travel
company that provides services.

At fourth, there is often a discrepancy between the fact of sale and consumption of the
purchased service, as most often the tourist service is purchased in advance.

Finally, the tourist service is tied to a specific place (for example, airport, hotel, etc.) [10,
p. 330].

[lepemiueni Ta mimMA psAa IHIMKAX CHENMUGIYHAX YWHHUKIB (OPMYIOTh BHCOKHH PIBEHB
HEBU3HAUEHOCTI Ta PU3UKOBAHICTh (PIHAHCOBUX BKIIAJICHh Y PO3BUTOK IHHOBAIIM JUIsI TOTEHIIHHUX
iHBecTopiB. [IpudoMy sik 1ep>kaBHOTO, TaK 1 HEJEPKABHOTO CEKTOPA.

These and a number of other specific factors create a high level of uncertainty and riskiness
of financial investments in the development of innovations for potential investors. And both public
and private sector.

It is also advisable to focus on the main problems of tourism development, in addition to the
spread of COVID-19, which Ukraine is currently facing, namely:

- insignificant contribution of the tourism industry to the country's economy, accompanied
by uneven development of tourist destinations and unequal tourist loads;

- underdeveloped infrastructure in potentially attractive destinations for tourism;

- deficit of investments necessary for the restart of the tourism industry and the formation of
the economy of impressions. At the same time, the infrastructure costs are borne by the state, as
public-private partnership programs are practically not developed, and the consequences of the
restrictions caused by the pandemic will delay the development of these programs;

- the capacity of the market of domestic tourist services is limited by the level of income of
the population.

Given the above, we note that significant in the Euro-oriented development of domestic
tourism are innovative transformations of the tourist product at the level of individual regions.
These include the development and implementation of innovative activities, new services, new
tourist and excursion routes or their modification, including the use of digital technologies, as well
as new types of tourism (glamping, immersive tourism, fitness tourism, virtual tourism, travel
journalism, film tourism, etc.).

The main type of tourism in most regions of Ukraine is cultural and cognitive tourism.
Traditionally, among all subtypes of cultural and cognitive tourism in Ukraine in the framework of
domestic tourism continue to operate and dominate quasi-tourism (movement of residents within
the region for sightseeing purposes), professional tourism, as well as specialized, which aims to
meet cultural needs. In many cases, these areas of cultural and cognitive tourism combine or form
an intertwining of, for example, professional and quasi-tourism or specialized and quasi-tourism,
and so on. However, traditional forms of cultural and cognitive tourism are now forced to change,
focusing on the latest trends in the economy, in particular, innovative achievements in tourism.

Thus, one of the relevant and innovative areas of modern tourism has become backpacking -
a form of tourism in which the tourist travels independently, without the help of a tour operator, and
develops an independent route based on personal preferences, resorting to various information
content in Internet search engines, applications etc. The backpacker is attracted, first of all, by
independence and autonomy, ie. the opportunity to create your own "space" and environment when
traveling, meet new people, explore the world in your own way and discover unexplored areas, not
limited to routes and services of tourism enterprises, as well as relatively low cost of travel, taking
into account various discounts, benefits, vouchers, cashbacks and other favorable offers for such
tourists. Such benefits and other relevant information for independent travel are provided by
transport companies, hotels and other tourism enterprises, as well as tourists themselves through
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special sites and applications used by backpackers (Aviasales, Booking.com, Airbnb, Couchsurfing,
Travelata, MAPS.ME, Galileo, Azbo, lknow.travel, izi. TRAVEL, Cool Cousin, Eventbrite,
TripAdvisor).

The disadvantage for the tourism industry is the fact that the backpacker is not willing to pay
for expensive travel services and hotels, choosing a cheap hotel, hostel or staying with locals, thus
immersed in the cultural "reality" of the chosen place to travel. However, given the trend of
significant growth in the number of backpackers not only in the field of international but also
domestic tourism, companies operating in the tourism industry should take into account the needs of
new generation tourists in order to create some competition for "independent tourism". In this
aspect, it will be expedient for Ukraine to review the infrastructure component of tourism, mainly in
the field of food and hospitality, which primarily involves the creation of more budget
accommodation (such as hostels) with a minimum set of services.

Innovative elements within these limits will also be the development of concepts of
accommodation facilities that will be comfortable for tourists and will not harm ecosystems. The
development of such facilities will require the use of innovative technologies that allow to solve the
problem of functioning without the production of harmful emissions, the possibility of year-round
use and safe stay in them.

Glempings and autonomous modules in this case are innovative solutions for the
development of ecotourism in Ukraine. It is clear that depending on the terrain and climate,
technological solutions can and should differ, but the basic principle should be the principle of
responsible tourism.

The most effective for the development of tourism innovations in modern conditions is
"niche" tourism. An innovative form of one of the options for "niche tourism" is immersive tourism,
which is gaining rapid popularity. This is a new word in domestic tourism, although the first
immersive tours appeared abroad in 2010. The symbiosis of travel and immersion in an unfamiliar
culture through role-playing games causes special feelings and emotions [13, p. 27-31]. As a result,
the participant changes from a passive tourist to an active researcher. He is not only photographed
against the backdrop of local attractions, but also looking for bright moments among them. This
approach will significantly diversify the travel program and make the impressions of the trip really
alive, bright, unique and unforgettable. Tourist groups are formed small so that everyone can get a
unique experience, during which the guides-actors interact only with him. Tour organizers can even
immerse a tourist in his individual mini-adventure.

Innovative solutions related to the development of virtual tourism, innovative crowdfunding
and IT-innovations are also popular today.

Virtual tourism. This type of tourism is the organization of the tour with the help of virtual
technologies. A striking example of this type of tourism is virtual tours of tourist attractions. The
second most popular are tours organized by global airlines, which offer to visit the salons of their
aircraft. During the tour you can see the interior of the salons of different types of liners, learn to
use the equipment, learn about technical information.

Innovative crowdfunding. Everyone can help develop a travel business by investing any
amount in a project on the site. The strongest and most successful in the tourism industry are
responsible tourism projects, which include environmental, volunteer, social, rural tourism. In these
projects, the most important components are charity and volunteering.

IT-innovations. In a separate large group can be combined innovations in tourism, created
with the development of information technology. Many companies that evaluate their strategic
goals focus on the implementation of IT technologies, and their experience illustrates the success of
this solution in the tourism industry. The technical improvement of mobile devices, without which
people no longer represent their existence, has led to the widespread use of mobile applications in
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the field of services: airlines, catering companies, guides, hotels and more. In these mobile
applications, the tourist can find everything he needs to organize their vacation and travel [10,
p- 333].

In addition to the considered innovative solutions, in Ukraine it is advisable to practice the
so-called weekend programs (routes), which have become popular due to the current trend to reduce
the duration of travel due to increased working hours. In addition, these programs are preferred by
the older generation of tourists, mostly retirees who do not want to leave their place of residence for
a long time and choose, as a rule, inexpensive tours to the surrounding regions.

However, the main innovative solution in the tourism industry can be the development of a
single tourist information base of the country, accessible and understandable to any user. Such an
electronic database can combine the capabilities of an interactive tourist guide and marketplace,
where in a convenient format will be posted relevant information about tourist resources,
infrastructure, tourist offers, relevant in real time, as well as blog opportunities where tourists can
share their impressions of the trip a particular region, social content with a rating and reviews of
tourist destinations. Given the needs and trends of digitalization of tourism, such a tourist
information base may later become part of a single centralized tourist information system.

Given the trend towards large-scale technological innovations in tourism, a promising niche
of national tourism is also retro-innovation, which can also successfully operate in the framework of
cultural and cognitive tourism in Ukraine. Tourist excursion programs that allow guests to soak up
the atmosphere of local culture and life of ancient provincial cities and regions of Ukraine, taste
homemade dishes, visit local museums, participate in workshops, etc., are traditional tourist
products, not only popular in the past, but and widely demanded in the future.

Conclusions and prospects for further research. Summing up, we note that Ukraine has
great tourism, resource and innovation potential, literacy and rationality in the use of which allows
to increase the attractiveness of the country for tourism and travel. The transition to an innovative
path of development requires the modernization of the industry through the introduction of
innovative technologies in the production of tourist services, as well as during management at all
levels of the economic system. This requires a competent investment and innovation policy (which
may include funding for targeted programs for the introduction of innovative technologies;
providing favorable conditions for tourism enterprises that implement innovations in their activities;
special scientific and technical, tax and credit and financial policy; financial assistance, providing
subsidies and grants for the implementation of research related to tourism and related sectors of the
economy), which will help support innovative projects developed at the state level and at the level
of regions and individual tourist areas. The implementation of certain innovative solutions will also
help the tourism industry to become competitive in the global market, as well as increase the flow
of tourists and minimize the impact of seasonality.
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