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PRESENTATION AND PURPOSE OF THE
STUDY. At the current stage of recovery of the
national economy of Ukraine, it is impossible to form
a concept of ensuring innovative development, to
achieve long-term results of the tourism and hotel-
restaurant business without constant updating and
improvement of applied technological and
management processes, constant expansion of the
range of services provided, and identification of new
opportunities for effective development Scientific
and technical progress, the creation of new
innovative management  technologies, the
development of innovative production infrastructure,
including changes in consumer preferences, new
methods of management and organization of
production and work should be attributed to the
reasons that cause the need for innovative processes.
Innovations (or innovations) play the most important
role in macroeconomic development and in achieving
the goals of tourism and hotel and restaurant
business. To date, there is not a high level of
innovative activity in the field of tourism and hotel-
restaurant business, which is due to the need to find
solutions for improving control in the field of
management of innovative activities of tourist and
hotel-restaurant enterprises. The development of
market relations causes the emergence of new tasks
that require the improvement of the system
management of the quality of services at tourist and
hotel-restaurant enterprises.

The above-mentioned words prove the relevance of
this article and reflect its purpose as a study of the
peculiarities of managing the innovative process of
improving the quality of various services of the
tourist and hotel-restaurant business.

RESEARCH METHODS. In the process of
creating and writing the article, general and scientific
methods were used: abstraction, classification
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of various types, comparison, systemic and system-
forming  approach, situational  mathematical
analysis, logical and analytical evaluation of
parameters, analogies, modeling. The totality of the
used theoretical and methodological base made it
possible to formulate realistic and well-founded
practical conclusions and effective solutions.

THE RESULTS. It was emphasized that the
development of innovations in the hospitality
industry should include such aspects as automation
and improvement of work processes with the help of
the Internet of Things, the use of "smart" solutions,
as well as the improvement of safety and hygiene
through innovative solutions. Innovative processes
in the tourism and hotel-restaurant business are
described, which should include the introduction of
new ideas, technologies, services or approaches to
improve service quality and competitiveness. This
may include the implementation of information
systems, the creation of unique numbers or services,
the development of an environmental initiative, etc.
CONCLUSIONS. Innovative activity in the
tourism and hotel-restaurant business is embodied in
the creation of new or improvement of transport,
hotel, restaurant and other services, the development
of new national and international markets, the use of
advanced information and telecommunication
innovative technologies, modern advanced forms of
organizational, planning and management activities,
new ways to meet the needs of tourists, etc.
Carefully selected tools for the innovative
development of tourism and hotel-restaurant
business enterprises ensure its competitiveness.
KEYWORDS: tourism and hotel and restaurant
business; quality of services; innovations;
communications; management; service; digital
technologies; Internet of things; blockchain.
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BCTYII 1 META JOCJIIXEHHSA. Ha
CY4acHOMY €Talli BiJHOBJICHHsS €KOHOMIKH YKpaiHu
KOHIICMIIiS 1HHOBAI[IMHOTO PO3BUTKY, JOCSATHEHHS
JOBFOCTPOKOBUX  PE3YJIbTATiB TYpPUCTHYHOIO Ta
TOTENBEHO-PECTOPAHHOTO Oi3HECY HEMOXIHBO 0e3
MOCTIHHOTO ~ OHOBJIEHHS Ta  BIOCKOHAJICHHS,
3aCTOCOBYBAaHHUX TEXHOJIOTIUHMX, YIPABIIHCHKUX
MPOLIECIB, TOCTIHHOTO PO3MIMPEHHS ACOPTHMEHTY
TOCITYT, 10 HAJAlOThCS, 1 MONIYKY HOBHX PHHKOBUX
MOJJIMBOCTEH JUIsl  YCIIIHOTO  PO3BUTKY. Jlo
(haxTopiB, 10 BUKIUKAIOTH HEOOXITHICTh 3IHCHEHHS
IHHOBAI[IMHUX  TPOLECIB  HEOOXIAHO  BiTHOCHTH
HAayKOBO-TEXHIYHHI MpPOrpPec, CTBOPEHHS HOBHX
TEXHOJIOTiH, PO3BUTOK BUPOOHWYOT iHPPACTPYKTYPH,
B TOMY YHCIi 1 3MiHA IepeBar CIIOXKHBaYiB, HOBHX
METO/IIB YIPABIiHHS Ta OpraHi3allii BUpOOHHUIITBA Ta
npari. [HHOBamii (YM HOBOBBEICHHS) BiJIrpaloOTh
HAWBOXUIMBINTY pOJIb Yy  MaKPOCKOHOMIYHOMY
PO3BUTKY, Ta y JOCSTHEHHI INIH MIisUTBHOCTI
TYPUCTUYHOTO Ta TOTEILHO-PECTOPAHHOTO Oi3Hecy.
Ha ceoromuimHii 1eHp y cdepi TypHCTHYHOIO Ta
TOTENBHO-PECTOPAHHOTO Oi3HECY CHOCTEPIraeThCst
HU3bKUI piBEHb 1HHOBAILIHHOI AKTHUBHOCTI, IO
OOYMOBJIOETBCS  HEOOXIJHICTIO TIOLIYKY pillleHb
ION0  BIOCKOHAJCHHS  KOHTpPOMO vy  cdepi
VIpaBliHHA  IHHOBallIiHUMH  TpolecaMu Y
JUSITBHOCTI TYPUCTHYHHX Ta TOTEIBHO-PECTOPAHHUX
mignpueMcTB.  PO3BHTOK  pUHKOBHX  BITHOCHH
BUKIIMKAE TI0SIBY HOBHX 3aBJaHb, 1[0 BUKINKAIOTHCS
HEOOX1/IHICTIO BJIOCKOHAJICHHSI CUCTEMH YIPABITiHHS
SKICTIO TYPUCTUYHHX Ta TOTEIHHO-PECTOPAHHUX
THIOCIIYT.

Buine3azHadeHe OKpPECIIOE  aKTYalbHICTh JIQHOTO
JOCTI/PKeHHS Ta BimoOpaskae MeTy JaHOi CTaTTi SIK
BUBYCHHSI OCOOJIMBOCTEU YIPABIIHHS IHHOBAI[IHHIM
MPOIIECOM 3a0e3MeueHHS SIKOCTI TOCITYT
TYPUCTUYHOT'O Ta TOTEILHO-PECTOPAHHOTO Oi3HECY.

METOAU JAOCJIIKEHHS. vV  mpomeci
HallMCaHHsS CTaTTi 3aCTOCOBYBAJIMCS 3arajibHO-
HAYKOBI METOJIM: a0CTpaKIlisi, Kiiacudikallis BUIIB,

! Kuiscokuii nayionanvuuii ynieepcumem mexmono2iil
ma ouzauny, Kuis, Ykpaina

MOPIBHSHHS, CHCTEMHMH MiJXiJl, CHTyalidHUI
MaTeMaTUYHUI aHalli3, JOTKO-aHAJITHYHA OIlIHKa
napamMeTpiB, aHayorii, MojemoBanHs. CyKyIHICTb
BUKOPHCTOBYBaHOI METOJI0JIOTYHOT 0a3u
JIO3BOJIIITIA 320€3MEUUTH 3PEIITOI JOCTOBIPHICTS 1
OOIpYyHTOBaHICTh  BHCHOBKIB Ta  NPaKTUYHUX
PpIIICHB.

PE3YJIBTATHW. Harojiomeno, 1m0 PO3BUTOK
IHHOBAI[if B IHAYCTPii TOCTUHHOCTI TOBHHCH
BKIIIOYAIOYM TaKi acleKTH, sK aBTOMAaTH3allis Ta
MOJIMIICHHS POOOYMX MPOILECIB 32 JOIOMOTOIO
InTepHeTy peueil, BHUKOPHCTAHHS «PO3YMHHX»
pillicHb, a TaKOX MWIJBHIICHHA OE3MeKH 1 TirieHH
yepe3 1HHOBaIliKHI pimeHHs. OmucaHo iHHOBAIIKWHI
Opolecd Yy  TYPUCTHYHOMY Ta  TOTENBHO-
pectopaHHOMY Oi3Heci, sIKi TIOBMHHI BKJIIOYAIOTh B
cebe BIPOBAKCHHS HOBHX iJICi, TEXHOJIOTIH,
nociayr abo TMiOXOMiB s TONIMIICHHS SKOCTI
00CITyrOByBaHHS Ta KOHKYPEHTOCIIPOMOXKHOCTI. [le
MOJKE OXOILIFOBATH BIPOBAILKCHHS iH(OpMAIiHIX
CHCTEM, CTBOPEHHS YHIKITEHUX HOMEPIB YU MOCIYT,
PO3BUTOK €KOJIOTIYHOI 1HII[IATUBH TOIIO.
BUCHOBKMN. IuHOBalIIHA ISIIBHICTE y
TYPUCTHYHOMY Ta TOTEIBHO-PECTOPAHHOMY Oi3Heci
BTUIIOETBCS Y CTBOPEHHI HOBHX a00 BIOCKOHAJICHHI
TPAHCIIOPTHHUX, TOTEILHUX, PECTOPAHHHUX Ta 1HIITHX
MOCIYT, OCBOEHHI HOBHUX PHWHKIB, YIPOBaJKCHHI
HPOBIMHUX 1HQOPMAIIHHUX 1 TEIEKOMYHIKAIIHHUX
TEXHOJIOTiH, cy4acHuX (opM  opraHizamiiHO-
VIOPaBIiHCHKOI JISUTBHOCTI, HOBUX MIJIXOMIB 10
3aJI0BOJICHHSI MOTPEOM TYPHUCTIB TOIIO. PerenbHO
migiOpani IHCTPYMEHTH IHHOBAIIHHOTO PO3BUTKY
MiAMPUEMCTB  TYpUCTHYHOTO  Ta  TOTEIBHO-
pectopaHHoro  Oi3Hecy  3a0e3MedyroTb  HOTO
KOHKYPEHTOCIIPOMOXHICTb.

KJIIOYOBI CJIOBA: typuctuyHuil Ta TOTEIHHO-
peropaHHuii Oi3HeC; SIKICTh TOCHYT; IHHOBAIIIT;
KOMYHIKaIii; MEHEDKMEHT; cepBic;  IudpoBi
TEXHOJIOTIi; IHTEepHET pedei; OJIOKUeiH.
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Introduction. Quality is determined by the influence of a large number of
known and random factors in the tourism and hotel-restaurant business. To
prevent possible effects of these factors on the quality level, a quality
management system and innovative solutions for its organization are necessary.
A set of measures of constant impact on the process is needed in order to
maintain the appropriate level of quality. The essence of quality management is
the development of management decisions and the subsequent implementation
of management actions provided for by these decisions at a specific
management facility. In the quality management of direct objects of
management, as a rule, there are processes on which the quality of products
depends. They are organized and take place both at the pre-production stage and
at the production and post-production stages of the product life cycle. Control
solutions are developed based on a comparison of specific information about the
actual state of the controlled specific process with its characteristics specified by
a specific control program. Normative specific regulatory documentation
regulating the value of parameters or indicators of product quality (standards)
should be considered as a concrete and important part of a clear quality
management program for specific products.

The goal of quality management is to achieve an economic effect (profit)
and a high level of enterprise competitiveness. Only through the development of
an effective quality system in the company, as specified in the international
standard of the International Organization for Standardization, can the following
requirements for products be met, which must correspond to the field of
application, purpose and clearly defined needs; meet consumer requirements;
meet the accepted technical conditions and standards; satisfy society's requests;
meet environmental protection requirements; to be economically profitable, to
bring profit.

Description of the problem. In the tourism and hotel-restaurant business,
innovations and innovative processes should form strategic competitive
advantages, which is manifested through the provision of additional completely
new services or services of higher quality against similar competitors. Each
economic unit in the course of its functioning in one way or another carries out
both internal and external organizational activities. Both of these types of
activities are interdependent, they interact with each other and in some cases are
able to complement each other.

Tourist and hotel-restaurant business, belonging to the class of complex
systems, has certain properties, and the most important condition for their
existence in modern conditions is to ensure their continuous sustainable
development. Active innovative activity allows enterprises in this field to
occupy leading positions on the market and to obtain the expected high profit at
a certain point in time.

33



ISSN 2415-3206 Journal
MANAGEMENT Issue 2 (38), 2023

In innovative activities, the tourist and hotel-restaurant business relies on
the foundation of accumulated knowledge. Innovations in the field of hospitality
are influenced by the economic and social situation in the country, legislation, as
well as international relations and agreements. The innovative trend in the
hospitality industry is manifested through the ability to generate various ideas
that can ensure the successful development of the hotel and their
implementation. Wide application of new knowledge generates new products,
services and technologies. If the hotel does not participate in any innovative
process, sooner or later its competitiveness will decrease.

Innovation in the hospitality industry follows the trajectory of service
innovation, which is different from product innovation. Such innovations have
increased operational efficiency and created great value for customers. As a
result of constant innovation, service firms have not only improved the quality
of their service, but also offered a more personalized experience. This result was
achieved by forecasting customer needs, increasing loyalty with the help of
various programs, expanding the customer base while simultaneously reducing
unused capacities and increasing the level of productivity. Service innovation
involves the constant improvement and optimization of ideas to expand the
capabilities of employees, entrepreneurs and consumers. As a result of clear
innovations, new specific types of customer experience have appeared
(Povorozniuk, 2021).

It is important to recognize that innovation also has barriers, including the
ownership structure of the hospitality industry and specific franchise models.
Innovation remains a buzzword for many hotels, and the hospitality industry has
been slow to adopt new technologies. The cost of specific innovations,
resistance from owners, avoidance of change, learning challenges, the pace of
advancement of new effective technologies, and time and budget constraints are
some of the other insurmountable barriers. In general, an innovative structure in
the field of tourism and hotel-restaurant business is an organizational, material,
financial, and informational basis for creating conditions that contribute to the
effective accumulation and distribution of resources, as well as the provision of
high-quality services.

The use of innovations in the tourism and hotel-restaurant business, as well
as in any other sector of the economic system, has its own characteristics, which
must be taken into account when organizing the choice of tactical and strategic
directions of innovative and sustainable development of the enterprise.
innovations and innovative developments in the activities of tourist and hotel
and restaurant enterprises:

1. The use of innovations helps to increase the demand for tourist and
hotel-restaurant products and attracts new customers to the field of tourist and
hotel-restaurant services of a more innovatively developed enterprise. In those
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hotels that use more innovative information services, the occupancy level of the
room stock increases.

2. The adaptation of innovative developments clearly contributes to
increasing the specific quality of providing tourist and hotel-restaurant services
to clients and maximizing the satisfaction of their consumer requests. An
example of a clear application of this type of specific innovation is the use of an
operational menu at the hotel reception, which allows you to quickly work out
the needs of the client.

3. The introduction of innovations is an important tool for reducing costs
for the activities of tourist and hotel-restaurant enterprises, which contributes to
increasing the profitability of the commercial activity of the organization
(automation of the cleaning process in the rooms of the room fund, which leads
to a decrease in labor costs).

The development of tourist and hotel-restaurant enterprises in the
conditions of the innovative paradigm has a set of distinctive features. These
features are clearly related to the specifics of the organization and management
of clear and precise business processes in tourist and hotel-restaurant enterprises
(Tyshchenko, 2021).

In the materials of various studies, the peculiarities of the organization of
specific innovative activities are considered leading enterprises of the tourist and
hotel-restaurant business. First of all, seasonality is highlighted, which leads to
the formation of a rather long period of payback of innovations. The adaptation
of any innovation has two clear components: firstly, it is aimed at the company
achieving the necessary level of commercial success, that is, the profitability of
its business and economic activities, and secondly, it is related to the
implementation of investments that, based on in essence, must pay off. Return
on investment occurs primarily through the formation of a positive value of the
financial flow of the tourist and hotel-restaurant enterprise, which is created as a
result of the provision of services. The demand for hotel services in most
enterprises of this type of commercial activity is seasonal, which is caused by
natural and climatic conditions, the periodicity of certain events and other
factors. The presence of the seasonality factor "stretches" in time the formation
of a positive financial flow of a hotel enterprise, which extends the payback
period of investments invested in innovative developments.

The second important feature of the organization of innovative activities in
the system of tourism and hotel-restaurant business is the need for immediate
satisfaction of the consumer's requests, because he needs to receive the
necessary service at this very moment and this service cannot be purchased. In
this regard, the introduction of innovations in the tourist and hotel-restaurant
business should have an already completed character, that is, the potential
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consumer should use the final and tested result of the innovation process in the
tourist and hotel-restaurant enterprise.

An essential feature of the introduction of innovations in the activities of
tourism and hotel-restaurant business enterprises is rather high commercial risks,
which is a specific feature of the realization of a tourist and hotel-restaurant
product. The dynamics of the realization of tourist and hotel-restaurant products
completely depends on the level of demand for it, which is formed taking into
account the specific needs and clear requests of potential consumers. At the
same time, the specifics and directions of these requests have a rather turbulent
character, which is caused both by subjective changes in the preferences of
citizens of one or another country, their national characteristics, and by changes
in the attitudes of a certain society. In addition, macroeconomic factors have a
significant and clear influence on the dynamics of specific consumer demand for
tourist and hotel and restaurant services, among which it is necessary to note
primarily monetary factors (in the form of fluctuations in currency rates) and
geopolitical factors (in the form of changes in the stability of political relations
between individual countries on the international stage).

A significant aspect of the development of tourist and hotel-restaurant
enterprises in the conditions of the innovative paradigm is the multifaceted
nature of the implementation of innovations. The essence of this feature lies
primarily in the fact that the implementation of innovations within the
framework of economic activity has a wide range of implementation. In this
regard, it is possible to clearly distinguish the exact main directions of
implementation of innovative developments in the economic activity of tourist
and hotel and restaurant enterprises:

- management innovations, which are primarily aimed at organizing a more
effective mechanism for managing the main business processes within the
economic and economic activities of tourist and hotel and restaurant enterprises.
An example of the use of management innovations is the use of interactive
technologies in the interaction of management with personnel;

- communication innovations, which are such innovations that increase the
quality, efficiency and sustainability of interaction between producers and
consumers of tourist and hotel and restaurant services. An example of the use of
communication technologies is the use of certain service devices, which will
allow to accumulate requests of service consumers and promptly transfer them
to the management of the enterprise;

- service innovations — the use of innovations of this type is aimed at
clearly maximizing the satisfaction of the requests of potential consumers of
services based on the growth of their quality and a clear expansion of the range
of possibilities. As an example of service innovations in the hotel business, we
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can consider the use of variable climate control devices that modulate their
activity based on the variability of the environment;

- marketing innovations are a type of innovation, the adaptation of which
helps to increase the demand for tourist and hotel-restaurant services using
various sales promotion tools. An example of the use of clear marketing
innovations in the system and at enterprises of the tourist and hotel-restaurant
business can be the use of specific WEB services, which, based on the client's
prior clear request, form the most profitable and necessary package of hotel
services in compliance with the "price-quality" criterion;

- logistic innovations are actively implemented by tourist and hotel and
restaurant enterprises to optimize and improve and improve the management of
specific material, information, resource and clear human flows within the
framework of service provision;

- digital innovations and tools are one of the most widespread types of
innovations and innovations in the conditions of globalization, the use and
implementation of which increases the level of information and computerization
of the offer and provision of tourist and hotel and restaurant services,
communication clear interaction of the consumer and the corresponding specific
service (Chomiak-Orsa, 2020).

A significant feature of the use of innovations in the activities of the tourist
and hotel-restaurant business is the significant dependence on the human factor
in the process of their implementation. Since most innovations in tourism and
hotel-restaurant enterprises are of a service nature, they are accordingly related
to the formation of a certain kind of communication relationships between
people. In this regard, when considering the implementation of certain
innovations in the company's activities, it is necessary to carry out measures in
the field of selecting high-quality personnel and building an innovation-oriented
human resources management strategy. The lack of qualified personnel can
significantly reduce the quality and efficiency of the implementation of
innovations in certain areas of hotel service provision.

The use of innovations in the activities of tourist and hotel-restaurant
enterprises is not radical in nature, which continues over time. Taking into
account the specifics of tourism and hotel-restaurant product implementation,
enterprises of this branch of commercial activity do not use radical innovations in
order not to lose regular customers and not to shock them with their innovations.
In this regard, the majority of tourist and hotel-restaurant enterprises use the
strategy of regular small-scale innovative activity, the essence of which is that
they, as a rule, introduce the most relevant innovations into certain aspects of their
business and economic activity with seasonal periodicity. This strategy, with a
rational approach and high-quality implementation, not only supports the required
level of demand for the service, but also leads to its growth.

37



ISSN 2415-3206 Journal
MANAGEMENT Issue 2 (38), 2023

The relevance of using innovations in the tourist and hotel-restaurant
business system can be confirmed by analyzing a number of statistical data. First
of all, the actualization of the use of clear innovations in the hotel and additional
business is determined by the scale of the tourist flow, that is, the dynamics of
the level of demand for hotel services. There are a number of factors that allow
us to clearly introduce or slow down the process of introducing new
technologies in the tourism and hotel-restaurant industries. First of all, they
include: lack of knowledge about "new products”; lack of funds to purchase
expensive equipment; lack of qualified personnel; high risks; lack of interest of
management in implementing new technologies.

It is these factors that lead to a lack of innovation in the tourism and hotel-
restaurant industry. What negatively affects the development of domestic tourism.
Over time, this leads to a decrease in income from the tourism sector in general.

The implementation of innovations is one of the most important areas of
ensuring clear competitiveness of the tourism and hotel-restaurant business,
many hotels are in no hurry to apply new technologies, because they face such
problems:

1. Lack of knowledge about the emergence of new technologies. In most
hotels, especially in chain hotels, there is no position of a specialist responsible
for monitoring and implementing clear innovations on the pidenterprise The
absence of such an official does not allow most hotels to find out that new
products have appeared. In general, nowadays there are not so many specialists
who understand innovations and their implementation in the tourist and hotel
and restaurant business.

2. Lack of funds and resources for the purchase of innovations. Many
innovative technologies cost money, which small hotel enterprises are unable to
pay. It is not always possible to receive state grants and subsidies. Especially if
they are not part of the priority area.

3. Difficulty attracting investments. The main attractiveness of any project
for investors is related to its quick payback and high profit. However, when
implementing innovations, the investment payback period will increase, and the
profit obtained from this is not direct, but indirect, since they usually do not
have a direct impact, but only reduce the cost of the enterprise. Because of this,
investors are reluctant to invest in these projects, because the existing system of
service activities actually suits the majority of tourism-oriented enterprises.

4. High risks. Any innovative project has a high risk, because it is not
known what the result will be. There are many factors that discourage the
implementation and development of innovations, such as low profitability, loss
of consumer loyalty, and others.

5. Management's unwillingness to adopt new technologies. Most managers
of tourism and hotel-restaurant enterprises believe that there is no clear need to
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invest in little-known projects, since the hotel receives a stable profit, and
innovations require costs that may not pay off. Also, with the specific
implementation of new clear technologies, a certain amount of time and money
will be needed to adapt specific personnel to the innovations (Tabenska, 2019).

It should be understood that the current innovations will become natural
elements of the tourist and hotel-restaurant business in the coming years. By
introducing innovative ideas now, you can increase profits, brand recognition,
and consumer loyalty.

When analyzing the impact of new technologies on the economy of the
enterprise, indicators are taken as a basis before the implementation of the
innovative project, and then a comparative analysis is carried out based on
calculations and comparison of indicators after the introduction of innovations.
The system of calculated values should not be complex, otherwise its use will
require a huge amount of time to collect the information necessary for the
calculation. When evaluating the company's activity, a balanced system of
calculated values should be used, taking into account the specific clear aspects
most important for the company: finances, partners, customers and consumers,
internal clear business processes, training and effective development of
personnel. In many companies, innovation is considered as a project. In the
literature, there is also a widespread approach according to which innovation is
identified with projects. And their efficiency is evaluated on the basis of
investment project evaluation indicators. However, innovation cannot be
equated with projects, as they are rather a continuous process of generating,
developing and selecting new ideas, resulting in new projects. Innovative ideas
are the basis for the emergence of new products and improvements, so it is
incorrect to use only a system of indicators to evaluate investment projects in
this case.

At the stage of generation and selection of ideas, it is advisable to calculate
the following indicators: the number of innovative products brought to the
market by the company over the last year; the number of innovative ideas
developed by the company's staff over the past year; the share of customers who
consider the enterprise completely innovative, to the total clear number of
different consumers of the given enterprise.

At the stage of design, development, testing of a new product within the
organization and launch into production: profitability of innovations; the share
of implemented innovative ideas in the total number of proposed ones; the time
elapsed from the development of a new idea to the start of the project.

At the stage of commercialization of innovations and the creation of
distribution networks and the organization of mass sales and after-sales service,
the following are calculated: an increase in intangible assets; increase in net
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profit; increase in sales revenue; increase in the number of customers; the ratio
of revenue from innovative activities to total profit for the past year.

Because market analysis data quickly becomes outdated, the data should be
updated approximately once every quarter. It is also necessary to constantly
monitor the competitiveness of the product being developed, and at each stage
make a decision: to continue working on this product, to postpone it for a while
or not to return to its development. Sometimes suspending or stopping work on a
project can prevent the loss of significant financial investments.

Performance indicators are not the same for different spheres of activity.
Moreover, the choice of one or another indicator depends on many factors, both
internal and external in relation to a specific company.

The method of assessing the impact of innovative activity on the economy
of the enterprise is systematically related to the effectiveness of attracting
qualitatively new and improved products into the system of economic
circulation. It allows you to evaluate the changes that will take place at the
enterprise after the introduction of the innovation, taking into account the
established initial parameters (product potential, market segments).

Innovations are evaluated according to the degree of their market prospects,
economic feasibility, investment efficiency and impact on the sustainable
development of the economy of a particular enterprise as a whole. The
calculation of the proposed indicators will allow to determine and find out how
qualitatively the new product is attractive for the enterprise.

However, it is important that performance indicators are linked to its
innovation goals and serve as a monitoring tool at all key stages of innovation
activity.

When evaluating the effectiveness of innovations, it is important to
prioritize the process of choosing the best option among possible alternatives, in
contrast to evaluating the effectiveness of investments. When choosing the
optimal option, attention should be paid not only to time factors, but also to the
volume of production of new products (works) and quality aspects, including
social and environmental indicators.

During the formation of the portfolio of research works, taking into account
the indicators of the best technology that can be purchased or created in Ukraine
or purchased abroad, or developed on the basis of a license in the country.

When forming plans for the implementation of innovations, considering the
indicators of alternative (analogous) technology.

During the technical and mathematical-economic substantiation of a clear
choice of the best option, both the state approach and the approach that takes
into account the interests of producers and investors of the project should be
followed. This includes: assessment of efficiency with partial consideration of
adjacent positive, neutral and negative consequences in other specific areas of
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the economy, such as social, production, environmental and foreign economic;
calculation of clear economic efficiency at specific different stages of the life
cycle of identified innovations; viko the creation of a system of clear economic
standards, including various expenses, taxation, specific land payments,
insurance of many risks, settlements with specific banks for loans and other
standards; the calculation of certain indicators of national efficiency, which
clearly take into account the impact of specific innovations on state interests
through an effective system of taxes and fees, as well as the interests of specific
producers and specific consumers (Shanker, 2021).

When evaluating the effectiveness of innovations, the costs and revenues
received before the accounting year must be adjusted by the income growth
factor, and after the end of the accounting year — by the discount factor.
Bringing various costs to the accounting year is carried out only when
determining indicative performance indicators for making a decision on the
feasibility of implementing innovations.

Methods of evaluating the effectiveness of innovations must take into
account the state interests, the interests of creators, producers, consumers and
budgets.

In addition, the methods of evaluating the effectiveness of innovations
should include integral indicators that allow not only to evaluate the overall
effect of implementation, but also to determine the contribution of each
participant of the investment activity. Methods for evaluating the effectiveness
of innovations must clearly take into account the specific interests of both
investors and producers of innovations.

Summing up, it should be noted that hotel enterprises need to constantly
improve their innovative activities, not forgetting the existence of the concept of
benchmarking.

At the next stage, we will consider in more detail the innovative tool of
digital technologies — blockchain.

Blockchain is a decentralized data storage system that consists of
consecutive blocks that contain information about transactions, information
about their confirmation and other data. Each specific block contains the exact
hash value of the specific previous block, which ensures the immutability of the
chain. All blocks are stored on specific computers of exact network members or
other servers, which clearly guarantees their safety and reliability.

Blockchain can be applied in a specific hotel, restaurant and tourism
business for various purposes. For example, it can be used to save information
about hotel reservations, restaurants and other services provided to tourists. This
allows you to ensure the security and integrity of data, which is especially
important in the conditions of the growing number of cyber attacks.
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In addition, blockchain can be used to secure the exchange of travel
information, such as passports, tickets, visas, and other travel documents.
Blockchain can help reduce travel fraud as the system stores information about
all transactions and user actions.

Another important area of application of blockchain technology in the
hotel, restaurant and tourism business is ensuring the security of payments and
customer data. Blockchain provides a high level of cryptographic data
protection, making it an ideal tool for securing payments and sharing
confidential information from customers.

For example, some hotels are using blockchain to create secure e-wallets
for guests where they can store their digital assets (funds) and program loyalty.
This allows customers to make fast and secure payments, reduces transaction
costs and provides protection against theft.

In addition to security and data storage, blockchain can also help manage
the customer service process. For example, blockchain can be used to create
digital profiles of customers that contain information about their preferences,
habits and other characteristics. This can help hotels and restaurants provide
personalized service.

The next advantage of blockchain technologies — financial blockchains —
focuses on the use of blockchain technology in financial areas, in particular for
settlements and transfers of funds. Financial blockchains are decentralized,
meaning they do not require intermediaries to carry out financial transactions,
such as banks or payment systems. This can significantly reduce the costs of
money transfer operations, as well as reduce the time for their implementation.

The next benefit of blockchain is smart contracts — they focus on using
blockchain technology to automate the execution of contracts. Smart contracts
are programs that can perform functions provided in contracts between parties
automatically. Blockchain for smart contracts can ensure the security of contract
execution, as the execution of the contract is controlled by a decentralized
network, and also ensure the speed of contract execution.

Another advantage of the blockchain system is property registration
blockchains — they use blockchain technology to store and share property
information. Blockchain can ensure the security of property information storage
as it provides decentralized data storage, as well as enable quick and efficient
exchange of property information.

Research results and prospects. The use of innovations in the hotel
business, as in any other sector of the economic system, has its own specific
features that must be accurately taken into account when choosing the specific
tactical and strategic directions of innovative development of a hotel enterprise.
developments in the activities of hotel enterprises:
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1. The use of innovations helps to increase the demand for the hotel
product and attracts new customers to the hotel service sphere of a more
innovatively developed enterprise. In those specific hotels that really use more
innovative information services, the occupancy level of the room stock
increases.

2. Adaptation of innovative developments helps to improve the quality of
providing hotel services to clients and maximize the satisfaction of their
consumer requests. An example of a specific application of this specific type of
innovation is the use of an operational menu at the hotel reception, which allows
you to quickly work out the needs of the client.

3. The introduction of innovations is an important tool for reducing the
costs of the hotel enterprise, which helps to increase the profitability of the
commercial activity of the organization (automation of the cleaning process in
the rooms of the room fund, which leads to a decrease in labor costs).

The development of a sustainable hotel business in the conditions of a clear
innovation paradigm has a set of distinctive features. These features are
primarily related to the specifics of the organization and management of
business processes in Goth fir enterprises. The materials of various studies
consider the peculiarities of the organization of specific innovative activities at
certain enterprises of the hotel business. first of all, they highlight seasonality,
which leads to the formation of a rather long period of payback of innovations.
The adaptation of any innovation has two components: firstly, it is clearly aimed
at a certain enterprise achieving the necessary level of commercial success, that
IS, the profitability of its economic and clear activity, and secondly, it is related
to the accurate implementation of investments that based on their essence, must
pay off. Return on investment occurs primarily through the formation of a
positive value of the financial flow of the hotel enterprise, which is created as a
result of the provision of hotel services. The demand for hotel services in most
enterprises of this type of commercial activity is seasonal, which is caused by
natural and climatic conditions, the periodicity of certain events and other
factors. The presence of the seasonality factor "stretches" in time the formation
of a positive financial flow of a hotel enterprise, which extends the payback
period of investments invested in innovative developments.

The second important feature of the organization of innovative activities in
the hotel business system is the need for immediate satisfaction of the
consumer's requests, because he needs to receive the necessary service at this
very moment and this hotel service cannot be purchased. In this regard, the
introduction of innovations into the hotel business should have an already
finished character, that is, the potential consumer should use the final and tested
result of the innovation process in the hotel enterprise.
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An essential feature of the introduction of innovations into the activities of
hotel business enterprises are rather high commercial risks, which are specific to
the implementation of a hotel product. The dynamics of the realization of a hotel
product depends entirely on the level of its demand, which is formed taking into
account the needs and requests of potential specific consumers. At the same
time, the exact specifics and directions of these requests have a rather turbulent
nature, which is caused both by subjective changes in the preferences of citizens
of one or another country, their national characteristics, and by changes in the
mood of a certain society. In addition, macro-economic specific factors have a
significant impact on the dynamics of clear consumer demand for hotel services,
among which it is necessary to note primarily monetary (in the form of currency
exchange rate fluctuations) and geopolitical (in the form of changes in the
stability of political relations between individual countries in the international
arena).

A significant aspect of the development of the hotel business in the
conditions of a clear innovation paradigm is the multifaceted nature of the
implementation of innovations. The essence of this feature lies primarily in the
fact that the clear implementation of specific innovations within the economic
and economic activity of a hotel enterprise has a wide range of implementation.
It is possible to single out the main clear directions for the implementation of
innovative developments in the economic activity of a hotel enterprise:

- management innovations, which are primarily aimed at organizing a more
effective mechanism for managing the main business processes within the
economic and economic activities of the hotel enterprise. An example of the use
of management innovations is the use of interactive technologies in the
interaction of hotel management with its staff;

- communication innovations, which are such innovations that increase the
quality, efficiency and stability of interaction between producers and consumers
of hotel services. An example of the use of communication technologies is the
use of certain service devices that will allow to accumulate requests from
consumers of hotel services and promptly transfer them to the hotel
management;

- service innovations — the use of innovations of this type is aimed at
maximizing the satisfaction of the requests of potential consumers of hotel
services based on the growth of their quality and the expansion of the range of
possibilities. As an example of service innovations in the hotel business, we can
consider the use of variable climate control devices that modulate their activity
based on the variability of the environment;

- marketing innovations are a type of innovation, the adaptation of which
helps to increase the demand for hotel services using various sales promotion
tools. An example of the use of marketing innovations in the hotel business
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system can be the use of WEB-services, which, based on the client's prior
request, form the most advantageous package of hotel services for him in
compliance with the "price-quality" criterion;

- logistic innovations are implemented by hotel enterprises to optimize and
improve the management of material, information, resource and human flows
within the framework of providing hotel services. As an example of logistics
innovations, we can consider the creation of a complex of hotel capsules inside
airports;

- information innovations are one of the most common types of innovations
in specific conditions worldwide globalization, the use of which increases the
level of information and computerization of the provision of hotel services,
communication interaction of the consumer and hotel service. An example of the
use of information innovations can be the use of special infrared sensors that
give the hotel staff an idea of the presence or absence of a client in the room.

A significant feature of the specific use of clear innovations in the activities
of hotel business enterprises is the significant dependence on the human factor
in the process of their implementation. Since most of the innovations in hotel
enterprises have a service nature, accordingly they are connected with the
formation of a certain kind of communication relationships between people. In
this regard, when considering the implementation of certain innovations in the
operation of a hotel enterprise, it is necessary to carry out measures in the field
of recruiting high-quality personnel and building an innovation-oriented human
resources management strategy. The lack of competent and qualified personnel
in the hotel enterprise can significantly reduce the quality and efficiency of the
implementation of innovations in certain directions of providing hotel services.

The use of innovations in the operation of a hotel enterprise is not of a
radical nature, which is continuous over time. Taking into account the specifics
of hotel product implementation, companies in this field of commercial activity
do not use radical innovations in order not to lose regular customers and not to
shock them with their innovations. In this regard, the majority of hotel
enterprises use the strategy of regular small-scale innovative activity, the
essence of which is that they, as a rule, seasonally introduce the most relevant
innovations into certain aspects of their economic activity. This strategy, with a
competent approach and high-quality implementation, provides support for the
necessary level of demand for hotel services, and also leads to its growth.
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