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DIGITALISATION OF TRANSPORT ENTREPRENEURSHIP
IN THE CONTEXT OF THE COVID-19 PANDEMIC

The article seeks to explore opportunities for further entrepreneurship development and its
intensification in a pandemic setting, in the transport sector in particular, which is associated with
the constant search for and implementation of new ideas, technologies, goods, services,
manufacturing methods, etc. to retain a business. An emphasis is put that in modern realia as never
before, the effective functioning of any company demands for continuous improvement, renewal,
reorganization, finding new pathways to manage and run a successful business. It is noted that this
approach is based on the latest concept that assumes significant changes in entrepreneurship in the
transport industry and will foster further business development. In addition, the study reveals that
the application of digital platforms is viewed as the newest tool that has the potential to boost the
transport industry growth. However, despite objective reasons, there is still a lack of proper
Justification for the need to use digital technologies in transport. It is noted that the Industry
Development Strategy 4.0 designed by the Ukrainian Association of Industrialists and
Entrepreneurs interprets digital transformation as social or technological changes associated with
the penetration of digital technology into all areas of human interactions. The essence of these
transformations is to find new approaches and management concepts to resolve classic business
challenges. The purpose of this article is to verify the feasibility of transport entrepreneurship
based on digital platforms. The study provides insights into the benefits and specifics of
digitalization in the context of Covid restrictions adjusted the needs of business acceleration. To
attain the research objectives, the tools of information and marketing communications were used as
well as the outcomes of marketing research to summarize information on the development of
courier delivery and taxi services in Ukraine. Based on the analysis of entrepreneurship in the
transport industry, the essential characteristics of digital platforms for taxi service have been
discussed. It is argued that a customer focus makes the basis of any successful digital strategy.
However, according to the study findings, transport companies need a single comprehensive
perception of their customers to develop cooperation and offer a personalized approach to them.
The summary concludes that digitalization is aimed at retaining the contact between the consumer
and the producer to balance twofold interests: on the one hand, to the producer it will result in
profit growth, and on the other — the consumer will be able to get the enhanced service quality, thus
managing a close relationship between these two market actors, even in the quarantine realia.
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Baunepis I'. lllepoak, Japis P. lomamenko
Kuiscvkuil nayionanvnuii ynieepcumem mexnonoziii ma ousainy, Ykpaina
JAUIKHUATAJIBALIA IITAITPUEMHUIITBA HA TPAHCITIOPTI
B YMOBAX NAHJEMII COVID-19
Cmammio  NpucesaueHo  OO0CHIONCEHHIO  MONCIUBOCMEL  NOOAIbUIO20  PO3BUMK)Y  MdA
akmusizayii niOnpuEMHUYMSEA 6 YMOB8ax NAHOeMii, 30Kpema HaA MPAHCNOpmi, w0 Nos sI3VEmvCs 3
NOCMIUHUM NOULYKOM | BNPOBAONCEHHAM HOBUX I0eli, MEeXHON02IU, Moeapie, Nociye, Memoois
BUPOOHUYMEA MOWo 3 Memoio 30epedcenns Oiznecy. Haconowyemovcsa, wo egexmusHe
dyukyionysanus 0y0b-aK020 NIONPUEMCMBA 8 CYYACHUX peanisix, AK HIKOAU paHiule, eumasac
NOCMIUHO20 B800CKOHANEHHS, OHOGIEHHS, DPeopeamizayii, NOuLyKy HOBUX CHOCO0I8 YNPAGNiHHA i
sedenHs 0izHecy. 3a3Haueno, wo maxkuil nioxXio IPYHMYEMbCA HA CNPUUHAMMI HOBIMHbOI KOHYenyii,
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Wo 8uMazae Cymmesux 3mMiH 8 op2aHizayii NiONPUEMHUYMBA HA MPAHCNOPMI | MAE CMAmMu UAHCOM
07151 ychiuHo20 po3eumky 6iznecy. Kpim mozo, susasneno, wo suxopucmanusa yugposux niamgpopm
€ came MUM CYYACHUM IHCMPYMEHMOM, AKUU MA€E NOmenyian Oas NoOalbUio20 3POCMAHHA
mpancnopmuoi eanysi. I[lpome, He3saxcarouu Ha 00 ’ekmugHi niocmasu, oomenep 6i0Yy8A€MbCA
opax  8i0n08iOH020 O0OIPYHMYBAHHA HEOOXIOHOCMI 3ACMOCY8AHHA YUDPOBUX MEXHONO02il Ha
mpancnopmi. Iliokpecatoemocs, wo Cmpamezis pozeumky inoycmpii 4.0, pospobaena Acoyiayicto
npomuciosyie i nionpuemyie Ykpainu, noscHioe yugposy mpauncgopmayilo AK CYChiibHi abo
MEXHONI02IUHI 3MIHU, SAKI ACOYIIOIOMbCA 3 NPOHUKHEHHAM Yupposoi mexHonozii 6 yci acnekmu
83aemo0ii 3 moounoro. Cymeb yux mpancgopmayitl nonsgeae 6 NOwykKy HO8ux nioxooie ma
VNPABNIHCOKUX KOHYenyiti Ol GUpiueHHs KiacuuHux Oi3Hec-3as0amb. Memoro yici cmammi €
008€0eH A MONCIUBOCTI 30ILICHEHHS NIONPUEMHUYMEA HA MPAHCHOPMI HA YUDPOBUX NAAMPOPMAX.
Jocniosceno nepesacu ma cneyughiky Oiddcumanizayii 6 yMo8ax KApAHMUHHUX 0OMediceHb OJis
nompeb npuckopenus 6iznecy. /[na upiuenHs nocmasienux 3a80aHb 8UKOPUCIAHO IHCIMPYMeHmu
IHpOpMAYIUHO-MAPKEMUH20BUX KOMYHIKAYIU, A MAKONC MAPKEMUHES08UX OO0CNIOJCeHb — Ol
y3aeanvHenHs ingopmayii npo po3eumox Kyp €pcvkoi ciyxcou docmasku ma maxci 6 Yxpaini. Ha
niocmaei aHanizy NiONPUEMHUYMBA 6 MPAHCHNOPMHIU 2any3i 6UCBIMIEHO CYMHICMb YUDPOBUX
nramghopm 05 cysHcou marci. AKyeHmyemocsi, wo KIi€eHmMoopPiEHMOBAHICMb € OCHOB010 OYO0b-AKOT
yeniwnoi yugposoi cmpameeii. Ilpome, sk ceiouamv pezyrbmamu  OOCHIONCEHHS, KOMNAHIL
nompebyioms €0UH020 KOMNIEKCHO20 OAaueHHs C80iX KIIEHMI8 01 po36UmMKy chisnpayi ma
3a0e3neueHtss NepcoHaNiz08an020 nioxo0y 00 Hux y yit cgepi. Joseoeno, wo Oidxcumanizayis
Hanpasiena Ha 30epedceHHsi (POpMYSaHHA KOHMAKMY MidC CROMCU8AYeM mda SUPOOHUKOM O
BUDIUEHHS 0B0EOUHO20 3AB80AHHA: 3 00HO020 OOKY, Ol BUPOOHUKA Ye O3HaYamume 30L1bUleHHS.
obcsiey npubymiis, a 3 IHWO20 — CHONCUBAY OMPUMAE MONCIUBICIL NIOBUWEHHS SIKOCMI
OMPUMAHUX NOCTY2, AOU 8 YMOBAX KAPAHMUHY He 3HUK 38 S30K MINHC YUMu 080Ma 06 €EKMAMU pUHK).

Knrouoei cnosa: oidocumanizayis; nanlemis;, mpaHcnopm, NiONPUEMHUYMBO, OHAAUH,
Oi3Hec.

Bajepus I'. lllep0axk, Japus P. lomamenko
Kueeckuii nayuonanoHvlil yHugepcumem mexHo02uil u ouzaiina, Ykpauna
ANKUTAINBALNUA NPEAITIPUHUMATEJIBCTBA HA TPAHCIIOPTE
B YCJIOBUSAX ITAHAEMHUHU COVID-19

Cmambs  nocesawjena UCCIE008AHUIO — BO3MOJNCHOCHEN — OANbHeluwe20 pasgumus U
aKmueuzayuu NnpeonpuHUMAamenbCmed 8 YCI08UAX NAHOeMUU, 8 YACMHOCMU, HA Mpamcnopme,
KOmopule CGA3bIBAIOMCA € NOCMOSHHbIM NOUCKOM U 6HEOPEeHUeM HOBbIX UOel, MeXHON02Ull,
moeapos, yciye, Memooo8 npou3eoo0cmsd u m.o. ¢ yeavio coxpanenus buzneca. Ommeuaemcs, umo
agpgpexmuenoe GyHKYUOHUPOBAHUE 100020 NPEONPUAMUS 8 COBPEMEHHbIX pPednusix, KaK HUKo20d
panee, mpebyem NOCMOSHHO20 YCOBEPUIEHCIBOBAHUS, 0OHOBNIEHUS, PeOp2aHU3ayul, NOUCKA HOBbIX
cnocobos ynpaenenus u 6edenus Ousneca. OnpedeneHo, umMo mMakou NoOX00 OCHOBAH HA
gocnpusmuu Hoseuuwiel KOHYyenyuu, mpeobyrowell CYuecmeeHHblX UIMEHEeHUll 8 Op2aHu3ayuu
NPeonpUHUMAmMenbcmea Ha MPAncnopme U O00JHCEH CMAmb WAHCOM OJisl YCNeWHO20 pPa38umus
ousneca. Kpome moeo, obuapysceno, umo ucnonwbzosanue yu@posvix niameopm aeiiemcs mem
COBDEMEHHbIM ~ UHCMPYMEHMOM, KOMOPbLU uMeem NOmeHyuan Ona OdilbHelue2o pocma
mpancnopmuo  ompacau. OOHAKO, HecMompsi HA 00beKmusHvle NpPeonoCcbLIKU, 00 CUX Nop
owywaemes OmMCymcmeue Ccoomeemcmsayouwe20 000CHOBAHUS HEe0OXO0UMOCU NPUMEHEeHUs
yugposvix mexnonocuii Ha mpaucnopme. Iloouépkueaemcs, umo Cmpamecus pazeumus
unoycmpuu 4.0, pazpabomannas Accoyuayueii npOMbIUIEHHUKOS U Npeonpunumamenell Ykpaumol,
00vsCHAem yugposyo mpancgopmayuio Kax obujecmseHHvlie iU MexHoa0cUYecKue usMeHeHus,
KOmopbvle accoyuupyromcs ¢ HNPOHUKHOBEHUEM YUPPOBOU MeXHOI02UU 80 Bce ACNeKmbl
g3aumooeticmeus ¢ uenosekom. Cymv 3mux mpaucgopmayuil 3aKu04aemcs 6 Noucke HOB8blX
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Nn00X0008 U YNPAGIEeHUEeCKUX KOHYenyuil OJid peuleHus Kidccuyeckux ousmec-3aoad. Llenv smoi
cmamoi — 00KA3AMb B03MONCHOCb OCYWECMBIeHUs. NPeONPUHUMAMENbCEA HA MPAHCHOpMe HA
yugposvix niamepopmax. Hccredosanvl npeumywecmea u cneyupura OuONCUMAIU3AYUU 8
VCIOBUAX KAPAHMUHHBIX O02PAHUYeHUll O nompeOHocmell ycKopenus OusHeca. [[ns peuienus
NOCMABNEHHbIX — 3a0a4  UCHONb306AHbI  UHCMPYMEHMbL  UHQOPMAYUOHHO-MAPKEMUHSOBbIX
KOMMYHUKAYUL, a MAaKice MAapKemuHeo8ble UCCIed08aHUus — O0as 0000ujenuss ungopmayuu o
pazeumuu  Kypbepckou cayxcovl odocmaexku u makcu 6 Ykpaume. Ha ocnoeanuu ananusa
NPeONPUHUMAMENbCMBA 8 MPAHCHOPMHOL OMPACIU ONPedeNeHa CYUHOCMb Yudposulx niamepopm
0N cnyxncObl maxcu. AKyenmupyemcs, 4mo KIUeHMOOPUEHMUPOBAHHOCb AGNAeMCsl OCHOBOU
mobotl  ycnewnotl  yugposoi  cmpameeuu. (OQOHAKO, KaAK CEUOCMENbCMBYIOM  pPe3yibmanivl
UCCIe0068aHUsl, KOMAAHUU HYHCOAIOMCS 8 eOUHOM KOMHIEKCHOM GUOEHUU CEOUX KIUEHMO8 O
pazeumusi COmpyoOHU4ecmea u 0becneyeruss NepCoOHAIUUPOBAHHO20 NOOX00Ad K HUM 8 Mol cgepe.
Hoxkazano, umo oudscumanuzayusi HanpaeIeHa Ha coXpaHeHue QopmMuposanus KOHMAKma meicoy
nompebumenem u npouzgooumenem Ojsi peuleHuss 08YeOUHoU 3a0auu: ¢ OOHOU CMOPOHbL, OJis
npouzeooumens 3mo Oyoem 03HA4amMb yseaudenue 00vbéma 00x0008, a ¢ Opy2ol — nompebumens
NOLYYUM 8O3MONCHOCTD NOBBIUUEHUS. KAYECMBAd NOLYYEHHBIX YCye, Ymoobl 8 YCI08UAX KAPAHMUHA
He UCue3a C6a3b MeNcOy IMUMU O8YMsL 00beKMAMU PbIHKA.

Knrwuesvie cnosa: oudsicumanuzayusi, namoemusi, MpaHcnopm, npeonpuHuUMamenbCmeo,
OHNIalH, bU3Hec.

Introduction. Digitalisation of processes, digital transformation, digital education, digital
marketing — the word "digital" has been on everyone's lips for several years now. The current crisis,
with its bombshell effect, has proved that not only does the future of business depend on
digitalization, but the present is also at stake if we don't act quickly. The digitalisation of business is
a driving force to drive it forward. The digital revolution is changing our lives and society at an
unprecedented speed and scale, creating both tremendous opportunities and enormous challenges.
An information society called the "digital economy" is being established, shaped and developed. It
is clear that digital technologies are becoming an integral part of the socio-economic life of society
and a key area of public policy development at the present stage.

In today's market environment, where the speed of life is constantly gaining momentum,
scientific and technological developments are taking place and large amounts of information are
emerging. This is driving the search for new approaches to the use and processing of data, an
automation system for efficient and competitive business operations. The present requires managers
to change rapidly and embrace the latest technology to maintain, enhance and integrate
development for a sustainable future. Digitalisation is a factor that offers significant advantages for
development in this direction. Economic growth and transformation comes from the expansion and
more convenient use of digital technology. Consequently, rapid changes for the development and
competitiveness of the enterprise towards the use of digital transformation are inevitable.

Analysis of recent research and the unresolved part of the problem. The issues of
innovative activity of transport enterprises were studied by such scientists as L.N. Gurch,
A.A. Chenchik, who researched the problems of innovative development of transport enterprises
[7]; Ya.R. Korniiko, who considered the management systems of innovation activities in road
transport enterprises [8]; K.M. Mikhailichenko, who researched the methodology of formation and
development of innovation and investment complexes of the transport industry [9]. Digitalization in
a pandemic has become relevant not only in the field of catering, but also in such important aspects
of preventing the spread of the corona virus as the use of online applications to prevent a new
outbreak of pandemic COVID-19 (I. Gryshchenko, V. Shcherbak, L. Hanushchak-Efimenko,
O. Nifatova) [10]. However, despite the existence of a certain amount of scientific research, the
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question of the formation of the innovative potential of transport enterprises has not been given
sufficient attention.

Objective. To prove that the process of digitalization is characterized by the transformation,
implementation of digital technologies to optimize and automate business processes, improve
communication with consumers and improve the efficiency of economic activity and affect business
development and business operations.

Results and discussion. Today, ordering through a delivery service or online shop is a
common thing. Ordinary for the consumer, but for the producer of goods and services this digital
transformation in the economy is an urgent issue of today and an important step in the economic
activity of the state, a push in the development of their own business and promotion of innovative
processes, a competitive advantage in any strategic planning of the industry. It is because we — the
people of the twenty-first century — have a fast-paced format of life into which digitalisation has
fitted very naturally that modern business has adapted and today goes side by side with the concept
of online.

What finally rooted and united them was the global pandemic situation at the level of the
entire planet. As a consequence, it was an instant impetus to respond quickly, mobilise and deploy
working, effective forces and tools to transition to a new way of doing business. Digital platforms,
marketplaces, automation and robotisation of processes, running and managing a business without
being tied to a location or even out of time — the pandemic can be considered the engine of
digitalisation — the digital transformation that is the anti-crisis form of business development in the
conditions at hand.

Most global and national companies are taking these digital changes into account in their
medium to long term development. And digitalisation in business is having an impact on the
structural transformation of the economy. Transport entrepreneurship has not been left out of
today's changes, but has only gained momentum. Today, in particular, we are faced with a wide
range of choices: at which fare to travel, in which class of car, how or when to receive a parcel and
other settings that are on online platforms. It is undeniable that the restrictions on public transport
caused by the Covid-19 pandemic, which have begun and have been severely intensified from time
to time, have contributed to the development of taxi services. At one time, competition in this
market has prompted an upgrade in transport entrepreneurship, particularly in providing high
quality services at reasonable prices, and has also forced one to constantly seek out and find new
types, forms and marketing techniques for transport entrepreneurship. Probably everyone in the city
today has one of the taxi or courier service relationships downloaded onto their phone. With the
advent of mobile apps, the number of people who have started using taxi services has increased
significantly. Affordability, speed and safety are the key consumer demands for domestic taxi and
passenger car service providers. Thus, calling a taxi through a despatch service and waiting for an
hour for a car to arrive is long gone.

In 2016, the world's largest aggregator, Uber, entered the Ukrainian taxi market. It, together
with other major operators such as Uklon and Bolt, revolutionised the taxi market in major cities.
Moreover, through the online platform, it is now possible not only to order a ride in a car, but also
to rent an electric scooter or a bicycle to move around the city. For example, Bolt is an Estonian
company that provides search, reservation and payment services for car, motorbike and electric
scooter rentals through a mobile app with the same name. The company was founded in 2013 by
Markus Villig (a 19-year-old student at the time) with the aim of uniting all taxi services in Tallinn
and Riga into one platform. The service was launched in August 2013, and coverage of foreign
markets began in 2014.

As of 2020, in a pandemic, one of the most important projects was the launch of the Isolated
car category — to ensure safe transportation as much as possible when driving is absolutely necessary.
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Uklon has two apps: one of them, the Uklon Rider App, is designed for passengers, allowing
them to call for a car or arrange for a parcel weighing up to 20 kg to be delivered to their home or
door. More than 50,000 people use it. Uklon Share is a ride-sharing service which helps to find a
hitchhiker on popular routes at popular times (morning and evening rush hours). The hitchhikers
share the cost of the trip between them, which makes the trip cheaper. The story behind Uber's
creation was a simple idea: to make it so that everyone could order a trip with a few clicks on their
smartphone. That idea later grew into a global company, opening up new opportunities for millions
of users and partners around the world. "Wheels growing out of smartphones" is how NB Business
magazine noted the current situation in the taxi industry. — The Ukrainian taxi market — has
completely changed". The three pillars on which the Ukrainian taxi market stands — Uber, Uklon
and Bolt — have accustomed customers to their online relationships and have ensured that the
market is growing by 15% annually. The market continues its inexorable growth, which in annual
terms is plus 12-15% in major cities of the country. 40 billion UAH, 220 thousand drivers and
280 million journeys per year — three years ago this was the assessment of the taxi market made by
the Office for Effective Regulation (BRDO). Today its volume has already reached UAH 60 billion
— these are the data of Ukrainian Taxi Association. The growth process is facilitated by the
increasing digitalisation of the process of communication between customers and taxi service
providers. Currently booming online ordering aggregators started in Ukraine in mid-2016, with the
arrival of US-based Uber. This company and two others like it — the Ukrainian Uklon, founded in
2010, and the Estonian Bolt, launched locally in 2018 — have now become the biggest players in the
country. Together, they have significantly changed the market, simplifying car ordering to a few
taps of a smartphone screen and reducing overall waiting times to a matter of minutes. Customers
now rate drivers, can track their rating and the path of the ordered car.

The leaders are actively attracting more and more new users, displacing traditional services.
According to various estimates, online bookings via aggregators already account for 60-80% of all
taxi requests by customers in the capital. Another type of transport service is courier services. Food
delivery is always a whole event and a small celebration. Now, during the pandemic, we have the
opportunity to have a meal with the food of our favourite establishments and support the restaurant
industry from the comfort of our own homes. Ironically, however, the idea of delivery was born
back in the last century. And over time, restaurants, chains and then individual services began
delivering food to order. Throughout the 20th century, food delivery services gradually evolved.
But everything changed rapidly with the advent of the Internet - suddenly it was possible to get food
right at the front door of your home. Now delivery has taken on a variety of forms: we can order
McDonald's, dinner from a high-end restaurant across town, groceries from the supermarket, or a
complete week's ration at once. As our needs change over time, delivery services are finding new
ways to communicate with consumers. Delivery services are taking different approaches to service
communication — playing on our emotions, coming up with extra occasions for sudden treats and
linking to current social issues, like in the days of the pandemic.

When food delivery was an innovation and a forced measure, now it has become part of our
daily lives. Sometimes it's an event, sometimes it's still a necessity, but we always enjoy the food
that the courier brings us as a little celebration. Rocket - originally the business model was to
deliver food from restaurants. The research used by the entrepreneurs indicated that this was a key
market. Since the COVID-19 pandemic began, the project has been delivering food from
supermarkets. The core of Rocket's business is a mobile app that locates the customer and shows
them the available range of groceries or food for delivery. Entrepreneurs try to offer a wide range of
products, because it determines how actively customers will use the app. According to Google Play,
the Rocket mobile app has been downloaded more than 1.7 million times. In comparison, Bolt Food
has been downloaded more than 1 million times and Glovo more than 10 million times. The highest
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score on Google Play is Glovo with 4.3, Rocket with 3.8 and Bolt Food with 3.7. App Store users
give Rocket a lower score of only 3.9, while Bolt Food has 4.4 and Glovo 4.8. The average bill per
order in Ukraine is 300 UAH, in the capital it is 330-345 UAH. The average bill of users of i0OS
devices is 10-20 UAH higher than that of Android users. The first ones more often make repeated
orders within a month. The cost of one order at Rocket almost entirely consists of the cost of courier
services. The highest unit cost is in Kyiv and in the cold season. In summer the prime cost of one
order is 45-55 UAH, in winter it is 60—65 UAH. The major part of the cost price is paid by
consumers who pay 40 UAH for delivery and another part is paid by restaurants that give 30% plus
VAT from the price of each order. Those 30% are the platform's earnings. The founders of this
Ukrainian platform are convinced of the huge potential of food delivery from supermarkets. Food
delivery is a new market to Ukraine in the form of Rocket, and supermarket grocery delivery is a
totally new story. There were players who even operated in this market for a few years, but they had
a slightly different model.

At the same time, another service was gaining momentum — the delivery of cargo orders: it
is no secret that after a year of living in quarantine conditions, our usual sending or receiving of
cargo is no longer associated with a visit to the nearest branch of a logistics operator. Now it is
possible to order and receive everything, from documents to huge metal constructions, via courier.
In terms of figures, in the first quarter of 2021 the number of delivery requests increased by 53%
and demand for pick-up increased by 43% compared to the same period last year. In the direction of
targeted logistics, Delivery is actively developing and the quarantine year, with the forced need to
minimise contact with others and stay at home, has contributed significantly to this. New
addressable logistics services have been developed and integrated for customers, and digitalisation
of services has also become an important part of the service. By developing a mobile app, the
company has made customers' lives easier by creating the ability to manage services "in one click"
and in their "pockets", not just in the customer's personal office. So, for example, in addition to the
standard services of branch locating, issuing receipts, and cargo tracking, the mobile app also offers
"one-click" convenient solutions, such as reordering for pick-up and pick-up on a daily basis.
Customers can easily create a pick-up/delivery order on their smartphone and add the delivery to an
existing receipt.

CONCLUSIONS. The digital economy as the main sign of modernity affects all spheres of
society. As a trend of global economic and social development, digitalization affects different
spheres in different ways. Each country's place in the global community depends on the extent to
which digitalisation affects national economic and social life. The advantages of the digitalisation of
business in transport in the context of the Covid -19 pandemic are: 1) the installation of beacons on
cars allows you to watch in real time the movement of a taxi to your address rather than relying on
the word of the driver in case he is late; 2) the application locates the customer and shows a list of
taxis ready to take your order in theory; 3) the software calculates the fare itself and is guaranteed to
match what the taxi driver will tell you upon arrival at your destination; 4) the system automatically
selects the nearest available taxi — thanks to this a car arrives in a few minutes; The disadvantages
of the digitalisation of transport entrepreneurship in the Covid-19 pandemic are: 1)a very
significant stratification in the quality of cars. For the same money, you can get a brand-new Golf or
a very shabby Lad — it depends on your luck; 2) some digital app employees have access to all of
the users' personal data (although companies claim to use it only for legitimate purposes). The
analysis shows that the advantages far outweigh the disadvantages (almost threefold).
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