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Introduction. The resource potential of
agri-food production of the economy of
Ukraine determines the expediency of its
orientation towards the strategy of self-
sufficiency in solving the problem of food
security at the national level, as well as
the important role of the export of agri-
food products for the development of the
agrarian sector. World trends associated
with globalization, increasing degree of
openness of economies and increasing
their interdependencies lead to increased
requirements for national production
from the point of view of their
competitiveness.

The formation of the competitiveness of
products of enterprises of the flour milling
industry depends on a number of factors,
which objectively complicates the process
of its management. Depending on the
level and scope of action, such factors are
proposed to be combined into 10 groups
in order to systematize the analysis of the
competitiveness of enterprises in the
flour milling industry: 1) resource;
2) innovative; 3) microeconomic;
4) sectoral; 5) infrastructure and logistics;
6) macroeconomic; 7) institutional and
regulatory; 8) foreign trade; 9) social;
10) ecological.

The hypothesis of the scientific research
consists in the study of the influence
of external and internal factors on the
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competitiveness of products of enterprises
of the flour industry.

The purpose of the study is to analyze and
justify the impact of factors on the
competitiveness of the products of the
enterprises under study.

The methodology of scientific research is

general scientific research methods, iIn
particular:  induction and  deduction,
comparison, expert analysis, grouping
method.

Conclusions and prospects for further
research. It has been proven that
competitiveness is a multi-component
characteristic of products, business entity,
region, industry, country, and also depends
on factors of time and place, which lead to
certain difficulties in its assessment. There
is a close relationship between the
formation of competitiveness at all its
levels. Factors of competitiveness of the
enterprise, industry, country will affect the
competitiveness of products, which in turn
affects the competitiveness of subjects at
different levels. But in different groups of
factors there are those that have a positive
influence on  the  formation  of
competitiveness, and those that exert a
negative influence.

Keywords: European integration;
innovative development; competitiveness;
competitive advantages; influencing factors;
products of enterprises of the flour industry.
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OAKTOPU BIL/IUBY HA

L26 KOHKYPEHTOCIHHPOMOXHICTD HPOI[YKIIIi
NIAIPUEMCTB BOPOIIHOMEJIBHOI
VJIK 339.137.2 MNMPOMHUCJIIOBOCTI
Irop BABA€EB!
DOI: 10.30857/2415- ||! ITonmascoxuii Oepacasnuii azpapnuti yHieepcumem,
3206.2022.2.2 Ykpaina
Beryn. PecypcHuii moreHIian arpomnpo- MeToro A0CTi:KeHHsl € aHATI3yBaHHS Ta
JIOBOJIBYOTO ~ BUPOOHUIITBA EKOHOMIKM OOIDYHTYBaHHS BIUIMBY YHHHHKIB Ha
VYkpainu 0O0yMOBIIOE JIOIUIBHICTh i KOHKYPEHTOCIIPOMOXHICTh MPOTYKITii

opieHTallii Ha CTpaTeriro camo3abesmneye-
HOCTI y BUPIIIEHH] TPoOJIeMHU MPOAOBOJIb-
4yoi O€3MeKu Ha HAIlOHAIBHOMY pIBHI, a
TaKOX BAXKIUBY POJIb EKCTIOPTY arpomnpo-
JIOBOJIBYOT  MPOAYKLII AJsi  PO3BUTKY
arpapHoro cektopa. CBITOBI TeHACHII,
OB s13aHi 13 TII00aNi3ali€elo, 3pOCTaHHIM
CTYIICHS BIAKPUTOCTI €KOHOMIK Ta IIiJBU-
HICHHSM iX B3a€MO3JIC)KHOCTEH MPHU3BO-
IS9Th 10 MiIBUIICHHS BUMOT 0 HaIlio-
HAIBHUX BUPOOHUITB 3 TOYKH 30py iX
KOHKYPEHTOCIIPOMOXHOCTI.

dopmyBaHHS KOHKYPEHTOCIIPOMOXKHOCTI
OPOAYKINT MiAIPHEMCTB OOPOITHOMEIh-
HOI rajy3i 3aJeXHUTh BiJi MHOXHHH YWH-
HUKIB, [0 00’€KTHBHO YCKJIAJHIOE TIPO-
[ec ympaBdiHHSA Her. Taki YUHHUKH
3aJIeXHO Bij piBHA Ta chepu naii 3ampo-
MOHOBAHO JIJIsl CUCTeMaTH3allii IpoBe IeH-
HS aHali3y KOHKYPEHTOCIIPOMOXKHOCTI
HiIPUEMCTB  OOPONTHOMENBHOT — Tary3i
o6’emnatn 'y 10 rpym 1) pecypcHi,;
2) inHOBaIliiiHi; 3) MIKPOEKOHOMIYHI;
4) rany3eBi; 5) iHppacTpyKTypHi Ta Joric-
TUYHI; 6) MAKpPOEKOHOMIUHi; 7) IHCTHTY-
IHHO-PETYIAIiNHI; 8) 30BHINTHLOTOPTO-
BelbHI; 9) comianbHi; 10) exonorivsi.
limore3a  HayKOBOrO  JOCIIKCHHS
IIOJIAT A€ B JOCJI1UKEHH] BILTUBY
30BHIIIHIX Ta BHYTPINIHIX YWHHHUKIB Ha
KOHKYPEHTOCITPOMOKHICTh TPOAYKIIii
HiAMPUEMCTB OOPOLTHOMEIBHOT TaTy3i.

JOCITIPKYBaHUX TTAMPUEMCTB.
MeTo0/10/10Ti€l0 HAYKOBOIO JA0CJiIKeH-
Hfl € 3araJlbHOHAYKOBI METOJW JOCIIiJ-
JKEHHS, 30KpeMa: IHIYKIi Ta IeayKIlii,
NOPIBHSHHS,  €KCIIEPTHOTO  aHami3y,
METOAY IPYITyBaHHS.

BucHOBKM Ta mNepCHeKTHBH MOAAJb-
IIMX JA0CTiIKeHb. JoBeeHO, 0 KOHKY-
PEHTOCIIPOMOIKHICTh € OaraTOKOMIIOHEHT-
HOIO  XapaKTEePUCTHUKOIW  MPOAYKIIi,
cy0’eKTa  TrOCIOAApIOBaHHS,  PETIOHY,
rajysi, KpaiHd, a TaKOX 3aJIekKUTh BIJ
YUHHUKIB Yacy Ta MICIs, 110 MPU3BOAATH
JI0 TIEBHUX CKJIAAHONIIB B Ti oriHmi. Mix
dbopMyBaHHSIM KOHKYPEHTOCITPOMOXK-
HOCTI Ha BCIX il pIBHAX ICHY€ TICHUM
B3a€MO3B’30K. UWHHUKH KOHKYpPEHTO-
CIIPOMOXKHOCTI ~ MIANPUEMCTBA, Tamy3i,
KpaiHM BIUIMBAaTUMYTh Ha KOHKYPEHTO-
CIIPOMOXKHICTh TMPOAYKIli, SIKa B CBOIO
4yepry BIUIMBA€ Ha KOHKYPEHTOCHPO-
MOJKHICTHh Cy0’€KTiB pi3HHX piBHIB. Ta B
pI3HUX TIpylax 4YHHHUKIB € Ti, SKi
MO3UTUBHO BIUIMBAIOTh Ha (POpMyBaHHS
KOHKYPEHTOCIIPOMOXKHOCTI, 1 Ti, SKi
31HCHIOIOTh HETATUBHUIN BIUINB.
Kiarouosi cJI0BA: €BpOIHTErpaIlis;
IHHOBAL[IHUHA PO3BUTOK;
KOHKYPEHTOCITPOMOXKHICTh; KOHKYPEHTHI
nepeBar; YMHHUKUA BIUIMBY, MPOYKIIiSA
MIIIPUEMCTB OOPOIITHOMETBHOT Taly3i.
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Problem statement. Product competitiveness is a dynamic concept that
changes in time and space, is under the influence of numerous external and
internal factors, the rate of change of which is constantly increasing.

Analysis of recent research on the problem In the scientific literature,
considerable attention is paid to the identification and systematization of the
factors of competitiveness of products, enterprises, regions, and countries. But
product markets have their own characteristics, in addition to the general factors
influencing the formation of competitive advantages of products, they are under
the influence of special factors related to the properties of products, the structure
of the market, the degree of its openness, regulatory conditions, etc.

M. Porter, identifying the country's competitive advantages, actually
identified the factors affecting them, while combining the micro- and macro-level
formation of such advantages. In particular, he identified such groups of factors as:

- factor (resource) conditions, i.e. provision of the subject of competition
with resources in the required amount and quality, including natural resources,
human resources, knowledge and information resources, infrastructure;

- demand conditions, which are affected by its size, which is related to the
number of consumers and their incomes, internationalization;

- availability of supporting and related industries;

- strategy of firms (Porter, 2008).

Under the conditions of the innovative model of development, the factors
of scientific and technical progress have acquired special importance. Thus,
D. Palmer and S. Kaplan (2017) continued the justification of the innovative
theory of competitiveness, emphasizing the exclusive role in modern
competition in the global economy of advantages based on innovations, the
development of science, education, the information environment, and scientific
and technological achievements.

The purpose of the study there is justification and study of the influence of
factors of competitiveness of products of enterprises of the flour milling industry.

Presentation of the main material If the competitiveness of products is a
necessary condition for the competitiveness of an enterprise, the efficiency and
effectiveness of its management, marketing, personnel policy, and innovation
strategy will influence the formation of competitive properties and the realization
of competitive advantages of products. The industry conditions of production
development, the state of competition, integration and cooperation of
manufacturers will affect the state of competitiveness of products. The formation
of territorial and sectoral clusters, various forms of enterprise associations allow
to improve the resource provision of industries, their access to innovations.

On the other hand, the state, forming the "rules of the game" on the market,
supporting the development of certain industries, introducing regulation of
business conditions will also affect the competitiveness of products.
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In order to ensure the competitive advantages of products, the state of
infrastructure and information support, technical-technological and innovative
components are also important factors. Implementation of the “innovative
industry development model based on a complex combination of science,
scientific service and innovative infrastructure" is considered by many scientists
as a more important factor in increasing the competitiveness of the agro-food
sector and its products (Pisano, 2015).

A group of scientists, in determining the components and factors of
competitiveness, singled out three of their main dimensions related to actual
competitiveness, competitive potential and external factors related to
competitiveness (Report of United States International Trade Commission,
2010). Among the factors of the first dimension, they noted the skills and
knowledge of the staff; management practices; corporate culture; marketing
factors and customer relations; networks and connections, as well as a number
of factors determining the market structure and intensity of competition,
including the number of competitors, the size of demand, the price/quality ratio,
barriers to entry/exit from the industry, international openness. Innovations, cost
effectiveness, productivity level were included in the factors of competitive
potential formation. A group of external factors of competitiveness was formed
from institutions and regulations, infrastructure, education, labor markets,
financial markets, technologies, policies (Mulyk and Mulyk, 2020).

So, a fairly wide range of factors affecting the competitiveness of products
of various industries was determined by scientists. In our study, we specify the
factors of competitiveness of products of enterprises of the flour milling industry.

In order to organize and systematize such factors, scientists have proposed
their various classifications. Thus, I. Starchenko singles out two groups of
agricultural competitiveness factors: internal — which includes labor resources;
material and technical support; financial resources; production technologies;
information support; and external — which includes state regulation; scientific
and technical progress; social; ecological (Ihnatenko and Marmul, 2020).

M. Ihnatenko and L. Marmul (2020) singled out 10 groups of agricultural
competitiveness factors: innovative and technical-technological; logistic;
structural and market; institutional; production; resource; regulatory; political,
ecological; organizational.

S.V. Filyppova identified other 10 groups as factors of competitiveness of
the agricultural industry: economic potential and growth rates of agricultural
industries; efficiency of production of agricultural products; the level of
development of science and technology, the rate of development of scientific
and technical achievements; participation in the international division of labor;
dynamism and capacity of the domestic market of agricultural products and
products of their processing; financial support; state regulation; the level of
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qualification of labor resources; supply of labor resources; socio-economic
situation (Filyppova et al., 2018).

There is a close relationship between the formation of competitiveness at
all its levels. Factors of competitiveness of the enterprise, industry, country will
affect the competitiveness of products, which in turn affects the competitiveness
of subjects at different levels. But in different groups of factors there are those
that have a positive influence on the formation of competitiveness, and those
that exert a negative influence.

Therefore, according to the direction and source of action as part of
competitiveness factors, scientists have distinguished stimulators and
destimulators of exogenous and endogenous action. Scientists classified as
stimulants those factors that contribute to increasing competitiveness. As part of
the disincentives, it was proposed to analyze the factors that prevent the increase
of competitiveness (Barnat, 2018).

We believe that the composition of stimulators and destimulators, which
depend on the direction of action of the factors, will constantly change in
accordance with changes in the conditions of the world market, the macro
environment, politics and management of the enterprise.

Taking into account such a variety of factors of the competitiveness of
products and subjects of different levels, we consider it necessary to substantiate
the author's classification of groups of factors of products of enterprises of the
flour milling industry, which would become. The state of service industries,
their market structure is also important for the formation of competitive
advantages of products of flour milling enterprises.

- infrastructural and logistical factors directly affect the level of costs and
thus the price of products, as well as the possibilities and conditions of product
preservation, the timely delivery of products to the required place, and therefore
their quality. In the conditions of globalization, an important role in the
composition of these factors belongs to the state of the logistics system of the
exit of domestic product manufacturers to world markets, international transport
corridors and the price situation in the field of international logistics. High-
quality roads, an extensive network of railway connections, ports, elevators,
vehicles, warehouses for grain storage, increase the competitiveness of products
of the flour milling industry, make it possible to reduce crop losses, maintain its
quality in proper condition, reduce the cost of grain, which accounts for a
significant share of the cost price products of the flour industry. It is also
important to have a developed market infrastructure, including commodity
exchanges, wholesale markets, improvement and spread of the use of exchange
instruments, in particular futures contracts for the supply of grain for the
purpose of insurance (hedging) of price risks.
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- macroeconomic factors are factors external to the producer, form the
conditions of its external environment, but directly affect the formation of costs,
availability of resources, and the amount of demand for products. Thus, the
economic growth of the country and the increase in the level of employment are
accompanied by an increase in the demand for products, which will positively
reflect on the volume of its production, that is, such a component of
competitiveness as the stability of production and sales of products. Inflation will
affect other components of product competitiveness, namely, the prices of
resources and products, efficiency and profitability of production. The level of the
bank interest rate, the availability of financial resources determine the state of
financial support of all production processes, hence the level of costs and the
quality of products;

- institutional and regulatory factors include the state of specification and
protection of property rights in the economy, which are important conditions for
the development of entrepreneurship and business activity. This group of factors
also includes the existing standards of quality and safety of food products. On the
one hand, the introduction of a modern quality management system requires
additional costs, but at the same time they play an important role in meeting all
the requirements in the production of quality products, and in many cases - in the
access of product manufacturers to markets, including foreign ones. State support
for commodity producers, taxation conditions will affect the level of production
costs, its profitability, as well as the stability of economic activity conditions.
State support, providing additional financial resources, enables producers to
overcome their own financial limitations and properly finance production
processes, as well as invest in new equipment and technologies, which will
generally contribute to ensuring high product quality and reducing production
costs, and will positively affect the competitiveness of agri-food products,
Preferential taxation conditions, such as a reduced rate of value added tax (VAT),
which is applied in the countries of the European Union for a number of food
products, simplified and preferential taxation regimes will contribute to the supply
of products to the market at a lower price, which will allow both to increase the
demand for products and and increase the financial results of manufacturers;

- foreign trade factors include the level of openness of the economy, the
liberalization of foreign trade relations, trends in the development of world
markets of agricultural products and food, the number of competitors on the
world market, their competitive advantages, the conditions for regulating foreign
trade both in the national economy and in countries in which products are
exported, the spread of the practice of using protectionist tools, time and costs
for customs clearance of export-import, currency regulation;

- social factors include a set of factors related to the influence of the social
environment on the competitiveness of products. Such factors include national,
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religious traditions related to the consumption of products of the flour industry,
including regarding the quality of flour and groats, time, volume and method of
consumption of the product;

- environmental factors are determined by the state of pollution of the
resource base, natural and climatic conditions of production, existing standards
and society's attitude towards the environmental safety of production;
availability of environmentally friendly technologies.

The composition of these groups of factors is summarized in table 1.

Table 1

Factors of competitiveness of products of enterprises

of flour milling industry

A group of factors

Factors

1. Resourceful

quality and quantity of available resources (natural, labor, capital) for
agricultural and food production

2. Innovative

the achievement of scientific and technical progress, the state of the field
of generation and transfer of innovations, available innovations in the
field of production of agro-food products, their storage and promotion,
including technologies, means of labor, new types of products or
products with new properties

3. Microeconomic

technical and technological, organizational and managerial, including in
relation to product quality management, personnel, marketing, economic
and financial, innovative culture, corporate and social responsibility

4. Industry and
market

the amount of demand, the structure of industry markets, the number of
competitors, the intensity and methods of competition, pricing models,
conditions of entry/exit from the industry, access to resources and the
level of prices for resources

5. Infrastructural,
logistic

the state of the market infrastructure, logistics systems of agriculture and
the flour industry, including warehouses, the transport system for the
supply of agri-food products to the national economy and to world
markets

6. Macroeconomic

dynamics of GDP and GDP per capita, inflation rate, bank interest rate
level, availability of financial resources, unemployment rate

7. Institutional and
regulatory

specification and protection of property rights, standards, regulations of
agro-food production and trade, standardization systems, state support
for product manufacturers, taxation conditions

8. Foreign trade

trends in the development of world markets for agricultural products and
food, the number of competitors, their competitive advantages,
regulations on foreign markets

9. Social social requirements for the quality of products, their taste properties;
national, religious traditions related to the consumption of agro-food
products;

10. Ecological natural and climatic conditions of production; the state of pollution of

the resource base, standards and attitudes of society regarding the
environmental safety of production

Source: generated by the author.
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Research Findings and Prospects. The identification of factors and the
direction of their influence on the competitiveness of products is the basis for
the development of an effective competitive policy of the enterprise, as well as
the state policy on ensuring the competitiveness of the products of enterprises of
the flour industry, which plays an important role in the realization of the
potential of agricultural production, and in the creation of jobs, and in providing
for the population important food products, and in increasing the country's
export potential.
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