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Introduction. The analysis of the research
has established the lack of a clear internal
logic in the construction of a set of criteria for
classification services in the field of physical
culture and sports. A large variety of criteria,
on the one hand, provides an opportunity to
get acquainted with the various components
of the content of services, which is important
for solving practical problems, for example,
for the development of a strategy of
marketing by sports organizations, the
definition of target markets, or for the
formation of social standards of consumption
of services by the state. On the other hand,
relying on such approaches to the
classification of sports and sports services, it
is extremely difficult to solve the tasks of
scientific research. First of all, this relates to
the scientific analysis of the system of market
relations in the field of physical culture and
sports, the nature of the functioning of
subsystems or individual components of
which is determined by the specific features
of this or that kind of physical culture and
sports services.

The purpose of the study is theoretical and
methodological  justification of  the
classification of physical culture and sports
services in the context of determining the
indicators of the impact of the results of
professional activities on the field of physical
culture and sports.

Results. The article analyzes the main
approaches to the classification of sports
services in order to determine the economic
indicators of influence on the industry. The
criteria of the classification of physical
culture and sports services have been
determined, which made it possible to
establish a classification of physical culture
and sports services, where all services are
divided into physical education, physical
culture and health, sports training, sports-
entertainment, physical education and
rehabilitation, which form these services.
Conclusions

1. It has been considered that the criteria for
classification of sports services are: the social
significance of needs that are satisfied as a
result of the consumption of a particular
service; a way of compensation for the use of
services; the form of the existence of a
particular service; regularity of consumption
of services.

2. The classification of physical culture and
sports services is defined, where all services
are distributed to physical education, physical
culture, health, sports and fitness, sports
training,  sports-entertainment,  physical
education and rehabilitation, and the
indicators that form these services.
Keywords: sports services, classification,
factors, professional activity, physical culture
and sports, rehabilitation, health.

Formulation of the problem. In countries with socio-economic systems of
a market type, the functioning and development of the sphere of physical culture
and sport has certain features. It is conditioned by external factors to the sphere
of physical culture and sports — political, social, economic, cultural etc.
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At the same time, it should be borne in mind that the originality of the
sphere of physical culture and sport as a social system, its self-sufficiency is
largely determined by internal factors of the inner plan, the effect of which is the
process of functioning and development of the sphere of physical culture and
sport, signs of law.

In our opinion, the origin of these factors should be sought in the
professional activities inherent in the field of physical culture and sports, namely
in the content and outcome of this activity. The validity of this formulation of
the question is confirmed by other studies. In the socio-economic sense, physical
culture and sports are considered by researchers as a service sector. A
professional activity of the subjects of this sphere is interpreted as being
embodied in a specific result — the service of physical culture and sports. These
services belong to the class of socio-cultural services, that is, services that
provide satisfaction of spiritual, intellectual needs and maintenance of normal
life of the consumer. This emphasizes the important social role of physical
culture and dispute as an effective means of improving the overall culture of
man.

Analysis of recent research. In particular, the study of the economic
aspects of the functioning of the physical culture and sports industry was carried
out in the scientific papers of such foreign and domestic scientists: S. Guskov
[2], M.Y. Zolotov [6], O. Ivanova [7], M. Kut'epov [9], Yu.P. Michuda [10],
P. Rozhkov [14], O. Stepanova [16], G. Arnaut [17], G. Bartunek [20],
M. Koleman [22], R. Giulanotti [25], M. Mondello [26] and others.

Unsolved issues. The analysis of the scientists researches [3, 5, 8, 12, 13,
18, 19, 21, 23 and others] established the lack of a clear internal logic in the
construction of a set of criteria classification services in the field of physical
culture and sports. A large variety of criteria, on the one hand, provides an
opportunity to get acquainted with the various components of the content of
services, which is important for solving practical problems, for example, for the
development of a strategy of marketing by sports organizations, the definition of
target markets, or for the formation of social standards of consumption of
services by the state. On the other hand, relying on such approaches to the
classification of sports and sports services, it is extremely difficult to solve the
tasks of scientific research. First of all, this relates to the scientific analysis of
the system of market relations in the field of physical culture and sports, the
nature of the functioning of subsystems or individual components of which is
determined by the specific features of this or that kind of physical culture and
sports services.
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The purpose of the study is theoretical and methodological justification of
the classification of physical culture and sports services in the context of
determining the indicators of the impact of the results of professional activities
on the field of physical culture and sports.

Main results of the study. There is no doubt that the classification of
physical education and sports services should be simple and understandable, and
criteria reflect the most significant components of the socio-economic content of
the service. However, the most important requirement for classification should
be consistent with its purpose and research objectives. In our case, the
attribution of sports and sports services to a certain type should be carried out in
the interests of analysis of features, as well as the regularities of the functioning
and development of subsystems of the market relations of the sphere of physical
culture and sports. In addition, the set of criteria should be well-ordered. In our
opinion, it is methodologically advisable to rank the criteria according to the
degree of socio-economic significance of the services, with taking into account
the determining features of their commercial form. Therefore, the set of criteria
for classification of physical culture and sport services should be divided into
two levels. The first level is the main (determining) criterion. Such criterion is
the content of the need that is satisfied by the use of certain physical education
and sports services. The second level is the rest of the criteria, which are
auxiliary and reveal the essential parameters of physical culture and sports
services, classified to the types determined by the main criterion. Among them:
the social significance of the needs satisfied with the consumption of services;
regularity of consumption of physical education and sports services; the form of
the existence of physical culture and sports services; a way to compensate the
consumption of physical education and sport services (Table 1).

Let's define and consider each type of sports and sports services.

Physical education service is a kind of physical culture and sport activity,
which is based on the use of means of physical culture in order to achieve the
optimal individual level of health, as well as the development of motor skills and
psychophysiological indicators necessary to maintain a healthy lifestyle and
professional human activities.

The direct producers of physical education services are educators of pre-
school educational institutions, teachers of secondary schools and teachers of
higher educational institutions. The production of such services is carried out in
the form of a training session (lesson, etc.), which is conducted in accordance
with special methods. The unit of measurement and registration of physical
education and educational services is one training session of the appropriate
duration. Consumers of physical education services are pupils of pre-school
educational institutions, students, cadets, military servicemen.
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Consumer categories indicate that physical education is the most massive
kind of physical culture and sports services, which belongs to the immediate
needs of a person. Almost every person in a certain period of his life enjoys
them. Every year in Ukraine, almost a third of the population are consumers of
physical education and educational services. It should be emphasized that
physical education service require regular consumption, which is provided by
the appropriate organization of the educational process in educational
institutions.

Table 1
Classification of physical education and sports services
Criterion Sports and fitness services
Contents of the needs satisfied | Physical Education
with the consumption of the | Physical Fitness and Wellness
service Physical-rehabilitation
Sports-entertainment
Sports-training
Physical education and rehabilitation
The social significance of the | Service that meets the immediate needs of life
need, satisfied with the | A service, consumption of which is not caused by the
consumption of services primary necessity of life
Regular consumption Service 1is effective only in case of its regular
consumption
Service that does not require regular consumption
Forms of existence Service that exists as a real process of physical culture
and sports activities ("live" service)
Service that exists in the form of an electronic version
(television report, video recording, video copy etc.)
Method of compensation for the | Free of charge
consumption of the service Paid

Fitness and health service is a kind of physical culture and sports activity,
which is based on the use of physical exercises in order to preserve and
strengthen the health of people, to form their skills in a healthy way of life. Such
services are provided by sports and recreation organizations — sport clubs,
fitness clubs, fitness centers, health centers, etc. The direct producers of physical
culture and health services are relevant specialists — instructors, methodologists,
trainers, organizers. Production-consumption of physical education and health
services 1s carried out in the form of a health-improving class or in the form of
classes aimed at the development of motor skills and skills from individual
sports. Classes can be conducted both in the group (collective consumption) and
individually with the use of techniques that take into account the individual
needs of the client.
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The unit of measurement and accounting of services is one kind of
recreational activity, the duration of which is determined according to
scientifically grounded methods. Consumers of services are representatives of
various age and professional groups of the population. To get the desired effect
from consumption of physical culture and health services, their regular
consumption is mandatory. This is due to the substantial costs of the consumer's
time and requires him a lot of perseverance and will. Despite this, in the highly
developed countries consumption of physical culture and health services is
massive.

Sports and recreation service is a kind of physical culture and sport
activity based on the use of sports in order to preserve and strengthen the health
of people, to involve in the values of sport, the formation of healthy lifestyle
skills. Sports and health services are provided by sports organizations (sports
clubs, sports centers, sports facilities etc.). The direct producers of sports and
health services are trainers and instructors.

The organizational form of production-consumption of sports and health
services 1s a training session aimed at developing skills and the development of
physical qualities from individual sports. The unit of measurement and
recording of sports and health services is one sporting and recreational activity,
the duration of which is determined in accordance with scientifically grounded
methods. Consumers of services are representatives of various age and
professional groups of the population - amateur athletes. In order to obtain the
necessary effect from the consumption of sports and recreational services, their
regular consumption is mandatory. It should be noted that the regularity of
consumption of sports and health services is, comparatively with physical
culture and health services, achieved a little easier, because by its nature sports,
which are inherent in game components, are more attractive than physical
exercises.

Sports-entertainment service is a kind of sports activity based on the use
of sports in order to achieve a specific psycho-emotional state of people and is
characterized by the emergence of a sense of empathy and aesthetic pleasure.
Sports and entertainment services are provided by sports organizations — sports
clubs (teams). The direct producers of this service are athletes, trainers, judges.
Production-consumption of sports and entertainment services is carried out in
various forms. This may be a sporting event, a sports and sports event of
spectacular nature (theatrical performance, a holiday, a concert etc.). The unit of
measurement and recording of sporting and entertainment services is one
sporting and entertainment event, the time and other parameters of which are
determined in accordance with officially approved rules of sport and rules of
competition.
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Consumers of these services are viewers. Compared with entertainment
services of other sectors of the economy (for example, arts), sports-
entertainment services are more crowded. To a large extent, this is due to the
relative democratic nature of their content, the simplicity of perception. For the
mass spectator it is quite enough to know the meaning and rules of sports
competition to meet their need for a spectacle. In addition, in contrast to the
artistic spectacle (opera or drama performance), the sports spectacle does not
require significant intellectual tension, which simplifies its perception-
consumption.

Sports-entertainment service also differs from other types of sports and
sports services. As it was noted, in order to fully meet the needs of physical
education, physical education and health-improving services, consumers should
consume them regularly according to scientifically grounded techniques.
Consumption of sports-entertainment services does not require this. The effect
of the viewer's perception of a specific sports spectacle practically does not
depend on how many competitions he previously visited. That is, each separate
service can be fully consumed autonomously, regardless of the previous one.
Sports-entertainment service has one more difference: its production does not
involve the direct participation of the consumer-viewer in sporting activities. In
this case, the consumer plays a more passive role than the consumer of physical
culture and health services.

Sport-training service — a kind of physical culture and sports activities
aimed at achieving the desired psychophysiological state of the athlete, which is
manifested in the level of his athletic form. The direct producers of such services
are trainers from various sports. Production-consumption of sports-training
services has the form of a training process (training session), which is carried
out in accordance with scientifically grounded methods. The unit of
measurement and registration of sports training services is one training session,
the duration of which is determined in accordance with scientifically grounded
techniques. The consumers of these services are athletes.

Unlike other sports and fitness services, the sports training service provides
for a more rigid form of consumer behavior, regulating its actions not only
during the period of consumption (training), but also beyond its borders. In order
to achieve the desired level of form, the athlete must follow the training
techniques, withstand high stress, subjugate his life to a strict regime. It requires
significant emotional and intellectual efforts. Sport-training service can be
considered as pre-sporting entertainment service. As a rule, they are closely
interconnected. The first one provides the necessary prerequisites for ensuring
the high quality of the second one. It is hard to hope for a bright sports spectacle,
meaningful game or martial arts if they were not preceded by a complete
training process.
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Physical-rehabilitation service — a kind of physical culture and sports
activity, aimed at restoring health of people after their diseases by means of
physical culture. The direct producers of such services are specialists in physical
rehabilitation.

Production-consumption of physical education and rehabilitation services
has the form of rehabilitation lessons, which is carried out in accordance with
scientifically grounded methods. The unit of measurement and registration of
physical education and rehabilitation services is one physical education and
rehabilitation class. Consumers of the indicated services are those who need
recovery after suffering diseases. Each type of service is consumed with
appropriate additional and related services that are not rigidly fixed. Their list
may vary depending on many factors and is determined by the owner of the
physical culture and sports organization in accordance with well-founded
recommendations of management specialists. This, in particular, shows the
practice of providing additional and related services to US sports clubs [4, 10,
11, 16, 24 and others].

One of the important criteria for the classification of physical culture and
sports services is the social importance of the needs that are satisfied by the
consumption of a particular service. According to this criterion, physical culture
and sports services are divided into two types: 1) services to meet the immediate
human needs of life; 2) services whose consumption is not caused by the
primary necessity of life.

The first kind of services include physical education, physical education,
health and rehabilitation services. This is objective, because any society
interested in (including economically) have a population with a fairly high level
of health, so that each new generation enters an independent working life
physically tempered with the ability to lead a healthy lifestyle. This goal is
achieved through the physical education of the population, that is, providing it
with physical education. Given the high social significance of these services,
they are recognized by the society as being mandatory for consumption by
people of the respective age groups.

Physical education by conducting compulsory classes is carried out in pre-
school, secondary, vocational, educational and higher educational
establishments in accordance with the curricula approved in accordance with the
established procedure.

Primary life needs are also provided by athletic, recreational, sports and
health services. Therefore, the production-consumption of services of these
kinds of highly developed society also considers as one of its main tasks in the
field of social policy.
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Services that are not critical to a person include sports training and sports-
entertainment services. It's natural. After all, sports training services are
consumed in a relatively narrow circle of people, whose activities are expanding
in the field of sport of higher achievements, in order to create purely
professional qualities. And for athletes-professionals, such consumption is
primarily a condition for securing oneself for life, and not a prerequisite for the
development of the individual. As for sporting and entertainment services, they
cannot be considered as the only means of self-improvement of a person.
Consumption of them is, rather, a form of leisure, entertaining. And the
functions of self-improvement can be successfully performed, for example,
services in the field of culture.

Regularly, consumption of physical culture and sports services is divided
into: 1) services that bring the effect only due to their regular consumption;
2) services that do not require regular consumption.

The first type, as already noted, includes physical education, physical
culture and health, sports and recreation, sports training and physical
rehabilitation services. Their consumption takes place in accordance with special
methods (technologies), which provide for a certain periodicity of classes
(educational, health, training) in order to achieve the desired result.

The only service that belongs to the second type is the sport-entertainment
service: its consumer-viewer can achieve the desired effect as a result of
attending one particular sporting event or other sports spectacle. Moreover,
visiting several consecutive competitions does not guarantee the desired effect
due to the objectively inherent in this service of instability quality: an extremely
exciting spectacular game can be alternated with boring and uninteresting.

According to the form of physical culture, sports services are divided into:
1) services that exist as a real process of physical culture and sports activities
("live" service); 2) services existing in the form of electronic versions (television
broadcast, video etc.).

The first kind of services include the above-described physical culture and
sports services: physical education, physical culture and health, sports and
recreation, sports and entertainment, sports training and physical rehabilitation
services. All of them represent the process of "live" work of the relevant
specialists in physical education and sports. In modern conditions, when a
significant level of development reached the means of mass communication, it
can be argued about the existence of a secondary, derivative sport and fitness
service - its electronic copy. By its content - it is an ersatz-service, because the
consumer perceives the process of rendering services (physical education,
recreational activities, sports spectacle, etc.) to a large extent by the eyes of the
manufacturer of an electronic copy of the service (operator, director,
commentator).
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In addition, of course, the electronic copy represents not the entire service,
but its individual fragments, which significantly affects the overall impression of
the true content. For example, a television broadcast of a football match is a set
of sequential snippets of events: their content and duration are determined by the
operators and the broadcast director. In addition, the perception of broadcast by
the audience is largely dependent on the commentator, which gives his own
interpretation of this or that episode of the competition.

It should also be borne in mind that the user of the electronic version of
physical education and sports services is separated from its manufacturer. Given
this, he does not get the opportunity to directly influence the quality of the
service. He can do this only indirectly, through a market mechanism, because of
a change in demand for services, that is, by visiting or not attending a fitness
center or athletic competitions involving the athlete or team involved. In this
sense, the electronic version of physical education and sporting services has
much in common with the material product.

However, we should note some of the benefits of the electronic version of
physical education and sports services. Thanks to it, it is able to satisfy (albeit
not fully) the need for physical culture and sports services of a large number of
people. Broadcast sports contests gather millions of viewers in many countries
around the world. Thanks to the technical capabilities of the television, viewers
can watch the most interesting moments of the competition several times and
from different angles, and the comment gives additional information about the
course of the competition, its participants, etc. All this undoubtedly raises the
usefulness of the electronic version of the service, the effect of its consumption,
offset to a certain extent those defects that were discussed.

There is another criterion for the classification of physical education and
sports services. This is a way of compensation for the use of the services.
Modern economic systems are characterized by two methods: free and paid use
of services. The sports services themselves are divided into: 1) free; 2) paid.

The attribution of physical culture and sports services to free or paid is due
to the social importance of the need they satisfy. Services that satisfy the
immediate needs of life (physical education, educational and recreational
services) are consumed, as a rule, free of charge or on preferential terms. This
makes it possible to ensure their consumption by the widest sections of the
population. The rest of the services that satisfy not the immediate needs of the
person (sports-entertainment and sports training services) are paid.
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Based on the above material, we can draw the following conclusions:

1. It has been considered that the criteria for classification of sports and
sports services are: the social significance of needs that are satisfied as a result
of the consumption of a particular service; a way of compensation for the use of
services; the form of the existence of a particular service; regularity of

consumption of services.

2. The classification of physical culture and sports services is defined,
where all services are distributed to physical education, physical culture, health,
sports and fitness, sports training, sports-entertainment, physical education and
rehabilitation, and the indicators surveyed that form of services.
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