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BACKGROUND AND OBJECTIVES. To
build an effective market economy and
democratic society, Ukraine needs to create a
platform  for dialogue between the
government, business and civil society.
Social responsibility of business is one of the
key factors for building such a dialogue. The
main problem of modern information support
of social responsibility of business is the lack
of a mechanism for its formation, which
served as the basis for the improvement of
methodological foundations for the formation
of information support of social responsibility
of business.

METHODS. The proposed system of
parameters and criteria is the basis of a
survey (using the method of hierarchy
analysis), to assess the state of information
support for social responsibility of business in
the enterprises of the Kyiv region (Ukraine).
FINDINGS. A conceptual approach to the
development of social responsibility in
business has been formed, the implementation
of which is based on the development of a
methodological framework in three areas. The
first one is implemented in the work by
adapting the provisions of international
standards of social responsibility. The second
direction is represented by the development of
the mechanism of formation of information
support of social responsibility of business,
which provides, on the one hand, monitoring
in the implementation of quality assessment of
information support of social responsibility
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of business, and, on the other hand,
optimization of the process of formation of
information on social responsibility of the
enterprise for stakeholders. The third direction
of the conceptual approach is implemented in
the work through the formation of the
relationship between financial and social
reporting indicators, which promotes consistent
disclosure of non-financial and financial
information in social reporting for stakeholders,
which in the context of the COVID-19
pandemic is of particular importance.
CONCLUSION.  The  formation  of
information support for social responsibility
of business should be seen as a combination
of three pillars: theoretical, structural and
process. The implementation of the
mechanism is aimed at unifying the structure
and content of social reporting and meeting
the information needs of stakeholders, the
implementation of international standards of
social responsibility of business, based on the
results of evaluation of their provisions and
the development of terminology of the
fundamental categories of the "open society".
Implementation of the methodological
approach will allow to form the enterprise's
development priorities in terms of social
responsibility of business, minimise conflicts
of stakeholders and ensure the formation of
interrelation between financial and social
reporting indicators.
KEYWORDS: social
business; COVID-109.
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INOCTAHOBKA MMPOBJIEMH TA
3ABJJAHHSA. Jlns noOynoBu eQeKTUBHOT
PUHKOBOI E€KOHOMIKM Ta JIEMOKPAaTHYHOTO
CyCIiIbCTBA YKpaiHi HEOOXITHO CTBOPUTH
wiarGopMy IS iajgory MK - YPsIowm,
0i3HecOoM 1 TpPOMAASHCHKUM CYCHLIbCTBOM.
CormianpHa  BIIMOBIJAIBHICTE  Oi3HECY €
OJIHUM 3 KIIFOYOBMX YMHHHUKIB JJIsi TOOYTOBU
takoro gianory. OCHOBHOIO IPOOJIEMOIO
cydacHoro iHdopMaliiHoro 3a0e3neyeHHs
COIIALHOT  BIANOBiMaMBHOCTI  Oi3HECY €
BIJICYTHICTh MeEXaHi3My Horo ¢GopMyBaHHS,
0 TOCTY)XHJIO OCHOBOIO JIJISi BIOCKO-
HAJICHHS METOJAMYHUX OCHOB (OpMyBaHHS
iH(opMaIiifHOTOo 3a0e3MeUeHHs] COIllaIbHOT
BiJIMOBIANIbHOCTI Oi3HeECY.

METO/IH. 3anponoHoBaHa cucreMa
napameTpiB 1 KpUTepiiB MOKJIAJE€HO B OCHOBY
aHKeTyBaHHS (13 3aCTOCYBaHHSM METONY
aHaJi3y iepapxiif), IpOBeEHHS OLIHKU CTaHy
iH(opMaIiifHOTO 3a0e3MeUeHHs] COIllaIbHOT
BiJIMOBIAAILHOCTI Oi3HECY Ha MiJMPHUEMCTBAX
Kwuiscekoro periony (Ykpaina).
PE3YJIBTATU. CdopMoBaHO  KOHIEN-
TyaIbHUN MIIXiJ 10 PO3BUTKY COIAaIbHOT
BIJIMOBIJAJIbHOCTI Oi3HECY, B OCHOBY peali-
3amii SKOro IMOKJIaJeHO PO3pOOKY METOAMY-
HUX OCHOB 3a TpbOMa HampsiMkamu. [lepimit
HaIpsiIM peaii3oBaHUil 3a JAOMOMOIOI0 ajar-
Talii MOJIO)KeHb MIKHApPOJHUX CTaHIApTIiB
comianpHOi  BiAmoBinanbHOCTL.  Jpyruit
HaMpsIMOK TIPE/ICTaBIEHO PO3POOKOI0 Mexa-
HI3MY (OpMyBaHHS MeXaHI3My (OpMyBaHHS
iHdopmariifHOTO 3a0e3meueHHs] COIialbHOT
BIJIMOBIIAJTILHOCTI Oi13HECY, KWK 3a0e3neuye
3 OJHOro OOKYy MOHITOPUHI B 3JiHCHEHHI

ouzauny, Kuis, Ykpaina

OLIIHKM SIKOCTi iH(opMamiiiHoro 3abe3mne-
YEeHHsI COIIaJIbHOT BiAMOBIJANBHOCTI Oi3HEcCY,
a 3 IHIIOTO — ONTHMI3alLi0 Mporecy Gpopmy-
BaHHs 1HQOpMaIli MpPO COIialbHy BiANOBI-
JMATBHICTD IIPUEMCTBA IS 3aIliKaBICHUX
ctopid. Tperiii HampsM KOHIIENITYaJlbHOTO
HiAXO0ly peani3oBaHO B POOOTI 3a JAONOMO-
roto (popMyBaHHs B3a€MO3B'A3KY MOKa3HUKIB
¢dinancoBoi 1 comianbHOI 3BITHOCTI, IO
CIpHsi€ TOCTIAOBHOMY PO3KPUTTIO 1H(pOpMa-
1ii HeiHAHCOBOTO 1 (PIHAHCOBOTO XapakTepy
B COLIaJbHINA 3BITHOCTI I 3alliKaBJIEHUX
CTOpiH, sike B ymoBax mannemii COVID-19
HaOyBa€ 0cOOIMBOI 3HAUYIOCTI.
BUCHOBKMW. ®opmyBanHsa 1H(pOpMAaILii-
HOTO 3a0e3leyeHHs COoIiajlbHOl BiAIOBITAIE-
HOCT1 Oi3HeCy CliJl pO3MJISiaTH SIK CYKYII-
HICTb TPbOX OCHOB: TE€OPETUYHOI, CTPYKTYp-
HOi Ta mpouecHoi. Peamizamis MexaHIZMy
COpsMOBaHa Ha YHi(iKalilo CTPYKTYpH 1
3MICTY COIllaJIbHOT 3BITHOCTI Ta 3aJI0BOJICHHS
iHpopManiiHUX MOTped 3aliKaBIEHUMH CTO-
pOHaMH, peai3allilo MbKHAPOJIHUX CTaHaap-
TIB COLIaNBHOI BIJMOBIAANBLHOCTI Oi3HECY,
3aCHOBAaHMN Ha pe3ynbTaTax OLIHKH iX
MOJIOKEHb 1 PO3BUTKY TEPMIHOJIOTIi OCHOB-
HUX KaTeropil «BIAKPUTOrO CYCHUIbCTBAY.
Peanizaiiiss METOJUYHOTO MiIXOy AO3BOJIUTH
chopMyBaTH MPIOPUTETH PO3BUTKY MIIIPU-
€MCTBAa B yMOBax COIaJIbHOT BiAMOBigaIIb-
HOCTI Oi3HECy, MIHIMI3yBaTH KOHQIIKTH
3alliKaBJICHUX CTOpiH 1 3a0e3neuuTsh hopmy-
BaHHS B3a€MO3B'A3KY MOKa3HUKIB (P1HAHCOBOT
1 coliaabHOI 3BITHOCTI.

KJIFOYOBI CJIOBA: couianbHa BiAMNOBI-
nanbHicTh O6i3Hecy; COVID-19.
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INTRODUCTION.

The development of socio-economic relations in Ukraine leads to the need to
adapt the functioning of enterprises to modern economic conditions (Bay et al.,
2011). The activity of any enterprise relies on the readiness of society to develop
this kind of activity (Baiura, 2009). In order to have constant public support,
enterprises need to carry out certain social activities (financing of charitable
projects, social protection of employees, taking care of the environmental
situation) (Voronchak, 2009), thus emphasizing their social importance (Berezina,
2016). Achieving a balance of economic and social goals of the enterprise
(Gerasimchuk et al., 2014) is the basis on which the process of development of
socially-oriented economy in general and social responsibility of business in
particular is based (Boretska, 2013). This problem should be considered from the
perspective of improving both the areas of social responsibility (Getman et al.,
2006) and their information support to improve the performance of enterprises
(Butko et al., 2010). The relevance of the research topic is determined by: the
need to study stakeholders' needs for information on social responsibility of
business (Gogulya et al., 2008); development of scientific and methodological
approach to implementation and testing the provisions of international standards
of social responsibility of business (Hetman et al., 2014); formation of directions
of social responsibility of enterprises and development of appropriate information
support (Schaefer et al., 2014).

The aim of the study is to comprehensively address the development of
corporate social responsibility in an entrepreneurial environment in the context
of COVID-19 pandemic prevention. The study was conducted in 2020 based on
data from the Kyiv region (Ukraine).

MATHERIALS AND METHODS.

The following general scientific and special methods were used to achieve
the set goal and to solve the relevant tasks: analysis and synthesis, induction and
deduction — to study the conceptual framework; institutional approach — to
improve the hierarchical structure and content of the elements of social
responsibility of business; comparative analysis and questionnaires — to study
the experience of global companies and domestic enterprises in social
responsibility; logical — to study the modern process of information formation;
and methodological approach — to study the process of social responsibility
formation. The data were processed using a personal computer using the
EXCEL for Windows package.

RESULTS AND DISCUSSION.

The study of the role of the institution of social responsibility of business in
the entrepreneurial environment, which consists in the formation of norms of
behaviour (the so-called "rules of the game™), allowed to improve the
hierarchical structure and content of the elements of social responsibility of
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business, whose interrelation and interdependence underlie the coordination of
the interests of stakeholders in the entrepreneurial environment (Figure 1).

Social action package

The set of organisations that structure
the relationships within an institution

Institute for Social
Responsibility in
Business L PP PP PP PP PP PP PR PR

A set of roles and statuses of actors

Source: Boretska (2013).
Fig. 1. Hierarchical structure of the elements of the institution
of social responsibility of business

It has been established that international standards for social responsibility
of business are aimed at the development of social responsibility practices both
at the enterprise level (as instructions) and at the national, international level (as
regulatory documents). Coverage by international standards of all areas of social
responsibility of business, as well as the commonality and unity of the
recommendations that they present, should be based on the necessary
information support of social responsibility of business. Interpretation of the
essence of social business responsibility in the conditions of modern business
environment development is the basis for development of the conceptual
approach to development of social business responsibility (Figure 2).

In order to form directions for improvement of methodological foundations
for development of social responsibility of business, its current state at the
enterprises of Kyiv region (Ukraine) was studied by means of questionnaire
survey. This made it possible to identify and systematise the problems of
business entities in the implementation of social programmes (activities,
projects) and the formation of reporting information. It was found that the main
problem is the lack of a mechanism for the formation of information provision
of social responsibility of business in the enterprises of the region. The survey
involved 17 enterprises (405 respondents) from different sectors of the
economy: trade, metallurgy, mechanical engineering, chemical, light and food
industries. The respondents included: heads of departments and services
(63.9%), leading specialists (24.9%), and employees of departments and
services (11.2%).
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SOCIAL RESPONSIBILITY OF BUSINESS is a form of organisation of '
business entity activities, which is conditioned by a set of norms, values, procedures
and principles, as well as the availability of material and other resources, which

"' together ensure the satisfaction of interests of all stakeholder groups on mutually

,"' beneficial terms in order to achieve both economic and social results

/ |

' Provisions of international

standards for social business
responsibility

Challenges for the / A \ Challenges in generating
development of social information on corporate
responsibility in business social responsibility

4
Information support for socially responsible business — a set of reliable,
timely and complete information on the implementation of social programmes

and activities

[
Adapting the provisions of international standards for social business
responsibility

[ |
The building blocks of

) } Ways of implementing the
the conceptual approach ’\q ’/_‘ a conceptual approach

- improvement of the structure of the
institution of social responsibility of
business;

- formation of areas of social responsibility

of business and improvement of their
information support;

- implementation of the provisions of
international standards of social business
responsibility;
- implementation of a mechanism for the
formation of information support for social
responsibility of business;

- formation of the structure and content of

- establishment of a link between financial
t | social reporting and social reporting indicators

. ) Ensuring a conceptual 4
4 '/‘ approach \

organisational,
\ methodological; i
' technical.

Source: (Butko, 2010; Getman et al., 2014).

Fig. 2. A conceptual approach to the development
of corporate social responsibility

The formation of the areas of the social responsibility of business is based
on the monitoring of the implementation of social programs and activities of the
enterprises in the Kyiv region (Ukraine): 58.82% of the surveyed enterprises
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regularly conduct activities in the field of labor protection; 52.94% implement
social programs for clients to protect their interests; 64.71% are actively
involved in training their employees through training courses by themselves or
with the help of outside organizations; 29.41% conduct activities related to the
improvement of the environmental protection. It has been established that the
formation of information support for social responsibility of business should be
based on object-subject approach, which is considered by the author as a set of
sequential actions for the formation of objects, subjects and information about
social responsibility. Parameterization of the elements of information support for
social responsibility of business served as the basis for improving the
methodological approach to assessing the state of information support for social
responsibility of business (Figure 3).

Financial and banking services
Production of industrial goods

Trade

Others (mass media, consulting, hotel...
Construction

Production of consumer good
Communication

Agriculture

Household and communal services

Transport

0 10 20 30 40 50 60 70 80 90 100

Source: compiled by the author on the basis of survey data and the Ukrstatistika website.
Fig. 3. The state of information support for social responsibility
in businesses in the Kyiv region (Ukraine)

The results of the assessment showed that the majority of surveyed
enterprises of Kyiv region have medium and low level of information support of
social responsibility of business, which served as the basis for improvement of
methodological framework of formation of information support of social
responsibility of business. The essence of the proposed methodological approach
to the implementation of the provisions of international standards of social
responsibility of business lies in the possibility of formation of enterprise
development priorities in terms of business socialization, which will minimize
stakeholder conflicts. The implementation of the methodological approach is a
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set of measures of theoretical and practical nature aimed at the formation of
relevant results and carried out within the framework of the identified areas. The
implementation of the mechanism for the formation of information support for
social responsibility of business helps stakeholders to obtain necessary and
sufficient information for making managerial decisions and allows the
unification of the structure and content of social reporting, which was developed
by the author. The content of the sections of social reporting allows to meet the
information needs of all stakeholders to the maximum extent, and also fully
demonstrates the results of the social activities of the enterprise.

The results of the study of the stages of social reporting are the basis for the
regulation and unification of the process of formation of information support for
social responsibility of the business. The author has developed an internal
corporate standard "Information support of social responsibility of business”
(Table 1).

Table 1

Structure of the internal company standard **Information support

for corporate social responsibility™

1. |GENERAL PROVISIONS
(purpose, objectives, basis for development, scope, duration, etc.)

N

BASIC TERMS AND DEFINITIONS

3. |[CONTENT OF THE INTERNAL COMPANY STANDARD
(factors influencing the development of a methodology, principles and stages of
development of a methodology, elements of a methodology)

4. |APPLICATIONS

(periodicity and technique of formation of information, route maps of information flows,
methodological recommendations for interrelation of indicators of social and financial
reporting)

The main feature of the standard is the comprehensiveness in addressing
organisational, methodological and technical issues in the formation of
information support and the unification of approaches to the procedure for
reflecting information on social responsibility and the relationship between
financial and social reporting indicators.

CONCLUSION.

The study of the essence of the institutional approach and peculiarities of
its application to the study of social responsibility of business, allowed to
improve the hierarchical structure and content of the elements of the institute of
social responsibility of business. The hierarchical structure is based on the
elements of social responsibility of business, aimed at the formation of norms of
behavior in the business environment, based on the interests of enterprise
stakeholders. The directions of improvement of methodological foundations for
the development of social responsibility of business were preceded by the
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assessment of its current state in the enterprises of the region, which allowed us
to identify and systematize the problems of business entities in the
implementation of social programs (activities, projects) and in the formation of
reporting information (internal analytical reports, social reporting). An approach
to the formation of information support of social responsibility at the enterprise
was developed, the practical implementation of which was reflected in the
development of an internal corporate standard "Information support of social
responsibility of business". The main feature of the standard is its focus on
regulating and unifying the approach to the formation of information support
and to the procedure for reflecting information on social programmes and
activities and the relationship between financial and social reporting indicators,
which will optimise the process of making managerial decisions concerning the
social responsibility of the enterprise.
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